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st People Only Know The So
wed Like ToShow 11

To most people in the
\esl, the Soviet Union is
a mysterious giant. A
" geographic titan most

i often portrayved as a

L threatening enemy,

And thats a shame. Because the Soviet
Union is a land of greal beauty. A country
that's as rich in tradition as America. Yet
4 times larger.

Now, for the first time in syndication,

Turner Program Services brings vou the

most ambitious and reveal-
ing look into the verv heart
and soul of Soviet life:
Fortrait of the Soviel
Union, Capturing sights
and scenes that \Vestern
cameras have never been allowed to fili
Narrated by two-time Academy

| Award nominee Roy Scheider. Portrait
§ takes vou where few Americans have ev

been. Exploring the fifteen Separate
republics that form the Soviet Union.



Union By One Red Square Mile:
| The Other 8600562

Its the most extensive series of
¥ iLs kind, offering a first-hand
look at all walks of Soviet life...
Talking Lo Lthe people about the =
lives they live. Their loves and :
dreams. Their families. Their problems.
@ Their changing society. And their per-
speclives on America.

Portrait is more than a mini-series.
IS a rare opportunity to look beyond the

Mother Russia. A better understanding

myths and mysteries and see the heart of

of a people and nation that has been closed to

us for 40 years. Your viewers have already

seen Red Square. And now you can show them
~ Lhe rest of this fascinating nation.

Ambitious. Pﬂﬂmﬂ” OF THE

Revealing Compre-
hensive and timely.
Portrait of the Soviel
Unionis seven hours
of extraordinary
\ Offices in Alantza Newark, Los Angeles and Chicago
ever before seen. Phone (1048272085 in Atlania.
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Following the media army on the stump in lowa.. ;. 47.

No bonanza expected for 1988 spot

...page 51.

Broadcast station sales reach new high.. ;a1

IOWA! O From the scene, BROADCASTING chief
correspondent, Leonard Zeidenberg, reports on
Fifth Estate’s "zone" coverage of lowa presidential
caucuses. PAGE 47.

PRIME TIME SILVER O ABC-TV's prime time coverage
of 1988 winter Olympics is expected to lift network
to second place in prime time race. PAGE 50.

NUMBERS GAME O Advertisers not happy with
“average” ratings of ABC's Super Bowl XXII.
PAGES 51.

BACK TO SCHOOL O IRTS Faculty/Industry seminar
examines trends in entertainment, news and sports
programing. PAGE 52.

BIRDS GOTTA FLY O With agreement to sell its four-
satellite Westar system to Hughes Aircraft Co.,
Western Union Corp. readies to leave satellite
business. PAGE 53.

FOR THE RECORD U Broadcast station sales changed
hands at record levels last year, reaching $7.5
billion for broadcast stations sold and $6 billion for
cable systems. PAGE 61.

TO THE HIGHEST BIDDER O Spectrum auctioning is
under serious consideration in Great Britain as part
of that country's government reforms of commercial
radio. PAGE 99.

MURDER ON CABLE O USA Network's purchase of
popular prime time series, Murder, She Wrote, is
largest programing outlay in cable network’s history.
PAGE 102.

SMPTE '88 O Twenty-second annual SMPTE meeting
focuses on television's future. PAGE 105.

MATTER OF ETHICS C President Reagan is among
speakers at National Religious Broadcasters' 45th
annual meeting; NRB makes Ethics and Financial
Integrity Commission permanent part of its ethics
code. PAGE 108.

NO TIME O White House rebukes three broadcast
networks after they decline to air President
Reagan's prime time appeal for contra aid. PAGE 113.

SuPPLY SIDE O Barry Thurston's interest in television
as teen-ager has led him to helm of syndication at
Columbia Pictures Television. PAGE 135.
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Put it on.
Watch it take off.

80 hours of big, bold, beautiful high-tech adventure.
Available Fall 1988.
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Last chance

Acceptance of invitation from National
Association of Broadcasters to President
Reagan to appear at NAB convention in
Las Vegas this April has been
recommended to Reagan by Jim McKinney,
director of White House military office and
former chief of FCC's Mass Media Bureau.
As member of senior staff at White House,
McKinney recommends functions for
Reagan to attend. “We are in the last year of
the term, and we are looking at different
things to do that havent been done in the
past,” McKinney said. "I've been there, and
| know [NAB] is a marvelous forum for the
President.”

McKinney's recommendation is being
considered by White House's long-range
scheduling committee. It would be first
presidential appearance at NAB
convention since Jimmy Carler gave
opening address at 1979 Dallas gathering.
Reagan, who was recently honored by
NAB board of directors for his opposition to
fairness doctrine (BROADCASTING, Jan. 25),
has sent videotaped messages to past
NAB conventions.

Trying again

Look for ABC to be back in late night
program business (post-Nightline, that is)
after completion of May sweeps. Word from
Squire Rushnell, vice president, children's
and late night programing for ABC, is that
after reviewing four projects, he has
decided to take two of them to pilot stage,
one of which will probably make it to air.
Pilots should be completed by mid-March.
Rushnell was sketchy on details of pilots,
indicating only they are one-hour shows
that are “compatible” with Nightlire. One
that makes it will be stripped four or five
nights a week. Biggest challenge will be to
get majority of affiliates to clear new
program. Two years ago, when network
launched two talk shows in late night—
hosted by Jimmy Breslin and Dick Cavett—
major obstacle o their success was live
clearance of less than 50%.

HDTV at DOD

Capitol Hill may have its own agenda when
it comes to development of high-definition
television. There's interest there in seeing
U.S. become force in development and
manufacture of HDTV equipment. One way
suggested to go about that is through
Department of Defense, which could
allocate resources for R&D of new
technology. HDTV's applications for

computer graphics apparently has
attracted DOD and it's believed long-term
commitment from department might create
right environment for new medium to
flourish.

On block

Bids are expected today, Monday, Feb. 8,
for bankrupt Indianapolis independent,
WTTV(TV), and, acccording to source close
to auctioning process, potential buyers
may include Act lll, Dudley Taft, Emmis
Broadcasting and one other group of
investors. Venture capital firm Warburg
Pincus, which had originally won bid to buy
station for mid-$60 millions but withdrew
offer after stock market collapse last
October, may also be back in

running.

To ease debt

Metropolitan Broadcasting Corp., which
bought nine Metromedia radio stations in
1986 and announced last week it would sell
womMmc(Fm) Detroit and wwBa(Fvy Tampa-St.
Petersburg, Fla., will also sell wNEw(Am) New
York, for asking price of $25 million, which
would be record for stand-alone AM. Other
stations are expected to sell in $20-million
range. Sale was precipitated to help
Metropolitan pay down debt from
Metromedia purchase.

P T S S |
Wanting into act

Reports from Senate indicate SMATV
(satellite master antenna teievision) and
wireless cable (MMDS) interests want to
amend Gore bill (5.889), which would
regulate backyard satellite dish industry, so
that it applies to them as well. If they
succeed and legislation is expanded, there
is concern it could “bring bill down,” said
one Senate staffer. Groups are reportedly
having difficulty developing support for
their maneuver.

Muscle and blood

Orbis Communications, beginning next
summer, will market major film package
containing “Rambo, First Blood” and
"Rambo, First Blood, Part 1I," both
productions of company's parent, Caralco
Pictures. In all, "Rambo” package will
contain 15-20 titles, not all produced by
Caralco, according to John Ranck, Orbis’s
executive vice president. Ranck hinted
package will be sold for cash, aithough he
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did not rule out marketing novellies for box-
office smashes.
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Parlez vous FM

U.S. and France are working on
arrangement permitting each to broadcast
in other’s country on FM frequency. Voice of
America-Europe wants one of FM
frequencies French government has
opened up in Paris and, under its
regulations, could make available to
foreigners. U.S. sel up unincorporated
association to apply, making clear its
station would broadcast programs of VOA
Europe, which now has no outlet in French
capital. French rejected application, but
simultaneously said they would consider
American proposal on basis of reciprocity.
French have met with FCC officials in
Washington to explore means of obtaining
FM outlet here. Although Communications
Act bars foreign ownership of broadcast
stations, there are ways—purchase of time,
for instance—French could use U.S. FM
channel. On departure for Paris, French
said they wanted time to consider matter.
USIA Director Charles Z. Wick had
suggested similar swap—though for
broadcast on AM—with Soviet Union,
during 1986 summit. That proposal seems
moribund.

Triple threat

Regis Philbin, co-host of waBc-Tv New York
talk program, The Morning Show, is
currently in discussion with ABC about
hosting new game show for Lifetime, of
which ABC owns one-third. According to
source at Buena Vista Television, which is
syndicating wasc talk show for next fall
under title Live with Regis and Kathie Lee,
Lifetime game show could fit into Philbin's
schedule. Adding to Philbin's time these
days is relinguishing of duties as host of
one-hour talk show currently on Lifetime.

Holding fire

Supporters of H.R. 2848, so-called
superstation copyright bill that would
create compuisory license for satellite
carriers to retransmit broadcast signals to
backyard dish owners, will have to wait for
introduction of companion bill in Senate.
Senator Patrick Leahy (D-Vt.) has decided
to hold off on bill at least until House bill
emerges from Copyright Subcommittee
markup. Senator wants to see how
subcommittee treats some of issues that
have surfaced during hearings on bill
{BROADCASTING, Feb. 1) before drafting
Senate version of legislation.






- Wh l‘ﬁ first aired on ABC durmg the February  Now, at Paramount, we’re ready to do battle

‘ 183 Sweep, this epic mini-series devastated agammmth an excmng new 10-hour adapta-

ts competmon with a booming 39 rating tion of the $40-million Herman Wouk classic,

and 53 share. directed by Dan Curtis. Straight cash deal.

- That didn’t, -rmake it the highest-rated Already pre-sold to Fox-owned stations,
- program of the week, it made it the here’s your chance to count on Robert

- 3rd highest-rated mini-series in tele- Mitchum, Ali MacGraw, Jan-Michael

q hlstory (right behind “Roots” Vincent and an all-star cast to put you

and “Thorn Birds"). in full command of your market.

*
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*
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*
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Gulf+ Western ®
Company

Coparight €1384 Paramount Pictures Corporation. All rights resenved



( Where Things Standa )

A weekly status report on major issues in the Fifth Estate

Copyrighi 1888 Broadcasting Publicalions Inc. May be quoted
with Cregit.

m Solid box denofes items thal have changed
since last issue.

AM-FM allocations. FCC amended its rules
last November to allow approximately 800 AM
stations on regional channels and 940 khz
and 1540 khz to operate at night with 500
watts. Earlier, commission had authorized 21
of 41 AM's on foreign clear channel 1540 khz
to operate at night. Actions are part of series
of steps commission is taking to allow night-
time service near lowest post-sunset power
for 1.600-1,800 of country’s 1,900 daytime-
only AM slations. According to commission,
more actions will follow to clear several hun-
dred more AM's to operate at night. National
Association of Broadcasters fited comments
at FCC in July supporting authorizations, but
saying FCC should authorize new nighttime
service on interim basis until comprehensive
review of AM interference standards in sepa-
rate proceeding is completed. Others said
FCC should defer action until review is com-
pleted and new interference standards are
adopted.

In response to inquiry, NAB told FCC Aug.
31, 1987, not to permit FM stations to use
directional antennas, claiming it would lead to
AM-ization of FM band. However, several FM
broadcasters commenting in proceeding took
opposite position, contending directional an-
tennas would benefit FM radio and public.

Pian has been submitted to FCC by New
Jersey Class A FM Broadcasters that would
allow class A FM stations to double their pow-
er limit from 3 kw to 6 kw. NAB board of
directors adopted plan to allow about 60% of
class As to double power However, NAB de-
cided not to submit its plan to FCC immediate-
ly. t instead created committee to study alter-
native proposals, including New Jersey
group’s.

NAB board also called for freeze of addi-
tional AM allocations except for cases where
relief from interference from foreign stations,
especially Cuban, is necessary.

0

AM Stereo. On Jan. 14 FCC rejected recom-
mendation of National Telecommunications
and Information Administration that Motorola's
C-Quam AM stereo system's pilot tone be

w4l

John McLaughlin fuels the fire while respected journalists Jack Germond, Morton
Kondracke, and Robert Novak provide informative and often explosive opinions.

Join them all on the Mclaughlin Group. it just might be the freshest, boldest,

most incisive political show on the air.

Don't miss it. The people wha run this country never do.

The Mclaughlin Group
Made possible by a grant from GE.

Check local fistings for
station and time.

We bring good things to life.

Broadcasling Feb 8 1988
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protected from possible interference. At same
time, petitions to adopt single AM stereo sys-
tern and to mandate multisystem radios were
also rejected. As part of explanation for their
positions, Chairman Dennis Patnck and Com-
missioner James Quelio said that C-Quam is
already close to being de facto standard be-
cause 100% of receivers in market can re-
ceive it and most AM stereo stations transmit
it

Multisystem radios receive signals generat-
ed by two incompatible systems batlling to be
de facto standard—C-Quam and Kahn Com-
munications’ single-sideband. NTIA report
stated that whiie ihere is no inherent degrada-
tion of sound quality in multisystem compared
to single-system radios, implementation of
multisystem technology is not feasible be-
cause of lack of support among radio manu-
facturers and dominance of C-Quam system
in international marketplace.

In filing with FCC in December, Kahn Com-
munications charged that, in 1985, Motorola
improperly blocked Sony from selling multi-
system radios by asserting two AM stereo
patents. Kahn further alleged that patents in
question were improperly obtained by
Motorola.

Motorola dismissed Kahn's charges and as-
serts that standards battle is over and that
new integrated circuits in radios to be re-
leased in 1988 will solidify C-Quam and stereo
in general in AM marketplace.

O

Antitrafficking. Broadcasters last year suc-
ceeded in beating back congressional efforts
to crack down on perceived trafficking in
broadcast licenses. Industry gained enough
support to sink Senate Commerce Committee
Chairman Ernest Hollings's (D-S.C.) proposal
to impose 4% transfer fee on broadcast li-
censes transferred within three years of last
sale (BroaDcasting, Dec. 14, 1987). Congres-
sional interest in reinstating FCC's antitraffick-
ing rule has been building, with other legisla-
tion offered earlier iast year in Housé and
Senate that would resurrect’ rules requiring
broadcast stations to be owned three years
before sale.

O

m Cable regulation. National Cable Television
Association is trying to maintain status quo in
cable regulation, much of which is based on
Cable Communications Policy Act of 1984
and Copyright Act of 1976.

But motion picture industry and indepen-
dent broadcasters, concerned that cable in-
dustry has become too big too fast, have been
agitating for stricter regulation of cable until
some other medium emerges to compete with
cable in offering homes cable programing.

Opposing efforts of industries has generat-
ed much heated rhetoric in Washington, espe-
cially between cable and motion picture in-



'WECAN'TKEEPA SECRET.

We’ve got the world’s first half-hpur achon/co ?
that’s Ioade.d with sBecial effects. .and-it’s going st' -

It’s different. It’s hot. It’'s a smash!

It's written by Brian levant and Fred Fox, I
whose credits include Happy Days, Mork and Mindly,
and Llaverne and Shirley. And its stars are Jerry O'Conrell,
the sensation of the movie, Stand By Me, and Derek McGrath of Dallas.
s the secret to successiul weekend programming.

MYSECRETIDENTITY

Produced by Sunrise Films Limited in association with Scholastic Productions Inc. and the CTV Television Network, Lid.

Distributed by

1988 MCATV. All rights reserved
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WHAT MAKESA
MOVIE PACKAGE
WORK FORYOU..

No matter how you measure it, Premiere Four

has what it takes. You name the daypart and

|| the demographic and any one of Premiere
7 our’s fifteen highly exploitable releases will
deliver all the key elements you and your
viewers are looking for. Star Value. Theatrical
Production. First-Run appeal and Promotability.
Premiere Four, by every measure a winner!

Fifteen new releases exclusively from Turner

Program Services.

TURNER PROGRAM
SERVICES

Offices in Atlanta, New York, Los Angeles and Chicago.
Phone (404) 827-2085 in Atlanta.
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@ Turner Program Services, Inc.. 1988
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NEWHART

ALREADY SOLD

70 MARKETS.

IN OVER

Newhart. CBS-TV’s highest rated comedy for six straight years.

ALBANY, GA
ALBANY, NY
ALBUQUERQUE
AMARILLO
ATLANTA
AUSTIN
BAKERSFIELD
BANGOR
BIRMINGHAM
BOSTON
CHARLOTTE
CHICAGO
CHICO
CLEVELAND
COLORADO SPRINGS
COLUMBIA
DALLAS
DAVENPORT
DENVER

DES MOINES
EUGENE
EVANSVILLE
FARGO

WTSG-TV
WTEN
KNMZ-TV
KCIT
WAGA-TV
KVUE-TV
KGET
WABI-TV
WTTO
WSBK-TV
WBTV
WGN-TV
KRCR-TV
WIW-TV

FLINT
FORT MYERS
FRESNO
GAINESVILLE
GRAND RAPIDS
GREENSBORO
GREENVILLE
HARRISBURGH
HARTFORD
HONOLULU
HUNTSVILLE
INDIANAPOLIS
JOHNSTOWN
KANSAS CITY
LAS VEGAS
LEXINGTON
LOUISVILLE
LUBBOCK
MACON
MADISON
MEDFORD
MILWAUKEE
MINNEAPOLIS
MOBILE

...and more to come!

WNEM-TV
WINK-TV
KJEO
WOGX-TV
WUHQ-TV
WEMY-TV
WHNS
WHP-TV
WTIC-TV
KHNL-TV
WHNT-TV
WXIN
WWCP-TV
KSHB-TV
KVVU-TV

WDKY-TV

WAVE-TV
KAMC-TV
WMGT
WISC-TV
KOBI
WTMJ-TV
wWCCO-TV
WKRG-TV

MONTGOMERY
NASHVILLE
OKLAHOMA CITY
OMAHA
ORLANDO
PHOENIX
PITTSBURGH
PORTLAND, ME
PORTLAND, OR
RENO
ROCHESTER
SACRAMENTO
SALINAS

SAN FRANCISCO
SANTA ROSA
SEATTLE
SPOKANE

ST. LOUIS
TAMPA

TUCSON
WAUSAU

WEST PALM BEACH
WILMINGTON

WSFA-TV
WTVF
KWTV
KPTM
WOFL
KPHO-TV
WPGH. TV
WPXT
KPDX
KAME-TV
WOKR
KTXL
KSBW-TV
KTVU
KFTY-TV
KTZZ- TV
KXLY-TV
KMOV.TV
WFTS
KOLD-TV
WAOW-TV
WTVX

WIKA



parameters for HDTV production at 1,125
scanning lines, 60 hertz field and 16:9 aspect
ratio. Proposal was sent to full ATSC member-
ship following vote of approval by its T3 sub-
committee on Sept. 30, 1987. Same standard,
with some editorial differences from ATSC ver-
sion, is nearing end of standardization pro-
cess at SMPTE. It will then be sent to Ameri-
can National Standards Institute for approval
as American national voluntary standard.
However, NBC is believed 1o be considering
asking for new vote on standard by ATSC at
next T3 meeting in mid-March.

Broadcast Technology Center, ariginally an-
nounced to be for-profit subsidiary of National
Association of Broadcasters’ NAB Technol-
ogies Inc., is undergoing changes in start-up
plans. It was announced during NAB joint
board meeting that ABC, NBC and CBS will
also participate in project. Association of
Maximum Service Telecasters, Association of
Independent Television Stations and National
Cable Television Association may also
participate

a

® Indecency. Group of broadcasters joined
Action for Children’s Television and People for
the American Way two weeks ago in petition-
ing U.S. Court of Appeals in Washington to
review in light of First Amendment FCC en-
forcement of tougher broadcast indecency
standard.

Just prior to action, FCC gave notice that-
stricter standard applies to television as well
as radio, telling kzkc-Tv Kansas City, Mo., that
it may have violated standard in airing of
“Private Lessons” last May. It gave UHF sta-
tion until March 11 to respond. After evalual-
ing response, FCC could impose sanction,
ranging from warning to launching of license
revocation proceeding. Most likely action is
fine.

FCC decided last April to apply broader
definition of indecency than seven dirty words
of 1978 Pacifica Supreme Court decision, giv-
ing it far greater latitude in determining what is
indecent. At same time, FCC sent out warning
letters to three radio stations.

At open meeting last November, FCC reaf-
firmed indecency policy, but, in doing so, cre-
ated midnight-6 a.m. safe harbor during
which indecent programing can be broadcast
because of perceived minimal risk of children
in audience. FCC is examining several oOther
indecency complaints substantiated by either
tapes or transcripts and may issue more let-
ters of inquiry.

FCC reaffirmation and creation of safe har-
bor came in response to petition for reconsi-
deration from broadcasters seeking clarifica-
tion of April policy. Unappeased, one or more
of petitioners is expected to challenge policy
in federal appeals court on First Amendment
grounds.

O

International Telecommunications Satellite
Organization. In dramatic end to investiga-
tion by U.S. attorney for District of Columbia,
former Intelsat director general, Richard Co-
lino, and business associates in July of 1987
pleaded guilty in U.S district court to criminal
fraud and conspiracy charges growing out of
what prosecutors said was siphoning $4.8
million from Intelsat during construction of ad-

(3

dition to its headquarters building. Colino and
Deputy Director General Jose L. Alegrett were
fired by Board of Governors in December
1986 after outside lawyers and auditors sub-
mitted report indicating their possible involve-
ment in financial irregularities. And in Septem-
ber, 1987, US. District Judge Gerhard A.
Gesell, saying loss to Intelsat had been $4.5
million, sentenced Colino to six years in mini-
mum security prison and ordered him to make
restitution of $865,000. Colino began serving
his sentence on Oct. 31 in Petersburg, Va.,
prison camp. One associate was sentenced
to three years and fined $100,000; other was
sentenced to two years. Intelsat in May filed
civil suit against Colino in U.S.district court in
Maryiand, claiming his activities resulted in
damage to organization of $11.5 million
(BroADCASTING, May 25, 1987). Colino at
about same time fited for bankruptcy to pro-
tect his assets. Both cases are pending.

Intelsat members in April confirmed Board
of Governors selection of Dean Burch as suc-
cessor to Colino as director general.

0

International telecommunications satellite
systems. President Reagan in November
1984 determined that separate U.S. systems
providing international communications satel-
lite service are in public interest, provided
restrictions are imposed to protect economic
health of International Telecommunications
Satellite Organization. Thus far, eight systems
have received conditional authorization from
FCC, but proposal of only one, Pan American
Satellite Corp., which has secured Peru as
foreign correspondent, has been consulted
with Intelsat, Assembly of Parties, acting on
recommendation of Board of Governors, ap-
proved consultation at its extraordinary meet-
ing in April 1986. PAS satellite is scheduled for
launch in March 1988 aboard Arianespace
rocket.

However, it is complaining that European
Postal Telephone and Telegraphs are combin-
ing to deny PAS access to their markets. Rene
Anselmo, PAS chairman, has written to Presi-
dent Reagan to ask him to seek cooperation of
British Prime Minister Margaret Thatcher in
opening Great Britain to PAS.

0

Land-mobile. In response to petition from
Association of Maximum Service Telecasters,
National Association of Broadcasters and oth-
er broadcast groups, FCC has agreed to de-
lay decision on reallocation of UHF channels
in eight markets in land mobile radio until
completion of its study on advanced television
systems (ATV) (see “High-definition televi-
sion,” above). FCC wants to ascertain whether
UHF channels in question will be needed for
broadcasting ATV systems.

In related proceeding, FCC has proposed
minimum mileage separations between new
UHF television stations on channels 14 and 69
and existing mobite radio operations on adja-
cent channeis. If new station cannot meet
spacing requirements, FCC also proposed,
station may try to negotiate settlement with
mobile radio operator.

a
Low-power television. Community Broad-
casters Association, which represents bud-
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. k]
ding LPTV industry, has hired Joseph Laugh-
lin, former general manager of WwGN-TV
Chicago, to head CBA Programing Cooperat-
ive. Under Laughlin's direction, co-op will try
to buy programing that individual stations
could not afford. So far, more than 50 stations
have indicated interest in co-op.

FCC's freeze on LPTV applications and ma-
jor changes—in effect since 1983—thawed
with opening of filing window, June 22-July 2,
1987. Some 1,350 applications were re-
ceived, far fewer than FCC officials had ex-
pected. FCC has proposed granting some
800 applications. It is currently working on first
list of grants—some 483—of which it has
granted about 100 for new stations.

a

Mergers. In largest cable deal ever, Kohlberg
Kravis Roberts & Co.s SCI Holdings will sell
1.4 million-subscriber Storer cable systems to
consortium of ATC, Comcast and Taft Cable
(Tele-Communications Inc. and Bass Group
joint venture} for total consideration of $2.8
billion (BROADCASTING, Jan. 4). KKR last year
closed $1.3 billion transfer of six Storer Televi-
sion stations to company managed and 55%-
held by George Gillett Jr. mU.S. Cable Televi-
sion Group, limited partnership headed by ML
Media principals Martin Pompadur and Elton
Rule, will pay $225 million, subject to change,
for 135,000-subscriber cable systems of Es-
sex Communications Corp. Closing is expect-
ed in 1988. m Early 1988 closings are expect-
ed for Continental Cablevision acquisition of
American Cablesystems for $481.7 million,
and for Adams Communications purchase of
Forward Communications’ five TV stations for
$126.5 milion from Wesray Capital Corp.
B Summit Communications has closed ap-
proximately $200 million purchase of radio
group DKM Broadcasting in second-largest
radic-only sale. ®Cablevision Systems has
closed $473.5 million purchase of cable sys-
tem operator Adams-Russell.

a

® Must-carry. Four members of House Tele-
communications Subcommittee and FCC
Commissioner James Quello have called for
congressional hearings to establish record
that could justify resurrection of some form of
must-carry rules.

U.S. Court of Appeals struck down latest
incarnation of FCC's must-carry rules, holding
that they are unconstitutional—violation of
First Amendment rights of cable operators.
Ruling on Dec. 11, 1987, was replay of court
decision two years ago when it eliminated
FCC’s original must-carry rules on same
ground.

FCC Chairman Dennis Patrick responded
last week to charges by Quello that FCC's
“flawed” rationale is to blame for latest court
decision. At National Religious Broadcasters
convention, Patrick said nothing less than
“hard evidence” that absence of rules would
harm broadcasters would have convinced
court to sustain rules.

Broadcasters who have fought hard to pre-
serve some form of must carry rules were
upset and disappointed at ruling. They are
now planning legal and legislative strategy for
bringing back rules through appeals or act of
Congress. National Association of Broadcast-
ers television board last month directed NAB
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staff to "seek all avenues to restore must car-
ry." Association will also “record and catalog
all cable abuses which occur following the
demise of must carry” TV directors wanted to
keep statements on must carry to minimum in
effort to leave room for NAB President Eddie
Fritts to negotiate with cable on matter. Fritts
and National Cable Television Association
President Jim Mooney are expected to ex-
plore possible resolution of must carry issue
with latest set of must-carry rules serving as
basis for those discussions.

FCC has asked court to clarify whether its
action deleted A/B switch rules as well as
carriage requirements. The A/B switch rules
require cable operators to educate subscrib-
ers about switches and to offer to install them
or supply them to do-it-yourselfers. Cost of
switches and installation would be borne by
subscribers

0O

Public Broadcasting. With December 1987
death of legislation that would have provided
estimated $300-million-per-year public broad-
casting trust fund, beginning in 1990 (BRoAD.
CASTING, Dec. 14, 1987), Corporation for Pub-
lic Broadcasting was left with 1990
appropriations worked out shortly belore
Christmas by House-Senate conferees. Com-
promise between higher Senate figure and
fower House figure: $232.65 million, up from
$228 million for 1989. Same conferees settied
on 1988 figure of $19.59 million (down from
current $20.5 million) for NTIA-administered
Public  Telecommunications Facilities Pro-
gram, annual equipment grants. Also, Office

JOURNALISM
INSTITUTES

The Graduate School of Journalism

Computers in Journalism

Moy 23-27
a
Writing News for Broadcast
June 6-10
L]
Business & Finance Reporting
June 6-10
e
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June -10
Cultural Affairs Re:omng & Writing
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News Repomn for Television
}une -24
%uzme Writing
June 6-10; June 13-17; fune 20-24
Muguzme Editing

lune 27 July 1

The Business of Muguzme Publishing
June 2

Far information write to;
Summer Institutes
Graduate School of Journalism, Dept. 26

COLUMBIA UNIVERSITY

New York, N.Y. 10027

of Management and Budget has recommend-
ed appropriations of $214 million for 1989,
1990 and 1991. Compliance with that recom-
mendation would require recisions in first two
years, and figure falls $381 million short of
CPB request for third year, which included
$200 million for replacement of satellite inter-
connection system. (Requests for proposals
were issued by PBS Nowv 25, 1987, and were
due Jan. 25; NPR als¢ will need new bird in
1991))

PBS President Bruce Christensen, at Los
Angeles press tour last month, said FCC
made “asinine” decision in failing to lobby for
an exemption for PBS stations in U.S. Court of
Appeals, which threw out FCC's must-carry
rules. Rules required cable systems to carry
local broadcast signals. Court did not rule out
possibility of constitutional must-carry rule.
Battles for trust fund and must carry will con-
tinue this year.

National Public Radio board last month re-
ceived member stations’ advisory ballots on
unbundling Option II: 93 in favor, 85 opposed
and 77 no votes. Final decision rests with
board. Option Il would split NPR programing
into morning news, evening news and perfor-
mance segments, creating new distribution
and member dues structures. Board also this
month began $32-million Fiscal Year 1989
budget proposal deliberations.

Despite host Noah Adam’s laryngitis,
launch of Minnesota Public Radios Prairie
Honie Companion replacement, Good Even-
ing went off on schedule Jan. 9. More than
150 stations are signed up to carry first six
menths of show distributed by American Pub-
lic Radio. APR is still without a president.

David J. Brugger, senior vice president at
CPB, Jan. 1 became president of National
Association of Public Television Stations, lob-
bying arm of public TV system. Eric Friesen,
senior VP, programing, remains acting presi-
dent of American Public Radic.

Twe openings remain on CPB beard; still
under consideration are former Tennessee
First Lady Honey Alexander (not yet official
nominee) and Charles Lichenstein, latter con-
troversial for reportedly advocating cuts in
CPB funding. CPB is also reviewing propriety
of PBS bonus awarded PBS President Bruce
Christensen in 1986 (BroaDcasTING, Nov. 30,
1987) for efforts since 1984 fire that destroyed
former headquarters.

0

a Scrambling. Last November, Senate Com-
merce Committee passed legislation that
would regulate home satellite marketplace
(BroaDCASTING, Nov, 23, 1987). It would man-
date that cable programers permit any quali-
fied third party—inside and outside cable in-
dustry—to  distribute  their services to
backyard dish owners. Bill is not expected to
hit Senate flocr until March at earliest and may
be pushed back further as bill's chief sponsor
Senator Al Gore's (D-Tenn.) campaign for U.S.
presidency intensifies. Communications Sub-
committee Chairman Daniel Inouye (D-Ha-
waii) has promised to oppose it and his views
are laid out in committee report. Controversial
nature of legislation is evident by revisions
accepted by Commerce, and those yet to be
made.

On other front, House legislation (H.R.
2848) that would permit satellite distribution of
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broadcast signals—superstations-—to  back-
yard dish owners was focus of hearing last
week with independent television stating
strong objections t0 measure (BROADCASTING,
Feb.1). Association of Independent Television
Stations is waging major campaign to defeat
measure (see story). Late last year (BRoaD.
CASTING, Nov. 30, 1987) representatives from
broad cealition of industry groups backing bill
stated their support for measure at hearing
although modifications suggested by motion
picture industry (mainly idea that compulsory
copyright license for carriers be limited to C-
band retransmissions) did not go over well at
hearing.

m

Syndex. In comments to FCC. cabie opera-
tors opposed, and broadcasters and program
producers supported, FCC proposal to reim-
pose rules requiring cable systems 1o black
out syndicated programing on distant signals
if it appears on local stations. Action is expect-
ed within next few months.

Cable industry argued that FCC lacks juris-
diction to reimpose syndex, that absence of
rules over past seven years has not harmed
broadcasters and producers and that rules
would violate cable operators’ First Amend-
ment rights.

Most broadcasters and producers contend-
ed that rules.are needed to protect sanctity of
their exclusive programing contracts. And,
contrary to cable’s claim, they say they have
been hurt by cable’s importation of duplicative
distant signals into their markets. Last month
National Association of Broadcasters during
its joint board of directors meeting made res-
toration of syndex high priority, as well as
obtaining same-day network nonduplication
regulations.

m

Wireiess cable. Using mix of ITFS and MDS
channels, delivery system is now available in
New York. Microband Companies Inc. has
begun marketing six-channel wireless cable
service in outer boroughs that have not yet
been wired for conventional cable. It has abili-
ty to expand to 14 channels, but is having
difficulty securing rights to carry cable pro-
graming it desires.

FCC has turned down request by Cablevi-
sion Systems, MSQO with franchise for about
one million homes within Microband-targeted
market, to bar Microband from offering its
service until other MMDS and ITFS channels
now hung up in interference disputes become
available so that Cablevision can offer com-
petitive wireless cable service.

In responding to Cablevision’s petition, Mi-
croband charged that Cablevision was trying
to use FCC to block competition. It also al-
leged three cable programing services affili-
ated with Cableviston—SportsChannel New
York, American Movie Classics and Bravo—
have refused to deal with Microband in effort
to weaken Microband's ability to compete.

Microband, which also plans to introduce
wireless cable services in Detroit and Wash-
ington within next few months, is biggest, but
not only wireless cable operator. Services are
currently being offered in several other mar-
kets, including San Francisco. Milwaukee and
Cleveland.
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This week

Feb. 7-8—Arkensas Broadceasters Association winter
meeting. Ariington hotel, Hot Springs, Ark.

Feb. 7-12—National Association of Broadcasters 23d
annual management development seminars for broad-
cast engineers, “Achieving Personal and Professional
Excellence.” University of Notre Dame, South Bend,
Ind. Information: (202) 429-5346.

Feb. 8- New York Television Academy drop-in din-
ner. “Black Presence in TV. The New Force and the
Economic Reality of the Black Marketplace.” Copaca-
bana, New York. Intormation: (212} 765-2450.

Feb. 9—Southern California Cable Association din-
ner meeting. Pacifica hotel. Los Angeles.

Feb. 9-10—Cable Television Public Affairs Associ-
ation annual meeting. “Forum '88." Ritz Carlton Buck-
head, Atlanta. Information: (202) 775-3629.

Feb. 10—"Success in Radio and TV Sales,” session
sponsored by American Women in Radio and Televi-
sion. Washington chapter. National Association of
Broadcasters, Washington. Information: (202) 659-
3494,

Feb. 10—New York Television Academy drop-in |un-
cheon. Speaker: Morton Downey Jr., host of Moston
Downey Jr. Show on WWOR-TV New York. Copaca-
bana, New York. Information: (212) 765-2450.

Feb. 10 [llinois Broadcasters Association winter
sales seminar. Galesburg, Iil. Information: (217) 753-
2636.

Feb. 10—{"tak Broadcasters Association midwinter
business seminar and saies iuncheon, “The persua-
sive art of broadcasting sales.” Doubletree hotel, Salt
Lake City Information: (801) 359-9521.

Feb. 11-13—19th annual Country Radio Seminar,
sponsored by Country Radio Broadcasters Associ-
ation. Opryland hotel, Nashville. nformation: (615)
327-4488.

Feb. 12-—Southern California Broadcasters Associ-
ation 3d annual Sunny Creative Radio Awards presen-
tation. Registry hotel, Los Angeles. Information: (213)
466-4481.

L —1

Also in February

Feb. 16— Fresentation of Excellence in Media Angel
Awards. Beverly Wilshire, Los Angeles. Information:
(213) 465-9665.

Feb. 16-17—Wisconsin Broadcasters Association an-
nual convention and legislative reception. Madison,
Wis.

Feb. 16-17—RBroadcast Credit Association credit
seminar. San Diego Marriott.

mFeb. 16-17—Noirth Carolina CATV Association
winter meeting. Raleigh Marriott, Raleigh. N.C. Informa-
tion: Laura Riggeway, (919) 821-4711.

Feb. 17-19--Texas Cable Show, sponsored by Texas
Cable Television Association. Convention Center, San
Antonio, Tex.

Feb. 17-21-—Music Personnel Conterence sponsored
by Association of Music Personnel in I'ublic Radio.
Westin notel, Boston. Information: John Fischer, (319}
335-5730.

Feb. 18-19—Broadcast Financial Management Asso-
ciation/Broadcast Credit Association board of direc-
tors meeting. San Diego Marriolt, San Diego.

Feb. 18-20—"Minorities and Communications: A Pre-
view of the Future,” conference sponsored by Hoiward
University School af Commumncations. Howard Inn
and Blackburn Center, Howard University campus,

Washington. Information: (202) 636-7491.

m Feb. 19-21—"Economics and the '88 Elections,”
conference for journalists. co-sponsored by Founda-
tion for American Convnunications and Gannett
Foundation. Asflomar conference center. Pacific
Grove, Calif. Information: (213) 851-7372.

m Feb. 21-March 13— Vietnam on Television; Televi-
sion on Vietnam,” exhibition of Peabody Award entries
chronicling television coverage of the Vietnam War,
sponsored by Museunt of Broadcast Communica-
tions and Henry W. Grady School of Jowrnalism and
Mass Contmmunication at University of Georgia. Kraft
Television Theater, MBC, Chicago. Information: (312)
987-1500.

Feb. 22-26—Mass Communications Week, sponsored
by Teras Tech University. Texas Tech, Lubbock, Tex.
Information: (806) 742-3385.

Feb. 23— Television Bureau of Advertising regional
sales conference. Fairmont holel, New Orleans. Infor-
mation: (212) 486-1111

B Feb. 23-25—Mark Goodson seminar series, report-
ed by Eric Sevareid, sponsored by Musewm of Broad-
casting. MOB. New York. Information: (212} 752-4690.

Feb. 24—Deadline for entries In Edward R, Murrow
Brotherhood Awards. which “pay tribute to the finest in
television and radio news production that best pro-
motes human understanding and good relations
among people.” sponsored by Cinema/Radio/TV unit
of Bwnat B'vith. Information: (212) 686-3199.

Feb. 24 --Federal Communications Bar Association
funcheon. Speaker: Diane Killory, FCC general coun-
sel. Marriott, Washington.

® Feb. 25— Caucus for Producers, Writers and Direc-
fors meeting. Los Angeles. Informalion: (213)652-
0222.

Feb. 26-29--NATPE International 25th annual con-
vention. George Brown Convention Center, Houston.

Feb. 11-13—19th annual Country Radio Semi-
nar, sponsored by Country Radio Broadcast-
ers Association. Opryland hotel, Nashvitle.

Feb. 17-19—Texas Cable Show, sponsored by
Terxas Cable Television Association. Conven-
tion Center. San Antonio, Tex.

Feb. 25-29-NATPE !nternationa! 25th an-
nual convention. George Brown Convention
Center, Houston. Future convention: Houston,
Feb. 24-26,1989.

March 21-23-Satellite Broadcasting and
Communication Association trade show. Bal-
ly's. Las Vegas. Information: (800) 654-9276.

April 9-12-—-National Association of Broad-
casters 66lh annual convention. Las ‘egas
Convention Cenler, Las Viegas. Future conven-
lions:Las Viegas, April 29-May 2, 1989; Allanta,
March 31-April 3, 1990; Las Vegas. April 13-16,
1991; Las Vegas, April 11-14, 1992, and Las
Vegas. May 1-4 (tentative), 1993.

April 10-12—Cabletelevision Advertising Bu-
reau seventh annuai conference. Waldorf-As-
loria, New York.

April 10-13—Pubiic television annual member-
ship meeting of Public Broadcasting Service
and National Association of Public Television
Stations. Marriot! Crystal Gateway. Arlington,
Va:

April 17-20—Broadcast Financial Manage-
ment Association 28th annual meeting. Hyatt
Regency, New Orleans. Future meetings: April
9-12, 1989, Loews Anatole, Dallas, and April
18-20. 1990. Hyatt Regency, San Francisco.
April 28-May 3—National Cable Television
Association annual convention. Los Angeles
Convention Center.

April 28-May 3—24th annual MIP-TV, Marches
des International Programes des T'elevision.
international television program market. Palais
des Festivals, Cannes, France.

Majoraieetings

May 18-21—American Association of Adver-
tising Agenctes 70th annual convention.
Greenbrier, White Sulphur Springs. W. Va.
May 18-22—Public Radio Conference. annual
meeting of National! Public Radio and Aner-
can "ublic Radio, coordinated by National
FPublic Radio, Adams Mark hotel. St. Louis.
Information: (202) 822-2000.

June 8-11—American Wonmen in Radio and
Television 37th annual convention. Westin Wil-
liam Penn, Pittsburgh.

June 8-12—Broadcast Promotion and Mar-
keting Executives/iBroadcast Designers Asso-
ciation 32d annual seminar. Bonaventure, Los
Angeles. Future meeting: June 21-25, 1989,
Renaissance Center. Detroit.

June 12-15—CBS-TV annual affiiates meet-
ing. Century Plaza, Los Angeles.

June 16-18-—NBC-TV annual affiliates meet-
ing. Hyait Regency, Maui, Hawaii.

June 18-21—Awmerican Advertising Feder-
ation annual convention. Century Plaza, Los
Angeles.

July 31-Aug. 3—Cable Television Adminis-
tration and Marketing Society annual confer-
ence. Westin Copley Place, Boston.

Sept. 7-9—Eastern Cable Show, sponsored by
Southern Cable Television Assuciation. Mer-
chandise Mart, Atlanta.

Sept. 14-17—Radio '88, sponsored by the Na-
tional Association of Broadcasters. Washing-
ton. Fuiure meetings: Sept. 13-16, 1989, New
Orleans; Sept. 12-15, 1990, Boston, and Sept.
11-14 {tentative), 1991, San Francisco.

Sept. 23-27 — International  Broadeasting

Convention. Metropole conference and exhibi-
tion center, Grand hotel and Brighton Cenler.
Brighton, England. Information: (01) 240-1871
(London).

Oct. 4-6—Atlantic Cable Show. Atlantic City
Convention Center. Allantic City. N.J. Informa-
tion: (609) 848-1000.

Oct. 14-19- Society of Motion Picture and
Television Engineers 130th technical confer-
ence and equipment exhibit. Jacob K. Javils
Convention Center, New York. Future confer-
ence: Oct. 22-27. 1989. Los Angeles Conven-
tion Center.

Oct. 17-19- Television Bureau of Advertising
annuat meeting. Bally's, Las Vegas.

Oct, 23-25—Association of National Adver-
tisers 79th annuat convention. Waldori-Astoria,
New York.

Nov. 30-Dec. 3—Radio-Television News Di-
rectors Association annual international con-
ference and exhibition. Convention Center Las
Vegas. Information: (202) 659-6510.

Dec. 7-9—Western Cable Show, sponsored by
California Cable TV Association. Anaheim
Convention Center. Anaheim, Calif.

Jan. 4-8, 1989 Assuciation of Independent
Television Stations annual convention. Cen-
tury Plaza. Los Angeles.

® Jan. 28-Feb. 1, 1989 Nationa! Religious
Broadcasters 44th annual convention. Shera-
ton Washington and Omni Shoreham holels,
Washington. Future meeting: Jan. 27-31, 1990,
Sheraton Washington and Omni Shoreham,
Washington.

Feb. 3-4, 1989—Society of Motior Picture and
Television Engineers 23d annual television
conference. St. Francis hotel. San Francisco.
June 17-23, 1989 16th International Televi-
sion Symposium. Montreux. Switzerland.

Broadecastinn Feh & 19RR
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HOME OF THE
MOST FAMOUS NAMES
IN ROCK AND ROLL

988 Rock And Roll
dBfall Of Fame Inductees

Woody Guthrie
George Harrison (PRS)
Ringo Starr (PRS)
Paul McCartney (PRS)

John Lennon
Brian Wilson

Dennis Wilson

Mike Love
Al Jardine
Ben E. King
Rudy Lewis
Diana Ross
Leadbelly
Bill Pinkney

Cilyde McPhatter
Johnny Moore

Ve're proud that more than 75% of all the Rock And Roll ¥l Of Fate
inductees are members of the BM| family

1987 BMI Hall Ot Famers 1986 BMI Hall Ot Famers

BMI

ll

& BAM 1988

Aretha Frankbin
The Coasters
Bo Diddley
B.B. King
Carl Perkins
Roy Orbison
Muddy Waters
Clyde McPhatter
Ricky Nelson
Eddie Cochran
Jackie Wilson
Joe Turner
Ahmet Ertegun
Jerry Wexier
Leonard Chess
T'Bone Walker
Hank Williams
Louis Jordan

Chuck Berry
James Brown
Ray Charles
Sam Cooke
Fats Domino
The Everly Brothers
Buddy Holly
Jerry Lee Lewis
Little Richard
Elvis Presley
Alan Freed
Sam Phillips

Used by permission of the Aock and Aol Hall of Fame
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MY SECRET IDENTITY

o e N
AMERICAN HEARTLINE .

Superb off-network series.
Exciting first run series.
Blockbuster theatrical features and
~ made-for-television movies.
Every genre, for every daypart.

© 1988 MCA TV, All rights reserved.

NATPE Booth 472
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24-hour cash
machine.

Face it. If your station doesn’t have a rock-solid, economical
way to deliver station breaks, you could go broke.

Enter the Sony Betacart® system. With a single stroke, it
has redefined the video cart system from temperamental
mechanical monster to perpetual profit machine.

Today, the Betacart system is the most accepted state-of-
the-art system for commercial presentation. With proven,
easy-to-use software packages for spot delivery and news.
Ultra-reliable, side-loading mechanics. And multiple backup
and self-diagnostic systems.

And now, by incorporating Betacam SP* technology, the
Betacart system delivers even higher quality video and
versatile 4-channel audio.

It’s one of those rare purchases you can make for your
station that pays for itself many times over. And will continue
to do so. Because Sony is constantly developing new
applications to make Betacart products even more versatile.

For more information on the top cart system for im-
proving your bottom line, contact your Sony Broadcast
representative. Or call Sony at 800-635-SONY.

SONY.

Broadcast Products

Sony Communications Products Company, Broadcast Products Division, 1600 Queen Anne Rd., Teaneck, NJ 07666
© 1988 Sony Corporation of America. Sony, Beracart, and Betacam SP are registered rademarks of Sony Corporatior



SOLID TESTIMONY F

“Divorce Court”Is an Early Fringe
'Performer.

“When it comes to early fringe, ‘Divorce Court’ beats

them hands down, no matter how tough the com-
petition claims to be. Since we replaced 'Barnaby
Jones’ with ‘Divorce Court’, we’ve seen our HH
share increase 53%. it's tested. It's proven. And it
works better than we everimagined’.

—Frank O’Neil
KXAS-TV Dallas

Time Period Divorce Court
Market May '87 Nov. '87

Dallas
KXAS (3:00) 15 23

St. Louis
KMOV (4:00) 22 28

‘Atlanta
WAGA (4:00) 18

Norfolk
WVEC (5:00) 17

All data NSt

“Divorce Court” Is an Unbeatable
Leadout with Soaps.

“As a leadout from a soap, ‘Divorce Court’ gives
us a 100% gainin HH share. That's a pretty
powerful measure of success by itself, but it
goes even further and keeps us competitive
against Oprah. Infact, we've seen a 29% gain

in HH share since May '87 alone. There's no
doubt about it. ‘Divorce Court’ gives us more
competitive performance than any other half-
hour program. It's certainly measured up to its
promise. . .and beyond'”. —_Bob Leider

WSVN-TV Miami

Nov. '87* -HH SH-
Market Lead-in  Divorce Court Gain

Los Angeles**
KCBS (3:00) 8 11 +38%

Miami
WSVN (4:00) 11 22 +100%

Nashville
WTVF (4:00) 23 24 + 4%

Detroit

WJBK (4:00) 18 19 + 6%
Shreveport ‘
KTAL (3:00) 16 21 +31%

Knoxville

WATE (4:00) 20 28 +40%

**ARB. *NSI November. May "87 DMA shares




“Divorce Court” Is the Proven
Choice.

“*Divorce Court’ is our choice for the top of our early
fringe line-up. Firstof all, its a proven performer.
We've seen its strength in building an audience as
the time period leadout of soaps. 'Divorce Court’

works”.
—Richard Lobo
WMAQ-TV Chicago

DIVORCE COURT! Renewed for
- the ‘88 season in these markets!
Atlanta, Chicago, Cleveland,
Dallas, Denver, Detroit,

Green Bay, Los Angeles, Miami,
St. Louis, San Diego, Seattle,
Washington, D.C....and many
more!

We said “Divorce Court” works
in early fringe. Some saw that
as an opportunity. And they
profited from it.

They captured the power
“Divorce Court” delivers. ..
ratings that are well beyond
their expectations.

“Divorce Court” took on
the top competition. Corm-
peted in one of the toughest
time periods—the soap lead-
out time periods. And “Divorce
Court” delivered! Thats a fact.

“‘Divorce Court” is the
proven performer.

b

A Blair Entertainment production in association with SCI Programs. inc.

|

‘ BLAIR ENTERTAINMENT
P 1290 Avenue of the Amencas. New York, NY 10164 - (212) 603-5690




QUESHON:

What's the
third ranked
syndicated
program

on daytime
television?

Feb. 26-Deadline for entries in Community Radio
Program Awards competition, sponsored by National
Federation of Community Broadcasters. Information:
(202) 797-8911

Feb. 26-28—/ntercollegiate Broadcasting System na-
tional convention. Penta hotel, New York. Information:
(914) 565-6710.

Feb. 27—"Television: A Medium Focuses on [tself,
panel sponsored by New School for Social Research.
New School, New York. Information: (212) 741-5690

Feb. 29-March 2—National Association of Broadeast-
ers slate leadership conference. JW Marriotl, Wash-
ington. Information: (202) 429-5310

| = |
March

March 2—0hio Assoctation of Broadeasters Ohio con-
gressional salute. Sheraton Grand hotel. Washington
Information: (614) 228-4052

March 2—Fourth annual communications awards din-
ner. sponsored by National Association of Black
Owned Broadeasters. Sheraton Washington, Washing-
ton. Informatipn: (202} 463-8970

March 3—International! Radio and Television Society
Gold Medal banquet. Recipient: CBS's 60 Minutes.
Waldorf-Astoria, New York. Information: (212) 867-
6650.

= March 4—Deadline for entries in Gold Medallion
competition, sponsored by Broadeast Iromiotion and
Marketing Executives. |nformation: (213) 465-3777

March 6—Ninth annual Academy of Television Arts
and Sciences college awards presentalion. Registry
hotel, Los Angeles. Information: (818) 763-2975.

March 7—Television Bureau of Advertising regional
sales conference. Red Lion hotel, Seatile.

March 8—/nternational Radio and Television Society
Second Tuesday seminar. Viacom Conference Center.
New York. Information: {212) 867-6650.

March 9--"Issues Before the FCC: An Evening with
Diane Killory." general counsel, FCC, sponsored by
American Women tn Radio and Television. Washing-
ton chapfer. National Association of Broadcasters,
washington. Information: (202) 659-3494

March 9—Television Burean of Advertising regional
sales conference. Meridian, San Francisco.

March 9-10- Association of National Advertisers
television advertising workshop, Plaza hotel, New York.
Information: (212) 697-5950

March 11—Acacdemy of Television Arts and Sciences
forum luncheon. Speaker. Micnael Checkiand, direc-
tor-general, BBC. Beveriy Wilshire hotel, Los Angeles.
Information: (818) 953-7575

March 11—Television Burean of Advertising regional
sales conference. Marrioft City Center. Denver.

® March 11-13—"The United States and Mexico,” con-
ference for journalists, co-sponsored oy Feundation

for American Conmrmunications and Gannett Founda-

tion. San Diego Princess. San Diego. Information:
(213) 851-7372

March 13-15—First Amendment Congress, organized
in 1979 by Jean Otto. Society of Professional Jowrnal-
tsfs. who is now with Rocky Mountain News. Marriott
City Center hotel, Denver. Information: (303) 492-6480.

March 13-15—Wesl Virginia Broadeusters Associ-
atien spring meeting. Marriott hotel, Charleston, W. Va.

March 14-15—National Association of Breadcasters
group fly-in for radic group heads. Hyatt Regency
hotei, Dallas. Information: (202) 429-5420

March 14-18—Gannett Centerfor Media Studies tech-
nology studies seminar. Gannett Center, Columbia Uni-
versity, New York. Information: (212) 280-8392

March 15—/ nternational Radio and Television Soci-
ety newsmaker luncheon. Waldorf-Astoria. New York.

March 15-16- American Advertising Federation
spring govemment affairs conference. Willard hote!
Washington

March 15-16—Neir York State Broadeasters Assoei-
ation seventh annual "call on Congress"' Capitol Hill
Washington.

March 17-19—Native American Press Associalion
conference, co-sponsored by Vative American Pub-
lic Broadcasting Consortiun. Regency hotel, Denver




March 17-20—Alpha Epsilon Rho, National Broad-
casting Society, national convention. Sheraton Center,
New York.

March 20-24—National Computer Graphics Associ-
ation conference and exposition. Anaheim Convention
Cenler, Anaheim, Catif

March 21-23 - Sutellite Broadcasting end Comnuuni-
cation Association trade show. Bally's, Las Vegas
information: (800) 654-9276.

March 22-—13th annual Commendation Awards cere-
mony, sponsored by American Women in Radio and
Television. Waldori-Astoria, New York. Information:
(202) 429-5102

March 23-24—/ilinois Broadcasters Association
spring convention and Silver Dome awards presenta-
tion. Ramada, Springfieid, |

March 23-25-—"Reporting on the Courts and the Law,
workshop for journalists from Chicago commuting
area,” sponsored by American Judicature Society.
Chicago. Infermation: (312) 558-6900

March 24—"Cable in the City: Turning the Corner,
third annual Video Metro New York conference, “forum
for television industry,” sponsored by Borough of Man-
hattan Community College. BMCC, New York. Infor-
mation: {212) 618-1832,

March 25-26—Okichoma Associated Press Broad-
casters Association annual convention. Marriott, Okla-
homa City.

March 27-29-—Virginia Cable Television Association
22d annual convention. Williamsburg Lodge. Williams-
burg, va

March 31—Deadiine for applications for Academy of

Television Arts and Sciences' summer '88 sludent
internship program in Los Angeles. Information: ATAS,
(818) 953.7575,

| iy
April

April 1-2—10th annual Black College Radio conven-
tion. sponsored by Collegiate Broadcasting Group.
Paschal’s hotel, Atlanta. Information: Lo Jelks. (404)
523-6136

April 7—Caucus for Producers. \Writers and Divectors
generai membership meeting. Chasen’s, Los Angeles
Information: (213) 652-0222

April 7-9—Broadeast Education Association conven-
tion. Las Vegas. Information: (202) 429-5355.

April 9-12—Natienal Association of Broadcasters
66th annual convention, international exposition and
42d annual broadcast engineering conference. Las
Vegas Convention Center, Las Vegas.

April 10-12—Cabletelevision Advertising Burean sev-
enth annual conference. Waldori-Astoria, New York

April 10-12—Public telewision annual membership
meeting of Public Broadeasting Service and National
Assaciation of Public Television Stations. Marriont
Crystal Gateway, Arlington, Va. tnformation: (202} 739-
5082

April 13—*Calling the Shols: Producing and Directing
N Washinglon,” session sponsored by American
Women in Rudio and Television. Washington chapler
National Association of Broadcasters, Washington. In-
formation: (202) 659-3494

April 18—/ nternational Radio and Television Society
newsmaker luncheon. Waldorf-Astoria, New York. Infor-
mation: (212) 867-6650.

April 14— Presentation of Achievement in Children's
Television Awards, sponsored by Action for Children’s
Television. Cambridge, Mass. Information: (617) 876-
6620

April 14-18  National Federation of Cenununity
Broadcasters annual training conlerence and busi-
ness meeting. Crowne Plaza Holiday tnn, Washington.
Information: (202) 797-8911

April 16—20th annual Golden Reel Awards ceremony
sponsored by fnternational Television Association.
Caesars Palace, Las Vegas. Information: Kelly J. Bell
(214) 869-1112

® April 16-17—"Economics and the '88 Elections
conference for journallsts co-sponsored by Founda-
tion for American Comvmunications and Gannett
Foundation. Vista International hotel, Washington. In-
formation (213) 851-7372.

April 18-20 - Eroadeast Financial Manageinent Asso-

*3 among
125 daytime
syndicated
shows!

Surprise!

Sally Jessy Raphael ranks #3 for
Monday—Friday daytime ratings in the
latest November sweep. Now available
in 60-minute and 30-minute formats.

NATPE Booth #719

NSIICassandra ranking of syndicated programs report, November, 1987.
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A Golden Groove Production.
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Starring Donna Pescow,
and Maureen Flannigan
A Bob Booker Production.
Advertiser-supported
programming from
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Our fleet will still be 1n orbit
when the ball drops m Times Square.
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We can't predict what the cable TV business
will be like when the twenty-first century rolls
around. But we at Americom predict that we'll
still be carrying your programs to the cable
industry. We'd like to fill you in on our plans so
that you can start making yours.

Americom currently has four cable birds in the
sky. The flagships of our fleet, Satcom I11-R and
IV, are now fully booked. (No wonder. They reach
about 40 million subscribers.) But as program-
mers move to our new Ku-band birds, tran-
sponders on I11-R may become available. And
customers on our other C-band satellites will be at
the top of the waiting list.

Space 1s also available on our C-band Satcoms
I-R and 11-R. (But maybe not for long: Both are
half sold out.) Thev round out a delivery system
that includes the industry's best-watched birds.
This year over 15,000 cable headend dishes will
be aimed at our satellites.

The satellites we have in the sky are only half
the story. We can also build new satellites to satisty
your transponder requirements.

We've made a bigger investment in the future
of the cable business than any other satellite com-
pany. And we're taking steps to help reduce the
investment you have to make. New programmers
can take advantage of our “grow-with” rates that



allow them to pay less now and more later. And
we're olfering discounts on satellite “end-of-life”
contracts for programmers who want to control
their own destinies.

And now that we're a part of GE there’s even
more reason o believe we'll continue as a strong
contender n the cable business.

Now that you know our plans, you might be
wondering what other satellite carriers have up
their sleeves. So far, they’re not committing much.
And there's probably a g()()(l reason why.

As you choose a satellite company for the
future, you can be sure of one thing: When the
ball drops on New Year’s Eve 2000, and the band

starts 1o play, this old acquaintance won't be forgor.

To find out more about your delivery options
for the future, contact Bill Berman, Director,
CATV Services, Americom Video and Audio
Services, 4 Research Way, Princeton, NJ 08540.
(609) 987-4073,




riation annual meeting. Hyalt Regency, New Orleans.
Information: (312) 296-0200

Rpril 20-22—Electromagnetic Energy Policy Alli-
unce annual meeling and symposium. Radisson Mark
Plaza. Alexandria. Va. Information: (202) 429-5456

April 21—White House Correspondents Association
annual dinner. Washington Hilton, Washington.

April 22—New Jersey Broadcasters Association annu-
al engineering seminar. Wood Lawn, Douglass Col-
lege, Rutgers University, New Brunswick, N.J.
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Counterpoint

EDITOR: Mr. Sapadin’s commentary [*Mon-
day Memo.” Feb. 1] gives a distorted pic-
ture of the role of the Corporation for Public
Broadcasting and the history of its support
of independent producers. CPB has always
taken very seriously its responsibility to
support independent producers. In fact, both
the chairman and president of CPB met
recently with Mr. Sapadin [executive direc-
tor of the Association of Independent Video
and Filmmakers] and Robert Richter, presi-
dent of AIVE to hear their concerns

Since 1980, CPB’s Program Fund has
contributed in excess of $72 million. or over
46% of its programing dollars, to indepen-
dent producers. All recipients of CPB funds
for major series must accept CPB’s require-
ment to support independent and minority
productions. We believe that independents
have the maximum amount of freedom con-
sistent with good business practice and that
their artistic or journalistic independence
has not been impinged,

In addition to support of major series,
independent producers receive direct pro-
aram support for individual programs or
series through three rounds of an annual
Cipen Solicitation process in which any pro-
ducer may submit a proposal for funding.
CPB allocates in excess of $6 million per
year to this process, or more than $30 mil-
lion over the past four years.

Panels of experts are part of the decision-
making process to a significantly greater
degree than Mr. Sapadin suggests. Virtually
all of the Program Fund’s production support
is governed by panels of experts, many of
whom are independent producers,

Finally, the Channel 4 Television model
proposed by the independents fails to take
into account that the Channel 4 staff has the
additional authority to broadcast the pro-
grams they finance. Under such a syst¢m in
the United States, the independents would
not have this authority. Hence, American
taxpayers would have no guarantee that pro-
graming supported by their dollars would
ever reach the public TV airwaves.—How-
ard Gutin, chairman of the board, and Don-
ald Ledwig, president and CEO, Corpora-
tion for Public Broadcasting, Washington.

1884 update

EDITOR: In your otherwise excellent Feb. |
account of the recent seminar on politics at
the Gannett Center for Media Studies in Jeff
J{iﬁeﬂﬁeld’s apparent assertion that James
. Blaine lost the 1884 election after “a

Blaine detractor relegated his party (Repub-
lican) to that of ‘rum, Romanism and rebel-
lion’.” This is misleading.

By all available accounts, the unfortunate
remark was made by a Blaine supporter,
who called the New York Democrats the
party of “rum, Romanism and rebellion.”
Some voters didn’t like being told they were
people who imbibed alcohol, worshipped at
the Roman Catholic Church and had sup-
ported the Confederacy in the “Southern
rebellion.” Blaine failed to disavow the un-
fortunate remark, and this cost him some
votes.

He didn’t lose by much, 25,685 votes out
of a total of 10,049,754 votes cast. (All
figures are from Presidential Elections
Since 1789, Fourth Edition; Congressional
Quarterly, Inc.; 1987.)

One must approach Grover Cleveland
with care, for he is our only President with
split four-year terms. After defeating Blaine
in 1884, he lost the 1888 election to Benja-
min Harrison in the Electoral College after
polling a popular plurality of 90,596. Cleve-
land came back in 1892, beating Harrison in
both the popular and the electoral vote. As a
result, Grover Cleveland confuses lots of
students of American history.—Lowrence
Laurent, Editor-in-Residence, Broadcast
Pioneers Library, Washington.

AM stereo classic

EDITOR: Attention AM stereo fans. Here's a
reminder of something that is on AM—not
on FM—and it is in stereo.

What I guess may be the last of the
“Golden Days” of radio is available if you
live within 750 miles of Nashville. Every
weekend night the Grand Ole Opry airs live
on clear channel wsM, AM 650.

You don’t even have to be a country music
fan to appreciate this live radio show. Here,
country music is performed in one of the
most professional settings you will ever
hear. The Grand Ole Opry auditorium is
state of the art technically. The stereo sepa-
ration and the mix are top flight.

Now there is one drawback. Unfortunate-
Iy wsM broadcasts with the C-Quam system.
Therefore, if you are not as fortunate as I,
that is, if you can’t hear wsM’s ground wave
and must resort to sky wave listening, you
will be subject to some platform motion if
you are several hundred miles away. But I
invite you to hear great stereo.

Have fun and let me know what you
think. I salute wsM for making the effort to
give us live stereo music on the radio, AM
radio.—Skelly Davis, president, WKKX(FM)
Jerseyville, Ili. (St. Louis).
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- NOW PRESIDING:
THE HONORABLE
PEARL BAILEY!

Pearl Bailey is
bringing her own
special stvle to
LOVE COURT!

She's lively and fun,
but firm too—
Nobody gets the best
of this judge!

/ith love and good humor,
she'll help LOVE COURT’s
real-life couples
solve their little
differences.

Next September,
there'll be laughter
in the courtroom!
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A commentary on radio ad sales from Sondra Michaelson, Saatchi & Saatchi DFS Compton, New York

Empathy vs. sympathy
as a radio sales approach

Consider the differences between the two
concepts of empathy and sympathy and how
they relate to the selling of radio time.

8 Sympathy—The salesperson tells the
buyer: “I know how you feel,” and usually
adds an apology.

8 Empathy—The salesperson assures the
buyer: “I understand why you feel that way.”
and offers constructive suggestions.

One of the biggest problems that sales-
men on the street have today is they simply
lack empathy for the buyers’ concerns. They
don’t understand what the buyer 1s looking
for, or what the client has requested the
buyer to achieve. In more cases than | have
space to cite, the station loses money be-
cause someene isn't skilled at listening.

To the buyer a station is really four things:
1) The reputation of its call'letters. 2) The
current on-air sound. 3) The audience rating
in the more recent books. 4) The responsive-
ness of the salesperson.

The order of importance varies by situa-
tion. Suppose a station has a commanding 5
share in a top 10 market. What does that
mean to the buyer? It could mean that 95%
i of the market doesn’t listen to that station. It

could also mean the station is indispensable.

[t depends more on the point of view of the

buyer and the goals of the client than on the

strength of the numbers alone.

A budget comes up. A buy goes down.
There are two stations in the market with the
same sound and the same delivery...against
the same target audience. There is only
enough budget to do the job properly on one
of them. How did the buyer decide?

What is the difference to the buyer be-
tween two stations with the same numbers?
Often. the answer is empathy. To understand
where empathy comes in you have to see the
world through the buyer’s eyes.

Fact—The radio timne buyer is constantly
selling the virtues of radio. It is in the inter-
ests of the radio time buyer to have demand
for radic time grow. Without the demand for
radio time, there is no need for time buyers.

Fact—The radio buyer doesn’t have time
to make more than one overall recommenda-
tion for each buy. The goal is to handle each
assignment quickly and correctly. Once
done, planning for the next buy begins.

Fact—Efficiency and speed are especially

. important in an agency’s radio buying area.

Often, the accounting department within the

agency doesn’t view the radio buying de-

partment as a profit center deserving the
same respect as television. Too many people
devoted to moving too few dollars.

Fact—If a station is too hard to buy it
won’t get bought. Anything that the station

: gan do to make the buyer’s job easier is
é' #ppreciated...and smart. What kind of sta-
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Sondra (Sam) Michaeison is a vice president,
associate buying director, in charge of ali iocal
and national radio buying at Saatchi &
Saatchi DFS Compton, New York. S&S DFSC
is a division of Saatchi & Saatchi DFS, the
nation’s second largest advertising agency
and the sixth largest purchaser of radio time.
Michaelson joined the agency in 1976 as a
media buyer, was promoted to media
superviser in 1978 and named associate
buying director in 1981. She became a vice

president in 1984,
e e s

tion is positioning itself as an attractive buy?

B A station with a presence and consistent
market identity. A station with an inconsis-
tent identity delivers inconsistent numbers.
Remember, buyers are trying to predict the
future with their only point of reference
being the immediate past (the last book). If a
station’s numbers are erratic, the buy be-
comes harder to justify. A buyer would rath-
er be proven wrong for buying a station on
the uptrend than for buying a station on the
downtrend.

® A station that does not betray the adver-
tiser. Buyers don’t appreciate a station that
causes trouble on the air for the agency by
degrading the product or the client. DIJ
schtick that annoys the client does not make
our jobs any easier. An upset client risks all
of our jobs and the value of our recommen-
dations. The agency doesn’t want to lose
money so the DJ can have fun in the booth.

® A station that celebrates the sponsor. It
has gotten far too popular for stations to
treat sponsors like irritations to the ear.
Making commercial-free hours, days,
weeks, and summers the reason to listento a
given staticn sends out a very dangerous
message to the listeners. And frankly, clients
considering radio as a media option don't
like it very much. Clutter is a programing
problem that affects ali broadcast media.
But biting the hand that feeds you over the
air, may end up giving the station indi-
gestion.

® A station that has a good traffic depart-
ment. Traditionally one of the lowest paying
jobs within a radio station is that of the
traffic manager. But the flow of money is

Broadcasting Feb 8 1988

what we are all in business for. The traffic
manager who is a pro makes everyone’s job
easier. The buyer's life becomes much more
complicated when the person in traffic lacks
competence.

B A station that tries to create business for
radio instead of bicycling the business away
from its competitor. This is one of the big-
gest problems that faces radio sales today. [t
has been a problem for the business since
before 1 can remember: Stations chasing the
same dollars, and not developing new dol-
lars for themselves or the medium.

It’s said that *“television is negotiated.
radio is sold.” Radio airwaves are a power-
ful selling tool. That’s why we buy time on
them. The buyer doesn’t want or need to
hear how bad the other guy is; the buyer
needs to hear how good you are. And most
stations have a strong story to celebrate,

Let’s get back to the empathy that the
salesperson needs to have for the buyer.
What makes a good salesperson?

® A salesperson who listens. Most sales-
people are too interested in making sure that
their pitch is heard, at the sacrifice of listen-
ing to buyers’ needs. Frankly this is the
brand of a bad salesperson. Knowledge of
client and agency needs creates opportuni-
ties for stations to get in on buys, or get
bigger shares of buys.

® A salesperson who is creative. Radio is
the medium of the imagination. Special tie-
ins and promotions are of great interest to
clients. We want cur commercials to be a
part of the listeners’ lives. When we can
offer clients an opportunity to become part
of the station’s very texture. the agency has
done something special to make a brand
grow.

® A salesperson who is accessible and
returns messages. It’s unforgivable for a
station to lose business because the salesper-
son didn’t respond in time. The buyer often
has to move quickly. Getting buys on the air
overnight can be stressful for everyone in-
volved, but the very idea of quick turn-
around is a major product advantage that
radio holds.

® A salesperson who doesn’t behave as if
business comes to his station by entitlement.
We all know the heady feeling that comes
with good numbers. But arrogance is simply
bad manners and rude.

Finally a suggestion: As part of the basic
sales training for all radio account execu-
tives, don’t limit instruction to the virtues of
the station and its place in the marketplace.
Teach them how an advertising agency func-
tions. Teach them empathy, and your bottom
line will grow. Hold seminars at agencies for
your people, and have them learn the basic
mechanics of the buyer’s job. We need to
share our points-of-view. Our goals are the
same. We wouldn’t be working with radio if
we didn’t understand its magic. Let’s make
magic together. é
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Size Wisel

Smart new choice!
A 35" autoscan color
monitor for your
video and computer
applications!
Now you can get bright,
crisp images on a 35”
BTRAR GRAPNW diagonal color monitor!
: Mitsubishi‘s new AM-
T 3501R is the intelligent
\a_ choice for your teleconfer-
3 ‘ encing, presentation or
other visual communica-
tions needs.

Multiple video and audio
inputs fulfill your video
requirements including
new S-VHS technology. A
25-pin or separate BNC
inputs interface with RGB
sources with horizontal
scanning capability from
15~35 kHz. Also permits

super-imposition of
graphic data over video.
A full 33-function
wireless remote is
included, toc.

Get the full story at
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Journalists threaten to outnumber
voters in Midwest bellwether;

for media and politicians, it's

off and running for reai in 1988

The attention of most of America—and a
substantial portion of the rest of the world—
will be focused on the state of fowa tonight
(Feb. 8) for results of the first major contest
among Republican and Democratic presi-
dential hopetuls in 1988, The 5,000 precinet
caucuses around the state—in school audito-
riums, gyms. church bascments, fire sta-
tions. even private homes—mark the end of
a campaign that began a year and a half ago.
It is a campaign that has attracted media
attention  that increased dramatically in
scope and intensity over the past several
months, and virtually exploded in the past
several days. It seems almost to be a case of
a story being overwhelmed by those report-
ng it.

Close to 2,500 reporters and support
troops—producers, editors. cameramen,
technicians, runners—have been accredited.
Over 1,000 of them are serving radio and
television, hundreds of them the networks
and hundreds morc working for stations
around the country. There is a large overseas
contingent in place; at least 16 toreign coun-
tries arc represented (Japan alone will be
served by journalists and technicians from
Il news organizations.) The three major
U.S. broadcast television networks originat-
cd news programs from Des Moines over
the weekend; CNN originated at lcast parts
ol its Inside Politics Itom its studio in the
Des Moines Convention Center cvery day
last week. Interrupts and special programs
on the caucuses—which begin at 8 p.m.
NYT—will be all over the dial tonight. And
making it possible for all of the coverage to
be brought into the living room—almost
anybody’s living roont, anywherc—will be
41 Ku-band trucks now clogging the streets
of Des Moines.

Why the fascination, almost the obses-
sion? The statc has only some 1.5 million
registered voters, and of them. the caucuses
are expected to attract only about 250,000,
divided between Republicans and Demo-
crats, though the unprecedented miedia at-
tention could result in higher turnouts. And
the results will be less than decisive in terms
of the delegates who ultimately represent
[owa in the national conventions next sum-
mer. The Republican caucuses offer an op-
portunity only for a straw votc, as far as the
presidential contest 1s concerned. And the
Democrats follow a complicated procedure
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Covering the zone
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NBC's Dennis Murphy

CNN's Charles Bierbauer
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in lowa

in which the results do not always reflect the
popularity of the candidates involved. In
cither case, three more levels of conventions
will be held betore lowa Democrats, next
June, select their 58 delegates to the national
convention in Atlanta, and Republicans the
37 who will represent them in New Orleans.
And Iowa has only eight votes in the ¢lector-
al college.

But the lowa caucuses are important, says
Jeft Gralnick, vice president and executive
producer of special broadcasts for ABC.
They are a “first.” “After a year and a half of
political foreplay, the caucuses are the first
time that live human beings indicate a pref-
erence.” The caucuses. Gralnick adds, con-
stitute “the beginning of the winnowing pro-
cess, of the quadrennial business of picking
a President.” And he noted that the lowa
caucuses have been an important indicator
of political fortunes since 1976, when Jim-
my Carter, until then an obscure former
governor of Georgia, won a victory that
hclped propel him to the Democratic
nomination.

Joseph Angotti, the executive producer of
NBC’s clection coverage, says the news
media take their signal as to the importance
of the caucuses from the candidates. “They
spend all that time and money in lowa; that’s
what makes lowa important. It thcy had
decided lowa did not present a realistic
picture of carly sentiment in the campaign
and they did not invest the money they do,
we wouldn’t cover it as we do.” And the
cffort has bcen monumental. The seven
Democratic candidates alone are said to
have spent 600 days in the state.

Still, Angotti cannot resist the feeting that
the attention paid to lowa is “wacky.” “The
New York primary, which will be much
morc important in terms of delegates, will
not get anywhere near the coverage,” he
satd. That later primary. which wiil be held
on April 19, will produce 255 delegates to
the Democratic convention and 136 to the
Republican. Of course, that primary follows
by more than a month Super Tuesday
(March 8), when 20 states. most of them
southern or border, will hold primaries and
caucuses. Super Tuesday’s coverage is cer-
tain to be massive.

lowans love the attention and the eco-
nomic benefits that the caucuses bring them.
Indeed. state law now mandates a first-in-
the-nation status of the caucuses. But they
arc paying a price for the celebrity. particu-
larly the Democrats. The mwedia are less
interested in the process as it attects delegate
selection—the purposc of the caucuses—



than in the raw numbers that will be rcported
on Monday. The National Election Service.
under an agreement with the Republican
statc organization, will do the straw votc
count—and report the results to its subscrib-
ers 20 minutes before those resuits are post-
ed on the tote board in the counting center at
the Marriott hotel. NES will also attempt to
staft cvery Democratic precinct with volun-
teers to report on the initial preference ex-
pressed for various candidates. The state
Democratic organization will report on its
tote board at the convention center only
information as to the delegate strength can-
didates are winning, not the initial raw num-
bers. “They [the media] are trying to turn
this into a primary,” said a spokesman for
the state central committee, “and it’s not.”

And the spokesman is right. The media
do treat the caucuses as a primary. “The
delegate selection is not important,” said
V.R. (Bob) Furnad, vice president and sen-
ior executive producer of CNN. who is in
charge of election coverage. “What is im-
portant is the support demonstrated for the
candidates, considering the amount of mon-
ey and effort the candidates spent in the
state.”

And the networks do not intend to keep
viewers waiting for information on that sup-
port. The results of the Republican straw
poll should be known by 8:30, 15 minutes
after they arc scheduled to express their
views in secret ballot. The Democrats, with
their complicated system, will pose more of
a problem. But CBS News, as it did four
years ago, will do entrance polling to deter-
mine the Democrats’ views before they be-
gin stating them by breaking up into groups
in support of the various candidates. The
entrance polling results will be available
sometime after 8:30 p.m., when the process

of forming groups begins. ABC News,
which has not used the technique previously,
will experiment with it. But ABC News’s
director of political operations, Stan Cpo-
towsky. said a decision on reporting the
results will not be made until its reliability
can be assessed. Among other things, Opo-
towsky would want to learn from the poll-
sters the attitude of those being surveyed.
NBC News will rely on staffers in key
precincts to report what the network expects
will be a reflection of the caucuses general-
ly. John Ellis, who heads NBC’s specials.
said the key precincts will provide answers
in advance of NES results.

By midweek, the center of thc media.

universe will have shifted to New Hamp-
shire, where the-first-in-the-nation presi-
dential primary will be held on Feb. 16.
Although lowa is now established as provid-
ing the first major test of candidates’ relative
strength, New Hampshire’s primary does
provide an carly and possibly valid test of
voter appeal. Indeed, candidates were divid-
ing their time between Iowa and New
Hampshire for weeks. Many of the corre-
spondents and crews who were in lowa are
moving into Manchester, N.H.; studios are
being built there and satellite news gathering
vehicles will be rolling into the state by the
weekend. The crowd that gathered in the
evenings t0 exchange gossip in the Savery
hotel bar in Des Moines—journalists and
politicians, including some of the candi-
dates—will be collecting at the bar in the
Sheraton Wayfarer, in Bedford, and at a new
place in Manchester that also has the cache
of an “in place”—the Center of New Hamp-
shire Holiday Inn.

[owa provided the first test of the networks’
switch from “man-to-man"” to “zone” cover-
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age—that is, focusing on issues and themes
rather than following every candidate with a
crew and a correspondent—a switch made
nccessary by the sheer number of candi-
dates, scven Democratic and six Republi-
can. And how well it is working sometimes
depends upon who is asked. Richard Cohen,
the producer in charge of political coverage
for CBS, said: “*For something never done
before, it works well.” The ability to call on
affiliates has been an important factor in
making the system work. Cohen said he had
crews following Republican front-runners
Scnator Bob Dole of Kansas and Vice Presi-
dent George Bush. Crews were also as-
signed to several of the Democrats from
time to time—Gary Hart, Governor Michael
Dukakis of Muassachusetts and Bruce Bab-
bitt. And CBS, Cohen said, was “doing
more political reporting” than ABC or
NBC—a statement that did not draw scrious
rebuttal from those competitors. No com-
plaints at CBS.

Those running the coverage at the other
networks offered a different perspective.
“We're not missing anything,” said Shelley
Welsh, an assignment editor from ABC
News’s St. Louis burcau brought in to the
network’s Des Moines headquarters at the
Convention Center to help run the coverage
in Iowa. “But it’s not much cheaper than
man-to-man. It is very strenuous—getting
crews in and out, and tapes out.” That often
means, Welsh said, the use of chartered
aircraft. (Distances between points in the
state where candidates were likcly to be
campaigning and the network’s headquarters
could be considerable, up to three hours by
car.) And, like CBS News, ABC News was
counting on affiliates to provide coverage it
would otherwise miss. “But maybe,” said
Welsh, “we’d have. better pictures if we had
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crews with all the candidates.”

Nor was Ray Cullen at NBC News head-
quarters, at the Savery hotel, an enthusiastic
convert to the new style of coverage. Cul-
len, a former producer for NBC News at the
White House who is now burcau chief in
Houston, said the new approach was “work-
ing OK.” But, he said, “it’s hard to know if
somebody is going to make news.” (Unlike
its competitors, NBC has not-assigned an
off-air reporter to follow every campaign.)
Tom Pettit, a correspondent who had been in
lowa since November doing analytical
pieces, also felt something was lacking.
Unless a correspondent is on the scene, he
feels, proper coverage is not being pro-
vided. Pettit was not impressed by the fact
NBC was dispatching crews to dog key
candidates: “A New York Times photogra-
pher does not do storics.”

But lowa was not strictly or even primar-
ily a network show. Stations across the state
gave extensive coverage to the campaign
that can be said to have started in the sum-
mer of 1986, when Babbitt biked across the
state with his family. Stations from outside
the state sent crews in occasionally to cover
favorite sons, like Babbitt or Representative
Richard Gephardt (D-Mo.) The cameras and
correspondents of the Boston network affili-
ates—wBZ-TV. WCVB-TV. and WNEV-TV—
were seen in lowa almost as often as those of
stations in Des Moines and Cedar Rapids.
They covered Dukakis extensively over the
10 months that he campaigned across the
state; their cameras were among the dozen
or so in Drake University’s Olmstead Center
last Wednesday when the governor deliv-
ered one of the last major speeches of his
[owa campaign. Now, dozens of radio and
television stations—from coast to coast—
are primed to provide coverage tonight,
many of them through the satellite facilitics
of organizations like Conus and Newsfeed.
or of the cooperatives set up by the networks
for the benefit of their affiliates. lowa, clear-
ly, offered another example of how stations
are going national with their news coverage.

[m]

With 13 candidates in the state. the competi-
tion for the attention of the free media was
ficrce. And there were signs of winners and
losers last week. Babbitt, at a breakfast for
supporters in Spanky's, a Des Moincs res-
taurant, attracted a crowd of several dozen
reporters and photographers. though only
two television cameras. He was clearly up-
beat in mood. as he prepared to deliver a
stinging attack on Vice President Bush. And
when a reporter noted he had becn getting “a
lot of good press” in recent weeks, Babbitt
smiled and said, “Yes, it"was a long, slow
start, but it’s beginning to take off. It's very
rewarding.”

Gephardt, who was leading in the polls, if
narrowly, attracted supporters by the score
and journalists (including stars like NBC's
John Chancellor and Pettit and CBS’s Bruce
Morton) by the dozen to two well-organized
media cvents—a 47th birthday party cele-
bration at a Mexican-Amecrican club on Sun-
day and a speech in a church on Tuesday
previewing the remarks he would make on
the floor of the House the next day in

leading the fight against President Reagan's
request for aid to the Nicaraguan contras.
(The staging of the birthday party seemed
particularly impressive in one respect. The
entertainment featured a gospel group, and
C-SPAN’s political editor, Carl Rutan, who
was on hand, noted that the group swung
into “Let the Holy Ghost Come Down™ as
the candidate cntered the hall.)

Then there was Representative Jack
Kemp (R-N.Y.), on Monday, in the Mason
City airport, 109 very cold, snow-blown
miles north of Des Moines. He and mem-
bers of his family and television’s Chad
Everett, who is backing him, had flown in
by private jet after attending the Super Bowl
in San Diego to do some campaigning. An
aide had said carlier that one purpose of trips
outside a media center like Des Moines was
to avoid having to compete for the attention
of the somewhat jaded press there. The
media in cities outside Des Moines. he said,
“are a lot more enthusiastic about seeing the
candidates.”

But while the Kemp supporters who
crowded into Orville and Wilbur’s, the air-
port’s small restaurant, to hear the congress-
man were friendly and enthusiastic, the
press corps on hand was not the kind to
warm an advance man’s heart. Two televi-
sion stations were represented, both from
among the smallest markets anywhere—
KAAL(TY) Austin, Minn., and KIMT(TV) Ma-
son City, lowa. KAAL's reporter, Robin Tay-
lor, sometimes does the weather and does
her own shooting on weckends. KIMT’s re-
porter, Steve Nelson, was also the camera-
man and anchor. (He would ask a question
of the candidate during the “press avail,”
then aim the camera.) What's more, the
small group of journalists on hand included
a crew from Independent Television Net-
work of London, who were preparing a
piece on the Republican right wing; a Dutch
journalist working on a featurc on what he
seemed to regard as the somewhat bizarre
campaign techniques American presidential
candidates suffer, and two reporters who
were not even covering the campaign but,
rather, the media.

That expericnce notwithstanding. it was
not unusual in lowa—as it is not in New

B cov SN
WHO-TV Des Moines reporter Shirley Washington inter-
views Democratic candidate Bruce Babbitt
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Hampshire—for the media to make up a
large portion of the crowd at any campaign
event. (Reporters and photographers secmed
to account for at least a third of the audience
at the Babbitt breakfast at Spanky’s, for
instance.) That was one of the phenomena
that intrigued the Dutch journalist. But
lowa, again like New Hampshire, is also a
place where candidates campaign for votes,
onc by one. That was illuminated by C-
SPAN in a piece it did on a walking tour that
Pete du Pont, the former governor of Dcla
ware who is a very long shot in the Republi-
can contest in lowa, conducted in Marshall-
town a couple of wecks ago.

A C-SPAN camera tracked du Pont down
the main strect of the town as he shook
hands and chatted with residents. then fol-
lowed him into Lillie Mae’s restaurant.
where he bantered with the owner and cus-
tomers. expressed his views—lic favors
“scrapping the miserable welfare system”
and regards farm subsidies as “holding
back” the farmer. To du Pont, everyone was
important, the two youngsters who identi-
fied themselves as reporters for their junior
high school newspaper and the three older
women with whom he shared a booth and
heard their concerns about Social Security.
Then there was the older man who asked du
Pont what he would do about “‘federal subsi-
dies for sex education for the elderly.” For a
beat, the candidate seemed stunned. But
then the questioner relieved the tension:
“That’s just a joke.”

It was a slice of political life. an example
of the cinema verite kind of reporting for
which C-SPAN’s political coverage is be-
coming known. C-SPAN will offer more of
that kind of reporting tonight when it offers
live coverage of two caucuscs—one Demo-
cratic and onc Republican—on C-SPAN 1
and II, respectively. Following the live re-
ports, C-SPAN will air taped reports on two
other caucuses.

Tonight will mark the end of the long
march to the caucuses. Networks and sta-
tions are planning elaborate coverage. with
crews assigned to all or most of the candi-
dates in lowa and New Hampshire. and the
networks” news anchors preparing to anchor
specials. ABC’s Peter Jennings and David
Brinkley will anchor one of about 90 min-
utes in two segments sandwiched around
local news at 11 p.m. NYT. The special and
other ABC News programing will originate
in the rotunda of the state capitol building.
Tom Brokaw will anchor NBC’s half-hour
special, beginning at 10:30 p.m. NYT. and Q
Dan Rather, CBS’s, at 11:30 p.m. NYT
CNN will dedicate much of its schedule
from 5 p.m. NYT on to coverage of the
caucuses.

So after a year and a half, it all comes
down to a couple of hours of reporting.
broadcast and written, tonight. Babbitt, at
Spanky’s restaurant on Wednesday morning,
was asked by a rcporter “how well” he
expected to do in the caucuses. and what
would be regarded as a good showing.
“ ‘How well” is good is in your hands,”
Babbitt said to the assembled reporters. “All
I can do is run as hard as | can. What the
finish looks like will be known Monday.
How it is characterized is up to you.” O
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Olympics: tough competltlon for CBS and NBC

ABC’s coverage of winter games
expected to boost network to
second place in prime time;
others planning to counter

with mostly regular series

The 53 hours of prime time coverage of the
1988 winter Olympics, airing on ABC-TV
Feb. 13-28, will lift the network to second
place in the prime time houschold race. That
word comes from sources at ail three net-
works. The executives also say ABC has a
good chance of winning the February
sweeps on the strength of its Olympic cover-
age. which would break NBC’s record
streak of sweeps victories, which now num-
ber 11 consecutive wins.

It remains to be seen whether ABC can
hang on to sccond place for the rest of the
1987-88 nctwork scason. All three networks
agreed last week it will be a very close race.

ABC's ofticial estimatc is that its Olympic
coverage will average a 21.5 rating in prime
time. although privately executives ac-
knowledge that the projection niay be a little
too optimistic. But estimates from the other
two networks say ABC may average a 20
rating in prime time. almost double the 12-
plus rating it has averaged in prime time
since the beginning of the year.

The prime time numbers will be driven by
such events as figure skating, in which the
U.S. tcam is very strong this year, and
hockey, in which the U.S. tcam has a better
than even chance of going to the medal
round. If the team does.it would almost
assure ABC of a 20 rating, which would
boost its season-to-date through February to
a 14.2 rating. CBS would finish the sweeeps
with a 13.8 scason-to-date, while NBC is
expected to have a season-to-date rating of
around 16.6.

To recapture second place. CBS execu-
tives were projecting last week, the net-
work’s prime time schedule would have to
best ABC’s by an average 1.5 points each
week tfor the last six weeks of the scason.

er Mcr«ay on ABC

Sources there are optimistic that can be
achieved, given ABC’s general down trend-
ing in regular series programing in prime
time since the end of the fourth quarter. For
the fourth quarter, ABC averaged a 13.4

Noble House on NBC
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rating in prime time. [n this first quarter, the
average has been closer to a 12.5, with the
exccption of Super Bowl wecek. In recent
weeks (not counting Super Bowl week),
CBS has beaten ABC in prime time by at
least 1.2 rating points and appcars to be
widening the gap.

For the month of February, if ABC is able
to achieve a 20 rating for its prime time
Olympic coverage, it would probably aver-
age a 16.3 overall, giving NBC a strong run
for the sweeps title. “lIt witl be very close,”
said an NBC insider. “Too close to call.”

For the most part, both NBC and CBS are
relying on original regular scrics program-
ing. The big exception on NBC is the four-
part mini-scries, James Clavell's Noble
House. from Sunday, Feb. 21, 10 Wednesday,
Feb. 24. On CBS. the cxceptions are a few
one-hour specials and part onc of the two-
part mini-scrics, Blue Grass. which airs
Sunday, Feb. 28, the last night of Olympic
coverage on ABC.

The same strategy holds for weekend cov-
erage. when CBS and NBC have scheduled
cotlege basketball, boxing and golfing
events that would have aired with or without
the Olympics on ABC.

But NBC and CBS affiliate executives
last week supported the decisions to coun-
terprogram with mostly regular series fare.
Said Phil Jones, vice president and manager
of CBS affiliate KCTv(TV) Kunsas City, Mo.:
“1 don’t like stunting because that gets you
into a syndrome where you're saying our
special event beat their special event, but it’s
alrcady over so I can’t sell it to you.™ Jones
faulted Arbitron and Nielsen for “not having
the foresight to not have [ratings] books
during the Olympics. They just aren’t based
on reality.”

Paul Raymon, vice president and general
manager, WAGA-TV Atlanta, agreced. "Buyers
adjust those books anyway,” he said. As for
the program lineup. he said, original regular
serics farc provides. perhaps, “the strongest
programing alternative” available. a
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Spot TV outlook for 1988 not as robust as expected

Economic downturn, weaker ABC
performance leading to less
vigorous Olympic/election year

There is no question that most broadcasters
arc glad to have 1987, when station revenue
growth was only about half of what it was in
1986, behind them. However, 1988 is not
expected to be the bonanza year most asso-
ciate with the gquadrennial period that in-
cludes the presidential elections and winter
and summer Olympics.

The reasons for that are numerous, and
many of them hinge on the vagaries of
individual markets. Local economic condi-
tions continue to plague some markets, such
as Houston and Phoenix, although station
executives there say the worst is behind
them. Also, station sources say that in many
markets, ABC affiliates have had a tough
time selling all of their Olympic availabil-
itics, diminishing the so-called “spill-over”
effect, where advertisers go to other stations
in a tightened inventory environment. Other
sources note that some advertisers are sim-
ply avoiding the Olympics altogether, pre-
ferring to buy around the games, instead of
advertising in competing programing.

ABC’s relatively weaker competitive posi-
tion in 1988, comparcd to 1984 when it
carried the winter Olympics from Sarajevo.
has also put downward pressure on Olympic
time in the national spot and local markets,
sources said. In many cases, stations are re-
ceiving high prime time prices where they
might otherwise be getting premiums above
that if the network’s competitive position were
better. Many advertisers arc waiting until the
last minute to place Olympic buys to force
stations to offer units at bargain rates.

As for election year dollars, most of the
station and rep executives said last week it
was too early to tell what the impact of those
dollars would be. But in both cases, execu-
tives seemed to agree, it will be affiliates
that reap most of the benefits, despite an
aggressive independent television campaign
from the Association of Independent Televi-
sion Stations aimed at increasing indepen-
dents’ share of the political dollars.

Estimates of advertising revenue gains by

local stations for 1988 vary considerably.
Figures from the Television Bureau of Ad-
vertising are among the highest. TVB is
estimating a gain in local ad sales of as much
as 14%, which would amount to an increase
of $900 million nationally. TVB has project-
ed a gain of up to 12% in the national spot
market for the year, which would amount to
$750 million nationally.

Others are not as optimistic. Joseph
Fuchs, a broadcast analyst and managing
director of the Wall Street firm of Kidder,
Peabody, estimated that local station adver-
tising expenditures may increase 10%,
while national spot, “[with] the help of
Olympics and election-related spending,”
may climb 7.5%. But in both cases, he
stressed, the 1988 gains will be short-lived.
The national spot growth in 1989, he be-
lieves, will drop to 4%, while local growth
will drop to 5.5% or 6%.

While some believe political spending
may approach $200 million in the spot and
local markets this year, few in the business
have a handle on what the total Olympic-
related (winter and summer) dollars will
amount to. But one source suggested that
perhaps half of the gains in both the local
and spot markets will be the result of infu-
sions from the Olympic and political
categories.

“We are not expecting any kind of bonan-
za from the Olympics,” said William
McReynolds, president of Meredith Corp.’s
broadcasting division, which has two NBC
affiliates, two CBS affiliates and three inde-
pendents. McReynolds said there were other
offsetting factors that will lead to a year of
“flat to modest gains” for the group as a
whole.

“These are not your best of times” in the
broadcast television business, said McReyn-
olds. He cited the increased television in-
ventory, created by new sign-ons, greater
use of 15-second spots and increased net-
work inventory in recent years as responsi-
ble for much of the downward pressure on
television station ad revenue. “I liken it to
when cigarette advertising disappeared,
leaving this vast amount of inventory.” The
solution then was a rebounding economy

that pulled the industry up with it in 1976,
he said. But with an economic outlook that’s
growing dimmer by the moment, McReyn-
olds said he does not see relief until 1990 or
beyond.

Blake Byrne, vice president, television,
LIN Broadcasting (which includes ABC af-
filiate waND(TV] Decatur, Ill., among its
properties) confirmed reports from other ex-
ecutives that the ABC Olympics are not
attracting the premium cost-per-point rates
that previous winter games have attracted.
Advertising agencies, he said, are treating
their winter Olympic buys as “pretty much
high prime, rather than really special.” One
reason for that is, he said, “four years ago,
ABC was a lot stonger.”

While that may be the case. most of the
ABC affiliates contacted last week reported
that the one-two Super Bowl-Olympics
punch was giving their first quarters quite a
boost—20% or more on average. In New
York, O&O waBC-Tv will post a first-quarter
gain close to 25%. a station source said. The
executive added that perhaps 12% or 13% of
that is dircctly attributable to dollars gener-
ated from the Olympics and the Super Bowl.
As the year progresses, NBC and its affili-
ates will be in a similar position, with the
summer Olympics, starting in the third week
of September, and the World Series, in
October.

Within the group of independent stations,
those in the larger markets will be in the best
position to attract political dollars. National-
ly, independents are not expected to account
foreven 10% of the election money spent on
advertising this year. But in New York, for
example, affiliate and independent sources
agree that the independents there are likely
to grab as much as 40% of the available ad
dollars. But again, the numbers are relative,
and nobody in the market, where approxi-
mately $870 million is spent on television
advertising, will live or die by the money
spent on political ads. The total in 1988
political spending in New York is expected
to be around $15 million, about 2% of the
market. As one source put it, “Nobody is
going to get rich™ from that kind of incre-
mental gain. O

Agencies disappointed over Super Bowl performance

Advertisers to be given make-goods
by ABC-TV after football
championship’s 41,9/62 falls

short of advance expectations

The less-than-spectacular ratings for Super
Bow! XXI11 had advertising executives won-
dering last week whether the staggering
prices paid for spots in the game were worth
it. But the executives also stressed they were
not totally surprised by the numbers, with
most saying they discounted ABC’s official
48 rating prediction as overly optimistic.
This year’s 42-10 Washington Redskins rout
of the Denver Broncos averaged a 41.9
rating/62 sharc by Nielsen’s count, down by

BEE BIE EE MERFET CTREINE - INEREY, (HERGET m o
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9% from Super Bow! XXI and by 11% from
an average of the four years before that (see
related story, page 102).

The agency executives contacted last
week said that their own projections for the
game were lower than the 48 household
rating they said ABC was selling going into
the game. Most said their own predictions
were closer to a 44 or 45 rating. They added
that they based those projections on the
lower ratings expected from peoplemeters.

Super Bowl XX1I averaged a 41.9/62 in
Nielsen, compared to a 45.8/66 for Super
Bowl XX1I.

According to some agency c¢xecutives,
their predictions for the game were short of
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the 48 houschold rating they said ABC was
selling going into the game. A number men-
tioned their own predictions as being closer
to a 44 or 45 rating. They added that they
based those projections on the lower ratings
expected from peoplemeters.

Indeed, Super Bow! XXI scored a 47 in
Nielscn peoplemeter ratings last year (no
share was available), when there were 772
houscholds in the sample. (Nielsen was test-
ing the service at that time. There are now
more than 2,000 households.)

Advertisers who bought this year’s game
as part of their upfront buys of football on
ABC are covered by make-goods, but those
who bought into the game in a scatter buy

B |

are not, said agency executives.

Aside from the peoplemeter explanation
for the ratings slide, there is also some
speculation that the fall-off could have been
due to a lack of “cntertainment value” in this
year's game, comparcd t0 past games.
“There was no Simms [quarterback of the
New York Giants], or McMahon [quarter-
back of the Chicago Bears]” or a similar
“overpowering” player for people to tunc in
for this year, said one executive.

But, according to one advertising execu-
tive, demographically, the game proved to
be a success for buys of men 18-49. And
some executives said the mediocre Super
Bowl ratings—which, compared to past

games, fell about in the middle—could have
been worse. Still, there was no joy on Madi-
son Avenue when the final numbers came
in, particularly in light of the hefty
$650,000 price tag for 30-second spots.

“We're disappointed in the ratings. They
were lower than expected,” said Steve
Grubbs, senior vice president at BBDO. No
matter why the ratings shortfall in the game
this year, one point stressed by those com-
menting was that the ratings for this year's
game will be a consideration during negotia-
tions {or next year's Super Bowl which will
be carricd by NBC. That network will re-
portedly ask $700.000 for a 30-second spot
in Super Bow! XXIII.

IRTS seminar: a touch of classroom

The International Radio and Television Soci-
cty’s annual Faculty/Industry seminar was
held in New York last week. Veteran pro-
graming executive Michael Dann kicked
things off last Wednesday night (Feb. 3) ina
keynote speech in which he urged educators
to focus less on future delivery mediums and
more on quality program content when
structuring student curriculums. Northwes-
tern’s  Professor Lawrence Lichty was
awared the 1988 Frank Stanton Fellowship
for his pionecring work in public broadcast-
ing. Panel sessions addressed current and
future entertainment programing, as well as
trends in news and sports. Highlights
follow.

The newest television program forms
have come from the cable side of the medi-
um, with the emergence of such networks as
the Cable News Network, MTV and C-
SPAN. HBO senior vice president, Bridget
Potter. said last week. The setting was an
IRTS industry/faculty seminar panel session
on programing. None of the broadcast repre-
sentatives on the panel disagreed with Pot-
ter's contention.

Indeed, one of those execcutives. Decan
McCarthy, vice president. program services,
of Harrington, Righter & Parsons, predicted
that local broadcast stations will become
increasingly dependent on off-cable proper-
tics that enter the syndication market. (Nick-
clodeon’s Double Dare and Showtime's
Brothers arc two recent examples.) McCar-
thy, who noted that the station business is
more bottom-line oriented than ever. said
“the cable-syndication tie will strengthen.”
He also said that co-production ventures for
programs that will air in their own and other
markets. will also gain wide acceptance.

However. Potter was not very supportive
of the idea ot cable diluting its product on
the broadcast airwaves. I think it’s an ex-
tremely terrible idea.” she said. As for
HBO. she said. “we want to develop origi-
nal programing that will be really unique.”
HBO, she said. uses original programing to
give the network its own image and pres-
ence. "It i1s really our only exclusive pro-
graming,” she said.

Potter said that a major part of her strate-
gy for developing the best possible original
program material has been to develop
sources outside Hollywood, where the

Ltorn Tartikoff Stoadard, LeMasters

“tried and true” programs dominate. “Los
Angeles is not the center of the creative
community or production community for
us,” she said. One example: the upcoming
Tanner in '88, a short-flight series from
Gary Trudeau and Robert Altman billed as a
“comedy-documentary.” She noted the com-
pany has co-production efforts going in such
far flung sites as Manila, London. Nash-
ville and Canada.

Commenting on the new syndication fare
for next season. McCarthy said GTG's video
version of USA Today was the hottest scll-
ing show. His advice to stations considering
the program: “If you're not number one in
news. don’t buy 1.7 He also said that The
Cosby Show. which debuts in syndication

Stanton awardee. Lawrence Lichty of
Northwestern University, involved in the
development of National Public Radio's
Morning Edition and wGBHTVS docu-
mentary series Vietnam: A Television
History, was awarded the International
Radio and Television Society's 1988
Frank Stanton Fellowship last Tuesday at
the opening dinner of the organization's
annual faculty/industry seminar. Stanton,
CBS president emeritus, was on hand to
present the honor.
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next fall, is being used by most stations in
the top 50 markets as a lcad-in to news
programs. “It’s the biggest thing affiliates
have ever invested in,” he said.

The panel, which also included ABC pro-
graming vice presidents Squire Rushnel and
Joann Emmerich, and NW Ayer’s Robert
lgiel, also came down hard on the networks’
inability to manage production costs.
Speaking for advertisers. Igiel said, “The
gravy train is over. Advertisers have stopped
issuing blank checks™ for television adver-
tising. The program development process.
he said. “‘must go through the scrutiny and
accountability™ that advertisers put new pro-
Jects through.

Potter said that the tirst episode of Max
Headroom that Cinemax. in a joint venture
with England’s Channel Four, put on the air,
cost $300.000: ABC's pilot episode cost
$1.7 million. While the unions are often the
cercmonial whipping boy of the studios on
the cost issue, Potter contended it was the
“above-the-line  people—the  producers,
agents and networks—that drive these costs
totally out of wack.”

Rushnell. who oversees children’s and
late night programing for ABC, said the
peoplemeter is “the most difficult matter
tfacing children’s television.™ It is “unrealis-
tic,” he said, to believe that most children,
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particularly under the age of 6. will push the
right buttons unattended by an adult.

Emmerich noted that while viewers still
scem to have an appetite for proved game
show concepts (many of the successful ones
have been recycled such as Jeopardy and
The Price is Right). “there is now a dearth in
new game show ideas... There hasn’t been a
new hit game show since Family Feud in
1976.” she said.

LeMasters says CBS ‘considering’
late night talk show

The three network program chiefs—ABC’s
Brandon Stoddard. CBS’s Kim LeMasters,
and NBC's Brandon Tartikoff—ficlded
questions from the audience at an IRTS-
sponsored luncheon in New York last week.
A sampling follows:

® Tartikoff on Fox Broadcasting Co.: “They
need to put shows on that look totally different
from what the three networks have.” The
hardest part is getting the shows sampled. he
said. which takes “a lot of promotion power.”
& LcMasters on the successful emergence of
a fouth network “as we now know them. It's
possible. s it probable? No.™ Responding to
a scparate question, LeMasters acknowl-
edged that CBS is “considering” a talk-show
format for late night. where it currently runs

original drama series, off-network reruns,
and a music show on Friday nights. He also
acknowledged that the network has talked
with game show host Pat Sajak about host-
ing such a show. But, he said, “nothing is
firm.”

@ Stoddard on the modest ratings success of
the so-called “dramadies” (or comedies
without laugh tracks): “It's a different kind
of storytelling and it will take a while for the
audience to get used to it.” Stoddard also
said that if ABC overtakes CBS for second
place in the prime time ratings, it will be due
to ABC’s special sports programing, such as
the Olympics. the Super Bowl and the
World Series, rather than its entertainment
programs.

Suggestions on changing
the way broadcast news operates

“News: A Diversity of Opinion,” a Friday
session, produced the suggestion from Rich-
ard B. Stolley, director of special projects
for Time Inc., that television and print me-
dia should now be able to act in consort with
one another in covering news, with televi-
sion providing the coverage of record and
print providing analysis afterwards.

To illustrate how the relationship between

the two has changed, Stolley said that in
1963, when as a correspondent for Life he
obtained exclusive footage of the assassina-
tion of President Kennedy, scooping The
Saturday Evening Post, a request from
CBS’s Dan Rather to use the film “wasn’t
considered at all.” \i

Stolley added that with shrinking re-*
sources of print and broadcast news organi-
zations, a new understanding of the devel-
opment of the media is necessary.

Speaking at the same panel, NBC News
President Larry Grossman said that follow-
ing the evolution of network, and then local
news on affiliates, the next wave in the
growth of broadcast news will be “extraordi-
nary expansion” of news programing. He
said that daytime is a daypart that NBC is
investigating.

In reference to the protests by NBC Enter-
tainment of NBC News coverage of the
Iowa caucuses (Feb. 15) that will run into
prime time, Grossman said that he has been
assured that the news division will be given
time for whatever coverage it feels is
necessary.

As for one of the networks’ major com-
petitors, cable, Grossman said: “I make no
secret of our continuing interest in getting
into that.” (]

Western Union’s birds to fly for Hughes

Purchase of four sateliites
will make buyer second largest
commercial satellite operator

Western Union Corp., which led the Fifth
Estatc into the satellite age 14 ycars ago
with the launching of Westar 1. the first
domestic communications satellite. is on its
wiy out of the satellite business.

The financially troubled company has
agreed to sell its four-satellite Westar system
(and ground-control facilities) to Hughes
Aircraft Co.. operator of the Galaxy satellite
system through its Hughes Communications
subsidiary. The price was not disclosed. but
the one unlaunched satellite included in the
deal—Westar  VI-S—is  valued at $40
million.

The deal is contingent on reaching a de-
finitive agreement and the approvals of both
companies boards and the FCC. If all goes
well, company officials said. the deal could
be closed in nine months.

The Westar system comprises three in-
orbit satcllites—Westar 1II at 91 degrees
west longitude, Westar IV at 99 degrees west
and Woestar V at 123 degrees west—and
Westar VI-S. which Hughes plans to launch
to replace the nine-year-old Westar [1 later
this year. All are Hughes-built C-band birds.
7Wcstur IH has 12 transponders: the others,
24.

Oncc the Westar system is absorbed,
Hughes Communications will operate the
sccond largest fleet of commercial satellites,
in addition to the three Westar birds. it will
command three 24-transponder C-band Gal-
axy satcllites—Galaxy 1 at 134 degrees.
Galaxy Il at 74 degrees and Galaxy 111 at

93.5 degrees. GE Americom (formerly
RCA Americom) now has seven satellites
on orbit, five C band and two Ku band.
Stephen J. Petrucci, president and chief
exccutive officer, Hughes Communications,
said the acquisition of Westar IV and Westar
V. which should provide four or five more
years of service, will allow Hughes to ex-
pand its occasional video business. The Gal-
axy system is “95% full,” while Westar [V
and Westar V are just “85% full,” he said.

HUGHES

COMMUNICATIONS
[ o

western union

Westar 111 is “at the end of life and not
terribly useful,” he said.

Although 30 of the 48 transponders on
Westar [V and Westar V have been sold, the
birds still generate significant cash flow
from lease agreements and from the sale of
occasional time. According to Western
Union spokesman Warren Bechtel. the Wes-
tar system produced more than $25 million
in revenue in 1986.

According to Petrucci, Westar VI-S will
become part of the next generation of C-
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band satellites that Hughes is planning to
accommodate cable programers and others
during the 1990’s. Hughes also plans to
launch the partially built Galaxy IV satellite
sometime in the early 1990’s, he said. How
many additional C-band satellites Hughes
puts up will depend on demand, he said.

Most cable programing is distributed on®
C-band satellites—Hughes’s Galaxy I and
Galaxy II and GE’s Satcom III-R and Sat-
com IV. Hughes’s strategy for maintaining
and, possibly, expanding its share of the
cable business is based on maintaining C-
band satellites compatible with the cable
industry’s heavy investment in C-band carth
stations.

Western Union’s Bechtel said the sale of
the system should come as no surprise to
anyone. “We have made it clear in our
public [Securities and Exchange Commis-
sion] filings that we intended to sell the
system.”™

The sale is integral to the new corporate
strategy of offering business and consumer
communication services without the “fixed
costs and capital requirements associated
with operating transmission facilities,” he
said. Necessary facilities can be leased from
other carriers, he said.

Western Union can also use the cash. On
its way to posting losses for the second year
in a row, Western Union ran into a cash
crisis in late 1984 after a consortium of
banks canceled a line of credit the company
was counting on. As a result of the crisis and
continuing losses, Western Union was
forced to the brink of bankruptcy.

With the help of corporate troubleshooter
and investor Bennett S. LeBow, who is now
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the controlling shareholder and chairman,
Western Union wrapped up a complex finan-
cial restructuring on Dec. 30, 1987, includ-
ing raising $500 million through new debt.
The proceeds from the debt oftering are
being used to pay off some bunks. under-
write the purchase of ITT World Communi-
cations and provide working capital.

Hughes’s competitors had little to say. A
spokesperson for GTE Spacenet said the
sale will have “no real dramatic effect on the
industry,” but that it was a sign of the
“coniinuing consolidation in the industry.”
GE had no comment.

Although it was the first to launch a
domestic commercial satellite, Western
Union was never a leader in the satellite
marketplace. The early battle for market
dominance was over almost before it began.
In 1975. itlost a contract to distribute Home
Box Office to cablc systems t0 RCA Ameri-
com (now GE Americom) and with it any
chance of being a major player in the lucra-
tive cable end of the business. Other cable
programers wanted to be on the same satel-
litt as HBO, then the dominant cable
programer.

With the bulk of the cable business lost,
Western Union turned to the broadcasting
and data communications industry and did
fairly well, providing capacity to resale car-
riers like Wold Communications and
Hughes Television and to the Public Broad-
casting Service. But when the major com-
mercial broadcast networks finally decided
to move to satcllites, they went with RCA
and AT&T.

In today’s marketplace. a major growth
area Is private satcllite networks for corpo-
ratc data communicuations and television.
But the market is for the most part closed to
Western Union. Most planners of private

nctworks look for Ku-band satellite capa-
city, which Western Union lacks.

The sale of the Westar system has been
the subject of industry gossip for some time
because of its weak market position and

Western Union’s financial troubles. One
clear indication of the company’s waning
interest in the satellite business was its fail-
ure to join its competitors in filing applica-
tions for new satellites last summer.

Indecency: What will Wing’s stand be?

FCC Nominee wrote article 10 years
ago critical of ‘Pacifica’ decision

If FCC nominec Susan Wing is confirmed
by the Senate in the next month or two as
cxpected, the Washington communications
attorney may have something to say about
the FCC’s current crackdown on indecent
broadcasts.

Instead of defining just what is indecent
and what is not. the FCC has decided to
define it on a case-by-case basis through its
periodic enforcement actions. What it finds
indecent in one case, it will find indecent in
subsequent ones.

While it i1s not known how Wing fecels
about the regulatory approach today, (she is
keeping her opinions to herself until she is
confirmed), she did not think much of it 10
years ago as an associate attorney at Hogan
& Hartson fresh out of law school.

In an analysis published in the Federal
Communications Law Journal (Winter
1978) of the 1978 Pacifica ruling by the
Supreme Court, which set the framework
for the FCC indecency enforcement, Wing
argued that the FCC should establish precise
standards. A scrious danger inherent in the
continued absence of specific standards is
the chilling effect the decision is likely to
have on licensees.” she wrote. “The broad
discretion apparently granted to the com-
mission by the Supreme Court in Pacifica

for services used.

bullet” at NPR itself.

budget.

NPR passes the buck

The National Public Radio board of directors last week reiuctantly passed to its 288
member stations a 1989 dues level that will add 15% to the bill of the average full-
service user. The 1989 dues leve! of $18.4 million breaks down to: $17,554,000 in
nondistribution operating costs (up from $16.8 million in 1988); $646,000 in a one-
time overhead and interest adjustment; a $200,000 assessment to adjust for
projected NPR dropouts—and a plan to offer morning news, evening news and
programing news separately, each delivered at a separate charge.

With or without unbundling, NPR said last year, up to 24 stations will leave NPR
over the nex! few years. Remaining members will cover the lost NPR income with
increases in their dues. Services sold in separate packages will also cost more; but
partial users, runs the logic, will fare better under the unbundled system, paying only

NPR estimates that unbundling will increase system costs by 16.8% in the forms of
stations dropping all or some programing and the need to raise working capital to
ofiset those losses. To soften the blow, the board made three specific efforts, First
NPR will phase-in the unbundling plan, spreading out the 16.8% increase over two
years. Second, the 1989 station-drop estimate was lowered; NPR hopes the
estimate is high, but will keep the $200,000 working capital assessment in 1989 as a
safety cushion. And finally the board, in whittling its original dues figure down from
$18.674 million, resigned itself to, in the words of director Doug Vernier, “biting the

Between now and final budget approval at the Public Radio Conference in St.
Louis next May, NPR will likely cut its "urgent and unavoidable” increases and
decide which “strengthened services” proposals to forgo, in its proposed 1989
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will undoubtedly inhibit much speech as
broadcasters react to protect their commer-
cially valuable licenses.”

The latest word from the Senate Com-
merce Committee is that the nominations of
Wing and Bradley Holmes, an FCC Mass
Media Burecau official, for the two vacant
FCC seats are moving toward confirmation
hearings. Commerce Committec Chairman
Ernest Hollings (D-S.C.) promised Senator
Alan Dixon (D-IIl.) to hold hearings on
Wing early this vear

Ralph Everett. chief counsel for the Com-
merce Committee. dismissed talk that the
committee was dragging its feet on the hear-
ings becausc Hollings is unhappy with the
FCC’s regulatory direction. The committee
has simply been waiting for the paperwork
to come in on Wing. who was nominated
after Holmes. he said. There have also been
rumors that Holmes may have trouble win-
ning confirmation, but Everett said he “did
not consider him in danger.”

Both nominees have been scrutinized by
the FBI and have now made their required
professional and financial disclosures to the
committee. The committee was to have sent
questionnaires 1o the noninees asking for
their views on various public policy matters.

According to Wing's financial disclo-
surcs, made public last week. she earned
around $165.000 as a partner with Hogan &
Hartson last year. According to the report,
she and her husband hold numerous liquid
assets of varying values: certificates of de-
posit. savings and checking accounts, indi-
viduai retirement accounts, stocks and pen-
sions. The only liabilities listed are two
loans—one from a Washington stock broker
(between $15.001 and $50.000) and one
from Hogan & Hartson (between $10,001
and $15.000). o

Broadcasters
tell FCC they
want mandatory
AM standards

Comments on inquiry generally
support adoption of NRSC technical
improvements; Bonneville International
takes exception, saying 10 khz
bandwidth plan not proved desirable

Support at the FCC from broadcasters was
heavy for the petition filed by the Nationai
Association of Broadcasters to make the
voluntary National Radio System Commit-
tee (NRSC) AM radio standards mandatory.
Their opinions were presented in comments
in reply to a notice of inquiry (NOI) on AM
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Looking ahead. Broadcast industry leaders will gather in Washington this week (Tuesday
and Wednesday) to assess their medium’s fulure Hapiryg i gain a clearer picture of the
impact that technology has had and will have on Droacoasing's futse, the National
Assoceation of Broadeasters is sponsoring a refreat called “Masy Roads Home: The New
Fartsonic Pethways,” at the Westinn holel for MARS sxecuiive committes &nd other trade
aszocialion officials. NAB invited representatives of the Azsaciaton of Independent Televi-
sin Slations, Association of Maximum Sevice Telecastars, Talevision Bursau of Advertising,
Televigion Jperators Caucus, the three matworks, Racio Adverising Bureay and Television
niormation Office. Tuesday's agenda ~oludes sessions on satelile communications, with
Danald Jansky of Jansky, Barmat Telecommuscalicns: sdvanced ielevision and high-
definition television with Paul Bortz of Browne Hordr & Cogdingion {Bordz will serve as
discussion leader for the meeting); fier aphas with presentatons from Fatrick White, Bell
Communications Research (Bellcore], anc Irving Kahn, Croce Cable. and cable/VCR's and
home videc with Bortz. On Wednesday MAB will revea’ the resulls af a survey its research
cepartment conducted among broadcast and cable indusiry ‘eadess an b role they think

nreadcasting will play in 1995, The parlicipants will discuss noze reauts; the meeting

cancludes with a luncheon.

technical improve ment released last August.
Most broadcasters agreed with NAB's con-
tention in the petition filed last fall “that the
substantial benefits to be gained by broad-
cast stations and radio listeners, as a whole,
should not await a timetable governed only
by voluntary conversion” (BROADCASTING,
Nov, 16, 1987).

However. one company, Bonneville Inter-
national Corp.. Salt Lake City owner of five
AM stations. stood out in opposition to the
NRSC provisions. “NAB has failed to dem-
onstrate the desirability of a 10-khz band-
width and, accordingly, its petition should
be rejected,” Bonneville claimed.

The NRSC voluntary standard, adopted
in January 1987. calls for a preemphasis
curve for AM radio transmissions and a
complementary deemphasis curve for radio
receivers. It also reduces the bandwidth of
an AM channel from 15 khz to 10 khz to cut
down on adjacent channel interference. The
NRSC is an industry group of broadcasters
and electronics manufacturers.

According to CBS’s comments, the AM
radio proceeding “is perhaps the most wide-
ranging and significant AM standards pro-
ceeding since the 1930°s.” Comments on the
NOI’s four questions were originally due
Dec. 17, 1987, but were extended at the
request of NAB (BROADCASTING, Dec. 21,
1987). Comments on two questions were
moved to June 17, while two questions,
including the one dealing with the NRSC
standard, were moved to last Monday. Feb.
1.

“It is our understanding.” wrote CBS,
“that significant benefits (decreased adja-
cent channel interference and higher quality
signal) have accrued to stations that have
adopted the guidelines. Commission incor-
poration of the standards in its rules. follow-
ing appropriate consideration in the context
of a rulemaking proceeding, would acceler-
ate these benefits and, not insignificantly,
encourage production of higher fidelity AM
receivers.” One of NAB's arguments in fa-
vor of NRSC was that it would encourage
manufacturers to produce wider-band AM
radios capable of receiving the full 10 khz
signal without picking up adjacent channel
interference. The response of most AM ra-
dios produced today is less than 5 khz.

In NAB's petition, it claimed that making
the NRSC provisicns mandatory for broad-
casters would be an incentive for manufac-
turers to produce high-fidelity radios. But
some commeniers in favor of the NRSC
requirement said, as expressed by Crawford
Broadcasting Co., Flourtown, Pa., owner of
two AM’s, that “the commission should
adopt a rule that will encourage or require
receiver manufacturers to implement the
NRSC voluntary standard in production
receivers.”

During the NAB's Radio "87 convention
(BROADCASTNG, Sept. 14, 1987) the NRSC
released a second standard to mask radio
frequency emmission to further reduce adja-
cent channel interference. Group W Broad-
casting, owner of seven AM’s, said it could
find “no reason why the FCC should not
immediately adopt this additional transmis-
sion standard.”

Bonneville, however, aired “some serious
concerns™ it had to NRSC. It referred to the
NAB petition which claimed that the NRSC
standard “is both practical and inexpensive
to implement, as a first step toward a full 15
khz system.” Bonneville claimed that if the
bandwidth limit were reduced to 10 khz, “it
seems certain that. . . the future 15 khz goal

stated in the NAB petition will be lost
forever.”

The company also argued that mandatory
NRSC would be of benefit only to AM
stations in Eastern states and would reduce
the fidelity of Western stations. “Bonneville
operates KSL(AM) with 15 khz audio band-
width without problems. . . .1t does not be-
lieve the solution is to create additional
problems for AM stations in the Western
states.”

Another issue examined in many of the
comments was whether to relax the “go/ no-
go” rules on interference from contour over-
lap. The NOI proposed the question of
whether to allow stations to instead negoti-
ate with adjacent and co-channel stations the
amount of interference between them.
Broadcasters seemed split on this issue.

Group W was in favor of limited relax-
ation of the rules because. “Many stations
do receive interference from a ‘grandfath-
ered” station within their normally protected
contours under the go/no-go rules.™ Negoti-
ations in cases like these would provide
incentives for those grandfathered stations
to relinquish their protection “‘bringing more
stations into full compliance with the com-
mission’s basic AM allocation standards.”

Engineering consultant Karl D. Lahm of
Fairfax, Va., supported the idea of brokered
interference in cases where one “area will
not become ‘underserved.” and degradation
of service by other co-channel and adjacent
channel stations will not be fostered by
secondary effects.”

CBS. however. urged the commission not
to consider either relaxation of the go/no-go
rule or interference negotiations. [t doubted
whether the FCC had statutory power to
allow such negotiations and that if it were
permissible. “*it would lead to an administra-
tive morass for the commission.” WGN
Continental Broadcasting Co. of Chicago
said negotiations would might result in
“conflicts with international treaty obliga-
tions, the problem of other stations ‘free-
riding’ on contractural arrangements and
enforcement and record-keeping prob-
lems." o

Take a letter. "Before you vote for any language that discriminates against independent
stations. or which accords 'special’ treatment to network programs, please think about the
local stations that serve your congressional district,” wrote Association of independent
Television Stations President Preston Padden to members of the House Copyright Subcom-
mittee. The letter was aimed at discouraging members from supporting a bill (H.R.2848) that
would create a compulsory copyright license for the satellite distribution of broadcast
signals—superstations—to backyard dish owners (TVRQO), unless it is modified.

Padden expressed his concerns about the legislation during a copyright hearing two
weeks ago (BROADCASTING, Feb. 1), but the lefter is primarily directed at a proposed
amendment advanced by the networks that would exclude affiliates from the bill's
definition of a superstation. "The independent staticns simply cannot sit by and acqui-
esce in legislation that stamps us as second class citizens for copyright purposes,”
Padden wrote. He also challenged the network’s argument that they should be accorded
*special" treatment. it is the independents, Padden countered, who should be given
"special copyright accommodation. For the most part, the independent stations struggle
along on UHF channels, while the afliliates cruise through life in the VHF band. Afliates
are fed a ready made program schedule by the network. The independent must
purchase or produce every single minute of its daily program schedule.”

Independents are seeking "cnly equal treatment,” he said, suggesting that it would be
"better to work together on a bill that recognized and accomodated the legitimate
interests of all parties.”
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Station and Cable Trading#i1987

Recapping a record sales year for the Fifth Estate

Serving Broadcusters
from Coast o Coast

Nationwide Media Brokers

APMan

Associates

Chapman Associates offers 20 brokers in 10 cities to serve
broadcasters. For 34 years we have been one of the premier media
brokerage firms. Today, in addition to brokering and appraisals,
we also have complete financial services available.

Boston (617) 330-7880 Los Angeles (818) 893-3199 Corporate Headquarters
Washington, DC {202) 822.1700 Chicago (312) 490-0470 2300 M Street, NW
Atlanta (404) 998-1100 Jacksonville (904) 353-2522 Suite 900

Kansas City (816) 932-5314 Newton, NJ (201) 579-5232 Washington, DC 20037
Salt Lake City (801) 753-8090 Dallas (214) 788-2525 {202) 822-1700




What are Radio Station Owners Saying...

Art and | were impressed with Americom be-
cause they were professional, thorough and con-
fidential in helping produce a quick deal at a
record price...$25 million."

Art Kern and Alan Beck, American
Media, Inc.

"We personally interviewed seven brokers
when we decided 1o sell WOJO(FM) in Chicago.
We chose Americom, and we're glad we did -
they got us $14,000,000 cash for a station many
people felt was worth only $11 or $12 million.”
Jim and Jane Hall

"When we talked value, they gave us the highest
price we could expect and did not inflate the
price 1o get a listing. The result...$7,000,000
and ne covenant, no seller note.”

Fred Godley, Jr.

"Our stations really were not for sale, but
Americom brought us an attractive cash deal
and kept it very confidential, which is the way
we wanted it. At a time when other deals
weren't closing, their buyer was able to close -
incash.”

Sy Goldman, The Goldman Radio
Group

"When they came to us with a buyer for our Al-
bany and Providence radio stations, we took
them seriously, and we are glad we did. From
our experience, they are the best in the busi-
ness.”

Morton I. Hamburg, JAG Communica-
tions, Inc.

Tom Gammon

"Their Confidential Marketing strategy targeted
the best buyer for our two-station group. They
only had to clear one prospect with us who
came in and paid us the price we wanted...
813,500,000 cash.”

Jerry Atchley, FirstCom Corporation

"When we decided to sell our radio group, we
wanted to sell for the highest price and that's
why we called Americom. We're very pleased.”
Richard Oppenheimer, Capital Cities
Broadcasting

"When [ sell a station, [ don’t like to haggle, and
[ want to keep it very quiet. | set a price that is
high but fair. That is why I call Americom.
Thank you, Americom, for all of your help.”

A. Thomas Joyner, Joyner Broadcast-
ing Co.

"They get some of the highest prices in the in-
dustry and yet the prices can be financed; all of
their deals have closed. This professionalism
and a high degree of confidentiality has made
Americom s0 well respected.”

Ed Christian, Saga Communications,
Inc.

"Recently, I completed a complex exchange of
assets through Americom. They stayed right on
top of things, providing solutions to difficult
problems. [ applaud Americom’s innovative na-
ture and professional attitude.”

George Silverman, Sunshine Group
Broadcasting

Bill Steding

AMERICOM

Davé Burrill

1130 Connecticut Avenue, N.W.

Radio Station Brokerage & Financing

Suite 500 /

Washington, DC 20036

"I had a direct offer from someone that wanted
to negotiate my price so | called Americom and
told them 1 wanted a serious buver. Two weeks
later, they brought me a buver that paid my
price.”

Stan McKenzie, Seguin Broadcasting

"When we decided to seli, I just didn’t know
who to call. My arrorney mentioned Americom,
and I asked around and heard good things. i
am delighted they got me a price the other
brokers couldn’t get near.”

Sam Sitterle, SIT Broadcasting

"They work very hard for their sellers, and | like
that. They get very full prices, but the prices are
fair, and [ seriously question if others could get
the same prices for some of the properties
Americom has brokered.”

Barry Dickstein, Hartstone & Dickstein

"Americom orchestrated a complicated three-
party, like-kind exchange, brought us a top
price, a qualified buyer and maintained the con-
fidentiality of the whole deal. We were im-
pressed.”

Don Wilks & Mike Schwartz,
Wilks/Schwartz Broadcasting

"Their creativity in structuring sound financial
deals and their ability 1o explain why a stanon
has a certain value sets them apart. It's a
pleasure to work with them.

Jim Glassman, Community Service
Radjio, Inc.

‘l:g

Dan Gammon

Timothy Gammon

(202) 737-9000
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Record trading year:

Broadcasting—$7.5 billion, Cable—$6 billion

set a new record—tor the third year in a row—with a total of

T he total dollar value for all broadcast stations sold in 1987

$7.509.154.473. Muny observers of the station trading
market expected the dollar value for station sales to be down in
1987, without the incentive of tux changes that boosted sales in 1986
to a record $6.2 billion and with anticipated dampening ol the stock
market crash of last October. But a new record for group sales-
$4.610.965.000—helped push 1987 to record heights.

Last year 1.304 stations were sold in 652 transactions—231 AM
siles. 166 FM sales. 179 AM-FM combination sales involving 358
stations, 59 TV sales involving 71 stations and |7 group sales
involving 53 AMs. 61 FMs and 17 TV's.

Wall Street’s Black Monday was the biggest financial news of the
year and broadeasters did not escape unscathed. Casualties included
the cancellation of M.L. Media’s purchase of United Broadcasting

and United Artists merger with United Cable. Perhaps the biggest
cftect of the crash is the decimation of the junk bond market, which
has fueled many station sales. With those funds drying up, and
reticence on the part of new buyers, there was a definite slowdown
in the station trading market after the crash, with dwindling sales in
the last two months of the year. That reticence was due, at least in
part, to the huge losses in stock values suffered by public
companies.

Group salcs showed the greatest increase from previous vears,
driven by the sales of Talt. KKR's sale of the Storer television
stations to Gillett and TelecCommunications Inc.’s buyout of Heri-
tage Communications. which accounted for ubout $3.6 billion of the
total. Other groups departing {rom the scene included DKM, which
sold its stations to Summit Communications; First Media'ssale of its
radio propertics; the sale ol the John Blair stutions to Sconnix
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34 years of station transactions

Dollar volume of transactions approved by FCC Number of stations changing hands

Total Radio only Groups* TV Radio Groups* TV
1954 $60,344,130  $10,224,047 $26,213,323 $23,906,760 1954 187 18 27
1955 73,079,366 27,333,104 22,351,602 23,394,660 1955 242 1N 29
1956 115,605,828 32,563,378 65,212,055 17,830,395 1956 316 24 21
1957 124,187,660 48,207,470 47,490,884 28,489,206 1957 357 28 38
1958 127,537,026 49,868,123 60,872,618 16,796,285 1958 407 17 23
1959 123,496,581 65,544,653 42,724,727 15,227,201 1959 436 15 21
1960 99,341,910 51,763,285 24,648,400 22,930,225 1960 345 10 21
1961 128,804,167 55,532,516 42,103,708 31,167,943 1961 282 13 24
1962 101,742,903 59,912,520 18,822,745 23,007,638 1962 306 8 16
1963 105,303,078 43,457,584 25,045,726 36,799,768 1963 305 & 16
1964 205,756,736 52,296,480 67,185,762 86,274,494 1964 430 20 36
1965 135,123,766 55,933,300 49,756,993 29,433,473 1965 389 15 32
1966 135,718,316 76,633,762 28,510,500 30,574,054 1966 367 M 31
1967 172,072,573 59,670,053 32,086,297 80,316,223 1967 316 9 30
1968 152,455,412 71,310,709 47,556,634 33,588,069 1968 316 9 20
1969 231,697,570 108,866,538 35,037,000 87,794,032 1969 343 5 32
1970 174,785,442 86,292,899 1,038,465 87,454,078 1970 268 3 19
1971 393,547,924 125,501,514 750,000 267,296,410 1971 270 2 27
1972 271,330,537 114,424,673 0 156,905,864 1972 239 0 37
1973 230,381,145 160,933,557 2,812,444 66,635,144 1973 352 4 25
1974 307,781,474 168,998,012 19,800,000 118,983,462 1974 369 &) 24
1975 259,485,961 131,065,860 0 128,420,101 1975 363 0 22
1976 290,923,477 180,663,820 1,800,000 108,459,657 1976 413 3 32
1977 289,871,604 161,236,169 0 128,635,435 1977 344 0 25
1978 651,728,398 331,557,239 30,450,000 289,721,159 1978 586 5 51
1979 1,116,648,000 335,597,000 463,500,000 317,581,000 1979 546 52 47
1980 876,084,000 339,634,000 27,000,000 534,150,000 1980 424 & 35
1981 754,188,067 447,838,067 78,400,000 227,950,000 1981 625 6 24
1982 998,398,244 470,722,833 0 527,675,411 1982 597 0 30
1983 2,854,895,356 621,077,876 332,000,000 1,902,701,830 1983 669 10 61
1984 2,118,056,053 977,024,266 234,500,000 1,252,023,787 1984 782 2 82
1985 5,668,261,073 1,414,816,073 962,450,000 3,290,995,000 1985 1,558 218 99
1986 6,192,669,871 1,490,131,426 1,993,021,955 2,709,516,490 1986 959 192 128
1987 7,509,154,473 1,236,355,748 4,610,965,000 1,661,832,724 1987 775 132 59
Total 33,050,458,121 10,268,566,430 10,155,601,323 13,648,073,434 Total 12,902 478 1,169

Note: The dollar volume figures represent the total consider-
ations reported for all transactions with the exception of minor-
ity interest transfers in which control of the stations did not
change hands and stations sold as part of larger company
transactions, such as Capcities’ buy of ABC in 1985. Although
all sales have been approved by the FCC, they may not
necessarily have reached final closing. Prior to 1978, a com-
bined AM-FM facility (replaced in 1985 by Groups, see below)
was counted as one station in computing the total number of
stations traded. Now AM-FM combinations as well as groups,

are counted by their individual stations.

*Prior to 1971, figures represent total number of deals
involving both radio and television stations. Beginning in
1971, when the FCC's one-to-a-customer rule, prohibiting
the sale of co-located TV and radio stations, became effec-
tive, figures represent the total number of separately located
TV and radio stations that were sold in packages. In 1985,
the mergers of large groups with collateral interests could
not be evaluated, since individual stations were not broken
out of larger sales. Group sales are now limited to compila-
tions of “pure” stations sales—those concerning only televi-
sion and radio stations.
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In1987...

media property
prices soared,

the new
tax laws struck,

and the
stock market
crashed.

So what was CEA doing?
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MOUNTAIN CABLE

$500,000 TELEVISION, INC.

ABORDINATED DEBT
WiTH WARRANT
has been arral
THE SPARROW
CORPORATION
Di Cha[swoﬂh-

CONSOLIDATED
THEATRES, INC.
North Carolina,

South Carolina,
Atabama, Tennessee.

Virginia

Oakwood, Muncie,
Fithian, Fairmont,
Minois

ged for Sisters, Oregon

SHIPPEN TV
CABLE CO.
3,901 Subscribers

Shippensburg and

CLASSIC CABLE LTD.

Funkstown,

L Dallas, Texas
arylan

Sacramento,

500 Subscribers

FIRST CAROLINA
COMMUNICATIONS, INC.
155,000 Subscribers

North Carglina, South
Carolina, Georgia,
Virginia, Kentucky,
Tennessee, Ohio,

Channel 49

10,800 Subscribers
Victorville,
Califernia

Springs, Whithey C}ty a
Whitley County, Kentuel
Sellico. Tennessee

Newville,
Penngsy.vania

ACQUIRED

REVOLVING/TERM Certain assets of

CREDIT FACILITIES .:SEES INTERCABLE,
A;aEsRi;Ee;Nananged s 16,300 Subscribers
CABLESYSTEMS OF Donaldsville, Lutcher,

d Sulphur,
CALIFORNIA, INC. E;:::Tg\ :n p

California
AC UIRED

Certain assels of

0 S —
$190,000,00 MACOUPIN COUNTY

CABLEVISION, LTD.
3,645 Subscribers
Cartinville, Girard.

Virden, Thayer. Auburn,
Macoupin County. Illinois

Certain agsets of

SAMMONS COMMUNICATI(
OF NEW YORK. INC.

6.970 Subscribers

CABLEVISION SYSTEMS

and
WR.B.D. COMMUNICATIONS, INC|
2,863 Subscribers

Richlon. Leaksville. Sumrall,
Hattiesbutg. Lake Serene.
L".mb."!"".'"d Poplarville. Milo, Jerusalem, Benton;
Mississippi

Live Oak and City of Penn Yan. N.Y.

Suwannee County:
Florida

We had one of our best years yet.

1987 was a difficult and sometimes harrowing year for many businesses. But CEA and
CEA, Inc. completed 54 transactions for a total volume of $915,211,300.00 in deals invoiving
the cable TV, broadcast, entertainment and investment banking fields.

We expanded our service capabilities.

Research: We expanded our research capabilities, with added staff and more computer-
ization, aiming for the most comprehensive research department in the business.

Personnel: More brokers. More research staff. More clerical and support staff for our
new offices. All to better serve CEA and CEA, Inc. clients.

Entertainment Division: We created an entirely new division to serve the needs of the
Entertainment industry. You'll be hearing more about it in the months ahead.

We opened three new offices.

Having our headquarters in Tampa, Florida, plus an office in Washington, D.C. wasn’t
enough. So we added a completely new broker/dealer in New York under the name of CEA,
Inc. Opened another office in the Philadelphia area. And reached across the ccean to
Hamburg, West Germany. From Main Street to Wall Street, from the U.S. to Eurcpe, CEA
and CEA, Inc. go where you need us.

And we plan to do a lot more in 1988.

<

5401 W. Kennedy Blvd. 1133 20th St., NW CEA, I[nc.
Suite 851 Suite 260 375 Park Ave., Suite 3808
Tampa, FL 33609 Washington, D.C. 20036  New York, NY 10152 —~ TR NN
(813) 877-8844 (202) 778-1400 (212) 319-1968 CQ/IM@[_CAT!OHS
FAX: (813) 874-3397  FAX: (202) 778-1406 FAX: (212) 3194293 EQUITY
1235 Westlakes D~ CEA (Europe) GmbH ~ ASSOCIATES
Suite 140 Heilwigstrasse 36 S —
Berwyn, PA 19312 D-2000 Hamburg 20 Investment banking, brokerage and
(215) 251-0650 West Germany financial services for the cable TV, broadcast

FAX: (215) 2519180 (40) 410-7356 and entertainment ficlds.



I N S TATION AND CABLE TRADING s i

Broadcasting and the sale of 75% of the Price Communications

radio stations.

Television station sales were way down from previous years, at
oniy $1.7 billion. TV sales hi.ve not been below 32 billion since
1984. Much of that decline can be traced to the continuing decline of
independent television and a growing reluctance on the part of
television network affiliate owners to part with their profitable

stations.

Radio sales were down a little from 1986's $1.5 billion. with

$1,236,366,748 in sales. When radio-only group sales are included
however, the total jumps to more than $2 billion. A new record was
established for AM-FM combinations. with the sale of KVIL-AM-FM
Dallas for $82 million.

Summaries of all station and group sales over S1 million follow.

Groups

In 1987 there were 17 group sales
involving 53 AM's, 61 FM's and 18 TV's,
totalling $4,610,965,000, more than twice
the 1986 total. BROADCASTING defines a
group sale to be a mixture of radio and
television stations or more than two
stations, with at least one station in a
different service than the rest. Fourteen of
those sales were radio-only, two were TV
and radio, and also included was Gillett's
purchase of 55% of the Storer TV group.

Taft Broadcasting was scld to its largest
shareholders, American Financial Corp.
headed by Cincinnati-based investor, Carl
Lindrer, The Robert M. Bass Group and
members of the founding Ingalls and Taft
families. The price of $157 per share for its
9.2 million shares equaled about $1.45
billion. Under the agreement, pariners
soon took away large pieces of the group,

with The Bass Group taking Taft's 43%
share of BT Cable, a joint venture between
Bass and Taft that purchased Wometco
Cable TV two years ago, with about
355,000 subscribers, and Taft Cable,
which Taft manages in partnership with
Telecommunications Inc., with about
175,000 subscribers. Bass also received
wTVN(Tv) Columbus, Ohio., and $157.5
million for its efforts. American Financial
Corp. will own the station group of seven
AM’'s, eight FM's and five TV's, which it
renamed Great American Broadcasting
Co. Dudley Taft, former vice chairman,
bought the group's wGHP(Tv) Greensboro,
N.C., and wpPHL-Tv Philadelphia (see TV's).

a

Gillett Broadcasting tested the waters of
the FCC's less restrictive ownership rules
with the transfer of five stations to Busse
Broadcasting, an entity owned in trust by
the children of owner George Gillett, who
was left with one AM, one FM and six TV's
under his name. When Gillett bought 55%

O

o
L

by wg@
l

MAHLMAN

COMPANY

RADIO'S BLUE CHIP BROKER

FOR MAJOR AND MEDIUM MARKETS

Bob Biernacki » Lou Faust » Lucille Ferrara
Arie Henson ¢ Bob Mahiman = Bob Mahiman, Jr.

Nancy Mahlman = Josh Mayberry

One Stone Place = Bronxville, NY = 10708 (914) 779-7003
73-981 Highway 111 = Palm Desert, CA = 92260 (619) 341-0855
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of waGa-Tv Atlanta, wsek-Tv Boston, wuw-
Tv Cleveland, wJsk-Tv Detroit, wiT-Tv
Milwaukee and KcsT-Tv San Diego from
Storer Communications for $1.3 billion, the
FCC reexamined his relationship with
Busse to see if it violated the rules limiting
ownership to 12 stations (14 if minority
control is involved) and imposed stringent
conditions that forbade Gillett's control of
the Busse group.

m]

Heritage Communications Inc. was
purchased by a group largely owned by
Tele-Communications InC., the country's
largest cable MSO, and members of
Heritage management for $34 per share
or about $892 million. The broadcast
group of four AM’s, three FM's and seven
TV's was renamed Heritage Media and
spun off to a group headed by James
Hoak Jr, who remains chairman of the
parent.

L]

The largest pure station trade of the year,
and the second largest radio group trade
was Summit Communications Group's
purchase of KLz(AM)-kazy(FMy Denver;
WAOK(AM)-WVEE(FM) Atlanta; WCAO(AM)-
WXYV(FM) Baltimore; KWTO-AM-FM
Springfield, Mo.; KFOR{AM)-KFRX(FM)
Lincoln, Neb.. WAKR{AM)-WONE(FM) Akron
and wWONE(AM)}-wTUE(FM) Dayton, both
Ohio, and kMez-am-FM Dallas from DKM
Broadcasting for $200 million. DKM was
formed in 1984 with the $60-million
purchase of nine radio stations from
Schering-Plough Corp , a purchase
financed by a New York-based investment
firm, Dyson-Kissner-Moran Corp. DKM is
principally owned by Robert Dyson and
family, who continue to own wPDH(AM)-
WwEOK{FM) Poughkeepsie, N.Y. Summit soid
ali its radio properties two years ago to a
management group headed by Stephen
Robertsen, the group's vice president.
Founded in the early 1930's by the late
Gordon Gray, a member of the R.J.
Reynolds tobacco family, Summit, based
in winston-Salem, N.C., is still principally
owned by members of the Gray family and
is headed by Richard Stakes.

K|

Cook Inlet Region Inc. bought KOPA(AM)-
KSLX(FM) Scoltsdale, Ariz.; WZGC(FM)
Atlanta; wusN(FM) Chicago; WPGC(AM)-
wcLy(Fm) Morningside, Md. (Washington),
WZLX(FM) Boston; KFMK(FM) Houston; KFMY-
AM-FM Provo, Utah, and KUBE(FM) Seattle
from First Media Corp. for $177 million.
First Media is a Washington-based group
principally owned by brothers, JW and
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When these broadcasters wanted results,
they turned to Blackburn & Company.

Regardless of where you sit at the
closing table, Blackburn & Company
will deliver maximum results for you.

Experienced. Selective. Discreet. Effective.
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Richard Marriot, who own the motel and
food service firm, Marriot Co. First Media
continues to own wcpx(tv) Orlando, Fla.
Cook Inlet is a partnership of an
Anchorage-based group of native
Alaskans, established to manage awards
for illegally seized native lands, and
Whitcom Partners, owned by Whitney
Communications, a New York-based
cable MSO and publisher of The
International Herald Tribune.

a

Two group owners who sought to buy
each other’s stations struck an accord that
allowed Honolulu-based Heftel
Broadcasting to merge with Pompano
Beach, Fla.-based Statewide
Broadcasting, forming H&G
Communications, based in Santa Monica,
Calif. Statewide had been seeking Heitel's
wLUP(FM) Chicago and Heftel was looking
at Statewide's wCFL(am) Chicago, when the
two firms decided that a merger would be
the logical outcome. Heftel Broadcasting,
principally owned by Cecil Heftel, brought
five stations. KTNQ(AM)-KLVE(FM) Los
“Angeles; wLup-FM Chicago; and KSSK(AM)
Honolulu and KXPW(FM) Waipahu, both
Hawaii. Statewide, which is principally
owned by Jordan and Scott Ginsburg,
brought wvca(am) Coral Gables and WAPE-
AM-FM Jacksonville, both Florida; WCFL(AM)
Chicago [since changed to wLuP(am)], and

KHYI(FM) Arlington, Tex. {Dallas). Statewide
and Heftel each own 50% of the new
group and the total value of the 10 stations
was estimated at about $160 million. To
bring its contribution to the new firm in line
with Heftel's, Statewide paid $6.5 million in
additional consideration.
(n]

Following the sale of John Blair & Co. to
Reliance Capital Corp. two years ago,
Blair's radio stations were sold 1ast year to
Sconnix Broadcasting Corp. for $152
million. The eight stations were WFLA(AM)-
WPDS(FM) Tampa, Fla.; WIBC(AM)-WEAG(FM)
Indianapolis; WHDH(AM)-WZOU(FM) Boston
and kviL-am-Fm Dallas, which was spun off
for the largest AM-FM combination sale
ever (see AM's-FM’s). To buy the Boston
stations, Sconnix also spun off Reliance’s
WZOU(FM) Boston (see FM's). Reliance also
bought ksTs(Tv) San Jose, Calif. (San
Francisco), and an unbuilt TVin Galveston
Tex. (see TVs).

(n]

Price Communications sold a 75% interest
in KIOIkFM San Francisco; WMTG(AM)-WNIC-
Fm Dearborn, Mich.; wLAC-AM-FM Nashville,
and KkOB-AM-FM Albuguergue, N.M., to
Fairfield Communications Corp. for $120
million. Fairfield, which changed its name
later to Fairmont Communications, is a
new group headed by Frank Osborn,
head of Osborn Communications. His

(

Emmis Broadcasting Corp.
EZ Communications

Pyramid Broadcasting Co.

\.

\

When these firms
need an appraisal
who do they call?

Beasley Broadcast Group

Jefferson-Pilot Communications Co.

Sconnix Broadcasting Co.

Olympic Broadcasting Corp.

Infinity Broadcasting Co.

TVX Broadcast Group, Inc.

Broadcast Investment Analysts, Inc.

Post Office Box 17307
Washington, D.C. 20041
(703) 661-8515

Tax Appraisals + Valuations « Publications + Acquisition Consulting

J
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group, New York-based Osborn
Communications, also was active in the
station group market, buying KKRD-FM
Wichita, Kan.; WWVA(AM)}-WOVK(FM)
Wheeling, W.Va., and wJsu(Tv) Anniston,
Ala., from John Price Broadcasting for
$25.1 million. Salt Lake City-based John
Price also bought KOMS(AM)-KSHA(FM)
Redding, Calif. (see AM's-FM%). Osborn
Communications now owns four AM,
eight FM's and one TV, and is owned by
Brownlee Curry, chairman, and Frank
Osborn, president.

o

Duffy Broadcasting sold KRZN(AM}-KMJI(FM)
Denver; KSMJ(AM)-KSFM{FM) Sacramento,
Calif., and KONO(AM)-KITY(FM) San Antonio
and kBTs-FM Killeen, both Texas, to
Genesis Broadcasting, a management
team headed by Marty Greenburg,
president and chief executive officer of
Duffy and financed by Booth American, for
$74 million. ("In Brief,” July 13, 1987).
Dallas-based Duffy is principally owned
by Robert Duffy. Genesis is principally
owned by Booth American, a Detroit-
based group of four AM’s and seven FM's
and a cable concern, principally owned by
John L. Booth and family. Duffy also sold
woRz(FM) Orlando, Fla. (see FM's).

(n]

Swanson Broadcasting Inc. sold KKNG(FM)
Oklahoma City and kRmG(am) Tulsa, Okla.,
and KKYX(AM)}-KLSS(FM) San Antonio, Tex.,
to New City Communications for $20
million. New City was formeriy Katz
Broadcasting before it was bought by
group president, Dick Ferguson, Robert
Longwell, Jim Morely, Rich Reis and
Michael Weinstein.

o

WROwW-AM-FM Albany, N.Y, and WLKW(FM)
Providence, R.l., were sold by JAG
Communications Inc. to Wilks/Schwartz
Broadcasting for $15,390,000. JAG is
owned by long-time WOR(AM} New York,
personality, John A. Gambling, and
Morton Hamburg. It also owns WLIF(FM)
Baltimore and wrOG(FM) Suffolk, Va. The
Longmeadow, Mass.-based buyer, a
group of three AM's and four FM's, is
owned by Donald Wilks and Mike
Schwartz.

o

Star Cablevision Partnership, a Fond du
Lac, Wis.-based cable MSO with systems
in four states headed by Donald G. Jones,
sold KFiz(AM) Fond du Lac and WLIP(AM)-
wJzQ(FM) Kenosha, Wis., to Indepentience
Broadcasting Corp. for $11,475,000. With
the sale of kFiz and wuiP-wJzQ, Star no
longer has broadcast interests. New York-
based Independence is principally owned
by Peter Sulick, chairman, and John
Goodwill, president. It also owns KOEL-AM-
FM Oelwein, lowa, and KSAL{AM)-KYEZ(FM)
Salina, Kan.

(n]

Mark L. Woolfson, sold his group of weGm-
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HOKER BROADCASTING, INC. HOKER BROADCASTING, INC.
X has acquired
it WhXi-AM

Jacksonville, Florida

completing the combination with WCRJ-FM,
Jacksonville, Florida

Cincinnati, Ohio

The undersigned acted as an investor and financial advisor

in connection with this acquisition. The undersigned acted as an investor and financial advisor
in connection with this acquisition.
COMMUNICATIONS PARTNERS, LTD. COMMUNICATIONS PARTNERS, LTD.
[E!—_Jg] IL February, 1987 @ |L May, 1987
DAVIS BROADCASTING, INC. DELIER BROADCASTING, LTD.
has acquired ]
WIHB-AM and WFNE-FM has acquired
. KFMX-AM/FM
Macon - Forsyth, Georgia in Lubbock, Texas
and has secured the following financing for this acquisition
and in connection with the refinancing of existing praoperties: The undersigned sponsared the formation of
$4.750,000 Revolving Bank Credit Delier 8roadcasting, Ltd.
400,000 Senior Subordinated Notes and acted as the principal investor in this acquisition.

731,000 Equity Capital
The undersigned acted as
financial advisor and investor with respect to these transactions

COMMUNICATIONS PARTNERS, LTD.

@ |L May, 1987 @@ |L September, 1987

COMMUNICATIONS PARTNERS, LTD.

ADAMS-SHELTON COMMUNICATIONS WOODS COMMUNICATIONS CORPORATION
hi Id
KLSF-FM a:::;rillo. Texas $4,750,000 Senior Bank Notes
KORQ-AM/FM Abilene, Texas
to
Backor Broadcasting, Inc. The undersigned acted as financial advisor

The undersigned acted as financial advisar to the seller in connection with this transaction.

and assisted in the above divestiture,

COMMUNICATIONS PARTNERS, LTD. COMMUNICATIONS PARTNERS, LTD.
@@L October, 1987 @L November, 1987
HOKER BROADCASTING, INC. UNIVERSAL CABLE COMMUNICATIONS, INC.
and
$6,500,000 subordinated notes with warrants UNIVERSAL CABLE MIDWEST, INC.

have acquired

The undersigned acted as financial advisor 8,100 basic subscribers located in

with respect to this transaction. Kansas, Nebraska, and Oklahoma
$6,975,000 Senior Bank Debt
COMMUNICATIONS PARTNERS, LTD. 2,500,000 Subordinated Debentures

The undersigned acted as an investor and financial advisor
in these acquisitons and the above financing.

COMMUNICATIONS PARTNERS, LTD.

@L December, 1987 @@& December, 1987
COMMUNICATIONS PARTNERS, LTD.

Eric C. Neuman G. Bradford Bulkley
Managing General Partner Managing General Partne
Dallas, Texas (214) 651-9180
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AM-Fm Tallahassee, Fla.; WSBY(AM)-WQHQ-
Fm Salisbury-Ocean City, Md.; wGUS-AM-FM
Atlanta and wwoao-Fm Wilmington, N.C., for
$11.4 million to Gisela B. Huberman, who
also owns wlvw(Fm) Salisbury, Md., and
wMNX(FM) Tallahassee, Fla., both of which
will be spun off.
n]

Amarillo, Tex.-based Adams-Shelton
Broadcasting, a group of two AM's and
four FM's owned by Keith Adams and
James D. Shelton, sold KORQ-AM-FM
Abilene and kKLSF(FM) Amarillo, both Texas,
to Bakcor Broadcasting Inc. for $5.2
million. Backor is a Lubbock, Tex.-based

group of two AM's and two FM's owned by
George Backe and seven others.
(]

Peanuts Inc., a new group headed by
Richard G. Lubic, bought KENI(AM)-
KKGR({FM) Anchorage, KBCM(AM)-KNIQ{FM)
Fairbanks and kvok(am)-KJJz(Fm) Kodiak,
all Alaska, for $5.1 million from Pacific Rim
Broadcasters Inc., owned by Howard
Trickey and Greg Clapper who have no
other broadcast interests. Peanuts Inc., is
owned by publicly traded Laguna Beach,
Calif -based communications
management firm, D.L. Ranch Co.

o
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Hepburn, President
325 Garden Rd., Paim Beach, Florida 33480
(305) 863-3995

STRATEGIC TAX PLANNING
[S IMPORTANT IN EVERY SALE!

Expert advice on which innovative tax strategy will work best for
you is available at no additional cost when you retain
The Ted Hepburn Company. Through our association with the
internationally known accounting firm, Grant Thornton, buyers and
sellers can minimize the tax bite with creative planning.

@@Mmz\(y
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Todd He, bum Vice-President
PO Box 424 1, Cmcmnah, Ohio 45242

(513) 791-8730
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Robert W. Campbell sold KSGT(aAM)
Jackson Hole, KMER(AM) Kemmerer and
KPOW(AM)-KLZY(FM) Powell, all Wyoming, his
only stations, for $4 million to Edward K.
(Ned) Crecelius, a broadcast consultant
and professor of international marketing at
Babson College, Babson Park, Mass., and
Jerry Lundquist, a New York-based
management consultant.

(]

Kavr(Fm) Davenport, lowa, and WIRL{AM)-
wSwT(FM) Peoria, lll. were sold by WIN
Communications Inc. to Community
Service Radio Inc. for $3.7 million. WIN is
a Cleveland-based group of one AM and
four FM's owned by Walter A. Tiburski and
Anthony S. Ocepek. Community Service is
owned by Jim Glassman, the former
owner of Community Service
Broadcasting Inc., a Mount Vernon Ill.-
based group of three AM's and three FM’s
that was sold two years ago ("Changing
Hands," Dec. 22 1986).

TV’s

Television station sales accounted for
$1,658,214,832 of the $7.5-billion
broadcast station total for 1987. There
were 59 transactions involving 71 stations,
with 44 sales over $1 million. The average
price was $23,406,094, up from 1986
average of $21,168,097. The 15 stations
that sold for under $1 million were mostly
construction permits and contributed only
$3,617.892 to the total. The sales over $1
million follow:

o

The largest stand-alone TV sale of the year
was that of wTvT(Tv) Tampa, Fla., for $365
million from Gaylord Broadcasting Co. to
Gillett Broadcasting. Oklahoma City-
based Gaylord owns four TV's and is
headed by Edward L. Gaylord. The
buying group is principally owned by
George Gillett and is 21% owned by
Clarence V. McKee, an attorney of counsel
with the Washington communications law
firm of Pepper & Corrazzini. The deal
raised eyebrows at the FCC since McKee,
who is black, owns 52% of the voting stock
of the station and qualified the sale for a
tax certificate. Despite questions of the
sincerity of McKee's control of the station,
the FCC approved the sale in March.
Gillett also sold five TV stations to Busse
Broadcasting and bought 55% of six more
TV's from Storer Communications {see
Groups). Gaylord also sold wvue-Tv New
Orleans to Burnham Broadcasting Co. for
$61 million. Burnham is a Chicago-based
group of five TV's principally owned by
Peter Desnoes and five others.

Gillett Group also sold KTvo(Tv)
Kirksville, Mo., and wLuc-Tv Marquette,
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Mich., to Federal Broadcasting Co. for
$31,150,000. Federal is a Detroit-based
group of two AM's and one FM headed by
Peter Kizer, president.

NBC made one of the largest purchases of
the year with the buy of wTva(Tv) Miami
from Kohlberg Kravis Roberts for $270
million. The purchase of the CBS affiliated
station caused confusion in the market
where NBC-affiliated wsvn(Tv) had just
signed a two-year agreement with NBC.
Wsvyn(Tv) owner Edward Ansin protested
the sale at the FCC, but was rejected and
the FCC approved the sale. A sale of the
station to Lorimar-Telepictures for $405
million had been announced two years
ago, bul that deal fell through, and NBC
picked up the station for what many
considered a fire sale price. KKR also sold
wTvG(Tv) Toledo, Ohio, to former Storer
chairman, Terry H. Lee, for $65 million.

Harte-Hanks Communications Inc. sold
wrMY-Tv Greensboro, N.C., and wLTw(Tv)
Jacksonville, Fla., to Gannett Co. for $155
million. The sale brought Arlington, Va.
based Gannett's station ownership to
seven AM's, nine FM’s and 10 TV's. Harte-
Hanks had earlier sold KYTv(Tv})
Springfield, Mo., to Schurz
Communications Inc. for $50.8 million.
Schurz is a South Bend, Ind.-based group
of one AM, one FM and three TV's; itis also
a cable MSO and publisher of eight
newspapers. It is headed by Franklin D.
Schurz, president. Harte Hanks
Communications Inc. is a publicly traded,
San Antonio, Tex.-based publisher of 16
newspapers which also sold its cable
systems (see Cable) and retains KENS-TV
San Antonio. It is headed by Robert
Marbut, president.

Forward Communications Corp. sold its
TV stations to Adams Communications
Corp. for $126.5 million. Adams bought
wHONTV) Peoria, Ill.; kosa-Tv Odessa, Tex.
WTRF-TV Wheeling, WVa., and WMTV(Tv)
Madison and wsaw-Tv Wausau, both
Wisconsin. Forward was purchased by
former Secretary of the Treasury William
Simon and Russell Chambers in 1984 for
$95 mitlion. Adams is owned by
Minneapolis bottler and entrepeneur,
Stephen Adams, and owns four AM’s, five
FM's and 10 TV's. Adams also bought
KISS(FM) San Antonio, Tex. (see FM's)

WPpPHL-Tv Philadelphia was sold by the
Providence Journal Broadcasting Corp. to
Dudley Taft Communications Inc. for
$71,978,400. Providence R.l.-based
Journal Broadcasting publishes the
Providence Jowrnal-Bulletin, operates
14 cable systems in five states and also
owns KMSB-Tv Nogales, Ariz., and KGSW(TV)
Albuguerque, N.M. Journal Broadcasting
is headed by Steve Hamblett, president.

Taft is owned by Dudley Taft, former vice
chairman of Taft Broadcasting, who also
owns wWGHP(Tv) Greensboro, N.C

Harold Crump, the former president of the
Houston-based broadcast division of
H&C Communications, and Dave Allen
president of Petry Inc., bought wese-Tv
Charleston, S.C., for $65 million from John
Rivers and family, who also sold co-
located WCSC(AM)-WXTC(FM) to Ralph Guild
(see AM-FM's) and now have no other
broadcast interests,

American Family Corp. bought WAFB-Tv
Baton Rouge from Guaranty Corp. for $60
million. Guaranty is a Baton Rouge-based,
publicly traded, mutual insurance
company, headed by George Foster,
chairman. American Family is a
Columbus, Ga.-based group of six TV's
headed by John B. Amos, chairman. It
also sold wMvP(AM)-WBGK(FM) Milwaukee
(see AM-FM's).

Clay Communications Inc., which also
sold its group of four newspapers (o
Thomson Newspapers Inc. ("In Brief,’
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THE
HARRIS CONNECTION
WILL KEEP YOU ...




Here’s What Broadcasters Say About

THE HARRIS CONNECTION:

VHF-TV
Joseph A, Carriere, President
Caprock Telecasting, Roswell, NM/Lubbock, TX:

¢ ¢When a studio fire wiped us out, our Harris sales
manager was on the scene in six hours and we were
back on the air in 10 days!

Our VHF equipment from Harris gives us the best
quality money can buy. And Harris really stands
behind its products.

Over the years, Harris has treated us very well.
Other manufacturers may make good equipment,
but not all can give the kind of support we get from
Harris. ??

KNOB, FM-RADIO

John R. Banoczi, General Manager
Anaheim, CA:

¢ ¢€When it came time to buy a 35 kW transmitter, we
found that Harris had the right product with the right
features at the right price -~ so we went with the
Harris FM-35K.
Besides — Harris has an excellent reputation for
backing and servicing the products it sells. ??

KCOB, AM-RADIO

John Carl, General Manager
Newton, IA:

€€0ur SX-1A, 1 kW AM transmitter performs as adver-
tised. It gives us a stand-out presence on the dial —
especially in our fringe areas.

And Harris’s SunWatch has completely solved our
PSA/PSS5A power scheduling problems. I don’t know
how a station could do it otherwise.

When we’ve needed service, Harris has always
come through. ?’

WEAT, AM-RADIO

Bert Brown, Chief Engineer
West Palm Beach, FL:

¢ éMost AM broadcasters who have upgraded their
facilities in this part of the state have gone with
Harris SX transmitters. As you are well aware, this is
a lightning prone area of the country, and our SX-5A
has performed well above our expectations in the
area of maintenance and downtime.

We chose Harris for its professional service and

support. I have a good rapport with Harris people. 7

WSTQ, FM-RADIO

Al Moll, General Manager
Streator, IL:

¢¢Before we switched to Harris, we were barely on the
air with a poor signal. Our FM-3.5K, 3.5 kW transmit-
ter makes us a stand-out on the dial. 7’

KHBS, UHF-TV

Don Vest, birector of Engineering
Sigma Broadcasting, Fort Smith, AR:

‘ ‘IKdH'dBS is our first Harris installation, and I'm very glad
1d it.

What impresses me most about Harris is the serv-
ice and parts support. In 19 years of broadcasting,
it’s the most cooperative and helpful in the industry.

Harris knows how to treat its customers. Harris is
going to win! ??

WOMA, FM-RADIO

Dale Eggert, General Manager
Algoma, WI:
€¢Our FM-3.5K, 3.5 kW transmitter has operated flaw-
lessly since our sign-on last November.

And our Harris representative not only helped us
put our equipment package together, but stayed on
duty after the sale to see that we met our critical
air date! 7’

WKNO, VHE-TV

Pat Lane, Chief Engineer
Memphis, TN:

¢ éBefore I ordered our two new transmitters, I tested
three service departments. Harris was the only one
with an engineer on duty at 10:30 p.m., the Fourth of
July. With the others I got a recording and an
answering service.
What impresses me most about Harris is the atti-
tude and the people. *’

Find out today how The Harris Connection can keep

your station ON THE AIR . . .

. . . and we’'ll send you your free, full-color ON THE AIR
poster. An up-to-the-minute symbol of our industry’s
rich tradition.

Just call us TOLL FREE at 1-8004-HARRIS, ext. 3002.
Or write: Harris Corporation, Broadcast Division, Mar-
keting Department, P.O. Box 4290, Quincy, IL 62305.
Our poster supply 1s limited, so act today.

& HARRIS
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April 20, 1987), soid waPT(TV) Jacksan,
Miss.; wway(Tv) Wilmington, N.C., and
KJAC-Tv Port Arthur and KFDX-Tv Wichita
Falls, both Texas, to Price
Communications Corp. for $60 million.
Clay is headed by Lyell Clay and family
and has no other broadcasting or
publishing interests. Price, which sold
seven of its radio stations to Fairfield
Communications (see Groups), bought
WSEE-Tv Erie, Pa., for $8,750,000 from
principals of MMT Sales, a New York-
based station representative headed by
Gary Scollard, who also has an interest in
KLRT(TV) Little Rock, Ark. Publicly owned,
New York-based Price owns five AM's, four
FM’s and nine TV's after the sale and is
headed by Robert Price, president.

Anchor Media completed its purchase of
wLos({Tv) Asheville, N.C., from the New
York-based investment firm, Kohiberg
Kravis Roberts Co., for $50 million. Anchor
is a St. Petersburg, Fla.-based group of
three AM's and three FM's principally
owned by former Gulf Broadcasting
president, Alan Henry,

Shamrock Broadcasting Inc. sold KEYT(Tv)
Santa Barbara, Calif., to Smith
Broadcasting for $30 million. Burbank,
Calif.-based Shamrock owns five AM’s,
nine FM's and three TV's and is owned by

Broadcast Investment
Analysts, Inc.

Why Radiois a
Good Investment:

Roy E. Disney and family. Chicago-based
Smith is a group of five TV's principally
owned by Robert N. Smith, William Reyner
and Boston investment banker, TA
Associates.

KXXv(Tv) Waco, Tex. was sold by Robert A.
Mann and family, who have no other
broadcast interests, to Shamrock
Broadcasting for $12,535,000.

National Group Inc., principally owned by
N.J. Douglas and his wife, Hazel, who
have no other broadcast interests, and
Bluebonnet Broadcasting Co., owned by
Raymond G. Schindler, who has no other
broadcast interests, sold their jointly
owned KsTs(Tv) San Jose (San Francisco),
Calif., and an unbuilt TV 'n Galveston, Tex.,
to Telemundo Group tnc. for a total of $25
million. Telemundo is a group of four
Spanish-language TV's purchased two
years ago from John Blair & Co. It is
owned by Reliance Group Holdings, a
publicly traded New York-based
investment firm principally owned by
financier Saul Steinberg. Telemundo is
headed by Henry R. Silverman, president.
It spun off the Blair radio station group to
Sconnix Broadcasting for $152 million
(see Groups).

Lorimar Telepictures Corp. sold KMID-TV
Midland-Odessa, Tex.; KSPR(TV)

BROADCASTING
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Springfield, Mo., and kcPm(Tv) Chico-
Redding, Calif., to Goltrin
Communications Inc. for $23 million.
Culver City, Calif -based entertainment
production and distribution company,
Lonmar, also owns wpGH-Tv Pittsburgh,
wLII(TV) San Juan and wSuRr-Tv Ponce, both
Puerto Rico, all of which are on the block.
Goltrin is a newly formed broadcasting
company headed by Joseph Goldfarb, a
member of the office of the president of
Lorimar Broadcast Group; his wife,
Barbara, a Los Angeles-based attorney,
and Melvyn Estrin, chairman and chief
executive officer of Human Services
Group Inc., a financial investment and
management services organization in
Washington.

Act lil Broadcasting bought wRGT-Tv
Dayton, Chio; wvaH-Tv Charleston, W\a
and a CP on ch. 11 in Charleston from
Henry Posner Jr., Albert M. Holtz and
Thomas D. Wright, who have no other
broadcast interests for $22 million. Act Il
intends to return the license for wvAH-Tv to
the FCC and will switch from its ch. 23
assignment to the CP’s ch. 11 on April 11
1988. It is principally owned by producer
Norman Lear and is headed by Burt Ellis
president. It also bought WTAT-Tv
Charleston, S.C., for $3.7 million, from a
group with no other broadcast interests,
principally owned by general partner, Terry
Trousdale. Act Il also owns WNRW-TV
Greensboro, N.C.

WREX-Tv Rockford, Ill., was sold by
Gilmore Broadcasting Corp. for $18
million to M.L. Partners. M.L. Media is
headed by Elton Rule, former ABC
president, and {. Martin Pompadur. It also
Owns KATC-Tv Lafayette, La. Pompadur
also has interest in Television Station
Partners, New York-based group of four
TV's. Gilmore is a Kalamazoo Mich.-based
group of one AM, three FM's and three
TV's owned by James S. Gilmore. It also
sold wswa(am)}-wQPO(FM) Harrisonburg, Va.
(see AM's-FM's).

Kuryrvy Irving, Tex. (Dallas-Fort Worth),
was sold by Cela Inc. to Home Shopping
Network for $16,250,000. Cela is owned
by Eldred Thomas and has no other
broadcast interests. HSN is a publicly
traded Clearwater, Fla.-based group of 12
TV's headed by Howard Speer, chairman.
A new group, Blackstar Communications
Inc., headed by John E. Oxendine,
Kenneth O. Harris and Wesley S. Williams,
all of whom are affiliated with BROADCAP
(Broadcast Capitol Fund), a private,
nonprofit venture capital fund created by
the National Association of Broadcasters,
bought kHsp-Tv Salem, Ore., from the
Home Shopping Network for $5,135,000.
Blackstar also bought wmop-Tv
Melbourne, Fla., from Press Broadcasting



L

i el R __ G om0 g e

Co. for 5 million. Press Broadcasting is a
subsidiary of Asbury Park Press Inc.,
which is principally owned by Jules L.
Plangerre and Donald Lass. It owns wiLk-
AM-FM Asbury Park, N.J., and publishes
the Asbury Park (N.J.) Press. It also
bought wcLu(v) Clermont, Fla. HSN
bought xwvT(Tv) Salem, Ore.. from
Emerald City Broadcasting for $5 million
from Robert A. Finkelstein who has no
other broadcast interests.

o

TA Associates, a Boston-based
investment banking firm headed by David
Croll, bought Koam-Tv Pittsburg, Kan.-
Joplin, Mo., from Draper Communications
for $15 million. Draper is a Salisbury, Md.-
based group of three TV'S principally
owned by Tom Draper.

@}

Hugh E. Davis, who has no other
broadcast interests, sold KNDO(TV) Yakima
and its satellite, knpu(Tv) Richland, both
Washington, to Farragut Communications
Inc. for $13,250,000. The stations were
sold twice befare, first to Beam
Communications for $16,250,000
(*Changing Hands,” Oct. 16, 1986), later
to Adams Communications for $14 million
("Changing Hands," July 20, 1987}, both
deals fell through. Farragut, through its
subsidiary, North Star Communications,
owns KSTU-Tv Salt Lake City It is 90%
owned by All State Insurance Co. and is
headed by Bill Lincoln and Katy Glakas.

0

Harcourt Brace Jovanovich Inc. got out of
the broadcasting business with the sale of
wpio-Tv Duluth and satellite WIRT(TV)
Hibbing, both Minnesota, to Hubbard
Broadcasting Inc. for $10,750,000.
Hubbard is a St. Paul, Minn.-based group
of one AM, one FM and six TV's principally
owned by Stanley Hubbard.

m}

Dunbar Carpenter, who has no other
broadcast interests, sold KDRV(TV)
Medford, Ore., to Love Broadcasting for
approximately $8,250,000. Love is a
Biloxi, Miss.-based group of two AM's
three FM's and one TVowned by James S.
Love, Jo Love Little and Mary Eliza
McMillan.

m}

Kavu-Tv Spokane, Wash., was sold to
Bingham Communications Group for $7.7
million. Karu-Tv was headed by Robert J.
Hamacher, president, and had no other
broadcast interests. Bingham is headed
by Robert R. Bingham and also owns KWCT-
Tv Wenatchee, Wash., and KKFX(AM)
Seattle. Bingham also bought wiNR(AM)
Binghamton, N.Y.

m}

Kmss(Tv) Shreveport, La., was sold by
Joseph D. Waggoner and Grey Teekell,
who have no other broadcast interests, to

Southwest MultiMedia for $7 million.
Austin, Tex.-based Southwest is a group
of four TVs principally owned by Billy
Goldberg and Lester Kamin. It also sold
KTXF(FM) Brownsville, Tex. {see FM’s).

o

Price Broadcasting Corp. sold KIDK(TV)
Idaho Falls, Idaho, to Retlaw Enterprises
Inc. for $6.8 million. Price is a Salt Lake
City-based group of four AM's, five FM's
and one TV owned by John Price. It also
sold KKRD-FM Wichita, Kan.; WWyA(AM)-
wOVK(FM) Wheeling, W.\Va., and wJsu(Tv)
Anniston, Ala. (see Groups) and KQMS(AM)-
KSHA(FM) Redding, Calif. {see AM's-FM's)}.
Retlaw is a Los Angeles-based group of
five TV's, principally owned by Lillian
Disney and family.

@)

After purchasing five TV's from Taft
Broadcasting (since renamed Great
American Broadcasting), TVX Broadcast
Group spun off two stations: wNYB-TV
Buffalo N.Y,, to First Allied Massachusetts
Corp., a Rochester, N.Y,, group of five TV's
owned by Malcom Glazer, for
approximately $4.8 million, and KJTM-Tv
Pine Bluff, Ark., to Don H. Barden, a
Detroit-based cable operator, with
systems in and around Detroit, for $6
million plus other considerations. TVX is a
publicly owned, Virginia Beach, Va.-based

“I remember once
closing a $10 million
deal on a New York
street corner.

“The buyer and

seller didn't know _

they were ready;
E‘But | did.""y

Richard C.Crisler

36 years running a successful brokerage firm has given
Dick Crisler a lot of insight into making and closing a deal.
Tolearn more about what Dick and his dedicated associ-
ates can do for you, contact one of the following offices,

Ithaca, NY: (607)

6283, John B Babcock Lincoln, NE: (402) 475-5285,
Consultant: Ward L. Quaal Company, Chicago, IL (312) 644-6066 and Los Angeles, CA (213) 277-9399

group of 11 TV's headed by Gene Loving,
chairman, and Tim McDonald, president.

m}

Thorne Donnelly and Donald Sterling, who
have no other broadcast interests, sold
KTIE-TV Oxnard, Calif., to PZ Entertainment
for $5.5 million. PZ is a general partnership
headed by Meshulam Riklis, owrer of a
New York-based diversified company that
owns Botany 500 menswear, Faberge
cosmetics, BMX bicycles, the Riviera hotel
in Las Vegas, McCrory's department
stores and other interests.

@]

Wevx(tv) Vineyard Haven, Mass., was
sold by Donald P. Moore, owner of low-
power television station weézea Dennis,
Mass., to Metro Television Inc. for
$4,570,000. Metro is owned by Pamela K.
Harris, Michael D. O'Neil, John W. Cathey
and Donald P. Moore. It also owns wxJY(FM)
Nantucket, Mass.

@)

Sage Broadcasting Corp. bought KbuB-Tv
Dubuque, lowa, for $4 million from
Thomas Bond, who has no other
broadcast interests. Sage is a publicly
owned, Stamford, Conn.-based group of
nine AM's and eight FM's headed by
Leonard Fassler and Gerald Pach. It also
bought waCO(AmM)-KHOO(FM) Waco, Tex. {see

RECERINIR
ECOLINC

Cincinnati, OH: (513) 3817775, Richard C. Crisler, Ctyde G. Haehnl Larr{iC Wood, John D. Chapman.

chardWChagirL S ; cial
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AM's-FM's}.
]

Dr. Carl Gordon, an Albany Ga.-based
surgeon with no other broadcast interests,
sold wrsaG(Tv) Albany, Ga., to NewSouth
Broadcasting Co. for $2.25 million. The
buyer is principally owned by Timothy
Brumlik, Lori Antoniak, and her daughter,
Margaret, who also have an interest in
WJOE(TV) Marianna, Fla., and WTLH(Tv)
Bainbridge, Ga.

a

Theresa Gosse sold her only station,
KvHP(TV) Lake Charles, La., to Calcasieu
Communications Inc. for $2 million.
Calcasieu is owned by Michael S. Dillon,
Charles P. Muckenthaler, Donald R.
Dombrow and Gary D. Hardesty. Dillon is
a San Diego-based financial consultant
and real estate investor. Muckenthaler is a
retired Navy pilot from San Diego.
Dombrow is a retired dentist from San
Diego. Hardesty is a San Diego-based
stockbroker. None have other broadcast
interests.

m]

Union Street Video Inc., a group headed
by Keith Wheeler, sold its only station,
wusv(Tv) Schenectady, N.Y., to WMHT
Public Broadcasting for $1.8 million. The
buyer is a nonprofit corporation, headed
by Sara Catlin, that also owns WMHT(TV)

Schenectady, N.Y.
o

Donald B. Thomson sold KLXv(TV) San
Jose, Calif., to Friendly Bible Church Inc.
for $1,725,000. Thomson has no other
broadcast interests. Friendly Bible Church
is a nonprofit corporation headed by Ray
K. Foreman.

0

Gerald Fitzgerald, owner of KCOR(Tv)
Cedar Rapids, lowa, sold wccu(Tv)
Urbana, lIl., to Bahakel Communications
for $1,169,100 plus assumption of
liabilities up to $1,851,432. Charlotte N.C -
based Bahakel is a group of seven AM's,
eight FM's and seven TV's owned by Cy N.
Bahakel. It also bought WPET(AM)-WKSI(FM)
Greensboro, N.C. (see AM's-FM’s).

FM’s

Sales of FM stand-alones were down from
1986's total of about $625 million, with 166

sales in 1987 amounting to $454,419,899.

The average price was $2,737,469, down
slightly from 1986’s average of

$2,866,976. Of those sales, 62 were for
more than $1 million and 97 were for less.
The stations less than $1 million averaged

Send resumes and specifics in strictest
confidence to:

Media/Capital, Inc.

We will be at the NAB Convention in Las Vegas.

"...without Media Capital I would still be
just another General Manager. Instead, I
am also a partner! Thanks Media Capital
for the opportunity!"

Paul Bather
General Manager/Partner
WJYL-FM/Louisville, Kentucky

GENERAL MANAGERS WANTING
EQUITY AND/OR FINANCING

Media Capital is seeking several highly
qualified General Managers for
both current and future opportunities.
Equity potential.

Michael Hesser, President
Media Capital, Inc.

550 Price Avenue, #8
Redwood City, CA 94063
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$357,661 and those over $1 million
averaged $6,740,302, up from last years
$5,757,894. The sales over $1 million are
listed below:

0

Sharad Tak, owner of a Vienna, Va.-based
computer firm, which made a big splashin
1986 when it bought three Hawaii TV
stations from Shamrock Broadcasting for
$50 million, last year bought wuSL(FmM)
Philadelphia for $32 million from LIN
Broadcasting and then made the largest
FM stand-alone purchase of 1987 when it
bought wiay(Fm) Fort Lauderdale, Fla.(see
photo, page 97), for $34 million, from
Joseph C. Amaturo, former owner of The
Tremont Group, a Fort Lauderdale-based
group that sold most of its stations to
Keymarket Communications in 1986.
Amaturo has no other broadcast interests.
u]

Outlet Communications Inc. bought
WASH(FM) Washington from Metropolitan
Broadcasting Corp. for $29,250,000.
Metropolitan is New York-based group of
three AM's and six FM's, formerly
Metromedia stations, headed by Carl
Brazell. It also sold wiriam) Philadelphia
(see AMS). Outlet is a Providence R.I.-
based group of one AM, three FM's and
three TV's headed by Bruce Sundlun. [t
also owned co-located WTOP(AM)-WMMJ(FM)
Washington but spun off wMMJ(FM)
Washington to Cathy Liggins Hughes, who
owns co-located wOLAM) Washington.

o

Egmont Sonderling sold wamMx-Fm Oak
Park (Chicago} lll. to Dorton Broadcasting
for $27 million. Sonderling also sold co-
located wBMx(aM) (see AM's} and is an
applicant for a new FM in Arlington, N.Y.
Dallas-based Dorton Broadcasting Corp.
owns three AM's and three FM's and is
headed by Joe Dorton, chairman. Dorton
also bought wczv-am-Fm Detroit (see AM’s-
FM's).

m]

Taft Television & Radio Co. bought
WRIF(FM) Detroit from Silver Star
Communications for $17 million. Silver
Star is a Tallahassee, Fla.-based group of
two AM’s and three FM's principally owned
by Dr. John Robert E. Lee. Publicly owned
Taft, which was purchased by a
partnership of The Robert M. Bass Group
and American Financial Corp., a
Cinncinnati-based investment firm owned
by Carl Lindner (see Groups), is based in
Cincinnati and owns seven AM’s, eight
FM's and five TV's. The group is headed
by Charles Mechem, chairman. Former
Taft vice chairman, Dudley Taft, bought
WPHL-Tv Philadelphia and WGHP(TV)
Greensboro N.C. (see TV's).

m]
Sconnix Broadcasting, which sold KvIL-AM-

Fv Highland Park (Dallas), Tex., for the
largest price ever paid for an AM-FM
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combination {see AM-FM's), sold wzOU(FM)
Boston to Ardman Broadcasting for $15.5
million. Ardman is a Washington-based
group of seven AM's and seven FM's
principally owned by Myer Feldman. It also
bought wpHr(Fm) Cleveland from Beasley
Broadcasting for $4.7 million. Beasley is a
Goldsboro, N.C.-based group of nine
AM's and 12 FM's principally owned by
George Beasley; it had a busy year.
Beasley bought kAAY(aMm) Little Rock, Ark.,
and worL(AM) Orlando (see AM's),
WMRO(AM)-WAUR(FM) Aurora, lll. (see AM-
FM's); worz(Fm) Daytona Beach, Fla., from
Duffy Broadcasting for $9.2 million—Dufty
is divesting its radio group (see Groups):
sold WYNG(FM) Evansville, Ind., to Faircom
Inc. for $5.6 million—Faircom is a publicly
traded, Old Brookville, N.Y.-based group
of two AM's and three FM's headed by Joel
Fairman—and bought KSSR(Fm) Bastrop,
Tex., from Colorado River Broadcasters
Inc. for $5.2 million. Colorado River is
principally owned by Robert Walker and
Tolbert Foster. Foster has interest in
KDET(AM)-KLCR(FM) Center, Tex., Walker has
no other broadcast interests.

a

Jeanette and John Banoczi and Lyn
Boulay, who own kBZT(FM) La Quinta, Calif.,
sold knOB-FM Long Beach, Calif,, for $15
million to Spanish Broadcasting System, a
New York-based group of three AM's and
one FM principally owned by Raul
Alarcon.

(u]

Arthur Shadek and his wife, Katherine,
who have no other broadcast interests,
sold wRXR(Fm) {formerly wmeT) Chicago to
Pyramid Broadcasting for $15 million.
Medford, Mass.-based Pyramid owns five
AM’s and five FM's and is headed by
Richard M. Balsbaugh.

u]

KLOK-Fm San Francisco was sold by Davis-
Weaver Broadcasting, a San Jose, Calif -
based group of three AM's and three FM's
owned by William Weaver and Philip C.

Davis, to Brown Broadcasting Co. for $15
million. Brown is owned by Willet H. Brown
and his son, Michael. Based in Beverly

Hitls, Calif., it owns three AM’s and four

FM's.

n]

Howard (Woody) Tanger bought WFLN-FM
Philadeiphia from Franklin Broadcasting
Co. for $15 mittion. Franklin was owned by
Raymond F. Green, who will remain as
general manager of wrLN-FM; his father
Raymond S. Green, and Eleanor Smith
and family. It has no other broadcast
interests. Tanger, with his family also owns
WTMI-FM Miami and wars-Fm Detroit.

u]

Atlanta-based newspaper publisher,
cable MSO and station group, Cox
Communications, sold WTRK(FM)

Philadelphia to Malrite Guaranteed

Broadcast Partners Inc. for $13.8 million.
Cox Communications owns five AM's, six
FM's and eight TV's. Malrite
Communications, a Cleveland-based
group of five AM's seven FM's and four
TV, is principally owned by Milton Maltz,
chairman.

w}

WEezs-Fm Richmond, Va., was sold by EZ
Communications Inc. to National Radio
Associates Inc. for $13 million. Fairfax, Va.-
based EZ is a group of four AM's and
eleven FM's principally owned by Art
Kellar, chairman. The station was
originally sold for $16 million, but that deal
fell through. The price is lower because
buyer, Ragan A. Henry, gualifies for
minority tax certificate. Henry, who also
has interest in wxTR(FM) La Plata, Md., also
bought kKCwv(aM) Leavenworth and kKCwv-
FM Fairway, both Kansas (see AM's-FM's)
and wkSG(FM) Detroit. EZ also sold KFYE(FM)
Fresno, Calif. (see FM’s), to Ralph Guild for
$6 million. Guild is chairman of Interep, a
New York-based holding company of
station representative firms. Guild also
OWNS KFRE-AM-FM Fresno and is spinning off
the FM for this purchase. Guild also
bought wCsc(am)-wxTC(FM) Charleston S.C.
(see AM's-FM's).

o
NBC sold wmaaFm) Chicago to Group W

for $13 million, and announced that it was
sefling all of its radio properties
(BROADCASTING, Jan. 25).

0

Franz Allina sold his only station, WEBE(FM)
Westport, Conn., to WEBE Associates for
$12 million. WEBE Associates is principally
owned by M.L. Media Partners and is
headed by Martin Pompadur and former
ABC executive, Elton Rule. It also bought
WREX-Tv Rockford, Il

w}

KkcY(FM) San Francisco, was sold by Ivan
Braiker's Olympic Broadcasting Corp. to
Pacific FM Inc. for $11 million. Olympicis a
publicly held Seattle-based group of five
AM’s and seven FM's. Pacific FM is owned
by Jim Gabbert and Michael Lincoln, who
also own KOFY(AM) San Mateo, Calif., and
KOFY-TV San Francisco.
0]

KISS{(FM) San Antonio, Tex., was sold by
Capitol Broadcasting Co. for $11 million to
Adams Communications. Raleigh, N.C .-
based Capitol owns two AM's, seven FM’s
and one TV and is principally owned by
James F. Goodmon. Capitol also sold
KBEQ-FM Kansas City, Mo., to Noble
Broadcast Group for $9.25 million. Tampa,
Fla.-based Adams Communications Corp.
made its biggest buy ever with the
purchase of the Forward Communications

BRAINS
{GUTS

That's what it takes to run a successful indie.
If you've got them, let us know. We are
simply looking for the very best independent
television operator who's ready to own a
piece of his own station. In fact, we believe
in independent television so much, we are
actively adding to our group. If you want to
run this group as our partner, reply in the
strictest of confidence to

Box D-34, BROADCASTING

Show us you have the

BRAINS
&GUTS

to be successfual.
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Group for $126.5 million (see Groups)
Adams owns four AM's, five FM's and nine
Tv's. San Diego-based Nobie owns four
AM's and five FM's and is headed by John
Lynch. It also bought wMRE(aM) Boston
(see AM's) and kBCcO-am-FM Boulder, Colo
(see AM's-FM's)
o

Thunder Bay Communications sold
KLTX(FM} Seattle to Ackerley
Communications for $8.7 million. Thunder
Bay is owned by Gordon Stenback and
Earle Horton, who also sold Kixi(am) Seattle
(see "AM's"} and have no other broadcast
interests. The transfer of the two stations
netted Thunder Bay almost $6.5 million
over their original purchase price. The
buyer is a Seattle-based group of two
AM's, one FM and five TV's owned by Barry
Ackerley, who also owns Seattle
Supersonics Basketball team.

m}

James E. Martin, owner of wQSC(FM)
Andrews, S.C., and Clifton G. Moor and
William G. Brown, owners of WTIF(aM)-
wJYF(FM) Tifton, Ga., and wzks(Fm) Jessup,
Ga., sold wxpJ-Fm Homestead, Fla., to
Family Group Broadcasting Operation L.P.
for $8.1 million. Family Group is owned by
lan N. (Sandy) Wheeler and Charles S.
Goldmark. Wheeler heads Family Group
Broadcasting, a Tampa Fla.-based group

of four AM's, four FM's and five TV's.
Goldmark is general manager of WHQT-FM
Miami. Family Group also bought wvmi(aM)-
waID(FM) Biloxi, Miss. (see AM-FM's).

o

Qakland Calif.-based Family Stations, a
nonprofit corporation headed by Harold
Camping that owns five AM's, 14 FM's, one
TV and CP's for 11 other FM's (many of
Family's FM’s are noncommercial to which
FCC cap of 12 stations in service does not
apply) sold KEBR(FM) Sacramento, Calif.,
to Duchossois Communications for $7.4
million. The Chicago-based buyer is
principally owned by Richard L.
Duchossois, chairman. Duchossois is
head of Chicago-based manufacturing
electronics and entertainment firm,
Duchossois Enterprises Chicago. It also
OWns WASK-AM-FM Lafayette, Ind.; KDAL-am-
Fy Duluth, Minn., and kDsm-Tv Des Moines,
lowa. It also bought WNAV(AM)-WHFS(FM)
Annapolis Md., kDaL-am-FM Duluth, Minn.,
and KAIR(AM)-KJYK(FM) Tucson, Ariz. (see
AM-FM’s)

o

Richard Oppenheimer, Kent Anderson
and Robert L. Clarke bought WTMG(FM)
Murfreesboro, Tenn., from Ed Yodell for
$6.5 million. Yodell has no other broadcast
interests. The buyers, who own WMFX(FM)
St. Andrews S.C., also bought WVOK(AM)-

Craig Culp is pleased to offer
you a valuable alternative—

CRAIG L. CULP
RADIO STATION BROKERAGE
7206 PARKVIEW AVENUE / FALLS CHURCH, VIRGINIA 22042 / (703) 573-8080

Personal
Brokerage.

During his association with Americom
Radio Brokers, Craig helped propel
Americom to the top ranks of the
brokerage industry by bringing radio
station owners over $200,000,000
in two years. This ascension for Craig
and Americom was no accident—

it came about as a result of intense
service and tireless attention to
detail. Don't let your success as a
buyer or a seller be an accident . ..
get the best personal service you
can find on your side.

Insure your future,
call today and talk with
your personal broker,
Craig L. Culp.
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WLTB(FM) Birmingham, Ala. (see AM's-
FM's).
]

Wucs-Fm Jacksonville, Fla., was sold by
The Kravis Co. to WIN Communications for
$6.5 million. The Kravis Co. is owned by
George Kravis, who also owns KGTG(AM)-
kKRav(FM) Tulsa, Okla. Cleveland-based
WIN owns two AM’s and five FM's and is
owned by Waiter A. Tiburski and Anthony
S. Ocepek. WIN later sold KRVR(FM)
Davenport, lowa, and WiRL(AM)-WSWT(FM)
Peoria, Ili. (see Groups).

m}

Jack McSorley, former senior vice
president of Price Communications,
bought kKiIkx(Fm) Colorado Springs, and
Ka1iZ(FMm} Amarillo, Tex., from Wiskes-Abaris
Communications for $6.2 million. Wiskes-
Abaris is owned by Jack Higgins and Don
Wiskes, who have no other broadcast
interests.

]

KLze-FMm Los Altos, Calif., was soid by
Mountain Communications Inc. to San
Jose Broadcasting Corp. for $5,275,000.
Mountain Communications is owned by
John Parker and his wife, Kathleen, who
also owns KCTJAM)-KCTZ(FM) Minneapolis,
KXTZ-FM Las Vegas and KIKI(AM)-KMAI(FM)
Honolulu. They bought the station in
March 1987 for $4.3 million. San Jose
Broadcasting is principally owned by
Timothy R. Sullivan, who also has interest
in KPZE(AM)-KEZY(FM) Anaheim and KCAL(FM)
Redlands, both Califgrnia.

[m]

Scranton Pa.-based group owner,
Shamrock Communications Inc., bought
KLTD(FM) Lampasas, Tex., from Lambert &
Associates for $4.5 million. KLtD was
principally owned by Rebecca F. Lambert
and Ronald K. Witcher, who owns co-
located KCyL(am). Shamrock is headed by
William R. Lynett, president, and owns
three AM's, six FM's and various
publications.

o

Waai(am) Miami owner, Amancio V. Suarez,
bought wTHm(Fm) Goulds, Fla., from Beach
Communications Inc. for $4 million. Beach
is owned by Malcom Kahn and George
Delsou, who also own wSBR(aM) Boca
Raton and wveH(FM) Key Largo, both
Florida.

u}

WuJr(FM) Rutland, Vt., was sold by Media
Concepts Inc. to Caravelle Broadcast
Group for $3,950,000. Media Concepts is
owned by John J. Long, who also owns
WNYJ(FM) Albany, N.Y, Caravelle is a
Charlotte, N.C.-based group of three AM's
and three FM's principally owned by
Howard Schrott and Robert Beacham.

=]

Bruce L. Engel bought KMJK(FM) Lake
Oswego, Ore., for $3.9 million from
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Lodestar Communications Group, a
Portland Ore.-based group of three AM's
and two FM's owned by Victor Ives,
general partner, and 12 others. Engel is
the majority owner of Capps Broadcasting
Group Inc., a Bend Ore.-based group of
two AM's and one FM.
i

CRB Broadcasting Corp. New York-based
group of five AM's and six FM's owned by
Carter Burden, Ed Rogoff and Robert P.
Connor, bought wRIT-Fm Stuart Fla. from
Nettere Broadcasting Co. for $3.5 million.
The seller, Fred L. Nettere, also owns
wPOM(AM) Riviera Beach, Fla.
a

Don Rabbit sold his only station, WFON(FM)
Fond Du Lac, Wis., to Independence
Broadcasting Corp. for $3.3 million.
Independence is principally owned by
John Goodwill and Peter Sulick, who also
own KSAL(AM)-KYEZ(FM) Salina, Kan., and
KOEL-AM-FM Qelwine, lowa.

n]

Richard Dean, David G. Hinson and
Norman Fisher bought KKJY-FM
Albuquerque, N.M., from Roughrider
Broadcasting Inc. for $3.3 million.
Principally owned by Sigmund Rogich,
Michael O'Callaghan and Thomas Letizia,
Roughrider also owns KROL{aM) Laughlin
and kpaH-FM Tonopah, both Nevada.

a

Donrey Media Group, a Fort Smith, Ark.-
based newspaper publisher, cable
operator and group of two AM', one FM
and one TVowned by Donald W. Reynolds
sold kocm(FM) Newport Beach, Calif,, to
Electra Financial Corp. for $3,250,000.
Donrey also sold kOLO(aM) Reno for
$800,000. Electrais a Los Angeles-based
investment firm headed by Steven F.
Unvar-Haze.

i

Jack Mizell who owns wrIM-TV Troy Ala.,
spun off co-located wrRJM(FM) to New
South Communications Inc. for $3 million.
New South is a Meridian Miss.-based
group of two AM’'s and three FM's owned
by FE. (Eddie} Holladay. It also sold
WYMI(AM)-WQID(FM) Biloxi, Miss. (see AM's-
FM's).
a

Ksoa(Fm) Marina, Calif., was sold by Herb
Victor to Bill Lee, owner of wz0z(Fm)
Oneonta, N.Y, for $2,980,000. Victor has
no other broadcast interests.

m]

Allan W. Roberts, former owner of wiiN(aM)-
WFPG(FM) Atlantic City, bought WRGI(FM)
Naples, Fla., from Art Arkelian for $2.9
million. Arkelian owns a Naples-based
group of one AM and two FM's. He also
sold wLLO(FM) Williston, Fla., for $564,725.
Roberts also purchased wsyB(am)-
WRUT(FM) Rutland, Vt. (see AM-FM's).

u}

Robert L. Caulfield, former executive
director of Milwaukee Symphony
Orchestra, bought classical WFMR(FM)
Menomenee Falls, Wis., from Classical
Broadcasting of Greater Milwaukee for
$2.8 million. H. Stewart Corbett, who has
no other broadcast interests, was the
principal owner.

0

Kkys(FM) Bryan Tex., was sold by John
Culpepper and Barry Turner, who own
Broadcast Properties, a College Station,
Tex.-based group of one AM and three
TV, to Radio USA for $2.8 million. Radio
USA is owned by James Reeder who also
owns KCOZ(FM) Shreveport, La.

[m}

Salem Communications Corp., Camarillo,
Calif., sold kcFo-Fm Tulsa, Okla., to First
Stuart Corp. for $2.7 million. The buyer is
owned by Harold C. Stuart and family, who
alsc own co-located KvOO(aM). Salem also
bought WKPA(AM)-WYDD(FM) New
Kensington, Pa. (see AM's-FM's); WTOB(AM)
Winston-Salem, N.C. and KSLR(AM) San
Antonio, Tex. (see AM's).

[m}

Jack L. Siegal, who also owns KSRF(FM)
Santa Monica, Calif., sold KNTF(FM)
Ontario, Calif., to Boulder Ridge Cable TV
Inc. for $2.7 million. Buolder Ridge is
owned by John Dean Hazen, who owns
cable systems in Half Moon Bay and
Ridgecrest both California, and Hickam
Air Force Base, Honolulu.

a

KTXF(FM) Brownsville, Tex., was sold by
Southwest MultiMedia to Tate
Communications for $2.35 million.
Southwest is owned by Billy Galdberg and
Lester Kamin, and also owns four TV’s. It
also bought kMss(Tv) Shreveport, La. (see
TV's). Tate is owned by Harvey Tate, former
owner of waaT(FM) Johnstown, Pa.

a

Dan Tapson sold his only station, KSEQ(FM)
Visalia, Calif., to Buckley Broadcasting
Corp. for $2,073,750. Buckley is a

Greenwich Conn.-based owner of five
AM’s and eight FM's principally owned by
Richard Buckley, president.

o

Billy Sims, the former running back for the
Detroit Lions, and Henry Cotton, owner of
KTR-aM-FM Bastrop, La., headed a group
that sold KDKS(FM) Benton, La., to Ken
Dowe for $2 million. Dowe also sold KRLB-
AM-FM Lubbock, Tex. (see AM's-FM's).

(m]

Krza(Fm) Tahoe City, Calif., was sold by
Mid-South Broadcasting Co. to Cascade
Communications for $1.2 million. Mid-
South is owned by Laura E. Simpson, her
brother, John W. Simpson, and sister, Mary
Simpson Poremba. It has no other
broadcast interests. Cascade is headed
by John Smith, an Austin, Tex.-based
businessman with no other broadcast
interests.

a

Thomas J. Buono, president of Broadcast
Investment Analysts, a Washington-based
communications consultant; Richard
Zitelman, owner of Zitelman Group, a
Chevy Chase, Md.-based financial
consultant, and Michael Hesser, owner of
SB Management, a Redwood City, Calif.-
based communications management
firm, got together to buy wJdyL-FM
Jeffersontown, Ky., from Inter Urban
Broadcasting for $1.7 million. Inter Urban
is a New Orleans-based group of three
AM's and three FM's owned by Thomas P.
Lewis and James J. Hutchinson.

u]

WsEev(Fm) Sauk City (Madison}, Wis., was
bought for $1.6 million by William C.
O'Donnell and Donn E. Winther, who also
have interests in WHFB-AM-FM Benton
Harbor, Mich., and wnFL(aM) Green Bay
and WkFx(FM) Kaukauna, both Wisconsin.
The station was principally owned by
Kimberly Gerber, who also has interest in
wwzz(aMm) Sarasota and wWBGB(FM) Mount
Dora, both Florida.

u]

WrvJav(FM) Biddeford, Me., was soid by

Completed:
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over Two Billion dollars in television station sales.

— Privately negotiated.

HOWARD E. STARK
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Gold Coast Broadcasting Inc. to Metro
Management Inc. for $1.5 million. Gold
Coast is principally owned by James M.
McCann, who also owns WEMJ(AM)
Laconia, N.H. Goid Coast also owns
wIDE(AM) Biddeford, Me. Lewis Lloyd and
Richard Borel, who alsg own WxxX(FM)
Burlington, Vt., bought the station.

]

Faver Broadcasting, which made many of
its purchases in 1986, sold Kykz(Fm) Lake
Charles, La., to Southwest TV & Radio Inc.
for $1.5 million. Faver, based in Valdosta,
Ga., is owned by William Woodall, Mark
Dunaway and Stanley Sackin. It has
interest in wuPD-AM-FM Ishpeming, Mich.;
WPTM(FM) Roanoke Rapids and wSMY(AM)
Weldon, both North Carolina; wWFVR(AM)
Valdosta; wTGQ(FM) Cairo, WWwWN(AM)
Vienna, and wLET(AM)-wZLI(FM) Toccoa, all
Georgia, and wPTM{FM) Roanoke Rapids,
N.C. Southwest is owned by Russell
Chambers, who, with former Roliins
Communications owners, Wayne Rollins,
and family has interest in KLAX-TV
Alexandria, La.

Richard Gibson sold his only station,
kaDx{Fm) Castle Rock, Co!o., to Century
Broadcasting Corp. for $1.4 million.
Century is a Chicago-based group of
three AM's and two FM's principally owned
by George Collias, Howard Grafman and
Anthony C. Carlos.

MIGHAEL FOX
AUCTIONEERS
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RECOMMENDATION
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L WSMB o WMTG
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Michael Fox
Aucti(mem

THE SPECIALISTS 1y 11
BROAOCAST AUCTIONS

3835 Naylors Lane
Baltimore, Maryland 21208

(301) 653-4000 or
1-800-722-3334
Contact Robert Sapansky.
Radio Marketing Coordinator

Eric Jorgensen, former owner of wiSE(AM)-
WKSF(FM) Asheville N.C. and KzSS(AM)-
KZZR(FM) Albuquerque, N.M., bought
wJyw(FM) Southport, N.C., from Atlantic
Broadcasting Co. for $1.3 million. Atlantic
is a Florence S.C.-based group of one AM
and two FM’s owned by Fred C. Avent and
family. It also sold wmxQ(FM) Moncks
Corner, S.C.

a

WNyQ(FM) Rotterdam, N.Y,, was sold by

Dennis Jackson to WNyQ Associates for

$1,250,000. Jackson also has interest in

wREF(AM) Ridgefield, Conn. The station's

buyer is principally owned by John J.

Long, who also owns wJJR(FM) Rutland, Vt.
[m]

Cooney Communications Corp.
complemented its WTKO(aM) Ithaca, N.Y,
with the purchase of waNy{Fm) Ithaca from
Kimmanger Communications Inc. for
$1,250,000. Kimmanger is a
Canandaigua, N.Y.-based group of two
AM’s, two FM's and five TV's owned by
George W. Kimble. The station's new
owner, Matthew T. Cooney, also owns
WCHN(AM)-WKZX(FM) Norwich, N.Y,

o

Former chief financial officer of Turner
Broadcasting, William H. Sanders, joined
forces with Jay Martin, former general
manager of KHATAM-FM Lincoln, Neb., to
buy kssa(Fm) Manteca, Calif., from
Commonwealth Broadcasting for $1.2
million. Commonwealth is owned by Dex
Allen, Michael Thorsnes, Vince Bartolotta,
John McGuire, Michael Padilla and Ted
Atkins. It also owns KROY(FM) Sacramento,
Calif., Sanders has interest in wQIM(FM)
Prattville, Ala.; wskxFm) Suffolk, Va.:
KBBB(AM)-KDXR(FM) Borger, Tex., and
WJBM(AM)-WKKX(FM) Jerseyville, I,

a

Jerome and Sasha Gillman sold their only
station wosT(FM) Woodstock, N.Y., to
Pinnacle Too Communications Inc. for
$1,120,000.00 Pinnacle s owned by
Richard Landy, who also owns wKNY(AM)
Kingston, N.Y.

a]
Arroyo Grande, Calif -based American
General Media bought wMSR-FM
Manchester, Tenn., for $1 million from Ray
Spivey Russ Daniels and seven others,
who also own co-located WMSR(AM).
American General is a group of three AM's
and two FM's owned by Lawrence
Brandon and his son, Anthony. Anthony
Brandon owns kvOQ-Fm Lorenzo, Tex.
Rogers Brandon, Anthony's brother, owns
WYDE(AM) Birmingham, Ala.

AM-FM
Combos

AM-FM combinations again dwarfed all
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other categories of radio sales, totaling
$664,542,104 in 179 sales involving 358
stations. The average price was
$5,679,847, a big jump from 1986's
average price of $3,354,190. Of those
AM-FM combination sales, 117 sales were
for more than $1 million, totaling
$608,600,955, and the remaining 62
transactions under $1 million totaled
$35,941,149. The $1 million-and-over
deals:

o

Inasalethatsmashedtheoldrecord, KviL-
am-FMmHighland Park (Dallas), Tex. went
from SconnixBroadcasting Co. to Infinity
Broadcasting Corp. for $82 million. The
previousrecordwasthe$49-millionsale of
WPAT-AM-FM Paterson, N.J. KviL-AM-FMis a
spin-offfrom Sconnix's purchaseof John
Blair&Co.'sfour AM's andfourFM's (see
Groups}. SconnixisaGilford N.H -based
groupofsixAM'sandsevenFM's
principallyowned by Scott R. McQueen,
TheodoreE. NixonandRandall T. Odeneal.
Sconnixalso soldwzOuFm) Boston (see
“FM's"). Infinityis aNew York-based group
offour AM'sand nine FM's principally
owned by Michael A. Wienerand Gerrald
Carrus.

o

Publicly traded, New York-based LIN
Broadcasting got out of the radio business
when it sold KiLT-Am-FM Houston to Legacy
Broadcasting for $36,750,000. LIN
continues 1o own seven TV's and is
headed by Donald Pels, chairman. Los
Angeles-based Legacy is a group of four
AM's and six FM's principally owned by
Carl Hirsch and Robert FX. Sillerman. It
also bought WCPT(AM)}-WCXR-FM
Washington from Metroplex
Communications for $22,750,000.
Cleveland-based Metroplex owns four
AM's and six FM's and is owned by
Norman Wain and Robert C. Weiss.

[m]

Ksco-am-Fm Boulder, Colo., was sold by
Centennial Wireless Inc. to Noble
Broadcast Group for $27,250,000.
Centennial is owned by Robert D.
Greenlee and his wife, Diane, who also
own KkPw(AM) Tucson and KKFx(FM) Green
Valley, both Arizona. San Diego-based
Noble, a group of five AM's and six FM's
headed by John Lynch, also bought KBEQ-
FM Kansas City Mo. (see "FMs") and
WMRE(AM) Boston (see “AM's").

[m]

A H. Belo Corp. exited the radio business
with the sale of KOA(AM)-KOAQ(FM) Denver
to Jacor Communications Inc. for $24
million. Publicly traded Belo is based in
Dallas and owns five TV's. It is headed by
Robert W. Decherd, chairman. Jacor,
which is also publicly traded, is based in
Cincinnati, owns five AM's and seven FM's
and is headed by Terry Jacobs, chairman.
Jacor also sold weaG(am) Cleveland (see
*AM'S") and WKYG(AM)-WXKX(FM)
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Parkersburg W.Va. to Jack W. Fritz, former
president of John Blair & Co. Fritz also has
interest in wxyT(AM)-wNTM(FM) Detroit.

o

McClatchy Newspapers sold KFBK(AM)-
KAER(FM) Sacramento, Calif,, to
Westinghouse Broadcasting Co. for $19
million. Westinghouse Broadcasting owns
seven AM’s, six FM's and five TV's and is
headed by Burt Staniar. Eleanor
McClatchy, her son, C.K. McClatchy, and
family own the Sacramento-based
newspaper company that publishes 12
newspapers in Alaska, California and
Washington. It also sold KMJ(AM)-KNAX(FM)
Fresno, Calif. to Henry Broadcasting for $8
million. McClatchey owned kKMJ(AM) since
1925 and KNAX(FM) since 1949, Henry
Broadcasting is a San Francisco-based
group of five AM's and six FM's owned by
Charlton H. Buckley.

o

Harvey Grace, owner of Grace
Broadcasting, sald woob-am-Fm Grand
Rapids, Mich., after three tries, to United
Artists Broadcast Properties for
$18,550,000. The station was originally
sold to Surrey Broadcasting two years ago
for $19,500,000 (BROADCASTING, July 28,
1986) and later to Ralph Guild
Broadcasting for $18,250,000, but both
deals fell through. United Artists
Communications, a Denver-based
publicly owned cable MSO and theater
chain owner, is headed by Stewart Blair,
CEOQ. This was its first radio purchase.
o

Dorton Broadcasting bought wczy-am-FMm
Detroit from Gannett Co. for $15.5 million.
Dorton is headed by Joe Dorton, the
former head of Gannett's radio division.
Gannett, which owns seven AM's, nine
FM’'s and eight TV's was forced to sell the
stations after its purchase of The Detroit
News. Dorton, which owns three AM's and
three FM's, also bought wemx-Fm Oak Park,
lll. (Chicago) (see “FM's").

n]

John Boden, former president of Blair
Radio, New York-based radio rep firm,

formed a new company to acquire and

operate radio stations, and made his first
acquisition with the purchase of wesc-am-
FM Greenville, S.C. from Broadcasting
Company of the Carolinas for $15 million.
The stations were owned by Robert
Schmid, who has no other broadcast
interests.

[m]

Art Modell, owner of the Cleveland Browns
NFL franchise, in partnership with Alfred
Lerner, sold WWWE(AM)-WDOK(FM)
Cleveland to Erie Radio Co. for $14 million.
Erie Radio is owned by Thomas
Embrescia, Larry Pollock and Tom Wilson.
It also owns wupw(Tv) Toledo, Ohio.
0

Bluegrass Broadcasting Inc. sold

wMMAAM)}-WHTG(FM) Orlando, Fla., to TK
Communications Inc. for $13.5 million. TK
is a Fort Lauderdale Fla.-based group of
two AM's and three FM's owned by John £
Tenaglia and Robert K. Weary. Bluegrass is
owned by the Kentucky Central Life
Insurance Co. and is headed by H. Hart
Hagan, president. Based in Lexington,
Ky., it owns three AM's, three FM's and two
TV's. Bluegrass also sold WCHY-AM-FM
Savannah, Ga., for $4 million to Roth
Communications, a Melrose, Mass.-
based group of four AMs and four FM’s
owned by Dr. David A. Roth.

|

WHYN(AM)-WHFM(FM) Springfield, Mass.,
were sold by R&R Broadcasting to Wilks-
Schwartz Broadcasting for $10.8 million.
R&R is headed by Sherman Robbins and
has no other broadcast interests. The
buyer is an East Longmeadow, Mass.-
based group of two AM's and four FM’s
owned by Donald Wilks and Michael
Schwartz. It also sold WiIXY(AM)-WAQY(FM})
Springfield to Sunshine Group
Broadcasting for $8,750,000. Sunshine is
owned by George Silverman. It also owns
wZID(FM) Manchester, N.H., and wGAN(AM)-
WMGX(FM) Portland, Me.

u]

Price Communications Corp. had a busy
year in the station market in 1987. Price
sold KIOI-FM San Francisco; WMTG(AM)-WNIC-
fM Dearborn, Mich., wLAC-aMFM Nashville,
and KKOB-AM-FM Albuquerque, N.M., to
Fairfield Communications Corp. {see
Groups), bought wapT(Tv) Jackson, Miss.;
wwar(Tv) Wilmington, N.C., and KJAC-Tv Port
Arthur and krFDx-Tv Wichita Falls, both
Texas from Clay Communications Inc. and
bought wsee-Tv Erie, Pa., from Erie
Broadcast Partners (see TV’s). Price,
headed by Robert Price, sold wiBA-AM-FM
Madison Wis. to LL Broadcasting for $10.8
million. Price bought the stations in August
1985 for $6 million. The LL in LL
Broadcasting stands for Lee Leisinger,
former general manager of wwJ-AM-FM
Detroit. Leisinger also bought wJim-AM-FM
Lansing, Mich., for $4 miltion, from Grant

Santimore, who has no other broadcasting
interests.
a]

Capital Cities/ABC Inc. added to its radio
portfalio with the purchase of KMVP(aM)-
KRXY(FM) Lakewood (Denver), Colo. from
Malrite Communications Group Inc. for
$10.7 million. Publicly traded, Cleveland-
based Malrite also sold WTRK(FM)
Philadelphia to Cox Communications (see
FM's). Malrite is headed by Milton Maltz.
Capital Cities/ABC is headed by Tom
Murphy, chairman.

o

Duchossois Communications Co. bought
KAIR(AM)-KJYK(FM) Tucson, Ariz., from
Citadel Communications Co. for
$10,120,000. Citadel is owned by
Lawrence Wilson and Fritz Beesemyer,
who also own kkFm-FM Colorado Springs,
and KBOZ-AM-FM Bozeman, Mont.
Duchossois, based in Chicago, is owned
by Richard L. Duchossois. It experienced
a year of rapid growth, and also
purchased kEBR(FM) Sacramento, Calif.
(see FM's} and WNAV(AM)-WHFS(FM)
Annapalis, Md., for $8,240,000 from
Jacob Einstein and family, J. George
Cuccia, Sike Sharigan and Robert
Urquhart who have no other broadcast
interests. It also sold KDAL-AM-FM Duluth,
Minn., for $2 million to Terry Shockley, who
also owns wLiv(FM) Madison-Baraboo, Wis.

m]

Burbank Calif -based group owner of five
FM's, nine FM's, and three TV's, Shamrock
Broadcasting bought kBRQ-AM-FM Denver
from Great Empire Broadcasting Inc. for
$9 million. Great Empire is a Wichita, Kan .-
based group of five AM's and five FM's
owned by FF. Michael Lynch and Michael
Oatman. Shamrock is owned by Roy E.
Disney and family,
a

Mark and Constance Wodlinger, who own
HitVideo USA, a Houston-based stereo

video music cable service, sold KCWV(AM
Leavenworth and kcww.FM Fairway, both
Kansas, to Ragan Henry National Radio
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Associates of Philadelphia for $8.7 million.
Wodlinger made news with an antitrust suit
against Viacom's MTV. Wodlinger sold the
stations because he had filed a competing
application for the facilities of Viacom's
KMOv(Tv) Kansas City and disposed of the
stations to avoid a potential conflict with
FCC's one-to-a-customer rule. Ragan
Henry, who also has interest in WxTR(FM)
Washington and wwbDB(FM) Philadelphia
also bought wezs-FM Richmond, Va. (see
FM's).

o

wsix-aM-FM Nashville, owned by New York-
based venture capital firm, Foster
Management Co., owned by John Foster,
president. was sold to Steve and Tom
Hicks for $8.5 million. Foster has no other
broadcast interests. Steve Hicks is
principal owner of Hicks Communications,
an Austin Tex.-based owner of two AM's
and two FM's. Tom Hicks is partner in
Hicks & Haas, a Dallas-based leverage
capital firm that owns 7 Up, Dr Pepper and
A&W soft drink brands and has minority
interest in Hicks Communications. Steve
Hicks is also a part owner, with his brother,
Bill Hicks, of wraw(am)-kTsR(FM) College
Station, Tex.

o

Wkxc(am)-wwkz(Fm) New Albany, Miss.,
were sold in a package that included other
properties by RadioSouth of Mississippi to
Holder Communications Inc. for 32 million
shares of Holder stock worth about $8
million. Other parts of the package are
General Masonry Inc., Granite Corp., and
Active Rentals Inc., a Nashville-based
contracting business. RadioSouth is
owned by Jack Norman and Joe Shaw
and their families, and has no other
broadcast interests. Holder is a publicly
owned, Tampa, Fla.-based group of four
AM's and four FM's headed by Harold
Holder, chairman.

n]

Meridian, Miss.-based New South

Communications’ sold WVMI(AM)-WQID(FM)
Biloxi, Miss., to Family Group Inc. for $7.9
million. New South, a group of two AM's

and three FM's principally owned by FE.
(Eddie) Hoiladay, also bought WRIM(FM)
Troy, Ala. Family Group is a publicly
owned, Tampa, Fla.-based group of three
AM's, three FM's and six TV's headed by
lan N. {Sandy) Wheeler. It also bought
wxDJ-FM Homestead, Fla.

[u]

Richard Oppenheimer, Kent Anderson
and Robert L. Clarke, trading as Signature
Broadacsting, which also owns WMFX(FM)
St. Andrews, S.C., bought wvok(am)-
WLTB(FM) Birmingham, Ala., from REBS
Inc. for $7,550,000. Nashville-based
REBS is a group of five AM's and five FM's
equally owned by Richard W. James and
his wife, Earlene, Steve Hunter, David
Cohen, William Bresnan, John C. Roberts
and David Layfield. Signature also bought
WTMG(FM) Murfreesboro, Tenn. (see FM's).

0

WPTR(AM) Albany and WFLY(FM) Troy, both
New York, were sold by the Chrismol
Groupto Albany Broadcasting Co. for $7.5
million. Poughkeepsie, N.Y.-based
Crismol sold WTRY(aM) Troy and WPYX(FM)
Albany, both New York, two years ago, and
NOW OWNS WPDH(AM)-WEQK(FM)
Poughkeepsie, N.Y. The stations were
bought by James J. Morrell, an automobile
dealer in Albany, and John Kelley, general
manager of WTRY(aM) Troy and wPYX(FM)
Albany. Crismol was principally owned by
Robert K. Dyson, who made a bigger
splash as a principal in DKM
Broadcasting, which sold its 10 radio
stations to Summit Communications
Group in the year's largest radio-only deal
{see Groups).

(u]

Phillip A. Marella, former owner of
WMGC(TV) Binghamton, N.Y., bought
WDUR(AM)-WFXC(FM) Durham, N.C._, for $6.5
miltion. The stations were principally
owned by Donald W. Curtis, who also
owns WTAB(AM)-WYNA(FM) Tabor City, N.C.,
and wMBL(AM)-WRHT(FM) Morehead, City,
N.C.

[u]

ONFIDENTIAL.

MILTON Q. FORD

Media Brokers/Appraisers
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Washington-based real estate investor,
James A. McDonald, bought KLFF(AM)
Glendale and koNc-Fm Sun City, both
Arizona, out of bankruptcy for $6.5 million
from Canyon Communications Corp.

u]

WPrPET(AM)-wKSI(FM) Greensboro, N.C., was
sold by troubled pharmaceutical
manufacturer, A.H. Robins Co. to Bahakel
Communications for $6.5 million. Bahakel,
based in Charlotte, N.C., owns seven
AM’s, eight FM's and seven TV's
principally owned by Cy Bahakel. It also
bought wccugyy Urbana, . (see TV's).
]

Kxkw(am)-KSMB(FM) Lafayette, La., was
sold by Thomas Galloway and Charles
Chatelain who also have interest in
KADN(TV) Lafayette, La., to Fortune Media
Inc. for $6.4 million. Fortune is owned by
Ronald Hale, John Bomer and Thomas
Thornton, who also own WAKK(AM)-WAKH(FM)
McComb, Miss.

u]

Wescam)-wxTe(FM) Charleston, S.C., was
sold to Ralph Guild for $6 million. The
stations were owned by John Rivers and
family, who also sold wcsc-Tv Charleston
(see TVs). Guild is president of Interep
National Radio Sales, (formerly McGavren
Guild Inc.) owns KFRE-AM-FM Fresno, Calif.,
and also bought KFYE(FM) Fresno {see
FM's) spinning off KFRE-FM.

o

Thom E. Smith, Frank Burge and Austin
Paddock sold their only station, WDEN-AM-
FM Macon, Ga., to Magic Broadcasting for
$6 million. Doug Grimm and Don McCoy,
owners of Magic, also own wJyR(FM) Myrtle
Beach, S.C., and bought wLsa(am)-
WREZ(FM) Montgomery, Ala. for $2.1 million
from a group headed by Cleve J. Brien
that has no other broadcast interests.

[u]

Kansas City Mo.-based diversified
businessman, Robert P. Ingram, who has
no other broadcast interests, sold
KBEA(AM) Mission and KXTR-FM Kansas
City, both Kansas, to Dr. John Robert E.
Lee for $5,750,000. Lee is a principal
owner of Silver Star Communications, a
Tallahassee, Fla.-based group of four AM's
and five FM's. Lee also bought wKYD-AM-
FM Andalusia, Ala., from Charles G.
Tomberlin, who has no other broadcast
interests, for $1.1 million. Silver Star also
sold wRIF(FM) Detroit to Taft Television and
Radio for $17 million {see FM’s).

0

Keze-am-FM El Paso was sold by Jack
Rich, who has no other broadcast
interests, to Heritage Broadcasting Co. for
$5.5 million. Heritage is owned by Mario F
lacobelli, who also owns wxxa-Tv Albany,
N.Y., and bought womp-aAm-FM Bellaire,
Ohio, for $4,360,000 from Robert
Dodenhoff and Daniel Wachs, who also
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own WKLx(FM) Rochester, N.Y.
0

Roger Kaplan and his wife, Fatricia, sold
their only stations, WKRS(AM)-WXLC(FM)
Waukegan, Ill., to H&D Radio Ltd.
Partnership for $5.5 million. H&D is a
Hartford, Conn.-based group of four AM's
and four FM's owned by Joel Hartstone
and Barry Dickstein. It also sold WUHN{AM)-
WUPE(FM) Pittsfield, Mass., for $3,850,000
to the station's general manager, Phillip A.
Weiner.

O

Taft Television and Radio Inc. sold
WGR{AM)-WRLT(FM) Buffalo, N.Y., to Rich
Communications Inc. for $5,250,000. The
Cincinnati-based seller owns seven AM',
eight FM's and five TV's and is headed by
Charles S. Mechem Jr. It was purchased
by a partnership of The Robert M. Bass
Group and American Financial Corp., a
Cinncinnati-based investment firm owned
by Carl Lindner {see Groups). Taft also
bought wriF(FM) Detroit (see FM's). Rich
Products Corp., a Buffalo-based frozen
food processor owned by Robert E. Rich
and family, bought the stations.

0

KRzy(am)}-KRST(FM) Albuguerque, N.M.,
was sold by the estate of John Borrougts,
former governor of New Mexico. to
Wagontrain Broadcasting Corp. for $5.2
million. Wagontrain Communications Inc.
also owns KPER(FM) Hobbs, N.M. It is
headed by Bill Sanders, chairman, who
also has interest in KIEZ(FM) Santa Paula,
Calif., and KHEI(AM)-KVIB(FM) Maui, Hawaii.
Wagontrain also owns the broadcast
consulting firms: Drake-Chenault
Enterprises Inc. and The Programming
Consultants Inc.

u]

Encore Communications bought
KTON(AM)-KTQN(FM) Killeen-Belton, Tex., for
$5,200,000.00 from Joe Abernathy, who
has no other broadcast interests. Encore
is owned by George Duncan former
president of Metromedia Radio and
Television.

n]

Winslow T. Porter, who also owns wwGT-Am-
FM Portland, Me., sold WMYF(AM)-WERZ(FM)
Exeter, N.H., to Precision Media Corp. for
$5.2 million. Precision is headed by
Donald F. Law, president. It also owns
wKsS(FM) Hartford-Meridian, Conn.

8]

Carolyn Vance sold KTAM{AM)-KORA-FM
Bryan-College Station, Tex., to Channel
Communications Co. for $4 million.
Channel is a San Antonio Tex.-based
group of five AM's and seven FM's headed
by L. Lowry Mays, chairman. Vance also
bought KEEE(AM)-KJCS{FM) Nacogdoches,
Tex., for $1,948,000 from Jimmy Rucker
and Robert Hill, who have no other
broadcast interests.

8]

Julann Griffen, who has no other
broadcast interests, sold WENE(AM)-
WMRV(FM) Endicott, N.Y, to Beacon
Broadcasting Corp. for $4.5 million.
Beacon is owned by brothers, Robert and
Alfred Lessner. It also owns WSCR(AM)
Scranton, Pa., and WBNR(AM) Beacon,
N.Y..and wsPk(FM) Poughkeepsie, N.Y. It
also bought wiNR(aM) Binghamton, N.Y.

0

Amos Press, a Sydney, Ohio-based
publisher headed by J. QOliver Amos, got
out of broadcasting with the sale of
WMV P(AM)-WBGK(FM) Milwaukee to Fairwest
Communications for $4.4 million. Fairwest
is owned by brothers, George and Reg
Johns, and William Yde, former owners of
WZPL(FM) Indianapolis and KKCW(FM)
Portland Ore.

0

Vanir Communications Inc. bought
KNZs{am) Aptos-Capitola and KMBY(FM)
Seaside, both California, from Chester Tart
and Christopher Murray for $4.2 million.
Tart and Murray have no other broadcast
interests. The Vanir Group is & San
Bernardino, Calif.-based diversified
company owned by H. Frank Domingas
and headed by Brett Miller, president. It
has no other broadcast interests.

a]

WiBM-aM-FM Jackson, Mich., was sold by
Van Wagner Broadcasting Inc. to CR
Broadcasting Inc. for $4,075,000. Van
Wagner is headed by Richard Schaps and
also owns KEBC(FM) Oklahoma City. CR is
owned by Dennis Rooker, a
Charlottesville, Va., attorney, and John
Columbus. Rooker is former senior vice
president and generat counsel with Worrell
Newspapers. Columbus is vice president
of United Stations. CR also bought Wwwk-
am-FM Wheeling, W\a., from James and
Henry Glasman for $3,825,000. The
Glasmans also own WMCL(AM)
McLeansboro and wTao-FM Murphysboro,
both 1llinois, and wDXI(AM)-WRJX(FM)
Jackson, Tenn.

a]

Kucn-am-FM Eugene, Ore., was sold by

Obie Broadcasting to Omni Broadcasting
Corp. for $4,035,000. Brian B. Obie, the
seller, also owns KMvI(aM) Wailuku and
KMVI-FM Pukalani, botn Hawail. Imni is
owned by Mason Best Co., a merchant
bank based in Dallas and Houston,
involved in venture capital investments.
Omni is headed by Paul E. van Hook, who
is also a director of Pathfinder
Communications, an Elkhart Ind.-based
group of five AM's and five FM's. Omni also
bought KRNN(AM) San Antonio, Tex., for $1
million {see AM's).

a)

Nelson Goldberg who has no other
broadcast interests, sold WKPA(AM)-
wypp(Fm) New Kensington, Pa., to Salem
Media for $4 million. Salem is a Camarilla,
Calif.-based group of eight AM's and five
FM's owned by Edward G. Atsinger Il and
Stuart W. Epperson. Salem also sold
KSLR(AM) San Antonio, Tex. (see AMS) and
KCFO-FM Tulsa, Okia., and bought WTOB(AM)
Winston-Salem, N.C., and ksLR(AM) San
Antonio, Tex. {see AM').

a]

Ken Dowe sold KRLB-AM-FM Lubbock, Tex.,
to Broadcast Holdings for $3,675,000.
Broadcast Holdings is owned by Jack
Rich, who also owns KEZB-AM-FM El Paso.
Dowe bought kDks(FM) Benton, La., for $2
million (see FM's).

o

Patch-Dunn & Associates Inc. sold
WHUT(AM)-WLHN(FM)} Anderson, Ind., to
John Mark Lamey for $3,395,000.
Principally owned by Kenneth Patch,
Patch-Dunn also owns WOCB(AM)-WJFK(FM)
Cape Cod, Mass. Jon Mark Lamey has
interest in Communicable Inc., owner and
operator of Indiana cable systems.

0

Florence S.C.-based attorney T. Furman
Brodie sold WMRO(AM)}-WAUR{FM) Aurora,
lll., to George Beasley for $3,185,000.00
cash. Beasley is president and principal
owner of Beasley Broadcast Group, a
Goldsboro N.C.-based owner of nine AM's
and 12 FM's. It also sold WPHR(FM)
Cleveland and wyNG(Fm) Evansville, Ind.,

Over $600 million in radio deals
in the last two years.
That’s more than anyone in history.

That’s no accident.

GARY STEVENS & CO.
]w&%&mé/

Broadcast Mergers « Acquisitions - Investment Banking Services

230 Park Avenue Suite 2740

New York, N.Y. 10169

(212)697-0240
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bought KSSR(FM) Bastrop, Tex., and
woRZ(FM) Daytona Beach, Fla. (see FM's),
bought kaav(am) Little Rock, Ark., and
wORL(AM) Orlando, Fla. (see AM's) and
wsSPQ(am) Springville, N.Y., and sold
WREY(AM) Millville, N.J.

O

Denny Durbin, who has no other
broadcast interests, sold KIKOAM) Miami
and KEYx(Fm) Globe, both Arizona, to
Allison Broadcasting Co. for $3,136,300.
Allison Broadcasting is owned by Tara
Allison, whose husband, Stephen, is the
station's general manager.

[m]

Capitol Broadcasting Co., a Raleigh, N.C.-
based group of two AMS, five FM's and
one TV principally owned by James F.
Goodmon, sold WKEE-AM-FM Huntington,
W\a_, to Adventure Il Inc. for $3.1 million.
Adventure [l is owned by Michael Shott,
who also owns wHIS(AM)-wHAJ(FM) Bluefield,
W.va.

o

North County Broadcasting Corp. bought
KOWN-AM-FM Escondido, Calif., from
Palomar Broadcasters Corp. for $3 million.
Palomar is an Encine, Calif.-based group
of three AM's and three FM's owned by
media brokers John D. Feldmann and
Arthur Hogan. North County owns one AM
and two FM's and is owned by N. Arthur
Astor.

a

Donald Burton sold WLBC(AM) and wLBC-
FMm Muncie, Ind., to cartoonist Jim Davis for
$3 million. Burton put the AM on the air in
1926, Davis is the creator of the
syndicated comic strip, Garfield.

o

Robert H. (Rick) Devlin, former general
manager of WRKS(AM) and WOR(AM), both
New York, and vice president of ABC
Talkradio, and Jon Ferrari, owner of Ferrari
Inc., a New York-based advertising
agency, sold wuTtaamM)-wouR(FM) Utica,
N.Y., for $3 million to William J. Selwood,
who also owns WABY(FM)-WKLI(FM) Albany,
N.Y. Devlin & Ferrari bought the stations
two years ago for $1.5 (BROADCASTING,
Feb. 3, 1986)

WaMR(aM)-wCTQ(FM) Venice, Fla., was sold
by Hall Communications Inc. to Asterisk
Radio for $3 million. Norwich, Conn.-
based Hall is a group of six AM's and six
FM's owned by Reobert Hall. Asterisk is
owned by Fred Ingham, who also owns
WTRS-AM-FM Dunnellon and wJST(FM)
Panama City, Fla. Asterisk also bought
WuBU(aM)-wJST(FM) Port St. Joe, Fla., from
Brown Broadcasting for $2,425,000.
Brown Broadcasting is owned by John
Brown Universily, & nonprofit educational
institution headed by Dr. John E. Brown. It
also owns KUOA(AM)-KLRC(FM) Siloam
Springs, Ark., and KGER(AM) Long Beach,
Calif.
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Allan Roberts, former owner of wiN(AM)-
wFPG(FM) Atlantic City, N.J., bought
WSYB(AM)-WRUT(FM) Rutland, Vt., from
Vermont Radio Inc. for $2.7 miltion.
Vermont Radio was principally owned by
Simon Goldman who also owns WJTN(AM)-
WWSE(FM) Jamestown, N.Y.

John VerStandig, owner of VerStandig
Broadcasting, bought wSvA(AM)-WQPO(FM)
Harrisonburg, Va., from Gilmore
Broadcasting Corp. for $2,650,000.
Gilmore is a Kalamazoo, Mich.-based
group of five TV's headed by James S.
Gilmore. VerStandig also owns WAYZ-AM-FM
Cambridge, Md., and recently announced
that it had reached a seitlement
agreement to purchase the contested
WGMS-AM-FM Washington from RKO
General Inc., pending FCC approval.

a

Speed-O-Print Business Machine Corp. a
publiciy traded, Chicago-based office
equipment distributor headed by Peter
Nisselson, which owns wJYE(FmM) Buffalo,
N.Y., and wNNRiam) New Haven, Conn
added WLOE(AM)-WKLM(FM) Eden, N.C.
from Colonial Broadcasting Co. for $2.5
million. Coleonial is a Montgomery Ala.-
based group of two AM's and four FM%s
owned by David Coppock.

Chambers Broadcasting sold KDOL{AM)
Mojave and KTPHFM) Tehatchapi, both
California, for $2.5 million to former
California broadcaster, Melvin Winters,
Bert Pucci, former owner of Los Angeles
magazine, and syndication executive,
Edward Hawkins. Chambers is owned by
George Chambers and Robert Adelman,
who also own KGBR(FM) Gold Beach, Ore.

[m}

KtyL-am-FM Tyler, Tex., was sold by
Heritage Broadcast Group In¢. to Stansell
Communications Inc. for $2.4 miilion.
Heritage is based in Tucker, Ga., and
OWNS WAAX(AM)-WQEN(FM) Gadsen, Ala;
WELO(AM)-WZLQ(FM) Tupelo, Miss.; KRKK(AM)-
KQsSw(FM) Rock Springs, Wyo., and
WISE(AM)-WKSF(FM) Asheville, N.C. It is
owned by James T. Cullen and Adam G.
Polacek. Stansell is owned by James |.
Stansell and William Harrison, former
owners of KLAK(FM) Denison, Tex.

n)

Patsy E. Miller sold her only station,
WDKW(AM)-WSGM(FM) Staunten, Va., for
$2,330,000 to Clark Broadcasting Co.,
owned by Jim Clark. It also owns WCEI-AM-
FM Easton, Md., and wovu-FM Ocean View,
Del.

g
Valley Broadcasting Inc. sold KJAN-AM-FM
Atlantic, lowa, to Robert H. Carl for
$2,250,000. Valley is owned by Robert H.
Selden, Brent Slay, Allen Davies and
Robert Bebensee, who also own WKLK-AM-



e e P v N VR — T RS g T ———— S ——— e

FM Cloquet, Minn., and KARE(AM) Atchison,
Kan. Carl, general manager of KESY-AM-FM
Omaha, also owns KCOB(AM)-KLYN(FM)
Newton, lowa.

o

Craig Scott, general manager of WREC(AM)-
WEGR(FM) Memphis, and Stephen Vunyard,
president of Clayton Webster Corp., a St.
Louis-based radio syndication firm,
bought wsJc-am-FM Magee, Miss., for $2.2
million from Magee-based Jeannette
Mathis, her sons, Robin and Ralph, and
J.B. Skelton, who own two AM's and two
FM’s.

m]
Bruce and Linda Johnson, Pasadena
Calif.-based investors, who have no other
broadcast interests, bought KGEM(AM)-
KJOT(FM) Boise, Idaho, for $2.1 million from
George C. and Wilda Gene Hatch and
family, who own a Salt Lake City-based
group of three AM's, three FM's and three
TV's.

o
Price Broadcasting Co. bought Kams(am)-
KSHA(FM) Redding, Calif., for $2 million
from Redding AM, which is owned by
Eugene L. Hill; his wife, Joy; his mother,
Emma, and Jerry McGee. It has no other
broadcast interests. Price is a Salt Lake
City-based group of four AMS, five FM’s
and one TVowned by John Price that also
sold KKRD-FM Wichita, Kan.; ww\A(AM)-
WOVK(FM) Wheeling, W.Va., and wJsu(Tv)
Anniston, Ala., for $25.1 million (see
Groups).

o

Fred Senna sold 80% of KVSF(AM)-KNYN(FM)
Santa Fe, N.M., to Radio New Mexico Inc.
for the assumption of $1,865,000 in
liabilities. Senna has no other broadcast
interests, but retains a 20% interest in the
stations. Radio New Mexico is owned by
Bill Bereman and Ron Hunt. Bereman
OwWNs WPAD(AM)-WDDJ(FM) Paducah, Ky.
Hunt is Santa Fe-based investor with no
other broadcast interests.

(u]

Robert Goodrich, owner of wviC-AM-FM
Lansing and wsNx-aM-FM Muskegaon, both
Michigan, bought kkzx(am) Davenport,
lowa, and wxLp(FM) Moline, IIl., from Guy
Gannett Broadcasting Services for $1.8
million. Gannett is a Portland Me.-based
publisher and group of four AM's, four
FM's and four TV's. Its broadcast division is
headed by Robert Gilbertson; the parent
is headed by John DiMatteo, president.
Gannett also exchanged wrPLP(aM) Pinellas
Park, Fla., for Susquehanna Radio Corp.'s
wkIS(aM) Orlando, Fla. (see AM's).

]

Sunshine Wireless Co. sold wDVH(AM)-
WwKYS(FM) Gainesville, Fla., to Albert J.
Gillen Associates Inc. for $1.8 million.
Sunshine is owned by Dan Cohen, Jeffrey
D. Greenhawt and Don Verlanti, who also
own WOAM(AM)-WKQS(FM) Miami. Albert

Gillen, the buyer, is a retired vice
president of Knight-Ridder Broadcasting
Inc.

a

Harry S. McMurray, who also owns
KxkQ(FM) Safford, Ariz., sold 50% of
KTMS(AM)-KHTY(FM) Santa Barbara, Calif.,
to Christian C. Larson for about
$1,750,000, including the assumption of
liabilities. The remaining 50% is owned by
F. Robert Fenton, who also owns KRFD-AM-
FM Marysville, Calif., and kHsNam) Coos
Bay and kOO0S(FM) North Bend, both
Oregon. Larsen is a real estate investor
from Pacific Palisades, Calif.

m]

Gordon H Hastings, former president of
Katz Television, along with his wife, Linda,
bought watn(aM) Watertown and wToJ(Fm)
Carthage, both New York, for $1.7 million
from Dean Aubol, former owner of
WTHU(FM) Thurmant, Md., and Frank Penny,
owner of WEBO(AM)-WQWT(FM) Oswego N.Y.
Hastings also owns WDOS(AM)-WSRK(FM)
Oneonta, N.Y,

D

Dick Schofield, who has no other
broadcast interests, sold KAVR-AM-FM
Apple \alley, Calif., to Crown
Broadcasting for $1.7 million. Crown is
principally owned by Ron Strowther, who

also purchased KLOv(FM) Loveland, Colo.
(see FM's).
o

Walton Radio Inc., a Pebble Beach, Calif.-
based group of four AM's and three FM's
owned by John A. Walton, sold KiDD(AM)
Monterey and KwsT(FM) Carmel, both
California, for $1.6 million to Carmel
Broadcast Associates Inc., owned by
Jack L. Woods and seven others. It also
has interest in KOGO(AM)-KBBY(FM) Ventura,
Calif.

m]

Heartland Media Inc.,a subsidiary of Tom
Ingstad Broadcasting Group, a Grand
Forks, N.D.-based owner of three AM's
and three FM's principally owned by
Ingstad and Randy Holland, the group’s
chief operating officer, sold Kxic(am)-
KKRQ(FM) lowa City, lowa, for $1.6 million to
a group principally owned by Ron
Hamilton, general manager of KCFI(AM)
Cedar Falls and 25% owner of KFTx-FM Fort
Dodge, both 1owa.

a

Ro D. Grignon, former executive VP of Ta
Broadcasting Co., who had no other
broadcast interests, bought KDLM(AM)-
KVLR({FM) Detroit Lakes, Minn., for
$1,540,000 from Alver G. Leighton and
David H. Knutson, who own Leighton
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Enterprisesinc.,aSt. CloudMinn.-based
group offive AM's and sixFM’s.

E °
8]

Christine Harvel and Richard Bellaire sold

theironlystation, wurx-am-FMAiken,S.C. to

TheGuardian Corp.for$1.5million.

Guardianisheaded by BobManny. Italso

OWNS WMGR(AM)-WJAD(FM)Bainbridge, Ga.
8]

JohnA.RobertshawJr.andJohnD. Reese
sold wkxa(aMy-weLZ(FM)Brunswick, Me. to
DouglasH. Tangerfor$1.5million.
Robertshaw and Reese ownWCNS(AM)
Latrobe, Pa. Tangerand hisfamily aisoown
WRQS-FM Detroitand wTMI-FM Miami and
boughtwrin(FM) Philadelphia.

a

PaulA.Dunnand EdwardJ. Carey,who
havenootherbroadcastinterests, sold
WTLB(AM)-WRCK(FM) Utica, N.Y., toVanguard
Communications for$1.5million.
vanguardisaGeneva,N.Y.-basedownerof
two AM'sandtwo FM'sowned by New York
attorney, Leonardl. Ackerman, and
diversified New Jersey businessman
LeonardMarcus.

o

INCwW wavc
(noo wav') n.

a newly acquired
broadcast station;
especially when

b }k:,‘:ri_':tj by

Barry Sherman

& Associates, Inc.
For buying or selling
—call us.

@ Barry Sherman
I & Associates, Inc,

KentJonesandtamily, whohavenoother
broadcastinterests, sold WKAJ(AM)-
wasSM(FM}Saratoga Springs, N.Y., for
$1,450,000t0SaratogaBroadcastingCo.,
agroupowned by Howard M. Ginsberg
and brothers, Johnand David Kimmel.
Ginsbergis aconsulting engineer,and the
Kimmelsowna St. Albans, Vi.-based
groupoftwoAM'sandtwoFM's.

O

MarcD. Steenbarger, sales managerat
KYCK(FM) Crookston, Minn., bought
WDAN(AM}-WDNL(FM}Danville, Ill., from
Sangamon Broadcasting Inc. for
$1,450,000. Sangamonisowned by
ShelbyHarbinson, whoalsohasinterestin
KvSv-aM-FM Beloit, Kan., and WCSJ-AM-FM
Morris, Ili.

n]

KMON-aM-FMGreatFalls, Mont., wassold by
GreatNorthern CommunicationsInc.to
Great Falls BroadcastingCo. for$1.4
million. GreatNorthernisowned by Donald
G.BradleyandLyle A. Courtnage, whoalso
ownKTvH(Tv)Helena, Mont. GreatFallsis
principally owned byJohnD. Mattus and
alsoownsKLCY{AM)-KYSS(FM)EastMissoula,
Mont., andkLCI(FM) Nampa, |daho.

]

Marcia Nescott sold heronly stations,
wWNH(aM)}-weYT(FMyRochester, N.H.. to
Salmanson Communications Partners I for
$1.4million. Salmansonis owned by
James A. Salmanson, his wife, Eileen, and
David Butterfield. Salmansonistheformer
president and CEC of the Baston-based
AdamsDrugstore chain. Butterfield is
ownerof Butterfield Communications, a
Cambridge Mass. -basedsalesconsultant
and mediaplacementfirm.

o

Wkop-aM-FMTullahoma, Tenn., was sold by
RonnieWallace, whohasnoother
broadcastinterests, for$1,353,000t0
Fortune MediaCommunicationsInc.,
owned by Ronald Hale and John E.Finch.
Hale owns WWYN(FM) McKenzie-Jackson,
Tenn., and, with Finch, hasinterestin
WAKK(AM)-WAKH(FM)McComb, Miss.

8]

CharlesGray, Edward W. Christiansen,
EarlR. Reilly and Kenneth L. Wiley, who
have nootherbroadcastinterests, sold
KINY(AM)-KSUP(FM)Juneau, Alaska, to
Alaska-Juneau Communications Inc.for
$1,350,000. Alaska-Juneauisowned by
DennisW.Egan,whowasgeneralmanager
of KINO(AM)-KTKU(FM) Juneau.

o

Pemmigewasset BroadcastersInc.,
owned by Richard F. Morse whohasno
otherbroadcastinterests, sold WPNH-AM-
FmPlymouth, N.H., to Northern New
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England Communications Inc. for
$1,350,000. NaorthernNewEnglandis
ownedbyElmerH. Close, whoalsoowns
WKNE-AM-FMKeene, N.H.

0

Agroupof nineinvestors headed by Sam
Cosley, who have nootherbroadcast
interests, soldwnoo-am-FM Chattanoogato
Pye-Watts Communications, Inc. for$1.3
million. Lionel F. Pye and Gilbert H. Watts,
Dalton, Ga.-basedinvestors withnoother
broadcastinterests, boughtthe stations.

]

KseL-am-FM Lubbock, Tex., was sold by
HarrisEnterprisestoagroup headed by
GeorgeBakke for$1.3million. Harris,
basedinGardenCity, Kans.,owns sixAM’s
and sixFM'sandisowned byJohnP. Harris
and family. Bakke also owns KMND(AM)-
WNFM(FM)Midland, Tex. Harris also sold
WACO(AM)-KHOO(FM) Waco, Tex..

8]

CristopherT. Dahl, Who 0OwNnSKLGR-AM-FM
Redwood Falls, KLIZ-AM-FMBrainerd and
KXRA-AM-FMAlexandria, all Minnesota,
boughtkkBJ-am-FM Bemidji, Minn., for§1.3
million from JustinHoberg, whoalsoowns
KJKJI(FM)Grand Forks and KTYN(AM)Minot,
both North Dakota.

a]

SouthernMinnesotaBroadcasting Co., a
Rochester Minn.-basedgroupofthree
AM’'s and three FM'sowned by G. David
Gentling, sold kFmx-am-FM Lubbock, Tex.,
for$1,250,000to Michael DeLier, former
owner of KCRC(AM)-KNID(FM) Enid, Okla.

0

Kosxam)-kpsa(Fm) Dennison-Sherman,
Tex.,was sold by John Mahaffeyto
Transcontinental Broadcasting Co. for
$1.2million. Mahaffeyalsohasinterestin
KGRT-AM-FMLas Cruces, N.M.; KTTR(AM)-
KZNN(FM) Rolla and KRMS(AM)-KYLC(FM)
Osage Beach, bothMissouri.
Transcontinentalis owned by GeorgeA.
Jenne, generalmanager of wiBO(AM)-
WFMF(FM) Baton Rouge, and fourothers.
Jenne alsohasinterestinkKPRR(FM)El Paso.

0

SylviaR. Henkin andfamily, who alsoown
KSOO(AM)-KPAT(FM)Sioux Falls, S.D., bought
KKAA(AM)}-KQAA(FM}Aberdeen, S.D., for
$1,198,000from David S. Lausten, who
hasnootherbroadcastinterests.

[m]

KOBE(AM)-KMVR(FM) Las Cruces, N.M.
owners, David H. Krall and James W.
Cooper, bought KCSJ(AM)}-KUSN(FM) Pueblo,
Colo., from Sunbrook Communications of
Pueblo Inc. for $1,188,000. Sunbrook is a
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subsidiary of Sunbrook Communications,
headed by Larry Roberts. It also owns
KGRZ(AM)-KDXT(FM) Missoula and KXTL{AM)-
KaQuy(Fm) Butte, both Montana.

O

Keia-am-FMm Logan, Utah, was sold by
Peoples Broadcasting Inc. to Logan
Broadcasting Co. for $1,130,000. Peoples
Broadcasting is headed by M. Kent
Frandsen, president. It also owns KBLI(AM)-
KLCE(FM) Idaho Falls and KSKI-AM-FM Hailey,
both Idaho. Logan Broadcasting is owned
by Dr. Brent W. Lambert and Dr. Eric J.
Johnson, who also own wiKE(AM) Newport
and wSTJ(AM)-WNKv(FM) St. Johnsbury, both
Vermont, and KEVA(AM)-KOTB(FM) Evanston,
Wyo.

O

Mark Brady and his wife, Mary, who have
no other broadcast interests, sold
WFAD(AM)}-WCVM(FM) Middlebury, Vt., to
Straus Communications for $1,125,000.
Peter Straus, the buyer, also owns WELv-AM-
FM Ellenville, N.Y., and wrTR-AM-FM Front
Royal, Va., and four weekly advertisers in
New York and New Jersey.

(8

Eugene V. McPherson sold his only
station, wvLN(am)-wsei(FM) Olney, I, to
V.L.N. Broadcasting Inc. for $1,120,000.
VIL.N. is a Corbin Ky.-based group of six
AM's and four FM's owned by Terry E.
Forcht.

u]

Richard T Laughridge, Charles S. Morris
and J. William Nichols sold WGTN(AM)-
wazx(FM) Georgetown, S.C., to Beach
Broadcasting of South Carolina Inc. for
$1.1 million. They have no other broadcast
interests. Beach Broadcasting is owned
by Stewart Freeman and Robert Simpkins.
it also owns wwBD(AM)-wwWLT(FM) Bamberg-
Denmark, S.C., and wPFR-AM-FM Terre
Haute, Ind.

O

Bill Graham a businessman in Mineral
Wells, Tex., and Jesse Graham, from Fort
Worth, bought KJSA(AM)-KYXS-FM Mineral
Wells from Jerry Snyder & Associates for
$1,035,000. Jerry Snyder has no other
broadcast interests. Charles Pyle, the
other principal in the seller, is also owner
of kwiC-AM-FM Beaumont, Tex.

[m}

WBLR(AM)-WKWQ(FM) Batesburg, S.C., was
sold by Hugh J. Wheeler, who has no other
broadcast interests, to Columbia Christian
Radio Inc. for $1,032,655. Columbia
Christian is a subsidiary of Willis
Broadcasting, a Norfolk Va.-based group
of 14 AM's and four FM's principally owned
by L.E. Willis.

u]
Arkansas state legislator, Kenneth R.
Camp, bought KTEO(AM)-KYSD(FM) San
Angelo, Tex., for $1,015,000 from O.P.
Bobitt, who has no other broadcast

interests. Camp also has interest in a
cable system in Jonesboro, Ark.
a

J.R. Livesay and family s¢ld WERT-AM-FM
Van Wert, Ohio, to Atlantic Resources
Corp. for $1 million. Livesay owns a
Mattoon Il.-based group of three AM's
and four FM's. Atlantic Resources is
owned by Paul E. Cheney, a Cincinnati
certified public accountant and Chris
Cage, general manager of wKKI(FMm)
Celina, Onio.

u]

Melvin L. Stone and family, who have no
other broadcast interests, sold wGuyY-Am-
FM Bangor, Me., to Sunspot Broadcasting
Co. for $1 million. Sunspot is owned by
John J. Pineau, an electronics
manufacturer and real estate developer
from Hamden, Me.

AM’s

There were 231 AM stand-alone sales last
year, totalling $137,394,744, at an
average price of $594,782. For the first
time since 1980, the average price of an
AM stand-alone increased, up from 1986's
$439,946. The 1980 average was about
$800,000. A new AM record was set in
1987 with the $15-million sale of waDO
New York. Of the 231 sales, 199 were for
less than $1 million, while 32 topped the
$1-million mark. Those sales are listed
below:

The decline of AM stand-alone values
caused some broadcasters 10 seek
creative buying and selling
arrangements, such as the complicated
three-party sale of wortiam) Orlando,
WAJL(AM) Winter Park and wwitb(am) Pine
Castle-Sky Lake, all Florida (see below).
There were also two station swaps.
Kaex(am) Springfield, Mo., was
exchanged by Kaex Communications
for Springfield Great Empire
Broadcasting's kTrs(am) Springfield, Mo.
KGex Communications is owned by Allan
Thompson and five others and has no
other broadcast interests. Springfield
Great Empire Broadcasting is a Wichita
Kan.-based group of three AM's and three
FM's including ktTs-Fm Springfield, Mo.,
principally owned by FF. (Mike} Lynch and
Michael C. Oatman.

Also involved in an exchange were Guy
Gannett Publishing Co.'s WPLP(AM)
Pinellas Park, Fla., for Susquehanna Radio
Corp.'s wkis(am) Orlando, Fla. Portland,
Me.-based Gannett is a group of four AM's,
four FM's and four TV's principally owned
by Jean Gannett Holley. It also owns
wssPFEM) Orlando. Susquehanna is a York,
Pa.-based group of seven AM's and 11
FM's principally owned by Louis J. Appell.
It also owns wHVE(FM) Sarasota, Fla. Both
stations have a news/talk format.
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[m}

The largest AM sale last year was that of
WADO(AM) New York by Nelson Lavergne to
Radio WaDo Inc. for $15 million. Lavergne,
who owns no other stations, originally sold
the station to Tichenor Media Systems for
$20 million, but that sale fell through.
Radio WADO is a new group owned by
Louis Wolfson and his mother, Lynn, and
Mark Blank and family. Wolfson is the
grandson of the late Mitchell Wolfson,
founder of Wometco Corp. Blank is the
president of National Brands, Miami-
based investment firm.

o

The largest AM-only group transaction of
last year was the purchase of six of
Universal Broadcasting Corp.'s suburban
stations by Universal's executive vice
president, Dick Marsh, for $15 mifiion.
Marsh bought KuxtL(AM) Golden Valley,
Minn. (Minneapolis); WYLO(AM) Jackson,
Wis. (Milwaukee); KCNw(AM) Fairway, Mo.
(Kansas City); wpcT(am) Fairfax, Va.
(Washington); KTEK(AM) Alvin, Tex.
(Houston), and kwJs(am} Fort Worth in a
purchase that included an FCC tax
certificate to the seller, since Marsh's
mother is Puerto Rican. Principally owned
by Marvin B. Kosofsky and Howard
Warshaw, Mineola, N.Y.-based Universal
will own five AM's and four FM's after it
sells wCBw(aM) St. Louis, which is on the
market.

u]

Multimedia Broadcasting Co. sold
WWNC(AM) Asheville, N.C., to Heritage
Broadcast Group Inc. for $7,250,000.
Multimedia, a publicly owned Cincinnati-
based entertainment conglomerate owns
this station group of three AM's, three FM's
and five TV's, headed by James T. Lynagh
president. Heritage, based in Tucker Ga.,
spun off co-located WISE(AM)
(BROADCASTING, July 27, 1987) to purchase
the station. After also selling KTYL-AM-FM
Tyler, Tex. (see “AM-FM's"}, it now owns
four AM's and four FM's. It is owned by
James T. Cullen and Adam G. Polacek.

u]

Metropolitan Broadcasting Corp., a New
York-based group of three AM's and six
FM's headed by Carl Brazell, sold wiP(am)
Philadelphia to Spectacor Broadcasting
LP for $6 million. Spectacor is a new group
principally owned by Philadelphia
broadcaster Ragan Henry and CBS
sportscaster Tom Brookshier.

O

Thunder Bay Communications, owned by
Gordon Stenback and Earie Horton, sold
KIXi(AM) Seattle to Sunbelt
Communications Inc. for $4.8 million. It
also sold kLTx(FM) Seattle (see FM's).
KIXi(AM)-KLTX(FM) which together brought
$13,500,000 were purchased in
combination by Thunder Bay in October
1985 from Wally Nelskog for $8 million.
Sunbelt is owned by C.T. Robinson and
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William C. Moyes, who also own KMGI(FM)
Seattle.
o

WMRE(AM} Boston was sold by Mariner
Communications Inc. to Noble Broadcast
Group for $3.7 million. Mariner is a group
of investors with no other broadcast
interests, headed by Jack Roberts. Noble
Broadcast Group, a San Diego-based
group owner of four AMs and five FM's
principally owned by John T. Lynch,
president and chief executive officer, also
bought kBeQ-Fm Kansas City, Mo. (see
“FM’s”) and kBCcO-aM-FM Boulder, Colo.
(see “AM-FM's").

a

The Worcester Telegram & Gazette daily
newspaper, which was sold to the San
Francisco Chronicle, also disposed of
WTAG(AM) Worcester, Mass., selling it to
Knight Quality Group for $2.8 million. The
Worcester Telegram & Gazette is owned
by Robert W. Booth and family and the
family of the late Robert Stoddard. Knight
is a Boston-based group of four AM's and
four FM's owned by Norman Knight.
o

Kaav(am) Little Rock, Ark., was sold by
Sudbrink Broadcasting to Beasley
Broadcasting for $2,650,000. West Palm
Beach, Fla.-based Sudbrink is a group of
three AM's and four TV's owned by Robert
W (Woody) Sudbrink. Beasley is a
Goldsboro, N.C.-based group of nine
AM's and 12 FM's principally owned by
George Beasley It also bought WORL(AM)
Orlando, Fla., for $1,935,000 from Robert
Thompson, a Shreveport, La.-based
attorney with no other broadcast interests,
who had bought the station from
Metroplex earlier last year (see below). It
also bought wMRO(AM)-WAUR(FM) Aurora, |1l
(see "AM-FM's" ); sold wrHR(FM) Cleveland
and wyNG(FM) Evansville, Ind.; bought
KSSR(FM) Bastrop, Tex., worz(Fm) Daytona
Beach, Fla. (see "FM's"); wsPQ(AM)
Springvilie N.Y. (BROADCASTING, Jan. 26),
and sold wrey(am) Millville, N.J
(BROADCASTING, April 27)

[=]

John S. Tyler, principal in the Kansas City-
based Satellite Radio Network Inc., joined
forces with James W. Rupp and Michael B.
Glinter to buy KgoL(am) Humble, Tex., from
Humble Audiocomm Corp. for $2.1
million. Humble is owned by J.M. Kellar,
president, and has no other broadcast
interests. Rupp has an interest in Midwest
Communications Inc., a Minneapolis-
based group of one AM, one FM and five
TV's. Glinter owns wQccam) Charlotte,
N.C.. and wibb(am) Elizabethtown, Tenn.
Glinter also holds construction permits for
nine new AM's.

=]

Quarter-horse breeder, Douglas Trenner
and his wife, Christina, bought KNUU(AM)
Paradise, Nev. (Las Vegas), and KBET(AM)
Reno for $2.1 million from Bernstein/Rein

e

Advertising Inc., a Kansas City-based
advertising firm owned by Robert
Bernstein, who has no other broadcast
interests. Trenner owns Sunshine Ranch,
Coachella Valley, Calif.

O

Brothers Carl and Bruce Maduri and
Anthony Lupo, who have no other
broadcast interests, sold wLaQY(AM)
Hollywood, Fla., to Rafael Diaz-Gutierrez
and Victor Lanz for $2 million. Gutierrez is
a former president and general manager
of wskQ(am) New York and vice president of
KSKQ(AM) Las Vegas. He retains interests in
both those stations. Lanz is news director
at waAMA(AM) Tampa, Fla.

u]

Narragansett Broadcasting Co., the
station group subsidiary of Narragansett
Capitol Corp., sold KHTT(AM) San Jose,
Calif., to Vista Broadcasting Co. for $2
million. Narragansett Broadcasting is
based in Providence, R.l., and owns one
AM, three FM's and one TV. It recently
bought kEzo-AM-FM Omaha, pending FCC
approval. It is headed by John Franks,
president. Vista, owned by John F and
James E. Levitt, also has interest in
KEZR(FM) San Jose, Calif.

u}

wemx(am) Oak Park, lll. (Chicago), was
sold by Egmont Sonderling to Alliance
Communications Inc. for $2 million.
Sonderling also sold co-located wBMX-FM
(see “FM's"). Alliance is owned by the
Polish National Alliance, a Chicago-based
nonprofit insurance company. It is headed
by Aloysius A. Mazewski, president, and
has no other broadcast interests.

u]

Wman(AM) Mansfield, Ohio, was sold by
Vaughan P. Rubin to Cleveland attorney,
Harrison Furst, for $2 million. Neither has
other broadcast interests.

u}

Larry J.B. Robinson, former owner of
KGLD(aM) St. Louis and kwk(FM) Granite
City, lll., bought wesa(am) Cleveland from
Jacor Communications Inc. for
$1,200,000. Jacor is publicly owned and
based in Cincinnati. It owns five AM's and
seven FM's and is headed by Terry
Jacobs, chairman. It also purchased
KOA(AM)-KOAQ(FM) Denver (see "AM’s-
FMs”).

a
In one of the more complicated sales of
the year, Metroplex Communications Inc.,
a Cleveland-based group of six AM's and
seven FM’s owned by Norman Wain and
Robert C. Weiss, sold worL(AM) Orlando,
Fla., to Robert Thompson, a Shreveport
La.-based attorney with no other
broadcast interests, for $1,650,000 (he
then sold the station to Beasley
Broadcasting, see above). Metroplex then
bought waJL(am) Winter Park, Fla., from
Alleluia Ministries Inc. for $1,100,000.
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Alleluia, which is owned by Albert Chubb
and his wife Elayne, in turn bought
wwLD(AM) Pine Castle-Sky Lake, Fla. for
$300,000 (BROADCASTING, June 8).

O

Jefferson-Pilot Communications, a
Charlotte N.C.-based group of five AMS,
five FM's and two TV's, a subsidiary of
publicly owned Jefferson-Pilot Corp., sold
WaXI(AM} Atlanta to Vinrah Inc. for
$1,650,000. Vinrah is owned by the son of
Philadelphia broadcaster Ragan Henry,
Vincent Henry, who also has an interest in
WXTR(FM) Washington and wwiN(AM)-
WGHT(FM) Baltimore.

u]

WsbR(am) Sterling, IIl., was sold to Seith-
Serafin Communications Inc. for $1.6
million. WsDr was principally owned by
Thomas L. Davis, president, and eight
others. It has no other broadcast interests.
The buyer is owned by Chicago attornies,
Alex R. Seith, his son, William, and Thomas
Serafin, press secretary to Senator Allen
Dixon (D-Il.).

o

Waaw(am) Waterbury, Conn., was sold by
Marshall Pite, who has no other broadcast
interests, to Richard D. Barbieri, Vinal
Duncan and John A. Corpaci for $1.5
million. Barbieri is director of Security
Savings & Loan in Waterbury. Duncan and
Corpaci are local investors with no other
broadcast interests.
[w]

L.E. Gradick sold his only station, WIYN(AM)

Rome, Ga., to Broadcast Investment

Associates Inc. for $1,450,000. Broadcast

Investment Associates is owned by Paul

C. Stone, director of Georgia Radio

Network in Atlanta, and his father, Sanford.
]

Everett H. Aspinwall Jr. and his wife,
Valerie, sold their only station, WPBR(AM)
Palm Beach, Fla, to PBR
Communicationns Systems Inc. for
$1.,350,000. PBR is owned by Arnold
Lampert, former owner of wwDB(FM)
Philadelphia, and Leonard Stevens, owner
of Banks Tower Communications Lid., a
broadcast tower space rental firm.

o

Lee C. Palmer-Everding, who owns
wzzD(AaM) Philadeiphia and wwDJ(AM)
Hackensack, N.J., bought KSLR(aAM} San
Antonio, Tex., from Salem
Communications for $1.2 million. Salem is
a Camarillo, Calif.-based group of nine
AM's and five FM's owned by Edward G.
Atsinger Il and Stuart W. Epperson.

u}

Neal Spelce sold his only station, KTX2(AM)
West Lake Hills, Tex., to SCAN
Communications for $1,059,750. SCAN is
a newly formed corporation headed by
David Dorin, a former sales executive with
Arbitron; Joe Capobianco, owner of
Cross-Country Communications Corp., a



e — |00 DD CADLE T —— e —

media consultant based in Westchester
county, N.Y,, and Fred Altberger, a
financiat consultant with WGH Corp.
based in Denver.

a

KRNN(AM) San Antonio, Tex., was sold by
Stanley Rosenberg, who has no other
broadcast interests, to Omni
Broadcasting Corp. for $1 million. Omni is
owned by Mason Best Co., a merchant
bank operating in Dallas and Houston. The
broadcasting subsidiary is headed by
Paul E. Van Hook, who is also a director of
Pathfinder Communications, an Elkhart
Ind.-based group of five AM's and five
FM’s. Omni also bought KUGN-AM-FM
Eugene, Ore. (see AM's-FM’s).

Cable

With deregulation of cable rates taking
effect in 1987, most cable operators
raised their basic rates while keeping pay
rates generally flat. The result was that
cable systems saw a rise in penetration
and a dramatic increase in per-subscriber
values in 1987, as the cash flows of their
systems increased. Since cable
transactions are not required to be
reported to any government agency,

prices are infrequently disclosed and a
precise dollar total for 1987 sales is
impossible 1o tabulate. The industry norm
for estimating the value of a cable system
sale has increased from the $1,500-per-
subscriber used in 1986 to about $2,200
per sub. With that as a guide it can safely
be said that cable sales totalled in excess
of $6 billion. The following is a compilation
of the major sales of 1987.

o

The largest sale of the year, and the
largest sale in cable history, announced at
the end of 1987 and not yet closed, is the
sale of Kohlberg Kravis Roberts & Co.'s
SC1 Holdings’ 1.4-million-subscriber
Storer cable systems to a consortium of
ATC, Comcast and Taft Cable (Tele-
Communications Inc. and Bass Group
joint venture) for a total consideration of
about $2.8 billion. Storer cable and
broadcast properties were bought by
KKR in a leveraged buyout in 1985 for
about $2.5 billion. KKR spun off the
broadcast properties to Gillett (see
Groups) and hired three major New York
investment firms to sell the cable systems
last summer. Those firms were fired in
December and talks with the consortium
began in December, and an agreement
was reached on Christmas Eve.

[m]
Continental Cablevision, which had earlier

made a play for Adams-Russell
Communications (see below), bought
American Cablesystems, the 23d largest
MSO with about 500,000 subscribers, for
$481.7 million. American is headed by
Steven Dodge, chairman and chief
executive officer. Continental is the third
largest cable MSO with more than 1.5
million subscribers; it is headed by
Timothy P. Neher, president. It also bought
a system serving Woburn, Mass., from
Colony Communications for an estimated
$35 million-$45 million. Colony is headed
by Jack C. Clifford, and is the 34th largest
cable MSO with 265,000 subscribers. It is
owned by Providence Journal Co.,
publisher of Providence (R.|.) Journal.

o

Cablevision Systems made one of the
larger buys of the year when it purchased
cable MSO Adams-Russell for $473.5
million. Based in Woodbury, N.Y,,
Cablevision Systems owns cable systems
in five states with more than 700,000
subscribers. In the buy, Cablevision put
up $40 million, Kidder Peabody & Co.
provided $125 million and G.E. Credit
Corp. lent the lion's share of almost $285
million to finance the buy. Adams-Russell,
essentially an electronics manufacturer,
sold its cable systems after several
investors acquired large interests in the
company, threatening a hostile takeover.

e
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A-Ris headed by John Lynch. Cablevision
also bought Paragon Communications’
systems serving Islip and Babylon, both
New York, for an estimated $18 million-$22
million. Denver-based Paragon is an MSO
with more than 550,000 subscribers in six
states. It is headed by David R. Van
Valkenburg. It also bought systems
serving Summitt county, Brecksville and
Brook Park, all Ohio, for about $20 million
from John McGill and Carl Milstein, who
have no other cabile interests.

Adams-Russell Co., before being bought,
purchased systems serving Wellsville and
Penn Yan, both New York, from Sammons
Communications Inc., a Dallas-based
MSO of 57 systems with more than
650,000 subscribers, headed by James
N. Whitson, for approximately $10 million
to $14 million.

Essex Communications was sold to U.S
Cable Television Group LP for $225
million. Essex, a publicly owned,
Greenwich, Conn.-based MSO headed by
Paul L. Field and Dave Pardonner, had
been reviewing bids for the company
since midsummer. The buyer is a new
corporation formed last year with Merrill
Lynch to purchase broadcast and cable
properties. Headed by former ABC
executives, Marty Pompadur and Elion
Rule, and Christopher Conley, it also
purchased C4 Media Cable, a Vienna, Va.
based MSO with 72,000 subscribers in
eight states for $126 million.

a
Washington Redskins owner, Jack Kent
Cooke, had more to celebrate than his
team'’s Super Bowl win this year. Cooke
made one of the largest cable purchases
of 1986 with the acquisition of McCaw
Communications Co. and ancther large
acquisition of 1987 with the $200-million-
plus purchase of First Carclina
Communications Inc., a Rocky Mount,
N.C.-based MSQ with systems in seven
states serving approximately 160,000
subscribers. It was owned by Edward J.
Baysden, E.B. Chester, Chuck Jarrett,
Gary Phillips and David Smith. Cooke’s
interests also include the Chrysler and
Kent buildings in New York, EImendorf
racing stables and the The Los Angeles
Daily News. First Carolina, before being
bought by Cooke, sold systems serving
Toledo, Ohio, and Cleveland to
Cablevision Systems Inc. for an estimated
$20 million-$25 million. Cablevision
Systems is a publicly owned MSO headed
by Charles Dolan that also bought Adams-
Russell Communications Inc. (see above).
With his company, Cooke CableVision
Inc., Cooke also bought a system serving
Davis Monthan Air Force Base, Tucson,
Ariz., from Cable Arizona for an estimated
$2.6 million. Cable Arizona is a subsidiary
of Phoenix-based Cable America Corp.
an MSO with systems in four states and

principally owned by William Jackson,
president and chief executive officer.

One deal not yet closed is Harte-Hanks's
divestiture of its four cable stations for
what should total about $120 million-$150
million, although no price has been
announced. The systems sold included
two systems with 32,000 subscribers in
Philadelphia that were sold to Adelphia
Communications, which also bought a
system in Luray, Va. (see below}); an
Asbury Park, N.J., system with 10,000
subscribers went 10 Monmouth
Cablevision Associates, a New Jersey-
based MSO with more than 60,000
subscribers headed by Joel Goldblatt,
and a Houston system with 9,000
subscribers went to Prime Cable of
Austin, Tex. Harte-Hanks also sold two of
its three TV stations (see TVs).

Adams Corp., a Bryan, Tex.-based MSO
with systems in eight states and headed
by Don A. Adam, chairman, sold systems
serving Clarksville and Ashland City, both
Tennessee; Hopkinsville, Ky; Angleton,
Buffalo, Cleveland, Hempstead
Madisonville, Sealy, Woodville, Jasper,
Kingsville, Marlin and Bellville, all Texas;
and military bases in Fort Hood, Tex.; Fort
Riley, Kans.; Fort Gordon, Ga.; Fort
Carson, Colo.; Camp LeJeune, N.C., and
Wurtsmith Air Force Base, Mich., to
Cencom Cable Associates for over $125
million. Cencom is a Chesterfield, Mo.
based MSO with systems in five states. It
is headed by Robert A. Brooks, chairman.

Cablevision Industries Inc. bought a Los
Angeles system from Hollinger Inc. for
$103.5 million. Hollinger is a subsidiary of
Toronto-based Ravelston Inc., owned by
Conrad Black, who has no other cable
interests. Cablevision Industries is a
Liberty. N.Y.-based MSO owned by Alan
Gerry. 1t is the 21st largest MSO with more
than 500,000 subscribers. Cablevision
Industries also bought a system serving
Live Oak and Suwanee, both Florida, from
Sammons Communications Inc. for an
estimated $3.5 million-35 million.

Jones Intercable Inc. sold systems
serving Sebastian and Palm Bay, both
Florida; Carolina Beach and North
Wilkesboro, both North Carclina; Sedalia,
Mo.; Lowndes county. Ga.; Benton, Ark;
Marshall, Tex.; Shawnee, Okla.; Azusa,
Calif., and Maywood, lil. to Falcon
Cablevision, Falcon Telecable and Falcon
Cable Media for an estimated $65 million-
$75 million. Jones is a pubiicly owned,
Engelwood, Colo.-based MSO headed by
Glenn Jones, president. It is 12th largest
MSO with almost 900,000 subscribers.
The buyers are affiliates of Falcon Cable
TV, a Pasadena, Calif.-based MSO and
26th largest with over 400,000
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MIP-TV

Two Unique
Opportunities for
Advertisers in
BRroADCASTING

April 25 issue:

On Site Distribution.
Advertising Deadline:
April 15

May 2 issue:

Report Direct

from Cannes.
Advertising Deadline:
April 22

For advertising rates

~and more detailed informatio

call your nearest BROADCASTI
representative:

In the East call Dave Berlyn
or Charles Mohr, 212-599-283

In the West call Tim Thomet
213-463-3148

From Anywhere call

Dave Whitcombe or Skip Tas
202-659-2340

BROADCASTING |
1705 DeSales St., N.W.
Washington, D.C. 20036
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Your international spring-time market
is at MIP-TV.

It’s happening at MIP-TV because at MIP-TV
you’ll meet everyone and see everything in
the world of television.

In 1987, 5917 participants, representing 1496
companies from 106 countries were present
at MIP-TV. In 1988 MIP-TV will once again be
THE international meeting place for tele-
vision stations, programme and feature film
production and distribution companies and
programme buyers.

zlth lntematlonal Television Programme Market

It’s happening at MIP-TV because MIP-TV is
at the heart of the programmes which make
television.

‘MIP-TV is the world’s largest market for bu-

ying, selling and co-producing. It’s the place
to learn about the evolution of market de-
mands and to discover new trends and new
projects.

Be part of the vitality, energy and growth of
today’s television:

be at MIP-TV’88.

28th April - 3rd May 1988 - Palais des Festivals - Cannes, FRANCE

Please rush me further details on MIP-TV'88
Name:

Company:

Address:

City:

Postal Code: Country

Please return to MIP-TV - Perard Associates - Sales Manager: Barney Bernhard
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subscribers. It is headed by Marc
Nathanson, president

ju]
Bresnan Communications Co., a White
Plains, N.Y.-based cable MSO principally
owned by Wiliiam J. Bresnan, managing
general partner, operating systems
serving more than 78,000 subscribers,
bought systems serving about 25,000
subscribers in Brainerd, Minn., and
Duluth, Minn.-Superior, Wis., from Group
W Cable for an estimated $45 million-$60
million. Bresnan also bought systems with
33,000 subscribers in Bay City and
Midland, Mich., and 10 smaller
communities spanning them from Gerity
Cablevision. Gerity is owned by the estate
of James Gerity Jr. and also owns WGER-FM
Bay City, Mich.

Elmer Goldman who has no other cable
interests, sold his system serving
Framingham, Mass., to Framingham Cable
Television Limited Partnership for $12.8
million. The buyer is a joint venture of Vento
& Co. and CMS Investment Resources.
Vento is a Rosslyn, Va.-based real estate
firm headed by Gerald T. Vento. CMS is a
Philadelphia-based investment banking
firm.

o
Earl Judy, who also owns wSIG(aM) Mount
Jackson, Va., WALI{AM)-WROG(FM)
Cumberland, Md., and a cable system
serving Elking, WVa., sold a system
iserving Luray, Shenandoah, Stanley,
IElkton and Grottoes, all Virginia, to
Adelphia Communications for an
estimated $7.5 million. Adelphia is a
Coudersport, Pa.-based MSO serving
400,000 subscribers in seven states. [t is
principally owned by John J. Rigas.

a

American Television & Communications
Corp., the second largest cable MSO,
bought a system serving Hendricks
county, Ind., from Sinclair TeleCable Inc.
for an estimated $6.5-$8.5 million. John
Sinclair owned the system and also owns
a system in West Yellowstone, Mont. ACT
has almost three million subscribers.
Based in Englewood, Colo., Times Inc.-
owned ATC is headed by Trygve Myhren,
chairman.

]

Bruce R. Plankinton, who has an interest in
Texkan Communications Inc., a Junction
City, Kan.-based owner of cable systems
in Kansas, sold a system serving
Breckenridge, Colo., to United Video Inc.
for $6 million. United Video is a Greenwich
Conn.-based cable MSO owned by
Lawrence Flynn. it serves over 50,000
subscribers.

]

Cable Systems USA bought a system
serving Decatur, [Il. from First Rural Cable,
which has no other cable interests, for
$4.7 million-$5.8 million. Cable Systems

USA is a Charleston, W.Va.-based MSO
with almost 50,000 subscribers in six
states and is headed by Jack Fuelhart.

o

Enstar Communications Corp. sold its
systems serving Hollywood, Ravenel, Folly
Beach and Charleston county, all South
Carolina, and Darien, Jekyll Island and
Mclntosh county, all Georgia, to U.S. Cable
Corp. for an estimated $3 million-$4
million. U.S. Cable is an MSO owned by
Stephen E. Myers and Michael C.
Anderson, It serves 110,000 subscribers
with systems in nine states. U.S. Cable
also bought a system serving Seabrook
Island, Dataw lsland and Beaufort county,
all South Carolina, and Skidaway Island,
Ga., from John W. Davidson and family,
who also own Jesup Broadcasting Corp.,
a Milledgeville, Ga.-based group of four
AM's and four FM's. U.S. Cable paid an
estimated $6 million-$8 million for the
systems.

Enstar also bought a system serving
Carlinville, lIl., from Macoupin County
Cablevision Lid. for an estimated $4
million-$5 million. The seller was headed
by Robert E. Howe, who has no other
cable interests. Enstar is an Atlanta-based
MSO with systems in six states. [t is
headed by Robert T. Graff. It also bought a
system serving Neosho and Seneca, Mo.,
from Sammons Communications Inc, for
approximately $5 million. Sammons sold a
system to Adams-Russell (see above).

]

Hopewell Cable Systems Inc. sold its
system serving Struthers, Ohio, to Century
Communications Corp. for approximately
$4 million-$6 million. Hopewell is
principally awned by Richard P. Melvin,
who has no other cable interests. Century,
based in New Canaan, Conn., is the 17th
largest cable MSO with almost 600,000
subscribers. It is owned by Leonard Tow
and Sentry Insurance Corp.

o

A system serving Lake of the Ozarks, Ma.,
was sold by Amos Watson, the head of a
St. Louis real estate and waste
management firm. It has no other cable
interests. The buyer was Sun Country
Cable Partners which paid $4.3 million.
Sun Country is a Pleasanton, Calif.-based
MSO with systems in two states and a
franchise pending in third, principally
owned by David Kinley, president. Kinley,
who operates Kinley, Simpson &
Associates, a consulting firm, with Sun
Country vice president, Lynette Simpson,
has held management positions with
American Television & Communications,
and is the former chief of the FCC's Cable
Television Bureau. Sun Country also has a
system under construction serving Lake
Pomme de Terre, Mo., and purchased
systems serving West Richland and
Benton City, both Washington, and
Umatilia, Ore., for $2.5 million-$3 million
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from Dean Thompson, who has no other
cable interests.

m]
The Junction, Kan.-based MSO,
Communications Services Inc., bought a
system serving New Baston, De Kalb,
Hooks and Maud, all Texas, from fred
Domkas who has no other cable interests,
for an estimated $3.6 million-$4.3 million.
Communications Services has almost
200,000 subscribers in six states and is
headed by Bruce R. Plankinton,
president.

]
Sidney Malone, who has no other cable
interests, sold his systems serving
Richton, Leakesville, Sumrall, Hattiesburg,
Lake Serene, Lumberton and Poplarville,
all Mississippi, 1o Phoenix Cable Income
Fund for an estimated $3-$4 million.
Phoenix is headed by James P. Feeney. It
also owns systems in fairfield Mountain,
N.C., and Fairfield Glade, Tenn.

[m]

Multi-Com Inc. sold its only system serving
Novinger, Browning, Memphis, Lancaster,
Greencastle and Greentop, all Missouri, to
SatCable for an estimated $3 million.
Multi-Com is principally owned by Ray
Ford who has no other cable interests.
SatCable is a Columbus, Ohio-based
MSO with systems in three states. It is
headed by Michael Mahaffey, president.
]

William Joyce, who has no other cable
interests, sold his system serving
Minocqua and Woodruff, both Wisconsin,
to Star Cablevision Group for an
estimated $2.5 million. Fond du Lac, Wis -
based Star, is an MSQ with systems in four
states and headed by Donald G. Jones,
managing partner.

o

Dave Wood, who has no other cable
interests, sold a system serving
Chambers, Jefferson and Orange, all
Texas to Showcase Communications Inc.
for an estimated $2.8 million-$3.7 million.
Showcase is headed by Richard
Levinson, a Livingston, N.J.-based
investor with no other cable interests.

a

A system serving Avon, lll. was sold by
Nova Communications Inc. to Triax
Development Co. for an estimated $2.7
million-$3.4 million. Nove is headed by
Robert G. Fischer. It has no other cable
interests. Triax is a Barrington, lll.-based
MSO headed by James DeSorrento,
chairman. It owns systems in Indiana,
Michigan and Ohio serving approximately
25,000 subscribers.

m]

Roy L. Montgomery, John Hastings and
Virgil Richardson, who have no other cable
interests, sold their system serving
Faulkner County, Greenbrier and
Perryville, Ark. to SRW Inc. for an



T ———————— [T R0 CARLE THADINC s —

estimated $2 million-$3 million. SAW is

headed by Rick Snyder, president, and

also owns system near Columbia, S.C.
o]

Warner Cable Communications bought

systems serving Cayuga, Eugene and
Vermillion, all Indiana, and Oakwood,
Muncie, Fithian and Fairmount, all lllinocis
from Steve Autor, who has no other cable
interests, for an estimated $1.2 million.

Warner Cable is a publicly owned, Dublin,
Onio-based MSO with over 1.3 million
subscribers headed by James L. Gray, J.
Baysden, E.B. Chester, Chuck Jarrett,
Gary Phillips and David Smith.

Brokers rate 1987, look to 1988

1987 may not have been match for
year before, but over all it was a
good year for station sales,
although Black Monday contributed
to slow fourth quarter

Brokers cxperienced slowdowns in 1987,
with the fourth quarter particularly light. But
considering that it was a slowdown from an
cxceptional 1986 that saw a change in tax
laws spur numecrous sales, it was still a very
good year. Most of those brokers polled by
BROADCASTING saw 1988 as promising as
well.

The largest broadcast brokerage firm in
1987—Wertheim  Schroder & Co.—was
headed by a relative newcomer to the broker-
age business, but an old name in broadcast-
ing, Gary Stevens, former president of Doub-
leday Broadcasting. (Stevens has announced
the formation of his own company, Gary
Stevens & Co., [see “Riding Gain™] after two
years with Wertheim Schroder that saw him
sell over $600 million in broadcast proper-
tics.) For 1987, Stevens reports $340 million
in sales, and sces a big year coming in 1988:
“A lot of over-leveraged guys will bc coming
back, it will be busy, but the prices will be
moderating,” said Stevens, “The big news is
that a lot of sellers will be taking back paper,
rather than risk a highly leveraged deal.”

Traditionally one of the largest brokers,
Blackburn & Co., had a good year in 1987,
said Jim Blackburn. “We weren’t as busy last
year as we were in 1986; it was very active but
a very different kind of year,” said Blackburn.
Blackburmn said that the beginning of 1987 was
busy with “a lot of spill-over from 1986, but
the fourth quarter of last year was very light.”
Even so, Blackburn said the post-Black Mon-
day business remains healthy: “It did not have
a dramatic impact on most sales,” said Black-
burn. For 1988, Blackburn said, “This year
will be active, but [ don’t sec the same activity
as last year, though it is possible.”

Chapman Associates president Bill Cate
reports that Chapman sold almost 100 stations
in 1987, with just under $200 million in sales.
That was down from 1986 totals of $260
million, but Cate explains that the hectic
fourth quarter of 1986 would have been al-
most impossible to match for sheer numbers
of transactions. He called 1986 “something of
an aberration.” He said that until last October,
Chapman had becen moving stations at almost
the same rate as 1986, but after Black Mon-
day, the numbers were not comparable. Cate
cxpects 1988 to be a banner year: “88 will
have a shot in the arm because of the transi-
tional period for the rcpeal of the general

utilities doctrine (allowing stations under $10
million certain tax breaks), which will end on
Dec. 31.” Cate added that, “1988 is an elec-
tion yecar, which has traditionally been good
for brokers. We’re very optimistic.”

Howard Stark, who normally leads the
field in dollar totals because of his concentra-
tion on major-market TV’s, said that he was
working on sales for 1988 worth about $250
million that had been delayed from last year
because of tax reasons. Stark is one broker
who was directly affected by the influx of
Wall Street firms that began handling large TV
sales: “The [Wall Street firms] have brought in
a lot of financial pcople who don’t care about
broadcasting,” said Stark. In spite of that,
Stark said he was looking forward 10 a good
year in 1988.

Communications Equity Associates, a bro-
kerage firm with ties to both cable and broad-
cast sales reported almost $1 billion in sales in
1987, with $619 million in cable, $61 million
in broadcast sales and the remainder in invest-
ment banking and entertainment brokerage.
The firm went through a large expansion in
1987, after opening its broadcast brokerage

firm in late 1985. It opened offices in New
York, Philadelphia and Hamburg, West Ger-
many. CEA chairman, Rick Michaels, said
that “while 1987’s activity was less than the
previous year, largely due to the tax climate, it
was the second best year in the history of the
company.” Michaels has set a goal of $2
billion for the company in 1988.

Brokers Art Hogan and Jack Feldman own
one of the oldest brokerage firms, Hogan-
Feldmann Inc., based in Encino, Calif. They
reported $36 million in sales of three TV’s and
six radio stations for 1987, and felt that 1988
would be a strong year for transactions.
“There were a lot of deals that were not
‘found’ in 1987,” said Feldmann, “‘Buyers are
not buying so much on futures now; they are
looking at 1988 cash flows.” Hogan, who
runs the firm’s brokerage (Feldmann tuns its
broadcast group, Palomar Broadcasters), said,
“Banks want eamnings in place, and it’s al-
ready having an effect with lower prices and
softer terms.” While both cautioned against
overstatement, they believe the industry is
moving from a sellers’ to a buyers’ market.

That fecling was echoed by Bob Mahlman,

counsel for the seller.

It's a deal. Principals in the largest FM sale of 1987, the $34-million sale of wJav(Fm) Fort
Lauderdale, Fla., shook hands last week on the transaction at the Washington offices of
Dow Lohnes & Alberison. Pictured (I-r) are Kevin Reed, senior parner, DLA; Sharad K.
Tak, Tak Communications, buyer of the station; Scott MacDougal, First Chicago Bank;
Edwin Tornberg, broker for the sale; Joe Amaturo, seller, and Besty Cameron, general
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of the Mahlman Co., based in Bronxville,
N.Y. Mahlman said that the consensus of the
broadcasters he spoke with was that 1988
would be a year with more seller financing
than ever before. The reason: a lack of mezza-
nine money and a tendency for banks to get
tougher with their lending pattems. “The
banks are very down on start-up stations and
are unwilling to lend to inexperienced broad-
casters,” said Mahlman. “it’s going to be a
tough year for selling turn-arounds,” he add-
¢d. Mahiman said that he had noticed an
increased demand for stations in the Northeast
and the Midwest (“where the farm economy
has been recovering”). He also said that sta-
tions in the oil cities of the Southwest were
still languishing. Mahlman said 1987 had
been a good year for his firm with about $55
million in sales.

Washington-based Americom sold over
$90 million in radio properties, down from
last year's $112 million. Headed by brothers
Tom and Dan Gammon, Dan had strong opin-
ions about the prospects for 1987. “We see a
split in the year between pre- and post-Octo-

Hogan Feldmann

ber, that is both psychological and real.” said
Gammon, “The marketplace is striving for
equilibrium.” Gammon said that the real ef-
fects of the crash can be seen with senior
lenders and mezzanine financing institutions
that have gotten more cautious. “Senior lend-
ers have been pulling way back,” said Gam-
mon. “‘Formerly they were willing to lend six-
and-a-half, or as much as seven times future
cash flow; now they will only lend five-and-a-
half times trailing cash flow. Mezzanine

money is also drying up; instead of a 17%
return on their investments, they are now
looking for 22% return.” Consequently,
“while there are plenty of buyers out there,
they have to meet more stringent requirements
and sellers will be getting more for their
stations,” said Gammon. One thing to look
for in 1988 would be a lot of deals coming
back for refinancing or spin-offs, said Gam-
mon. A new Americom associate, David Bur-
rill, formerly Western sales manager for Arbi-
tron. predicted many sales made on the West
Coast last year would be coming apart.

Ron Ninowski of the Washington-based
brokerage, Gammon & Ninowski Media In-
vestments Inc., also felt that some of the sales
done in 1986 and 1987 would come back on
the market in 1988. “A lot of people who
were forced to close before the end of 1986
were surprised with skeletons in the closet,”
said Ninowski, “because of a lack of due
diligence before they bought.”

By Scott Fitzpatrick

Radio readies to celebrate ‘America’s Music’

Over 1,000 expected to attend annual
Country Radio Seminar in Nashville

Station managers and program directors re-
presenting country radio, the nation’s most-
programed format—2,431 commercial sta-
tions according to BROADCASTING’s format
database—uwill assemble at Nashville’s Opry-
land hotel this Wednesday afternoon (Feb. 10)
for the start of the three-day Country Radio
Seminar, sponsored by Country Radio Broad-
casters. Joining them will be recording indus-
try executives from Nashville as well as coun-
try music artists Kenny Rogers and Charlie
Daniels for what is expected to be a record
attendance of 1,000 participants, and one of
the more comprehensive CRS meetings to
date. (The first CRS took place in 1970 with

Sun Radio Network shows are *

Daily:

Midnight - 3AM Barry Farber - Froni Page Inerviews
3AM - 9AM The * Best Houss of Above *
Weekends:

NEW 'Round -The-Clock TALK radio network now delivered via
Satcom |, Westar 4 and Galaxy 2. PROVEN TOP RATED PROGRAMS!
TOTAL BARTER NO FEES OF ANY TYPE!

IJVE" call-in (USA Toll-Fr.
Weeknights start at 6PM EST ovemlght to 9AM EST. See schedule for weekends!
All Times [astern. You've heard Barry Farber on WMCA, New York,
Chuck Harder on NBC TALKNET, Sonny Bloch on PBS-TV and WMCA,
Dr. Bob Moore on WNBC, Jeff Brooks on Sun Net and Florida Net.
6FM - TPM Sonny Bloch, Finarainl and Rea] Estate
7PM - 10PM Chuck Harder, For The People { Consumer / Legal )
10PM - Midnight Dr. Bob Moore, Rational Living ( Psychologist )

Sat; 10AM - 1PM * On Tbe Road Wiih Jeff Brooks = (Auto)
Sum; 11 AM - 1PM “ Soony Bloch's Real Estae md Fiaxnial Action Linst *

Call or write: Bob Lemke, Sun Radioc Network Corporation
Post Office Box 7000 Tampa, FL. 33673 « (813) 238-1572

43 paid registrants.)

There will be 15 panel discussions covering
programing, production, sales and manage-
ment, and three long-form “mini-seminars,”
one of which will center on the country music
industry. That three-hour session, which will
be led by Dr. Geoff Hall of Middle Tennessee
State University on Saturday morning at 9
a.m., is described by CRB as “an in-depth
analysis of the process by which country
music is created, published, licensed, record-
ed, performed and marketed.”

For the fifth consecutive year, the Country
Music Association will sponsor Music Indus-
try Professional Seminars (MIPS). On the
agenda for this week are two such workshops:
“Radio Wars: The Battle For Exclusive Con-
tract Rights,” and “Retail Promotions With

ee) 7 days except as noted.

Schedule
iz now

24 Hours
7 Daysiweak
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Radio That Work™—the latter primarily focus-
ing on record stores.

Aside from Rogers and Daniels, who will
deliver the opening and closing speeches,
respectively, other major speakers scheduled
to appear include Bill Stakelin, Radio Adver-
tising Bureau president and chief executive
officer; David Parnigoni, National Associ-
ation of Broadcasters senior vice president for
radio, and Dr. Lynn Weiss, author/psychother-
apist and KLIF(aM) Dallas talk show host.
Additionally, Rhody Bosley, Arbitron Rat-
ings' vice president of radio sales and market-
ing, is slated to unveil the highlights of a new
CMA-commissioned Arbitron study on coun-
try listenership (“Closed Circuit,” Feb. 1).
There will also be a CRS exhibit hall that will
house close to 30 exhibitors.

Agenda chairman for the 1988 Country
Radio Seminar is Erica Farber, executive vice
president/radio development for Interep. Ac-
cording to Farber, attendees will have an op-
portunity to attend a Hank Williams Jr. con-
cert at the Roy Acuff Theater in Nashville on
Friday evening at 7 p.m.

The CRS will end with its usual Saturday
evening banquet/New Faces Show, which will
feature 10 new country acts. On the schedule
are: Foster & Lloyd, Nancy Griffith, Patty
Loveless, David Lynn Jones, Tim Maichak,
New Grass Revival, K.T. Oslin, Ride the
River, SKB and Ricky Van Shelton.

This year’s theme—the first that the CRS
has adopted—is “Country—America’s Mu-
sic.” Serving as president of Country Radio
Broadcasters is Mike Oatman, chief executive
officer of Great Empire Broadcasting, Wich-
ita, Kan. .




Spectrum auctioning on tap in Great Britain

Move would come as parnt of
creation of new commercial
radio stations and networks
and new regulatory authority

Spectrum auctioning, the subject of sporad-
ic debate in U.S. government circles, is now
under serious consideration for the first time
in Great Britain, where radical government
reforms of commercial radio, if approved.
would sell at least three new national radio
channels there to the highest bidder in the
next year (BROADCASTING, Feb. 1).

The proposed reforms, to be formalized
by mid-1988 in a government “white paper,”
would also alter substantially the existing
independent radio regulatory structures, as
well as dramatically expand local commer-
cial radio services with the non-auctioned
assignment of several hundred new commu-
nity radio channels.

The newly allocated radio services, both
local and national, would not reach the air-
waves before 1990, pending the formation
of a new Radio Authority in late 1988 or
early 1989, according to a British govern-
ment spokesman.

Television spectrum auctioning is also an
option for the new commercial TV network
now being considered as part of a larger
debate over broad TV industry reforms.

The British government proposals on ra-
dio grew out of a lengthy review of the
country’s relatively small radio industry.
which now encompasses less than four doz-
en local commercial broadcasters and the
four national radio networks of the publical-
ly tunded British Broadcasting Corp.

That the three additional national radio
services will be auctioned by the new Radio
Authority does not come as a complete sur-
prise. More than a year ago, a British gov-
emment-sponsored siudy by media consul-
tants at CSP International concluded that the
introduction of “market mechanisms™ in
spectrum allocation, such as auctioning,
would not undermine the nation’s broadcast-
ing industry (BROADCASTING. Jan. 3,
1987).

British Home Secretary Douglas Hurd,
largely responsible for government media
policy. explained in a written statement on
the planned reforms that the new national
and local services will be given wider lati-
tude in the types of programing services
developed and generally will be “free of the
existing constricting statutory requirements
which have applied to independent local
radio. They will instead be subject to light
regulation designed to protect the consumer
rather than direct the broadcaster.”

Among the changes being proposed is the
formation of the new Radio Authority.
which would take over all regulatory and
technical responsibility for existing and new
commercial radio stations from the current
governing body, the Independent Broadcast-
ing Authority. Also anticipated would be the
splitting of AM and FM frequencies now
used for simulcasting to open the way for
the new community stations.

Commercial radio broadcasters in the UK

are believed to be supportive of the changes.
One radio executive, Paul Angus, deputy
managing director and sales director for
GWR Radio, which serves 1.5 million
adults near Bath and Bristol, told BROAD-
CASTING: “] believe it will be good news to
have more radio. Broadcasters welcome the
competition:[and] the advertising communi-
ly is keen to see more choice. The demand
by advertisers is not yet great enough [to
support several hundred new commercial
independents], but we need the increased
coverage™ to begin atltracting the additional
dollars.

Angus said independent broadcasters
were still unsure, however, of certain as-
pects of the proposed reforms, including
whether new community radio services
would be expected to serve their audiences
on the basis of community or ethnic
groupings.

Also uncertain is whether the three new
national services would mirror the BBCs
successful pop music, talk and classical mu-
sic formats, or carry general interest pro-
graming. The former is preferable, Angus
argued, because it would mean a clearer
positioning for potential advertisers. o

NAB asks FCC for AM freeze

Association wants commission to
hold off until it has completed
proceedings on reducing interference

Citing the continuing economic and techni-
cal decline of AM radio, the National Asso-
ciation of Broadcasters called on the FCC
last week to put a frecze on applications for
new AM stations and major technical
changes of existing ones until the commis-
sion completes proceedings aimed at im-
proving AM radio by reducing interference
in the band.

In comments on the initial FCC inquiry
on ways to alleviate the interference among
AM stations, the NAB urged the FCC 1o
reverse its current policy of squeezing as
many stations as possible into the band.

“The alleged public benefits of increasing
numbers of stations have little weight where
each new ‘opportunity’ contributes to an
interference environment so egregious that
fewer and fewer listeners are attracted to the
band,” it said. “The NAB urges the commis-
sion to decide. at every available opportuni-
ty, that the most important public benefit at
the present time is reducing interference on
the AM band as a whole and improving the
quality of existing AM service.”

NAB President Eddie Fritts underscored
the message in a letter to FCC Chairman
Dennis Patrick. “While we are on the path
toward genuine AM improvement there
seems 10 be no communications policy sense
in putting new AM stations on the air, or
making major changes to existing AM sta-

(77%) are commercial operations.

stations offered dual indentification.)

And growing. The number of U.S. radio stations with “religious” or "gospel” formats is up
slightly more than 8% over last year, according to the 1988 Broadcasting/Cablecasting
Yearbook. A survey of U.S. stations by the Yearbook, which is set for March publication,
found 948 reporting religious or gospel format, up from 875 in the 1987 edition. Gospel and
religious stations constitute 8.6% of all U.S. stations (11,005) and, taken together, the third
largest group—behind adult contemporary and country and western. Of all gospel and
religious stations in the 1988 Yearbook, 576 (61%) are found on the AM band, and 728

Some of the 948 gospel and religious stalions may air secular programing. The Yearbook
allows stations to report up to three formats, but to claim any one they must devote at least 20
hours a week of air time to it. Stations that claim more than three are classified as variety
stations. Also, figures are slightly skewed by the fact that some stations report they are both
gospel and religious, resulting in a double count. {In the 1988 Yearbook. for instance, 22

l'HE'ALTH

RADIO REPORTS ViA SATELLITE FROM
THE JOHNS HOPKINS MEDICAL INSTITUTIONS

Broadcast-quality wraps and cuts on timely medical and health topics, designed to
fitinto your newscasts. Information your listeners want, on subjects such as:

« AIOS « HIGH-RISK PREGNANCY » CANCER
« ALZHEIMER'S DISEASE » HEALTH CARE COSTS + BIRTH CONTROL
« HEART TRANSPLANTS « ALCOHOLISM = and much more.

The service is free, fed weekly in bulk via SATCOM 1R and WESTAR IV,
To find out more, call 301-955-2849.
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tions, under the same rules and policies that
clearly have led to the current problems on
the band.”

In the comments, the NAB also said its
call for a freeze does not extend to the new
1605 khz-to-1705 khz band that has been set
aside for AM broadcasting by international
agreement. “We do not oppose the introduc-
tion of new station opportunities that have
the potential to serve AM listeners in un-
served communities and/or without creating
or receiving additional interference.”

Other broadcasters called on the FCC to
go slow in permitting new service on the
band. The Clear Channel Broadeasting Ser-
vice, a consortium of clear channel AM
station owners. also said that the AM band

“has deteriorated from increasing interfer-
ence. Beforc permitting additional signal
levels on the AM channels, the commission
should come to grips with the plain fact that
adding additional nighttime operations will
not necessarily redound to the overall bene-
fit of the listeners if the effect is an increase
in interference.”

Group W said the FCC should not autho-
rize new “substandard™ stations. “While it
may have some superficial appeal in the
sense of permitting further opportunities for
new stations, it is not a spectrally efficient
approach,” the broadcaster said. “The com-
mission should be devising ways to elimi-
nate present interference conditions, not
creating new pockets of interference.” O
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Come together

The NBC Radio Networks is expanding its
affiliate relations department for the NBC
Radio Network and Talknet in New York and
combining the affiliate relations operations
of NBC's young-adult Source network with
that of its parent company, Westwood One,
in Culver City, Caliif.

As part of the restructuring, Gig Barton
and Patti Le Mon, regional affiliate relations
directors for the Source, have been named

to the same capacity for the NBC Radio
Network and Talknet. The consolidation
move to the West Coast, however, will result
in two layoffs: Nancy Cook, director of
affiliate relations for the Source, and Lisa
Britto, manager of program clearances for
NBC Radio Entertainment, NBC Radio
Networks' program distribution unit.
According to Steve Souie, vice president
and general manager of the Source: “The
Source reorganization takes advantage of
the obvious synergies that exist between

October 27, 1987

WOMP Incorporated

(a wholly owned subsidiary of Heritage Broadcasting Group}

has acquired

WOMP AM & FM
Bellaire, Ohio

from

Robert Dodenhoff and Daniel Wachs

The undersigned initiated the above, assisted in the negotiations and

acted as a broker for the transaction.

Richard A. Foreman Associates

Media Brokerage & Consulting

330 Emery Drive East
Stamford, Connecticut 06902
203/327-2800
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the network and Westwood One'’s
programing and strengthens the Source'’s
positioning as a contemporary youth
network.”

Fame is name of game

Emerson Radio, the North Bergen, N.J.-
based consumer electronics manufacturer,
iS commemorating its 75th anniversary in
the business with the establishment of the
Emerson Radio Hall of Fame next May at
New York City's Empire State Building. More
than 15 inductees will be selected from
such categories as entertainment, news,
sports and technology, said William Lane,
Emerson chairman.

Among the panel members voting on
inductees, according to Lane, are
sportscaster Howard Cosell, radio and
television personalities Dick Clark and
Casey Kasem; MTV founder Bob Pittman;
former Vice President Walter Mondale;
wOR(AM) New York radio personality John
Gambling; Inner City Broadcasting
President Pierre Sutton; and retired NBC
Radio correspondent Russell Ward,

Strength in numbers

The Keystone Broadcasting System, New
York, an unwired spot radio network
specializing in stations outside the top 100
markets, and Media General Broadcast
Services, also New York, a media
placement company, have entered into a
joint marketing agreement for radio
stations in "C" and "D" counties. Richard A.
Foreman Associates brokered the
transaction.

Open for business

Gary Stevens, a partner with Wertheim
Schroder & Co., a New York investment
banking house, and the former president of
Doubleday Broadcasting, has set up a new
company that will be involved in broadcast
mergers, acquisitions and investment
banking services. The new firm, Gary
Stevens & Co., will specialize in radio
dealings. It is located at 230 Park Avenue in
New York.

Cohen’s new venture

Lita Cohen, former president of Orange
Productions, a Narberth, Pa., radio
program supplier, said she has sold her
50% interest in the company to co-founder
Sid Mark, host of the Sounds of Sinatra
show distributed by Orange, and has
established a new radic programing
venture, Lita Cohen Radio Services. The
first project, said Cohen, is a new weekly,
one-hour series, Celebrity Hotline, hosted
by veteran radio and television personality,
Arlene Francis. (Francis is currently heard
over WOR[AM] New York).

The program, which has a target debut
date of April 1, will be produced by Earl
Blackwell, publisher of the Ceiebrity
Register. Cohen, who said her new
company will concentrate on station
clearances for various program products,
will continue to be based in Narberth.
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‘Murder, She Wrote’

USA Network buys network prime
time series for over $30 millicn

The USA Network acquired Murder, She
Wrote last week. in the largest programing
outlay in the eight-year-old cable network’s
history. Sources estimated the purchase of
the 111 episodes of the serics for an exclu-
sive six-ycar window at morc than $30
million.

The purchase by USA, owned by MCA
and Paramount, which followed the Decem-
ber buy of Miami Vice. had been rumored
for some time.

USA Network President and Chief Ex-
ecutive Officer Kay Koplovitz said the ac-
quisition of a network series ranked in the
top 10 is a first for a cable network. She said
the purchase of the program would probably
prevent the cable channel from acquiring
more off-network hours for its schedule next
fall because it witl require “an increase in
the basic cable channel's revenue streams.”
Also. USA will have to step up its marketing
plans. Indeed. David Kenin, senior vice

Angela Lansbury, ‘Murder, She Wrote'
president of programing, said that USA
would not be a player for St. Elsewhere.

Koplovitz suid she anticipates cable oper-
ators “will be very supportive” of the buy.

to appear on cable

Murder. She Wrote will be scheduled in
prime time. She added that if the scries does
a four rating in its first month on the air.
USA will deem it a success.

MCA-TV called the sale to the cable
network a “pre-syndication” window. MCA-
TV Group Chairman Al Rush said the cable
sale is part of MCA-TV’s philosophy of
giving its softwear many windows on a
variety of channels.

Like Miami Vice and Cagney and Lacey
(sold by Orion to Lifctime)., Muider, She
Wrote was having difficulty getting off the
ground in the syndication marketplace. now
a familiar story for hours in syndication.

Muvrder, She VWrote appcals primarily to
older audiences, making it difficult for af-
filiates to schedule in carly fringe as their
news lead-in (the time period when off-
network hours are often scheduled on those
stations). In fact. Murder, She Wrote is the
oldest skewing serics on the threc networks
currently, with 35% of its audicnce consist-
ing of women 50 and older and 22.4% of its
audience consisting of men 50 and older. U

‘Average’ Super Bowl still helps ABC to weekly win

Broadcast places 10th in household
delivery for Super Bowls, tenth in
all-time audience delivery

By Super Bowl standards, the ratings for
ABC'’s second telecast of the event, on Jan.
31, fell in the middle of the pack. Nielsen

reported an average 41.9 rating and a 62
share for Super Bowl XXII, placing it 10th
among Super Bowls in houschold delivery.
The program ranked fifth on the all-time
audience delivery list with 110 million
Viewers.

But the game did help third-place ABC

capture its second weekly win of the season
in the prime time houschold race, putting it
within two-tenths of a rating point of second
place CBS. For the week ending Jan. 31,
ABC averaged an 18.2/29. followed by
NBC, 15.1/24. and CBS, 12.1/20. For the
first 19 weeks of the scason. the standings

“Wonder' 35:

Nielsen

Net Show AGB Nielsen Net Show AGB
41.9/62 A Super Bowl XXII. full game 1. 37.6/57 36 13.4/24 CEqualizer 32. 14.1/25
35.4/60 A Super Bowl XXII, Kickoft Il 37 133119 C Newnart 35 13.620
28.3/44 N Cosby Show 3. 30.0/44 38 13.2/125 A Spenser: For Hire 54. 10.7119
25.7/41 A Super Bowl XX, postgame 7. 22535 39. 13.2/20 C Designing Women 30. 14.421
24.5/38 N Different World 4. 285/42 40 12.9/19 C Jake and the Faiman 37. 133720
24.0/34 A Growing Pains 8. 22032 41 12.820 CSimon and Simon 43. 12.619
23.7/39 N Golden Glrls 5. 24.7/39 42, 12.421 C Hailmark Hall of Fame  29. 145/24
22.9/35 N Cheers 6. 244/36 43. 12.4720 C Cagney and Lacey 47. 12.020
22.8/33 A Who's the Boss? 10.  20.9/31 44, 11.8/17 N Family Ties 44, 12418
22.0/34 N Night Court 9. 209/32 45 11.7/20 C High Mountain Rangers 60 9.8/16
21.0:3¢ N NBC Tuesday Movie 1. 202/33 46. 11.6/18 N NBC Sunday Movie 38 13221
18.5/27 N Matlock 13. 19.8/29 47. 11.818 A Mr. Beveders 39. 13.v21
18.3/31 N Amen 12, 201732 48 11.3/19 C Snoopy: The Musical 45 12.4/20
17.9/31 A VWonder Years 21. 15927 49, 11.317 C 60 Minutes 33 137720
17.9/28 A Head of the Class 20. 16.0/25 50. 11.0118 A Doliy 56. 10.6M17
17.8/34 A American Music Awards 28. 145/22 | 51 11.0/18 A Slap Maxwell Story 55. 10.6M17
17.3'25 NALF 16. 17.7/25 52 11.0/16 C 48 Hours 49. 1817
17.1/27 A Perfect Strangers 22 15825 I 53. 10.8/19 A Full House 50. t1.619
16.9/25 A Mconlighting 24. 150122 54. 10.8117 C Tour of Duty 51 11417
16929 NLA Law 18. 16.1/27 55. 10.8/15 N My Two Dads 52. 11.2116
16.6:27 N 227 14. 18.7/30 56. 10.720 N J.J. Starbuck a2 127822
16.4/28 C Knots Landing 18. 16.0/27 57. 10.1/16 N Beverly Hills Buntz 53. 11.0/17
24.7/25 N NBC Friday Movie 25. 14.9:24 58. 10.0118 C Wiseguy 59. 10.0018
14.4726 A Dynasty 41. 12.7:22 59 9.6/15 A ABC Thursday Movie 63. 9.4/15
14.4/24 N Facts of Life 17, 16.5/28 I 60. 9618 C West 57th 57. 10.2/18
14220 C Murder, She Wrate 26, 14921 61 9316 A Ohara 65. 84814
14.2:23 C Magnum, P! 31, 142722 62. 9.3/17 N St Elsewhere 58. 10.1118
14.2/22 N Highway to Heaven 15. 17.9/28 63. 8815 A Thorns 62. 9.4/15
13.9/25 A 20/20 27. 14.6/25 64 8.7/15 C Houslon Knights 67 7.4/12
13.9/22 A Thirtysomething 48. 11.9/20 65. 8.1/14 A Sledge Hammer! 64. 8.8/14
13.7/22 C CBS Sunday Movie 34, 136/21 66 8.1/13 Ciaw and Harry McGraw 61, 9.5M15
13.7/21 N Cheers € 24.4/38 67. 7.3/11 N Qur House 66. B8.012
13,5/20 N valerie’s Family 36. 13519 68. 7.1/11 A Charmings 68. 6810
13.5/24 N Miami Vice 46. 12.1/21 69. 59/10 NOn the Edge 69. 651
13.4/21 A Hoopenman 40.  13.0/20
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are: NBC, 16.4/27. CBS,
ABC, 13.4/22.

Taking advantage of the huge audience
lead-in, ABC launched a new midseason
comedy after the Super Bowl called The
Wonder Years. The program drew a
17.9/31, according to Nielsen. A network
spokesman said the fall-off was because the
program was targeted more toward a youn-
ger and female audience than the male-

13.6/22, and

dominated Super Bowl. He also said the
drop was in line with previous ratings for
new programs launched after the Super
Bowl. Last year. CBS's Super Bowl telecast
averaged a 45.8/66. while the premiere of
the long-since-canceled Hard Copy aver-
aged a 19.8/33.

AGB numbers for the game were much
lower than Nielsen's, averaging only a
37.6/57. AGB has no past record of measur-

ing audiences in the U.S., but the number it
calculated for the game would make it the
fourth lowest Super Bow] rating in the 22-ycar
history of the event, surpassing only the first
three Super Bowl games {1967-69). AGB
reported that Wonder Yeqrs averaged a
15.9/27. The lower AGB numbers are consis-
tent with a season-long trend in which its
ratings have been significantly lower than
those reported by Nielsen.

CBS promotes ‘Television you can feel’

New prime time campaign from
Backer Spielvogel Bates aims
to draw yuppy audience

CBS-TV introduced a new promotional
campaign for its prime time schedule last
week, targeted at the younger. upscale audi-
ence that the network’s schedule is after. The
campaign, which will run on CBS-TV affili-
ates, on radio and in print, has as its theme,

TOUR OF DUTY
S0 POWERFUL YOU CAN FEEL IT

TNURSDAVS@WPHW..‘

“Television you can feel.” The new cam-
paign will complement rather than replace
the existing “CBS spirit” canmpaign, accord-
ing to Wamren Spellman, vice president,
advertising and promwotion, tor CBS.

The series of more than a dozen 20-

second television spots, the work of Backer

Spielvogel Bates, was unveiled at the CBS
affiliate board mweeting (where they report-
¢dly received a standing ovation). CBS as-

signed BSB the $50-million account in Sep-
tember. Prior to that, CBS's prime time
promotional campaigns had been handled
by a number of agencies, including Doyle
Dane Bernbach, Ogilvy & Mather, Jacobs &
Gerber and several “boutiques. ™ CBS decid-
ed in late 1986 to move the promotion
handled by those agencies to a single
company.

Spellman said that the promotions that

viewing agency proposals on. Spellman
added that Tisch also upped the budget for
the project when that became necessary.
Each on-air television spot begins with a
few estabhshing words on a black screen,
followed by footage of a show, and finally
another black screen and the tag line in
which the particular show is called so “pow-
erful” (Tour of Duty). “romantic.” (Beauty
and the Beast) or “riveting” (The Equalizer),

A

FRANKS E
SO SPICY YOU CAN FEELIT

MONDAYS @ &aomaomry

began airing last week represent the first
stage of the campaign, which Spellman said
was introduced now because BSB had com-
pleted the project and “there was no point of
waiting for fall.” He added that the agency
completed the entire project in an “unbelic-
veably short time™ for such a campaign.
CBS president and chiet executive oth-
cer, Laurence Tisch, is said 1o have taken an
active interest in the campaign, from re-

SyndicationaMarketplace

o WISEQUY
SO INTENSE YOU CAN FEEL IT

MONDAYS @ 10/9PM X002

___BEAUTY AND THE BEAST _
‘S0 ROMANTIC YOU CAN FEEL IT

FRIDAYS @8/7 PM L

“you can feel it.” There is a voice-over on
all or part of each spot.

The Frank's Place spot begins with the
words “Hit Recipe.” followed by shots of a
fadelful of Jambalaya (“At Frank's Place
they’re serving up Jambalaya™), a clarinet
(*with a little bit of jazz™). “and just a little
bit of voodoo™ (a rattle bearing the face of
serics star. Tim Reid). The spot ends,
“Frank's Place. So spicy youcan feelit.” O

e = 1|

Buena Vista Television said two series it introduced for fall 1988
debuts are now a firm go: Chip "n’ Dale’s Rescue Rangers, a spin-off of
Buena Vista's animated half-hour; DuckTales, now cleared on 55
stations, and Live with Regis and Kathie Lee, the one-hour national
version waBC-Tvs The Morning Show. now cleared on 66 stations
covering 49% of the country. Rescue Rangers stations include five of
the Tribune stations—wrix(Tv) New York, wGn-Tv Chicago, WGNX(TV)
Atlanta, kwGN-Tv Denver, and wenO-Tv New Orleans—and kTvu(Ty)
San Francisco, woio(tv) Cleveland (Shaker Heights, Ohio) and
wPGH-TV Piltsburgh. Live with Regis and Katiie Lee clearances
include kHJ-Tv Los Angeles, wcau-Tv Philadelphia, wcco-tv Minne-
apolis, wTvJ(Tv) Miami and kusa-Tv Denver.

Buena Vista has alse given a firm go for the second seasons of
Win, Lose or Draw, Siskel & Ebert and the Movies and third and
fourth season renewals for DuckTales.

a

Multimedia reports it has renewed Donainee in multiyear deals on

wnBC-TV New York and kNBC(Tv) Los Angeles. Donakue appears in

b
214 markate o

Lionheart Television, the BBC's sales and distribution company in
the U.S., is moving its corporate headquarters from Los Angeles to
New York, effective March 1. John Reynolds, head of the BBC Enter-
prises commercial activities in North America said that "in a business
sense, to have our distribution company that far from London makes
things difficult to control. We're now in a place where management can
come and go" with greates ease, he said. Reynolds added that with
60%-70% of Lionheart's business with stations or channels on the East
Coast (HBQ, wrss-v Atlanta, WW Entertainment, various PBS sta-
tions, among others) was another reason for the move. Lionheart
President Frank Milier and Taye Voye, executive vice president, will
leave the company when it moves.
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ABC moves and shakes lineup in prime time

Network will introduce three new
series, move five, bring back two

In a move to invigorate its sluggish prime
time schedule, third-place ABC next month
will introduce three new series for limited
trial runs, move five programs into new time
periods and bring back Hotel and Buck
James. ABC Entertainment President Bran-
don Stoddard said the network will also add
more limited series to the schedule later in
the spring.

During the first phase of its spring reshuf-
fling plan, the network will move its highest
rated show, Growing Pains, from Tuesday to
Wednesday night and drastically alter its
low-rated Thursday and Friday lineups, In
all, ABC plans to change five nights of its
prime time schedule over a three-week peri-
od in March following its coverage of the
winter Olympics.

To make room for the additional series,
the network will cancel the ABC Thursday
Night Movie, which has fared poorly against
the strong NBC Thursday night lineup. The

movie will have its last airing Thursday
(Feb. 11). ABC will also remove The
Charmings and Sledge Hammer! after their
airings this week (Feb. 11.and 12), but the
network intends to bring them back later in
the year.

The three new series consist of two one-
hour dramas and a half-hour comedy, The
Wonder Years, from the Marlens/Black Co.
and New World Television. The sitcom,
which tied for 14th place during its post-
Super Bowl debut Jan, 31 with a 17.9 rat-
ing/31 share, deals with the recollections of
a man who grew up in suburbia during the
late 19607s.

In Probe, from Westland Productions, a
“super genius” uses scientific techniques to
solve crimes. Supercarrier, a Richard
Maynard/Real Tinsel production in associ-
ation with Fries Entertainment, focuses on
the personal and military lives of the crew
aboard a “super” Navy aircraft carrier.

ABC’s stunting begins Tuesday, March 1,
with the first of a two-part Growing Pains
episode that will conclude in its new time

period at 8 p.m. Wednesday, March 2.
On Thursday, March 3, the two-hour pilot
of Probe will air at 8 p.m. and return in hour
form the following week. Buck James, this
season’s 62d-ranked series, will return in its
new time period at 10 p.m. March 3.
ABC will move 27th-ranked Perfect
Strangers to 8 p.m. Fridays on March 4 as
an anchor for Fuil House at 8:30 p.m., Mr.
Belvedere at 9 p.m. and The Thorns at 9:30
p.m. With the move of the four series into
new time periods, the network hopes to
shore up its last-place Friday night lineup.
On Sunday, March 6, Supercarrier debuts
with a 90-minute pilot at 8 p.m., and there-
after will air at 8-9 p.m. The ABC Sunday
Night Movie will be cut to 90 minutes.
The following Thursday, March 10, Aar-
on Spelling’s Hotel returns at 9 p.m. The
series, which ranked 72d in the season-to-
date totals, was yanked from the schedule a
few months ago.
To complete the schedule, The Wonder
Years debuts at 8:30 p.m. on Tuesday,
March 15. b
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Turner to offer PPV

Turner Broadcasting System plans to take
its first crack at the national pay-per-view
market with two professional wrestling
specials during the next year, according to
Steve Chamberlain, vice president and
general manager of TBS's Turner Home
Entertainment (THE) subsidiary.

The live specials, scheduled for next July
and the following December or January, will
be produced by the National Wrestling
Alliance and Jim Crockett, which currently
have wrestling programing on TBS and in
broadcast syndication. Each event will be
two-and-a-half-hours long with at least 10
bouts and will be priced between $14.95 to
$19.95 depending on when viewers order
it.

THE expects to clear a minimum of six
million cable homes, with a 6% buy rate,
said Chamberlain. THE, exclusive
distributor of the events, has already
discussed the offerings with three PPV
national networks—Request TV, Viewer's
Choice and Home Premiere. Whether THE
or Turner Cable Sales will market to stand-
alone cable PPV systems is now being
determined.

Proceeds from the events will be split
half-and-half with cable operators carrying
them, leaving THE to share an undisclosed
percentage of the remainder with Crockett.

TBS, whose only previous PPV
experimentation has been selling a
package of TBS-owned Atlanta Hawks
basketball games on Prime Cable in
Atlanta this season, began to see
wrestling’s audience potential following the

sale of six original wrestling videos
produced and distributed by THE,
Chamberlain explained. Five of the tapes,
priced at $39.95, sold more than 30,000
units, considered high for such specialized
material.

Contender for KMOV(TV)

Mark Wedlinger, the chairman of Hit Video
USA, the Houston-based music video
network that has a $250-million antitrust suit
pending against Viacom’s MTV
(BROADCASTING, May 18, 1987}, has
challenged the license of Viacom's KMOV(TV)
St. Louis. Wodlinger explained his reasons
for pursuing the station: "MTV may be
vulnerable if they are judged to have been
involved in anticompetitive practices and |
want to be there to pick up the pieces.”
Hit Video claims MTV entered into
exclusive contracts with record
companies, delaying Hit Video's access to
videos for six months. Wedlinger stressed
that he was not interested in a settlement
and if the license challenge is successful,
he intends to move back to the area, where
he owns a residence, and run the station. A
spokesman for Viacom dectined comment.
In other news, Hit Video USA has
restructured its operations by
concentrating on programing to its affiliated
broadcast stations and dropping its 24-
hour service to cable systems. The music
video service has faced an uphill battle
against MTV, which is seen in more than 37
million cable homes. Hit Video reaches two
million cable and TVRO homes. "Once the
FTC investigation into MTV practices and
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our pending antitrust suit are resolved, we
hope to serve the cable industry once
again,” said Hit Video owner Connie
Wodlinger.

Hit Video cut its work force from 50 to 20
two weeks ago, coinciding with its decision
to concentrate on broadcast stations. A
spokesman said most of the 23 stations run
Hit Video programing about seven hours
per day in the down time after midnight.

In addition to its overnight service, Hit
Video plans to expand its syndicated
offerings to broadcasters. It will market four
shows at the NATPE convention,
Countdown USA (in three-hour and one-
hour versions) and The New Music
Review, Women in Rock and Hit Video
Dance Jam, all one-hour programs.

Customer service competition
HBO will launch a sweepstakes promotion
for customer service representatives in
March aimed at heightening their
awareness of cable television programing
as the industry heads toward National
Cable Month in Aprit. Some 145,000 CSR’s
will be eligible for the HBO/Cinemax World
of Difference Sweepstakes, open to
personnel at HBO's 7,000 affiliated cable
systems.

CSR's contestants will answer questions
about HBC and Cinemax programing and
effective customer service techniques on
an entry card. After returning the cards to
HBO, the pay service will draw 700
winners. The top prize will be a week's trip
for two to Paris. Other prizes include two
Hawaiian vacation, five Caribbean cruises
and 15 tickets for airfare in the U.S.



Engineers come

SMPTE focuses on two changes:
from NTSC to HDTV transmission and
from analog to digital videotape

In a setting where a bit of broadcasting’s
past. radio’s Grand Ole Opry. is memorial-
ized, the Opryland hotel in Nashville. the
future of television was the topic when the
Society of Motion Picture and Television
Engineers held its 22d annual television
conference there. Jan. 29-30, under the
theme “Technology in Transition.™ The tran-
sitions television broadcasters are facing:
signal transmission and production from the
current NTSC standard to high-definition
and videotape technology from analog to
digital.

The high-definition television discussion
centered on the Japanese-developed 1,125-
line, 60-hertz production standard adopted

to terms with transition in Nashville

by the Advanced Television Systems Com-
mittee last month (BROADCASTING. Jan. 11)
and is nearing the end of the standardization
cycle with SMPTE. But several questions
still remain as to how to deliver HDTV to
the home. If it’s not done over the air. then
satellites. fiber optics, videotape and laser
disks are waiting to fill the void. And in case
broadcasters don’t wish to convert their sta-
tions to HDTYV, ideas were given on how to
transmit  enhanced-definition television
(EDTV) to American viewers.

The differences were clarified in applica-
tions between the established world digital
videotape format and the newer proposed
digital format that is designed to be less
expensive for broadcasting use. D-1, the
component digital format, adopted in 1986
by the International Radio Consultative
Committee (CCIR), was shown to be a pow-
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No more floor. SMPTE held an exhibit in conjunction with its TV conference for the last time
this year. *The strength of the meeting is the technical papers,” said M. Carlos Kennedy of
Ampex, president of SMPTE, in describing a report fram SMPTE's Presidential Advisory
Council. Setting up exhibits, he said, is "a burden on the manufacturers.”

Above, TV conference attendees view a high-definition television screen at the Cinema
Products Corp.'s exhibit {see story, above), one of the 15 booths at this year’s show. Exhibits
at the TV conference have in the past been restricted to equipment reiating to technical
paper topics. At next year's conference, Kennedy said, SMPTE will encourage companies to
set up larger-scale technical demonstrations, especially HDTV and EDTV demonstrations.

Two technical demonstrations were held at the 1988 conference. One demonstration
presented by the Independent Television Assaciation (ITVA) of England was equipment for
the S (studic)-MAC component analog system. S-MAC was designed to interface compo-
nent and composite signals in the European PAL standard. ITVA showed a 525-line, NTSC-
compatible version, currently being studied by SMPTE. Further demenstrations of the studio
equipment are planned for the International Broadcasting Convention in England next
September and perhaps at the National Association of Broadcasters cenvention in April.
ITVA is a nonprofit organization formed by 16 British production companies. S-MAC equip-
ment is manufactured by the English company. Vistek.

Another demonstration, sponsored by SMPTE'S working group on professional/studio
picture monitor systems, was on postproduction monitor calibrations and specifications.
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erful tool for use in production and post-
production studios to be used in tandem with
computer graphics and effects equipment.
But there was some question from the post-
production world as to D-1s adequacy for
even high-end applications.

Meanwhile. the composite digital D-2.
now under consideration for standarization
by SMPTE. was discussed in terms of being
the format of everyday use for the broad-
caster. Whether anather digital format, in
either half-inch or 8 mm tape. will also be an
everyday tool for broadcasters or become a
postproduction staple was another question
that needs to be studied.

“New frontiers are all around us—some
much closer than we think.” said SMPTE’s
editorial vice president, Howard T. La Zare,
senior vice president of engineering, Deluxe
Laboratories Inc., Hollywood. *"Our confer-
ence provides a unique opportunity to wit-
ness first-hand the most advanced
technologies.”

The 1988 TV conference was compared
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1o the 1982 conference by SMPTE President
M. Carlos Kennedy, director, long-range
planning, recording systems, Ampex Corp.,
Redwood City, Calif. The theme of that
conference, also held at the Opryland hotel,
was “Tomorrow’s Television.” He noted that
the futuristic technologies of 1982, like
HDTYV and digital videotape, are the transi-
tion problems of today. Facing transition, he
said, is the central purpose of SMPTE.

But in a luncheon speech to the society,
Joseph Flaherty, vice president and general
manager, CBS Engineering and Develop-
ment, warned that too often scientists and
engineers are not willing to make bold leaps
into the future. He divided engineers into
two groups—futurists, who view technol-
ogy from a Jules Verne-like perspective, and
the “‘unimaginative.” And he confessed that
in his first article for the SMPTE Journal,
he predicted that videotape could never
compete with the quality of 16 mm film.

But while scientists must be futurists,
Flaherty also claimed they must know when
o stop researching and implement their
ideas. He made his point by quoting heavily
from such diverse sources as Shakespeare’s
Macbeth, to trade journals of the 1920’s and
"30s. He also quoted from the memoirs of
the recently deceased broadcast technology
pioneer, George Brown of RCA (“Fates &
Fortunes,” Jan. 18), quoting an episode
from the 1950’s before Brown was to testify
at the FCC in favor of the National Televi-
sion Systems Committee color television
transmission system he helped to invent. A
scientist from RCA called him 10 minutes
before he was to appear to inform Brown of
a breakthrough that would make NTSC ob-
solete. But Brown decided to testify for
NTSC because he knew “when to end the
dreams and to start building,” Flaherty said.

The SMPTE and the ATSC chose the right
time to begin standardizing the 1,125/ 60
HDTYV studio standard, according to Larry
Thorpe, director, studio products manage-
ment, Sony Corp. of America, Teaneck,
N.J. Thorpe’s speech, a last-minute addition
to the conference’s technical paper program,
was entitled “HDTV: A Perspective for the
Broadcaster.”

Last fall “a tremor went out through the
broadcasting industry,” Thorpe said, when
the advances in single-channel transmission
systems, such as the advanced compatible
system (ACTV) supported by NBC, began
to make some believe that 1,125/60 produc-
tion would not be friendly with the transmis-
sion system that would eventually be used in
this country. It was argued that there was no
need to standardize it until the mode of
terrestrial delivery was determined.

But Thorpe argued that “the broadcaster
cannot repeat the NTSC story and invent a
transmission system that then dictates the
production and everything else about the
system. We're in a new era of a high-quality
energy electronic system that has many,
many applications, and we must be friendly
to them all.” There are uses for HDTV, he
said, from industries that “dwarf”’ broad-
casting. Theatrical, medical and computer
graphics applications were among the uses
that will not be possible until a standard
exists.

In order for HDTV to flourish, he said

Flaherty

Thorpe

that production studios must be established
to create enough demand for mass produc-
tion to begin to lower the prices for studio
equipment. Today the cost of the equipment
that goes into such a studio is about three
times the amount it costs to stock a video
studio with the best high-end non-HDTV
equipment, he said. But mass production
could not begin, Thorpe said, without an
HDTV production standard. “When that
studio is there, the film community, program
producers and all of those other business and
industrial applications now will have a fight-
ing chance...Please put it in perspective,
Mr. Broadcaster.”

One of the possible HDTV applications
was demonstrated at the conference’s exhi-
bition by Cinema Products Corp. of Los
Angeles. Cinema Products has begun mar-
keting a 70 mm camera that shoots at 60
frames per second, as opposed to the world
standard 24 fps. The faster rate is more
friendly with the 60 hz frame rate of the
proposed HDTV standard. The camera is
designed to shoot film to be transferred to
high-definition videotape for theatrical use
in a process called Showscan. Showscan
Production Corp. of Culver City, Calif.,
which is working with Cinema Products,
plans to market its theater presentation sys-
tem as an improvement over today’s meth-
ods, with larger screens and digital sound.

The tapes shown using the Cinema Pro-
ducts camera at the demonstration were
transferred to tape by aligning an HDTV
camera to projected images. The next step in
the company’s progress, according to
Showscan’s Douglas Trumbull. is to build a
70 mm, 60 fps telecine. Showscan will be
successful, he said, because as the consumer
high-definition screens reach American
markets “it will force the theatrical industry
to upgrade as well.”

Standardization work on the 1,125/60
system is almost finished, but the group that
documented it, the SMPTE'’s working group
on high-definition electronic production,
will still have work to do, Thorpe said. He
listed digital interface and interlace scan-
ning as issues the group will be addressing
in the future. The working group, chaired by
Richard Stumpf, vice president, engineering
and development, Universal City Studios,
met in Nashville the day after the conference
closed.

The other side of the HDTV issue, trans-
mission, was also discussed. That standard-
ization task, which involves coordination
between ATSC, the FCC’s Advanced Televi-
sion Systems Committee and several broad-
casting and cable organizations and com-
panies, was compared to the moon landing
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in 1969 by Ed Williams of the National
Association of Broadcasters. “NASA may
have had it a little easier,” he said.

Ideas for terrestrial transmission within
the present 6 mhz provided by the NTSC
standard were presented by speakers from
the Massachusetts Institute of Technology in
Cambridge. William Schreiber said ‘“high-
definition television is not about better pic-
tures—it’s about money.” Therefore, he
claimed that a new transmission system in 6
mhz and completely compatible with NTSC
sets that would not force great expenditures
by broadcasters and consumers would be
preferable.

Schreiber’s MIT colleague, A.F Lipp-
man, presented two ideas on EDTV systems
in which “something is added to the NTSC
signal,” replacing some of the usual trans-
mission signal parameters. Such systems,
he said, would not be fully compatible be-
cause they would result in some degradation
on NTSC sets. One method, Lippman sug-
gested, would be to reduce the temporal
chromance in the signal—"It is 30 hz and it
needn’t be.” He proposed reducing it to 15
hz, which “produces no degradation,” he
said, and adding more luminance informa-
tion. This would increase luminance resolu-
tion to 40%, Lippman claimed.

His second proposal was to crop 12% of
the picture from the top and bottom of the
picture, eliminating about a quarter of the
picture. The extra signal space would pro-
vide for more resolution and wider aspect
ratio on high-end consumer receivers. On
conventional sets, there would be black bars
on the top and bottom of the screen, Lipp-
man said, but no degradation to the picture
itself.

Alternative forms of HDTV distribution
will be dominant in the future, rather than
terrestrial broadcasting, according to con-
sultant Koichi Sadashige of Berlin, N.J. He
foresaw that large HDTV sets, compatible
with videocassette recorders and videodisk
systems, will become common in America’s
family rooms and that smaller broadcast
receives will be located in other parts of the
home. He also predicted that consumer
HDTV VCR’s will be digital.

Another alternative will be digital fiber
optics. C. Robert Paulson of Artel Commu-
nications Corp., Hudson, Mass., said that
there are transmission problems as new
technologies develop that will not be possi-
ble to solve within the NTSC standard.
Besides HDTYV, digital sound and picture
transmission will also be in demand. Fiber,
he said, may be the solution. He predicted
that one day it will become the universal
form of picture transmission and that laser
disks will be the universal form of storage.
But to hasten that end. he urged SMPTE to
begin standardization proceedings.

Talk of the transition to digital videotape
centered on the differences between and the
advantages of both component and compos-
ite systems. Said Ampex engineer John
Whatney, the component digital D-1 is a
“no-expense-spared.  perfection forma-
t...Unfortunately, it is expensive,” he said.
D-1 was instead presented as the system for
the postproduction world. But there was
some discussion as to whether D-1 actually
is ideal for postproduction. There is no



doubt in the mind of Richard Taylor, manag-
ing director, Quantel Lid.. Berkshire, Eng-
land, that D-1 is superior. “D-1 in postpro-
duction rcleascs us from the almost
intractable problem of color film and color
code/decode chacracteristics that plagued us
for years,” he said.

But as digital cquipment is opening
doors, he claimed there are threats to CCIR
601. the document that established D-1 as a
worldwide standard. that could open the
industry again to the time and expense of
trying to create a new postproduction video
digital standard. The battle, Taylor claimed.
is between those who side with the eight-
digital-bit rate of CCIR 601 and those who
believe greater capability could be achieved
with a 10-bit rate. “Eight bits do work.™ he
claimed. “and there is no nced to put the 601
standard at risk.” Picture artifacts present
with the cight-bit rate arc noticeable. but
with techniques perfected by Quantel. he
claimed they can be climinated within the
CCIR 601 parameters. “The implications of
cxtending. amending or rewriting that stan-
dard on the basis of a single anomaly would
be serious indeed for the television and
teleproduction industries.” he said. Further-
more. changing to a new 10-bit standard
would result in greater expense: “the irony
of the whole aftair.” Taylor claimed. “is that
increasing the number of bits does not actu-
ally solve the problem™ because the errors
he described are not caused by the number
of bits involved.

But Peter Symies. production planning en-
gincer for the Grass Valley Group. Grass

Valley, Calif., argued that opponents of the
eight-bit rate are not opposed to CCIR 601.
“We have in fact never proposed that the 601
standard be changed in the least,” he said.
He claimed that Grass Valley merely pro-
posed the use of another standard. CCIR
606. which provides for intercennection of
digital signals with 10 bits. He agreed with
Taylor that **10 bits does not solve the prob-
lem. It merely allows you a little more
freedom in connecting some systems from
different manufacturers.”

D-2, because of its composite color char-
acteristics, Taylor said., “is optimum for
transmission and original recording but is a
disaster in postproduction.™ Ampex’s What-
ney listed the reasons for coming up with a
new digital standard, including increased
generation comparable to D-1 capability, but
in a form that will not result in the added
expense of component color conversion at a
typical TV studio. Those conditions *are all
met by D-2,” Whatney said.

D-2 was developed by Ampex and is
supported by Sony in the current proceed-
ings to standardize it at SMPTE. Thosc
procecedings are almost complete. Accord-
ing to Ampex’s director of marketing, video
recording systems, R. Bland McCartha.
there is great intcrest from the broadcast
community in D-2. Orders for the D-2 cart
machine. shown at last year’s National As-
sociation of Broadcasters convention. have
been heavy. Orders are not yet being taken
for the studio machine also shown at the last
NAB nor the spot machine to be shown at
the next one in April. “We're trying to hold

off customers at arm’s length until NAB. We
figured that was the only way to do it, to
give everybody an cven shot,” McCartha
said. “But if we werc taking orders, there
would be an awful lot.” Dcliveries of D-2
equipment are scheduled for the fourth quar-
ter of this year.

But what, asked Whatney. should the pa-
rameters of yet another digital format be?
He said the next one should be a small-
format system with all the capabilities of D-
2 but with postproduction capability as well.
With techniques avilable today, he said a
small-format system could be developed
and taken successtully through the standari-
zation process within five to scven years. He
suggested the best format would be an 8 mm
system, rather than the alternative half-inch,
and with evaporated metal tape rather than
metal particle. “These things are not pie in
the sky.” Whatney said. “They are things we
can achieve right now.”

David Fibush of Ampex. the new chair-
man of SMPTE’s TV recording and repro-
duction technology committee. said therc is
currently no move to standardize a digital
small-format. A study group is now looking
at the question. Last ycar. a scparatc uscrs
group produced a rcpart on digital small-
format recording that will be examined at
future committec meectings. According to
Fibush, other issues besides tape width will
be whether the format should be composite
or component, whether it should employ bit
rate reduction and whether it should be de-
signed for studio and postproduction appli-
cations as well as ENG. a
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Each Fellow works with a faculty adviser to develop an individual-
ized academic program of course work in such fields as law, econom-
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seminar dealing with such fundamentals as First Amendment issues.
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Stipends are normally equivalent to full-time salary for the six-month
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June 1. The 1988-89 Program begins September 19, 1988.

The William Benton Fellowship Program at The University of Chica-
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producers, writers—to expand their expertise on essential issues, free
from deadline pressure. The Program is sponsored by the William Ben-

PLEASE PRINT

NAME TOTAL YEARS OF PROFESSIONAL EXPERIENCE
TITLE STATION/NETWORK
ADDRESS TELEPHONE

Broadcasting Feb 8 1988

4 n-



NRB adopts full financial disclosure plan

Annual convention features
accountability theme and four
Republican presidential candidates

Most speakers and attendees at last
week’s 45th annual National Religious
Broadcasters convention in Washington de-
clined to refer to PTL or Jim and Tammy
Bakker by name, using phrases such as “last
year's scandal” or “the two transgressors.”
But it was clearly in response to the PTL
scandal that NRB voted 324 to 6 last
Wednesday to make its Ethics and Financial
Integrity Commission (EFICOM) a perma-
nent and mandatory part of its code of eth-
ics, thereby punctuating its convention
theme: “Accountable to God and Man: 45
Years of Service and Integrity.” Adoption of
the new internal standards, members hope,
will restore public confidence damaged in
1987.

In its effort to police its own, NRB’s
EFICOM will require that each of the 1,300-
plus member organizations obtain and sub-
mit an annual independent audit report that

Armstrong

itemizes sources of income, expenditures
and compensation of ministry officers and
principal on-air talent; that fund-raising ac-
tivities be kept on file for review of methods
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and truthfulness by the commission; that
financial authority be spread out among
more than one person, and that, by Jan. I,
1990, a majority of a member’s board of
directors be other than family, staff or em-
ployes. (An amendment exempting minis-
tries with less than $100,000 annual dona-
tion income from the last requirement was
adopted the day before the final EFICOM
vote.) Up to a point, said NRB Executive
Director Ben Armstrong, the smaller minis-
tries will not have to obtain an audit, but all
members will have to make an annual report
available to any interested party. Informa-
tion on compensation to individuals, consid-
ered proprietary, will be examined by the
commission only and there kept in strict
confidence.

The “electric church™ is growing at a rate
of one new radio station per week and one
new television station per month, said Arm-
strong at a press conference Monday, Feb. 1.
And the convention last week offered its
4,000 attendees over 40 workshops and 300
exhibitors designed to help them handle
such an expanding market.

Despite the good news, the ethics propos-
al, requiring full financial disclosure for the
first time in association history, provided
undercurrents of reticence, indignation and
tension to much discussion and activity at
the Sheraton hotel in Washington Jan. 31
through Feb. 3. “Our profound feeling,”
said NRB President Robert Cook, “is that an
organization as large as we have become
must learn to regulate itself, or we shall
indeed be regulated by others.”

Resemtment toward the Bakkers, whose
actions, said Armstrong, “‘put more teeth”
into the requirements, was evident on the
convention floor. Some members subscribe
to the independent seal-of-approval organi-
zation, the Evangelical Council for Finan-
cial Accountability (ECFA). EFCAs re-
quirements are similar to EFICOM,
including the requirements concerning the
board of directors, audits and submission of
fund raising appeals. Membership in EFCA,
which includes ministries with and without
broadcasting interests, was in the past en-
couraged by NRB leadership, said Cook.
“NRB regularly gave [EFCA] promotion in
NRB magazine—free notices, ads, that sort
of thing.”” And, he said, “EFICOM was not
formed either to compete with or to supplant
the work of EFCA.”

Attendees around the convention disa-
greed on which of the accountability sys-
tems is more demanding. PTL trustee David
Clark said last week that EFCA “tightened
up their requirements to meet EFICOM™ last
October. But there were reports that EFCA
failed to discover wrongdoing at PTL when
it was a member. “I can’t speak for EFCA,”



said Cook. “l know they found difficulty in
getting at the truth of the matter. They told
me quite frankly that they did not get true
reports.” Nevertheless, because it already
has the tacilities to do so. Oakton. Va.-based
EFCA will be charged with administering
EFICOM. In any case. without EFICOM,
the majority of NRB members would an-
swer 1o no cstablished disclosure require-
ments from cither group. And, added Arm-
strong, EFCA’s guidelines could not be
expecled to address the specific nature of a
broadcasting organization.

When asked how EFICOM might have
prevented the PTL scandal, Cook said. “All
I can tell you is that the regulations require
openness about finances. a certified public
accountant statement and audit and revela-
tion of salaries and perks. All of these
things. if they are brought into the open,
will reveal what really is going on in any
given ministry. [With EFICOM|.” he said.
“we will be as tough as we nced to be,
number one. to get the truth. and. number
two, to line people up with preestablished
guidelines and regulations.™

For the first time. EFCA this year will
publish a list of those who tail their accredi-
tation process—reportedly only nine of the
over 400 listed in July 1987. Said Cook of
EFICOM, ""We may come lo a point when,
in the future. we will be releasing the names
{of those who have been rejected or decerti-
fied from NRB membership]. At this point.
we are assuming that...if you miss the
names of certain people [in the member list
NRB does publish]. you will know—will
you not?—that they are not part of that
certification...a de facto kind of notice.™
Although presidential candidate Pat Robert-
son avoided the EFICOM issue in his Jan.
31 opening plenary speech. he addressed it
directly at Monday's press conference. "I'm
particularly heartened.”™ he said, “that we as
an organization have hammered out a very
tough standard of ethics. which is something
that I've been working with Ben Armstrong

Robertson

for two or three years or longer to get
accomplished. It’s finally come to pass in
this particular session. and | commend the
broadcasters on this. I think it will be a very
posilive step forward.™ Armstrong. the as-
sociation’s executive director. had previous-
ly confirmed Raobertson’s carly involvement
in the EFICOM movement (BROADCAST-

Continues on page 110,

Changinoe—onds

WBBW(AM)-WQOD(FM)  Youngstown,
Ohio O Sold by Mahoning Valley Broad-
casting Corp. 10 H&D Broadcast Group for
$3 million. Seller is owned by John Cher-
pack. who has no other broadcast intcrests.
Buyer is Hartford. Conn.-based group of
four AM’s and four FM’s owned by Joel M.
Hartstone and Barry Dickstein. WBBW is on
1240 khz full time with 1 kw. WQOD is on
93.9 mhz with 50 kw and antcnna 280 fect
above average terrain. Broker: Americom
Radio Brokers.

WCCG-FM Folly Beach, $.C. O Sold by
Charleston County Wircless Co. to L.M.
Communications Inc. for 82 million. Seller
is owned by John T. Galanses and Frank R.
Kulisky, who have no other broadcast inter-
csts. Buyer is owned by Lynn M. Martin.
who also owns WLEG(AM)-WCOZ(FM) Lex-
ington. Ky.. and has interest in WKAZ(AM)-
WKLC(FM) St. Albans. W.Va. WCCG-FM is on
97.7 mhz with 3 kw and antenna 300 fect
above average terrain. Broker: Media Ven-
ture Partners.

KMGR-AM-FM Salt Lake City O Sold by
Transcolumbia Communications Ltd. to
Bingham  Communications Inc.  for
$1.922.000. Seller is owned by Dalc Ben-

nett, Harold Goldstein and Eric Hauenstein,
who have no other broadcast interests. Buy-
er is owned by Robert R. Bingham. [t also
owns KWCTTV Wenatchee, Wash., and
KKFX(AM) Seattle and recently bought KAYU-
Tv Spokane. Wash. (“Changing Hands.”
Oct. 19, 1987). KMGR is on 1230 khz full
time with 1 kw. KMGR-FM is on 107.5 mhz
with 46 kw and antenna 2,796 feet above
average terrain. Broker: Kalil & Co.

CABLE ——— |

System serving Colbert, Comer, Daniels-

ville and Hull, Ga. O Sold by Pcachtree

Cable TV Associates L.P. to TeleCommuni-
cations Inc. for estimated $3.5 million-34.5
million. Seller is owned by Armold Wither-
spoon and lerry Goodwin. who have no
other cable interests. Buyer is largest MSO
with over five million subscribers. It is
headed by Bob Magness. chairman. TCl
owns neighboring system in Athens. Ga.
System passes 3,500 homes with 2.150 sub-
scribers and 88 miles of plant. Broker:
Wualler Capital Corp.

Fuor other proposed and approved sales see
“For the Record,” page 116.
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Continues from page 109

ING, Jan. 25).

When asked whether, as President, he
would appoint an attorney general who
would pursue the Jim and Tammy Bakker
investigation, Robertson said, “I don’t in-
tend to appoint an attorney general to carry
out a vendetta against evangelical Christian
organizations. | can guarantee I'm not going
to do that, but I do guarantee that I'll have
an attorney general who’s fair to all people
and will prosecute the laws vigorously.”

Calling religious broadcasting “a pillar of
radio and television in our nation” since *“‘the
words of the gospel first flew like angels
over America’s airwaves” in 1921, and pro-
nouncing America “in the midst of a spiritu-
al revival,” President Ronald Reagan ad-
dressed a packed NRB presidential plenary
session Monday afternoon, praising their
accomplishments in helping “God's mes-
sage of salvation enter into millions of lives.
From the growth of radio and television
stations to the polls of George Gallup, we
see the signs of Americans returning to
God.”

But, the President said, “it hasn’t always
been easy. In the past few years, your crit-
ics—and | can’t help noticing how often
they are my critics, too—have decided to
take the actions of an isolated few and
portray all broadcast preachers as that kind.
It won't work.” The President was interrupt-
ed here, and a dozen other times, with a long
and loud ovation of handclaps and laughter.

Referring directly to the EFICOM vote,

Reagan said: “Long before the revelations
about one ministry, you were busy assem-
bling a board of ¢thics and a ¢code of conduct
for your entire people. And you have shown
that integrity is the comerstone of your
ministries.”

In keeping with the emphasis on political
as well as industry issues at the convention,
the President broadsided critics of political
activism on the part of association members.
“They talk about the constitutional guaran-
tee of religious liberty as if it were freedom
from religion—a prohibition on all values
rooted in religion. Well, yes,” he said, “the
Constitution does say, ‘The Congress shall
make no law respecting an establishment of
religion.” But then it adds, ‘*or prohibiting
the free exercise thereof.” "

The “they” the President was targeting
were narrowed to the judiciary when he
said: “The First Amendment protects the
right of Americans to freely exercise their
religious belief in an atmosphere of toler-
ance and accommeodation. As I’ve noted in
the past, certain court decisions have, in my
view, wrongly interpreted the First Amend-
ment so as to restrict, rather than protect,
individual rights of conscience.”

Soon after these introductory remarks,
the President’s address moved into calls for
support of current administration policies
not so directly related to broadcasting, al-
though of established interest to association
members. A call for prayer in school and
references to the administration’s present
drive to end federal support of family plan-
ning centers that provide abortion counsel-
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ing and services drew standing ovations.
The President devoted the balance of his
speech to calling for support for Nicaraguan
contras, bringing with him a visual aid in the
form of a Nicaraguan man in the audience
who, after Sandinista torturers cut off his
ears, Reagan said, professed his Christian
love to them and escaped to the United
States. And a final ovation was drawn from
the text of a letter professing personal salva-
tion from “the lie” that there is no God,
written, said the President, by a Soviet sol-
dier just before he died in battle in 1944,
At the presidential plenary, Nancy Reagan
received the NRB Foster Grandparents
award. Mrs. Reagan, who was honored in
1985 by NRB for her work against drug
abuse, told the audience, “Because of what
you do, you have the opportunity to expand
the Foster Grandparent's Program.” She has
published a book, “To Love a Child,” the
proceeds of which will go to the program.
In a speech marked by brevity and avoid-
ance of the names Bakker and PTL (as were
those of most of the major plenary speak-
ers), evangelist Billy Graham—at a Tuesday
moming congressional breakfast, which
also featured Representative Jack Kemp (R-
N.Y.)—acknowledged but distanced him-
self and the association from that scandal.
“We have seen hundreds of stories reflecting
on the integrity of a handful of broadcast-
ers,” he said. “And unfortunately the stories
had the ability to put a smear on almost all
broadcasters. A year ago everything was
great...Then in 1987...the moncy-sex scan-
dal [occurred] in just one of the hundreds of
Christian broadcasters, yet its mix of reli-
gion, sex and mismanaged money made the
headlines.” Saying “the questions became:
would it destroy religious broadcasting and
would it hurt the church of Jesus Christ,” he
concluded, “The answer is a resounding
‘no.” " O

P A R . s ] e (e
Reborn, renamed PTL

returns to fold

BROADCASTING found David Clark—former
CBN marketing vice president and recently
appointed trustee of PTL by bankruptcy
Judge Rufus W. Reynolds—at PTL's Expo
'88 booth, where he confirmed his organiza-
tion’s determination to “‘drive a wedge” be-
tween the Bakkers and PTL—to be renamed
Heritage Ministries later this month
{BROADCASTING, Jan. 25). The Inspiration-
al Network, PTL's cable arm, will retain its
name; “in time,” Clark said, “I’'m sure we
will change the name of the daily program”
from its present, well-known designation,
PTL Club. Fewer than 20% of those polled
by PTL, he said, wanted the Bakkers back.

“Thank God we began this before the
scandal broke,” he said of the timing of the
Bakker revelations last spring and the estab-
lishment of EFICOM some four months
before that. “We can honestly say we have
been good citizens. Your reputation is all
you’ve got in life, and we must do our very
best to be open and forthright. I think it's a
new day. I'm convinced that, in 10 years,
we’ll look back and say, thank God this
happened.”

Clark also told BROADCASTING last Mon-



day. “This morning in [Judge Reynold’s]
federal court in Columbia, S.C., we filed a
law suit-—no punitive action, but strictly to
recover $52 million from Jim Bakker and
Tammy Bakker and David Taggart. Bakker’s
vice president.”

The suit. Clark said. is “based on over-
payment and use of ministry funds™ for
personal gain. as well as “for decisions
which we feel cost the ministry millions of
dollars.” The breakdown for each. he said at
Tucsday’s press  conference, was
$4.865.888 trom Jim Bakker for overpay-
ments to him. assuming his salary “should
have been around $200.000 per ycar, more
than the IRS has suggested™: $702.691 from
Tammy Fayc Bakker; $749.199 from Tag-
gart and. from Jim Bakker and Taggart joint-
Iy. $45.862.500. based on the estimated loss
of $12 million from station cancellations.
duc to unwarranted debts to those stations at
a time when the Bakkers and Taggart were
taking large amounts of money out of the
ministry. and on the Bakkers® allowing a
phone system to “languish in a warchouse in
Dallas [from June 1985 to May 1987]. when
it could have generated a lot more revenuc
for the ministry,” adding up to $2,244.000
in leasing charges.

Claiming there is “evidence of misman-
agement over a long period of time,” Clark
said present management is pursuing the
lawsuit “'not becausc we want to hurt them
as individuals., but because we feel they
nced to be held accountable for their ac-
tions. ._the ministry's resources and the part-
ners’ money necds to be recovered. Mr.
Bakker.” said Clark. “either must go back to
the Assemblies of God. which has a very
transparent and open policy for restoration.
or he must find well-known spiritual leaders
who will commit themselves to him...for a
systematic process to restore him to the
ministry. We have no interest in stopping
him from starting another ministry. The
American public will have to vote on wheth-
er they would support such a ministry.”

“We necd it now,” said Clark. "We're
going to have to have about $4 million cash
on hand May 2 [the court-ordered start date
for the rcorganization plan]. and if [the
Bakkers and Taggart] have a couple million.
it would help us a lot.”” He found it hard to
imagine. he said, how someonc provided
free housing. food, cars. private jet charters
and a housckeeper could spend the $8.1
million Jim Bakker was paid between 1983
and 1987.

Clark said PTL assets arc “conservatively
estimated™ at $175 million. but that he
thinks they arc closer to $250 million. Say-
ing PTL holds 2,300 acres of land and owes
between $50 million and $70 million. “‘ex-
cluding the IRS claim. and we don’t know
what that will be negotiated down to™ (he
had heard between $8 million and $18 mil-
lion), he said. The Inspirational Network.
he said, has 10.5 million subscribers. “Fi-
nance 101 tells you that this ministry. this
company. should not be in bankruptcy. The
assets are tremendous,” he said.

At the exposition. Inspirational Network
hoped to increase its cable carriage and to
market the services of its new production
unit, Of the network’s presence at the con-
vention, Clark said, “'We just want the peo-

ple here. who are so important to us. to
know that we're still here.”™

Clark was elected First Vice President of
the NRB board at last weck’s convention.
He became onc of the nine EFICOM com-
missioncrs last year: he alse becomes PTL
chairman as part of the reorganization plan
approved by the bankruptcy court.

e e ———

Patrick defends
FCC policies
to NRB group

Chairman says localism wasn’t enough
to justify must carry; says move to
channel indecency was proper one

FCC Chairman Dennis Patrick, in a brief
speech at the National Religious Broadcast-
ers convention in Washington last wecek,
took on critics of the FCC’s ill-fated legal
defense of its must-carry rules and of the
agency's continuing crackdown on broad-
cast indecency.

The U.S. Court of Appeals has twice
struck down as unconstitutional the must-
carry rules requiring cable systems to carry
local broadcast signals. Patrick told the lun-
cheon audience. “Some have blamed the
commission for the [decisions|, suggesting
that had the commission only identified
some other governmental interest as the ba-
sis for must carry. the court would have seen
the light,” he said. “While that is an casy
applause line, playing as it does to broad-
casters” understandable anxicty and frustra-
tion in this area, it is unsupported by cven a
casual reading of the Century and Quincy
decisions.

“In striking down the must-carry rules.
Quincy made clear that the abstract concept
of localism alone without evidence of harm
cannot sustain a must-carry regime. Centiory
reaffirmed that permanent must-carry to
safeguard localism has been foreclosed at
this time. The bottom line in both cases is
that at a minimum the commission would
need hard evidence of harm to the industry
generally before must-carry rules can be
justified.” Patrick said.

Patrick’s comments werc apparently
aimed at FCC Commissioner James Quello,
who has publicly criticized the FCC's per-

formance in defending the rules in Century.
At the Association of Independent Televi-
sion Stations convention carly last month.
Quello called the FCC’s rationale for the
rules sct forth in its legal brief “flawed, but
sincerc™ (BROADCASTING. Jan. I1). In a
speech to Alabama broadcasters later in the
month, Quello said that because of the
“flawed or miscalculated” rationale, the
FCC “must bear primary responsibility for
the adverse court decision...l believe we
should have justified our rules on our estab-
lished public interest and localism policies
cnunciated in...the Communications Act”
(BROADCASTING. Jan. 18).

The critics of the FCC’s stricter enforce-
ment of broadcast indecency prohibitions
include many broadcast organizations and
citizen groups like Action for Children’s
Television and People for the American
Way. They have challenged it on First
Amendment grounds in federal appcals
court (BROADCASTING. Feb. 1).

The critics suggest that the FCC’s ¢rack-
down on indecency on radio and television
constitutes “a retreat from our commitment
to First Amendment principles. an inconsis-
tency in policy,” Patrick said. “Let me tell
you those critics are wrong.”

Criminal law, affirmed by the Supreme
Court. restricts the broadcast of scxually
cxplicit speech, Patrick said. In enforcing
the law. he said, the FCC is not retreating
from its “commitment to secure for broad-
casters the same First Amendment freedoms
the print media have always cnjoyed—the
so-called print model for broadcasting.

“The simple fact is the First Amendment
does not protect obscenity.” Patrick said.
cliciting a big round of applausc. “And cven
in the print media certain nonobscene sex-
ually explicit material can be channelled in
order to permit parents to control the access
their children have to this material. Again.
that is law even in the area of print media—
the model to which we aspire in the arca of
broadcasting.™

In response to pressure from Christian
fundamentalists and others. the FCC said in
April 1987 it would begin enforcing the
prohibition against indecency at times when
children were likely to be in the audience.
using the broad definition of indecency af-
firmed by the Supreme Court in Pacifica.
Prior to the decision. the FCC restricted
enforcement to broadcasts before 10 p.m. of
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the “seven dirty words” at issue in Pacifica.
Late last year, the FCC reaffirmed the
policy, but said that indecent material could
be aired after midnight because the risk of
unsupervised children being in the audience
was small. The FCC argues that it has not
banned indecent programing, which is pro-
tected by the First Amendment, but has
merely “channelled” it to times when chil-
dren are unlikely to see or hear it.
Patrick said decisions pertaining to inde-
"cency are not “easy” and the lines between
what is indecent and what is not are not
“clear.” The courts have been struggling
with the question for a hundred years, he
said. “And any time one deals with content,
there is a need for caution,” he said. “But
the commission has a responsibility to fulfill
and we will meet that responsibility.”
Patrick said the FCC currently operates on

Kennedy

two fundamental beliefs: “Free-market com-
petition, while not perfect, is the best
mechanism of which we are aware to insure
that broadcasters meet the needs and inter-
ests of consumers,” and “the First Amend-
ment is the very cornerstone of our democ-
racy and it must, therefore, remain a central
consideration in everything we do.”

Following his remarks, Patrick left. Had
he remained he would have heard some
more criticism of the FCC’s indecency poli-
cy—not from one who believes it goes too
far, but from one who believes it does not go
far enough.

In the luncheon’s principal address, D.
James Kennedy, a Presbyterian minister
from Fort Lauderdale, Fla., said the FCC
should be commended for adopting a
broader definition of indecency and shifting
the hour after which indecent programing
can be broadcast from 10 p.m. to midnight.
But, he said, “a great deal more needs to be
done.”

“A sewer pipe has broken in America,”
Kennedy said, and the nation is being
“flooded by filth and garbage.” Indecency
has moved from the magazines, to cable
televisicon to broadcasting, he said. Indepen-
dent stations in South Florida now air uncut
R-rate movies, he said.

Kennedy rejected the FCC’s notion that
the broadcasters should enjoy the same First
Amendment rights as publishers, citing for-
mer Supreme Court Chief Justice Warren
Burger’s remark at the 1986 National Asso-
ciation of Broadcasters convention that
there is “a difference as of now between the
treatment of broadcasting, which uses the
public airwaves, and the fellow” who oper-
ates the printing press (BROADCASTING,
April 21, 1986).

Religtous broadcasters may applaud the
FCC’s general deregulation of the medium,
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he said. “But we can’t deregulate decency.
This, I'm afraid, is what is happening and it
doesn’t portend well for the future.”

Coming to terms on
European satellites

The Common Market debate over new me-
dia regulation in Europe moved a step closer
to resolution when the European Parliament
approved a plan for governing cross-border
satellite television services.

The proposed regulations, first formulat-
ed more than a year-and-a-half ago, would
establish uniform advertising restrictions,
program quotas, copyright and other regula-
tions for member countries to apply to out-
side satellite signals.

Satellite TV channels now reach Europe-
an audiences through expanding cable cov-
erage and soon hope to compete with exist-
ing terrestrial broadcasters by direct-to-
home satellite broadcasting.

But inconsistent program and commercial
content regulations among European Com-
munity (EC) member-nations have ham-
pered attempts to reap the benefit of Eu-
rope’s growing television and advertising
markets.

EC proposals to “harmonize” regulation
of cross-border broadcasts have so far elicit-
ed a mixed response, especially from inter-
national advertising associations and other
industry organizations that support the open-
ing of borders to outside broadcasts but
argue against concurrent advertising restric-
tions and and forced program production
quotas.

Advertising is central to the EC proposal,
and of critical concern to those seeking
loosened restrictions to help support the
expansion of pan-European TV services.
The proposed regulations would allow
member states to increase the advertising in
cross-frontier telecasts to 15% of the pro-
gram day, an average of nine minutes per
hour. The total could be greater in those
countries, such as Italy, where national
broadcasters already have more advertising
time. o

Proposed restrictions on advertising con-
tent and form would include limits on spon-
sorship and ads aimed at children, the forced
grouping of ads (such as between pro-
grams), the use of decency standards and
bans on advertising of alcohol and tobacco
products.

Program quotas aimed at supporting the
domestic and European program production
industries are also part of the plan, with
ultimately 60% of all internal broadcasts
{except for news, sports, game shows, ads
and teletext) to be produced in EC member-
states. Co-productions could accept only a
30% share of production costs by non-EC
members. . .

The proposed EC regulations, which
member countries are treaty-bound to adopt
once passed, still need the approval of the
EC Council of Ministers, which has not
fixed a date for considering the issue. Once
agreed to, however, new rules will likely
take three years or more before enactment in
individual countries. o



White House faults

Baker says it is ‘traditional right’
of Presidents to talk to nation via TV

The three television broadcast networks
took some hcat from the White House last
week after they declined to air President
Reagan’s prime time appeal for military aid
to the contras. The networks opted not to
broadeast Reagan’s remarks because they
felt there was little. if anything. in the ad-
dress that had not been covered in earlier
speeches.

Both White House Spokesman Marlin
Fitzwater and Chief of Staff Howard Baker,
however. scolded the networks. It was “an
incredibly narrow interpretation of their
public service responsibilitics and a relative-
ly arrogant news judgment,” said Fitzwater.
Baker claimed “the traditional right of the
Presidents of the United States to communi-
catc with thc American people on important
issues over television™ and said the decision
“by the three over-the-air commercial net-
works to refuse this opportunity to the Presi-
dent represents an attempt to substitute their
judgment for that of the President on what
the country should have the opportunity to
hear.™

Later. according to UPI. Fitzwatcer, using
figures supplied by the Congressional Re-
scarch Service. said the networks were of-
fered presidential specches more than 80
times between 1966 and 1984 and declined
to carry them only four times: CBS twice
and ABC and NBC once cach.

Reaction on Capitol Hill from some mem-
bers was also harsh. ~1 personally think it’s
an outrage that the three television networks
will not have the President on TV tonight as
he triecs one more time to explain his posi-
tion.” commented Representative Carroll
Hubbard (D-Ky.). "A lot of television time
has been given to the viewpoints of Daniel
Ortega,” he said.

But it was Senator Ernest Hollings (D-
$.C.) who thought Reagan had brought this
on himselt. “Perhaps. the President of the
United States will think twice next time
before vetoing the fairness doctrine requir-
ing the. networks to give balanced exposure
to all important issues and points of view.”
said Hollings. Under the doctrine, “the net-
works would carry it and give equal time to
the other point of view. But for the networks
to detcrmine independently that a crucial
presidential address has no news value dem-
onstrates the final demise of the letter and
spirit of the fairness doctrine.” stated
Hollings.

CNN covered the 20-minute address live
last Tuesday (Feb. 2) and the three networks
made live feeds of the address available to
their affiliates for carriage. The networks.,
however. did not keep track of which affili-
ates. if any. carried the speech.

TV Direct. a joint venture of Conus Com-

networks for skipping Reagan speech

munications and Associated Press, provided
a live satellite feed of the speech making it
possible for over 700 stations to reccive it.
Following Reagan. a 15-20 minute response
from Democrats by Representative Lee
Hamilton (D-Ind.) was carried by TV Di-
rect. Conus did not keep count of the num-
ber of stations that may have aired the feed.

According to Conus Washington Burcau
Chief Scott Goodfellow, two (KOB-TV Albu-
querque and KSTP-TV Minneapolis) of the 70
Conus affiliates broadcast Reagan’s address
in its entirety with the rest using excerpts.

It was the second time in a ycar and a haif
that all three networks declined to carry live
a Reagan speech on contra aid. Last week.
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CBS and NBC reported the speech in regu-
larly scheduled newscasts, while ABC’s
Nightline devoted its Tuesday night program
to the subject of contra aid.

Network ofticials were reluctant to com-
ment directly about the criticism from the
White House and Capitol Hill over their
decision not to carry the address. However,
one network source indicated that news

sources at both the White House and Con-
gress told network reporters that Reagan was
reluctant to make the speech in the first
place. The reluctance may have been due to
the fact that Reagan had been meeting per-
sonally with many of the congressmen still
sitting on the fence in the days leading up to
the vote. All three networks had carlier
declined to cover live a speech on the same

subject, which may also have weighed on
Reagan’s mind, sources said.

White House chief of staff Howard Baker,
sources said, strongly urged Reagan to make
the speech and pressed for network cover-
age. When the networks declined to cover
it, Baker “had egg on his face,” the network
cxccutive said, and reacted publicly with his
rebuke of the networks® decision. 8]

“
Exit polling ban ruled unconstitutional

Lower cournt ruling striking
down law banning exit polling
upheld by appeals court

Nationwide cfforts to prohibit the polling of
voters as they leave the voting booth—so-
called exit polling—received a setback last
week as a federal appeals court in San Fran-
cisco upheld a lower court ruling striking
down on First Amendment grounds a Wash-
ington state law banning exit-polling.

A unanimous three-judge panel of the
U.S. Court of Appeals for the Ninth Circuit
ruled that the four-ycar-old state law prohib-
iting polling within 300 feet of the polls
violated First Amendment protections be-
cause it was overly broad and not “the least
restrictive means of advancing the state’s
legitimate intercst of kecping peace. order
and decorum at the polls.”

The law had been challenged by the three
television broadcast networks, the New
York Times and the Everett (Wash.) Herald.

Broadcasters and ncwspapers have made
considerable use of exit polling in recent
clections to project and analyze clection
results. As the media’s use of exit polling
has incrcased, so has the concern of states
and the federal government that projections
prior to poll closings may skew clection
results by discouraging some from voting.

Although the Washington law was widely
secn as an cffort to discourage projections
based on exit polling when it was passed in
1983, the state has maintained that its inten-
tion is merely to insure peace and order at
the polling place.

Taking a second look at the facts on order
from the Ninth Cicuit, U.S. District Court
Judge Jack E. Tanner held two years ago that
the law was, indeed, intended to prevent

Eye turns inward. On Jan. 30, CBS-TV affitiate kwcH-Tv Wichita, Kan., was the subject of a
profile on CBS News's West 57th. The reason, according lo the segment’s introduction,
was that the station was representative of the need in an era of a plethora of competing
media, for “more than just good shows to win the hearts, minds and channel selectors” of
viewers. The best way to see that, said West 57th reporter Bob Sirott in the introduction to
the segment, "is to visit a station that a short time ago was hardly watched at ail.”
The piece focused on the station's turn-around from third-place four years ago, or as
one staffer put it wryly, "the fourth station in a three-station market,” to its current first-
place status. The prime motivator in the promotional push and professional makeover
was shown to be the aggressive management style of vice president and general
manager, Ron Bergamo. The piece emphasized that instrumental in the turn-around was
a community outreach biitz of sorts, with the station associating itself with “every
promotion, parade, cause or charity” that was not afready taken, involving the station
talent in more community-related functions and even selting up a panel of communtiy
leaders to critique station performance. It also pointed out, however, that Bergamo and
company had not done it all by "pressing the flesh,” and cited some “clever” programing
decisions, including the purchase of Wheel of Fortune before it became a syndication
smash, and of a program some thought would not go over big in his market, The Oprah
Winfrey Show. The change also included an upgrade of the news operation, new sets
and a promotional campaign including promotional spots and billboards. In the report,
Sirott said that the ABC and NBC affiliates in the market had been caught napping by
KWCH-TV's campaign. Al Buch, vice president and general manager of the Wichita NBC
affiliate, ksnw(Tv), talking to BROADCASTING, agreed that the ease with which the turn-
around had been accomplished was attributable both to Bergamo's sharp marketing and

to the relative lack of competition from the other affiliates in the market.

projection of election results and, in its
implementation, interfered with constitu-
tionally protected speech (BROADCASTING,
Dec. 23, 1985.)

In last week’s opinion, Appeals Court
Judge Warren Ferguson again rejected the
state’s argument that the law was intended to
keep order at the polls and said there was no
evidence that exit polling was disruptive. He
said the measure was 100 broad because it
prohibits all exit polling, not just disruptive
exit polling. He also said it unlawfully sin-
gles out a particular type of speech.
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Washington Senior Assistant Attorney
General James M. Johnson. who said an
appeal to the Supreme Court was under
consideration, called the Ninth Circuit rul-
ing “unfortunate not only for Washington
voters who are protected by the statute” but
also for voters in other states who are pro-
tected by similar measures.

The timing was also unfortunate, he said.
The ninth circuit, which had the case before
it for a year and a half, issued its ruling
when it is probably too late to go through the
appeals process and, if necessary, modify
the statute 1n time for the November general
clections.

“It’s the kind of decision that has earned
the ninth circuit the unenviable record of
90% reversal rate by the Supreme Court,”
he said. He suggested that the decision may
be vulnerable on appeal because “no special
deference” was accorded the statute on the
ground that it was intended 10 protect the
right to vote.

The U.S. Congress has taken a different
tack in dealing with the problem of early
clection projections. With the support of the
broadcast networks, the House passed a bill
(H.R. 435) late last year requiring uniform
poll closing. The companion measure in the
Senate (S. 182) has picked up 10 sponsors
and is expected to be the subject of hearings
by the Rules and Administration Committee
this year. a



Select 1987 Fifth Estate earnings were up...and down

Disney and LIN among ups; Tribune,
McGraw-Hill and Belo among downs

Television program producer MCA reported
lackluster 1987 carnings results, while Walt
Disncy Co. came off a record 1987 fiscal
year with its highest first-quarter revenuc
and net income ever.

In other earnings news, Tribune Co. and
McGraw-Hill reported lower broadcasting
profits for the year. and group broadcaster
A.H. Belo showed a drop in 1987 revenues
and fourth-quarter carnings. LIN Broadcast-
ing reported broadeast carnings and revenue
slightly higher tor the year.

MCA, u diversitied media company with
holdings in film and TV program produc-
tion, broadcasting, music and toys, had its
highest revenues cver in 1987, up 6% at
$2 59 billion. But the company's net income
dropped 9% lor the year to $137 million, or
$1.82 per share, largely because of lower
box-ottice receipts and continued toy divi-
sion losses. Yearly operating income was up
10% 10 $228 million.

The company’s fourth-quarter results
were better news. primarily Itom gains in
TV filmed ecntertainment. Fourth-quarter
revenue. at $674 million, was up 5% from
the previous year's fourth qguarter: net in-
come was up 26% to $22 million (23 cents
per share), und operating income more than
tripled to $44 million.

MCAs 1987 fourth-quarter gains in
filmed entertainment. however, were in
comparison to 1986's fourth-quarter $50-
million charges against TV operating -
come, attributed mostly to reduced projec-
tions for future program Syndication.
Leaving aside that reduction, TV film oper-
ating results improved in the fourth quarter,
but were slightly lower for the year, accord-
ing to the company.

WwOR-TV New York, MCA's sole broad-
casting operation, reported a fourth-quarter
loss of $3.7 million on revenues ol more
than $2! mitlion, for the year carning
$717,000 in operating income on $85 mil-
tion in revenues. The station’s acyuisition
last year also added more than $43 million
in interest expense tor the company, turther
detracting trom its overall bottom line.

Disncy. on the other hand. benchiting
from strong theatrical box-office reccipts.
particularly for last fall’s “Three Men and «
Baby.” reported second-quarter revenue up
11% 1o 3735 million over the same period in
1987. with net income from continuing op-
crations up 40% to $100 miflion (73 cents
per share). Operating income was also up
14% 10 $176 million.

Revenues ftom the company’s filmed en-
tertainment segment rose 4% to $298 mil-
lion, and operating income was up 7% 1o

$57 million tor the quarter.

Also bolstering Disney’s results, it said,
was continued growth of its basic cable
service. The Disney Channel, strong home
vidco performance. and a one-third decline
in corporate ¢xpenses. ]

Tribune, whose TV station group 1s the
country’s largest in terms of homes covered,
reportcd a “modest decline” in broadcast
profits for the year. down 4% from last year
to $63 million on $485 million in broadcast-
ing and entertainment operating TeVCnues.
The company attributed the drop to higher
tclevision programing costs and lower radio
revenucs, but said cost controls helped re-
duce nonprograming cxpenses {or the year.

Tribune’s fourth-quarter broadcasting and
cntertainment operating profit was up 5% to
$17 million, although lower radio and enter-
tainment income offset higher television
profits, the company said. Fourth-quarter
operating revenug for the sector was up 6%
to $127 million.

Over all, Tribune reported net income of

$142 million ($1.80 per share) tor the year

on operating revenues of $2.2 billion.
Fourth-quarter net income at $43 million on
operating revenues of $584 million

McGraw-Hill also reported “modestly”
lower annual revenue and profit for its
broadcasting business, which include four
network-affiliated stations, three in top 25
markets. The company cited a “sharp drop”
in political advertising last year as contribut-
ing to the broadcast group’s profit decline.

McGraw-Hill’'s overall carnings for the
year were up 7% to $165 million on record
operating revenue of’ $1.75 billion. Fourth-
quarter income was up 18.9% to $50 million
on $499 miilion in revenue.

Poor broadcasting results for the fourth
quarter and all of 1987 were also reported by
group broadcaster-publisher A.H. Belo. The
year's earnings. before extraordinary items,
were down 21% to $26 million. on revenue
down 4% to $382 million. The company
cited "soft economic conditions in its princi-
pal markets, higher television program costs
and higher depreciation expense [ofiset] by-
...cost containment ciforts. lower interest
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expense and lower tax rate.”

Belo, with network-affiliated TV stations
in Dallas; Houston: Sacramento, Calif.; Tul-
sa, Okla., and Hampton-Norfolk, Va., and
newspapers in and around Dallas. reported
broadcasting net operating revenues down
6% for the year to $166 million, and down
11% for the quarter to $45 million.

LIN Broadcasting’s reported television
station operating income was up slightly for
the year and quarter on essentially flat rev-
enucs. The company added that as of late
January. broadcast orders tor the first quarter

of 1988 were “running slightly below” last
year’s level.

Annual operating income for LIN’s media
sector was up 4% to $78 million on $156
million in net revenues. Fourth-quarter me-
dia operating income was up 5% to $24
million on $43 million in net revenues.
Including LIN’s cellular telephone and other
businesses. net income was up one-third to
$87 million ($1.56 per share) on net rev-
enues of $237 million. Quarterly net income
was off at $16 million on higher revenues of
$68 million. O

Sidewalk sale. Turner Broadcasting
System last week confirmed published
reports it may seek to sell its Atlanta
real estate, including its new CNN Cen-
ter headquarters, to help pay off part of
the company's $1.4 billion debt. TBS is
talking to several unidentified bidders
regarding the sale and |ease-back of
CNN Center and Techwood Drive facili-
ties that house cable superstation
WTBS, Ted Turner said in an interview
with Atlanta Constitution |last week,

( Torthe Record

As compiled by BROADCASTING, Jan. 27
through Feb. 2 and based on filings, authori-
zations and other FCC actions.

Abbreviations: AFC—Antenna  For  Communications.
ALJ—Administrative Law Judge. alt.—alticrnate. ann.

announced. ant.—anienna. aur—avral. aux.—auxilian.
ch.—channel. CH—critical hours. chg—change. CP—con-
struction permit. D—day. DA—directional antenna. Doc—
Docket. ERP—eitective rudiated power. HAAT—height
above avcruge terrain. H&V—horizontal and vertical.
khz—Kilohertz. kw—Kilowaus. lic.—license. m or M—me-
ters. MEOQC--maximum expected operation value. mhz—
megahertz. mi.—miles. mod—modification. N—night. pet
for recon—petition for reconsideration. PSA—presunrise
service authority. pwr—power. RC—remote control. S-A—
Scientilic-Atlanta. SH—specified hours. SL—studio loca-

tion. TL—transmitter location. trans.—trunsmitter. TPO—
transmitter power output. U or unl—unlimited hours. vis.—
visual. w—watts. *—noncommercial. Six groups of num-
bers at end of facilities changes items reter to map coordi-
nates. | meter—3.28 feet.

1
| Ownership Changes

Actions

8 KTQQ(FM) Sulphur. LA (BALH871204GW; 100.9
mhz; 3 kw, HAAT: 300 ft. ) —Granted assignment of license
from Lafayette Broadcasting Inc. to KSIG Broadcasting Co.
for $615.000. Seller has no other broadcast interests. Buyer
is principally owncd by Louis M. Basso. [t also owns

Nationwide Media Brokers
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KSIG(AM) Crowley, LA. Action Jan. 15.

® KKLR(FM) Edmond, OK (BALHB71201GR; 97.7
mhz; 3 kw: HAAT: 300 ft.)—Granted assignment of license
from Qaks Broadcasting Inc. to Oklahoma City Broadeast-
ing Co. for $650.000. Seller is owned by Max W. Wells.
who has no other broadcast interests. Buyer is owned by
John D. Matws and Paul L. Spranger Mattus owns
KLCI(FM) Nampa. D and KLCY(AM)-KYSS(FM) East
Missoula, and KMON-AM-FM Great Falls, both Montana.
Action Jan. 22.

a1 WYNE(AM) Kimberly, WI (BALB71124EE; 1150 khz;
5 kw-U)—Granted assignment of license from Ned Hughes
Broadcasting Inc. to Fox Valley Broadcasting Inc. for
$934.500. Seller is principally owncd by Ned Hughes, his
wife. Dianc. Carter R. Dennis and his father. Carter W.
Dennis. It has no other broadcast interests. Buyer'is owned
by Thomas L. Bookey and Dexter E. Card. who alse own
WROE(FM) Neenah, WI, and WRIQ(AM) Applcton, WI.
Card owns WRIN(AM)-WHKQ(FM) Racine, WI. Acuon
Jan. 22.

® WKZI(AM) Casey, IL {(BTC871207ED; 800 khz, 250
w-D)—Granted assignment of license trom Paul Decan Ford
and his wife, Eleanor, to John McDaniel and his wife. Joyce
McDaniel. for $210,076.69 Seller has no other broadcast
interests. Buyer has no other broadcast interests. Action
Jan. 25.

New Stations

Applications

FM’'s

® Kings Beach. CA (BPED880107F1}—Charles P. Bluth
seeks 107.7 mhz; 3 kw H&YV; 103 m. Address: 2 Stateline

Rd., Crystal Bay. NV 89402. Principal has no other broad-
cast interests. Filed Jan, 7.

®  Churubusco, IN (BPH880107M[)—Huntington Broad-
casting Corp. seeks 96.3 mhz; 3 kw H&HAAT: V; 100 m.
Address: 203 W. Wayne St,, Fort Wayne, IN 46802. Princi-
pal is owned by Robert Price. who also owns WIOE(FM)
Huntington. IN. Filed Jan. 7.

8 Churubusco. [N (BPHB80|07MH)—Robert M. Peters
seeks 96.3 mhz; 3 kw H&V; HAAT: 100 m. Addrcss: 110
Southridge Rd.. Fort Wayne, [N 46825. Principal has no
other broadcast interests. Filed Jan, 7.

B South Whitley, IN (BPH880107MQ)y—Gary A. Salach
sceks 101.1 mhz: 3 kw H&V: 100 m. Address: 3836
Williamsburg Ct.. Rochester, MI 49309. Principal has no
other broadcast interests. Filed Jan. 7.

B8 Roanoke, [N (BPH880107MG)—Judith A. Selby sceks
105.1 mhz: 3 kw H&V: 100 m. Address: PO. Box 3252,
Skokie, IL 60076. Principal has no other broadcast inter-
ests. Filed Jun. 7.

8 Monticello, IN (BPH880!07MU)—Kevin Robert Page
secks [07.7 mhz: 2.5 kw H& V. HAAT: 40 m. Address: 3678
Noe Bixby Rd.. Columbus OH 43232. Principal has no
other broadcast interests. Filed Jan. 7.

8 Wayne, KY (BPH880107MR)}—Stephen W. Staples, Jr.

seeks 93.1 mhz; 1.3 kw; HAAT: 152 m. Address: Route 3,
Box 58. Monticello, KY 42633. Principal has no other



broadeast imeeests. Filed Jan. 7.

| Athol. MA (BPHBBO10TMW)—P&S Broadcasting Inc.
seeks 99.9 mhz: 3 kw: HAAT: 100 m. Address: P.O. BOX
90, Orange. MA 01364. Principal is owned by Richard W.
Partridge. and has no other broadcast interests. Filed Jan. 7.

| South Yarmouth, MA (BPH880107MY)—Easico seeks
103.9 mhz: 3 kw H&V: HAAT: 100 m. Address: 26 Dart-
mouth St.. Westwood, MA 02090. Principal is owned by
Alan Steinert. Filed Jan. 7.

| South Yarmouth, MA (BPH880107MJ—Nantucket Ra-
dio Partnership seeks 103.9 mhz: 3 hw H& V: HAAT: 100 m.
Address: 24 Clipper Lane, Centerville. MA 02632. Princi-
pal is headed by Susan Hassett. general partner. It has no
other broadcast interests. Filed Jan. 7.

= South Yarmouth. MA (BPH880107MK)—South Yar-
mouth and Cape Cod Broadeasting Co. secks 103.9 mhz; 3
kw H&V: HAAT: 100 m. Address: 148 Pleasant St.. South
Yarmouth. MA 02664, Principul is owned by James A.
Mason, Peter Munix. Michael Frucei. Debra Mason and
Michelle Gallagher. Filed Jan. 7.

8 South Yarmouth. MA (BPH880107MF)—Cape Cod Fm
Lid. Partnership secks 103.9 mhz: 3 kw H&V: HAAT: 65 m.
Address: 1522 Ford Ave.. Redondo Beach, CA 90278.
Principal is owned by Muark V. Dibenedento, who has no
other broadeast interests. Filed Jan. 7.

8 South Yarmouth, MA (BPH830107MD}—Susan Eliza-
beth Davenport secks 103.9 mhz: 3 kw H&V. HAAT: 100
m. Address: 76 Country Club Drive, South Yarmouth MA
02664. Principal has no other broadcast imerests. Filed Jan.
7.

8 South Yarmouth. MA (BPH880107TMX)}—John W.
Miller seeks 103.9 mhz: 3 kw H&V: HAAT: 100 m. Ad-
dress: P.O. Box 247, South Dennis, MA 02660. Principal
has no other broadeast interests. Filed Jan. 7.

& Lamar, MO (BPH880107TME)}—Michacl Lee Husmann
sechs 99.9 mhz: 3 kw H&EV HAAT: 100 m. Address: Route
3. Box 52, Buftalo. MO 65622. Principal has no other
broadcast interests. Filed Jun. 7.

| Warrenton, MO (BPHE80107ML)—Rollings Commu-
nications sechs Y9.9 mhz: 1.94 kw H&V: HAAT: 125 m.
Address: 1525 Parksite. Cape Girardeau. MO 63701, Prin-
cipal is owned by MARK ROLLINGS. who has no other
broadeast interests. Filed Jan. 7.

| Warrenton. MO (BPHEB0I107TMP)»—James C. Magee
sceks 99.9 mhz: 3 kw H&V: HAAT: 100 m. Address: 8
Harbor View, Lake St. Lows. MO 63367. Principal has no
other broadcast interests. Filed Jan. 7.

8 Warrenton, MO (BPH8S0107MO)—Kaspar Broadeast-
ing Co. Of Missouri secks 99.9 mhz: 3 kw H& V. HAAT:
100 m. Address: PO. Box 220. Warrenten, MO 63383,
Principal is owned by Vernon J. Kaspar. and his wife.
Lillian. It also owns KWEE(AM) Warrenton. MO and
WILO(AM)-WSHW(FM) Frankfort, IN. Filed Jan. 7.

8 Taos. NM (BPHB80107MM)—lllini Broadcasting. Ine.
seeks 99.9 mhez: 3 kw; HAAT: 31 m, Address: 595 San
Antonio Ave, Many. LA 71449, Principal is owned by Tedd
W. Dumas and Edwin T. Baldridge. who have no other
broadcast interests. Filed Jan. 7.

®  Schoharie. NY {BPH880106MG)—Tri-City Media Co.
sceks 97.3 mhz: 1.87 kw: HAAT: 127 m. Address: P.O. Box
52, Greenville, SC 29602, Principal is owned by J.R.
McClure. who has interest in WMAX(AM} Kintwood
(Grand Rapids). MI: KKKK(FM) Odessa. TX and WFA-
M(AM) Augusta. GA. Filed Jan. 6.

8 Urichsville. OH (BPH880107MV)—Edward Alan
Schumacher secks 99.9 mh: 3 kw H&V: 100 m. Address:
Rural Rie 2. Box 295A. Dundec, OH 44624, Principal has
no other broadeast interests. Filed Jan. 7.

®  Socastee. SC {BPH871230MK)}—JH Communications
sceks 99.5 mhz: 3 kw H&V: 100 m. Address: 4214 Jolor
Way. Virginia Beach, VA 23462. Principal is owned by
Joseph A. Booth and Robert H. Cauthen. who have no other
broadcast interests. Filed Dec. 30.

& Cedar Bluff, VA (BPHE80106MF)}—Ccdar Bluff Broad-
casting Co. secks 107.7 mhz: 0.55 kw H&V: 229 m.
Address: P.O. Box 411. Cedar Bluff. VA 24609. Principal is
owned by Acie Rasnake, who alsoowns WYRV(AM) Cedar
Bluff. VA. Filed Jan. 6.

® Chase City. VA (BPHE80107MS)—West Mecklenburg
Broadcasting Ine. sceks 99.9 mhz: 3 kw: HAAT: 100 m.
Address: P.O. Box 697. 51 N. Main St., Chase City. VA
23924, Principal is owned by Wayne Lec Paye. who also
owns WMEK(AM) Chase City, VA. Filed Jan. 7.

®  Mcdical Luke. WA (BPH880107MN)—Roberts Broad-
casting seeks 95.3 mhz: 1.32 kw H&V: HAAT: 151 m.
Address: 1 Sandcastle. Pucblo. CO 81001, Principal is
owned by Larry Roberts. who owns KXTL(AM)-
KQUY(FM) Butte, MT and KGRZ(AM)-KDXT(FM) Mis-
soula, MT. Filed Jan. 7.

8 Welch. WV (BPH880106ME)—McDowell County
Broadeasting sceks 102.9 mhz; 1.26 kw H&V: HAAT: 150
m. Address: Box 31. Coalwood. WV 24824, Principal is
principally owned by Helen R. Cunningham. who has
interest in a CP for a new AM in Buckhannon, WV. Filed
Jan. 6.

8 Rudolph, W1 (BPH880106MC)—GBB Broudcasting
secks 99.9 mhz: 3 kw H&V: HAAT: 100 m. Address: 1819
Mitchell Ave., Eua Claire, W1 54701, Principal is owned by
Dale A. Ganske. who interest in WISM(AM) Eau Claire,
WI and John Bortowski, who has interest in KRAL(AM)-
KIQZ-FM Rawlins. WY. Filed Jan. 6.

TV's

8 Greenville, NC (BPCT8801 14K J)}—Coastal Plain Tele-
vision. Inc. sceks ch. 14; 5000 kw-V; HAAT: 457 m.
Address: 54 Hereford Rd. . Bronxville, NY 10708. Principal
is owned by Walter K. Flynn. Murray Rosenblum. E. Craig
Coats. Jr.. and Ronald M. Stuart. who have no other
broadcast interests. Filed Jan. 28.

®  Eugene. OR (BPET880120K))—State Of Oregon. Act-
ing By and Through the Cregon Commission On Public
Broadcasting secks ch. 28: 391 kw-V; HAAT: 911 m.
Address: 2828 SW Front Ave., Portland. OR 97201. Prinei-
pal is nonprofit corporation with no other broadcast inter-
ests. It is headed by H. Gerald Bidwell. chairman. Filed
Jan. 20,

®  Aguada. PR (BPCT880]13KF)—Carlos R. Soto and
Maria V. Villarubia seck ch. 50; 1000 kw-V; HAAT: 326 m.
Address: Callc Estacion Numero 108, Aguada. PR 00602.
Principal have no other broadcast interests. Filed Jan. 28,

8 Apuada. PR (BPCT880114KH}—Aguada Television
Co. seeks ch. 50 1598 kw-V : HAAT: 120 m. Address: San
Cristobal B-7. Aguada. PR 00602. Principal is owned by
Manuel Prats. Filed Jan. 28,

®  Front Royal. VA (BPET880120)—The Shenandoah Val-
ley Educational TV Corp. sceks ch. 42: 142 kw-V: HAAT:
398 m. Address: 298 Port Republic Rd.. Harrisonburg. VA
22801. Principal is nonprofit corporation headed by Ronald
E. Carrier, chairman, and has no other broadcast interests.
Filed Jan. 20.

Actions
® Sparta, GA (BPH870313NP}—Granied app. of Hope

FM Partnership for 102.7 mhz: 3 kw H&V: HAAT: 328 m..

Address: P.O. Box 219. Sparta. GA 31087. Principal is

headed by Betty W. Warren, general pariner and has no other
broadcast interests. Action Jan. 21

® Sparta. GA (BPH870313MH)}—Dismissed app. of
Larry Rogers Scott for 102.7 mhz: 3 kw H&V: HAAT: 300
m. Address: 1605 Carlisle Dr. E.. Mobile. AL 36618,
Principal has no other broadcast interests. Action Jan. 21

®  Sparta, GA (BPH870313MV —Dismissed app. of Cla-
ence T. Barinowski for 102.7 mhz; 3 kw H&V; 328 m
Address: 3213 Huxley Dr.. Augusta, GA 30909. Principal is
president of noncommercial WLPE(FM} Augusta, GA. Ac-
tion Jan. 21.

8 Oxford. MS (BPH85071101—Granied app. of La-
fayette County Broadcasting Corp. for 95.5 mhz: 3 kw
H&V; 328 m. Address: 2897 Old Taylor Rd.. Oxford, MS
38655. Principal is owned by LEONA STARKS and MEL-
VIN E. CHRESTMAN and his wifc. Virginia. Action Jan.
22

8 Eden Prairic. MN (BPH871203NU)}—Returned app. of
Eden Prairie FM for 105.7 mhz: 3 kw H& V. HAAT: 100 m.
Address: 5001 W 80th St.. Ste 901. Bloomington. MN
55437. Principal is owned by Sheldon A. Johnson and
Steven C. Fritchman. who have no other broadeast interests.
Action Jan. 22,

B COcean Acres, N) (870430NP)>—Retumned app. of Press
Broadcasting Co. for 98.5 mhz: 3 kw H&V: HAAT: 100 m.
Address: Press Plaza. 605 Mattison. Asbury Park. NJ
07712. Principal is owned by Jules L. Pangere and E.
Donald Lass. who also own WILK-AM-FM Asbury Park.
NJ. Action Jan. 20.

& Lahoma, OK (BPH861104MD)—Granted app. of Great
Plains Broadeasting of Oklahoma for 95.7 mhz: 3 kw H& V.
HAAT: 328 m. Address: 110-C Sunset Plaza. #275. Enid.
OK 73703. Principal is owned by Scor Clark. James
Smyrle. Rex Gotcher, Deborah A. Grigsby and Robert G.

Hardie. who have no other broadcast interests. Action Jan.
22

8 Medford. OR (BPH84123IMA)—Granted app. of
Foundation for Human Understanding for 103.5 mhz: 100
kw H&V; 600 m. Address: 8780 Venice Blvd.. Los Ange-
les. CA 90034. Principal is nonprofit coporation headed by

Roy Masters. it has no other broadcast interests. Action Jan.
el

® Scguin, TX (BPED870706MM)—Dismisse¢d app. of

We are pleased to announce that

TOM McCOY
a1
CRAIG CHAMBER

have joined our Broadcast Division
as Broker Associates
for the Western & Southeastern
U.S. Regions respectively.

CLIFTON GARDINER

& ASSOCIATES |

Communications Brokers
433 Park Point Drive  Golden, Colorado 80401

N C

{303) 526-1458
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Maranatha Broadcasting for 88.3 mhz: 3 kw H&WV, 175 m.
Address: 8115 Pleasant Forest. San Antonio. TX 78239.
Principal is owned by Mary E. Wude. and has no other
broadcast interests. Action Jan. 22,

®  Franklin. VA (BPH870629NA)—Granted app. of Frank-
lin Broadcasting Corp. for 101.7 mhz. Address: 103 South
St.. PO. Box 735, Franklin. VA 23851. Principal is owned
by Thomas F. Clark and family. It also owns WYSR(AM)
Franklin. VA. Action Jan. 22.

B Franklin, VA (BPH870630NI)—Dismissed app. of Ra-
dio Franklin L.P. for 101.7 mhz; 3 kw H&V; HAAT: 100 m.
Address: 2506 Vineyard St.. Durham, NC 27707. Principal
is headed by Jeffery E. Hester. and has no other broadcast
interests. Action Jan. 22

TV's

B Duncan. OK (BPCT861223KH)—Dismissed app. of
Calvin Ross for ¢h. 40: 1000 kw-V 100 kw-A: HAAT: 200
m. Address: 955 Sylvan Placc. SW. Atlanta, GA 30303
Principal has no othcr broadcast interests. Action Jan. 20.

Facilities Changes

Applications
AM’s
B Barrow. AK. KBRW. 680 khz—880107-Application tor

CP to correct coordinates to: 71 18 38.729N 156 42
19.544W

®  Scminole. FL. WGNB. 1520 khz—880113-Application

Services

for CP to make changes in ant sys; change from DA to N-Da
& change TL 10: 9700 82nd Ave H. Pinellas Park. FL 27 50
45N 82 46 21W

® Honolulu. HI. KSSK. 590 khz—880107-Application
tor CP to incrcase power 10 7.5 kw.

& Ocean City/Somers. WIBG. NJ. 1520 khz—880115-
Application for CP to change freq to: 1020 khz; reduce
power to 500 watts: make changes in ant sys: change from
DA o N-DA operation: & change TL t0: 0.8 mi. S of
Palermo on US Hwy 9. Palermo. NJ 39 13 40N 74 40 57W

m Staie College. PA, WRSC. 1390khz—880113-Applica-
tion for CP to make changes in ant sys: change TL to: 4.3
mi. NE of State College. 0.8 mi. § of US 322 near Stae
College. PA: reduce day power 2 kw: 4048 30N 77 56 32W

®  Moab, UT. KCNY. 1450 khz--880111-Application for

CP 10 make changes in TL & correct coordinates: 635 1/2

North 5th West. Moab. UT 38 35 06.9N 109 33 44.16W

m Ogden. UT. KSVN. 730 khz—880107-Application for
CP to change TL t0: 4201 W 4000, South Kanesville. UT 41
11 17N 112 04 52w

FM’s

m  Biythe. CA. KERU-FAL. 88.5 mhz—880120- Applica-
tion for CP 1o make changes: change ERP: 3 kw H&V:
change HAAT: -17.2 m. H&V: & correct coordinates: 33 36
40N 114 35 48W

& Paonia, CO. KVNF. 90.9 mhz—880120-Application for
CP to change ERP: 3 kw H&V.

& Charlton. MA. WBPV. 90.1 mhz—880119-Mod of CP
(BPED840702AE) to correct site elcvation & height of
antenna radiation center AGL.

& Worcester. MA. WICN. 90.5 mhz—880112-Applica-

FCC ON-LINE DATABASE

datsworld

Aligcation Terran Studhes
AM ® FM ® TV ® LPTV » ITFS
4827 Rugby Ave  Sute 200
Betresda. MD 20814
301) 65Z-8822 1.800- -368-5754

301-731-5677 cemprere
Broadcaal Facihly
Des.9n & Instanatlion

arrison

systems Lid

75%8 Annepc!rs Roed Suite 411
My dtEscille Maryrtand 20784

BROADCAST DATA SERVICES
Computerized Broadcast Service
Including
Data Base/Allocaton Studies
Terrain Profiles
A Div. of Muffer. Larson & Johnson. {nc.

703 824-5666

RAMTRONLX, INC.

Connector Supgplier
to the Broadcast Industry
Kings/ITT Cannon
67 Jefryn Blvd. E.
Deer Park, N.Y. 11729
(516) 242-4700

UNUSED

CALL LETTERS
CALL

dataworld’

1-800—368-5754

Stephen Raleigh
Broadcast Services

Full Service Technical Consulting
Specialists in Audio & RF Systems
Facility Design & Installation
P.Q. Box 3403, Princeton, N.J. 08540
(609) 799-4357

BROADCAST FINANCIAL
SERVICES DIVISION

Specialiting ih F:nancial
Consulung Services including
vince 85ino » EqQuity:Debt Fingncing

Vice President - Deb! Restruciuning
(212)91-0541 | - Cusiomuzed Presentanons

INTEREP

¥ Talatach Inc.

BROADCAST CONSULTANTS AND ENGINEERS

® FCC Appicatons ana Faig Engineering
* Fiequercy Searches ang Coordmation
s fower Erecton ang Manienance
« Facuty Desgn ang Constructon
Contact
KENKETH W ~OEAN
313) 562-6873

23200 Mch fve
Dearvorn M1 28124

MAILING LABELS

AM, FM & TV
CALL

datsworld

1-800—368-5754

COMMUNICATIONS NC

* Radio and Television System Design
* Transmitter and Studio Installation
* Microwave and Satellite

Engineering and Installation

12 North Willow St.

201-746-9307 Montctair, NJ 07642
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tion for CP to make changes TL: New England Science
Center at Harringion Way, Worcester, MA; change ERP:
12.6 kw H&V: change HAAT: 89 m. H& V. make changes in
directional antenna type; 42 15 SIN 71 46 02w

& Cincinnati, WCNF. 90.1 mhz—880107-Mod of CP to
make changes TL: 600 fi. N of Bond Rd & 1200 ft. E of
Brooks Rd, Harrison. OH: ¢hange ERP: 3,47 kw H&V,
change HAAT: 78 m. H&V: 39 12 37N 84 48 52W

m  Dallas, KCB1-FM, 89.3 mhz—880120-Application for
CP 10 make changes: change ERP: 55 kw H&V, change
HAAT: 259 m. H& V- change TL: 1450 West Belt Line Rd.
Applicant name will change to Agape Bcg Foundation Ing.
per consummation letter.

® Farwell. TX, KLZK. 98.3 mhz—871223-Application
for CP 10 change TL: KICA Transmitter site, Rt 60 Truck
Bypass, Clovis, Curry Co. NM 34 23 22.17N 103 10
27.27W

TV's
B Fort Wayne. IN. WFWA, ch. 39—880120-Application
for CP to change ERP vis.: 1.370 kw.

®  New Bedford. MA. WLNE. ch. 6—880114-Applica-
tion for CP 1o change the antenna supporting-stru¢ture
height: 41 51 50N 71 14 02; HAAT: 304 .8 meters: TL: 2.7
km W of the intersec. of Anawan St & Perryville Rd,
Rehoboth, MA: ANT: Allen Dick Spearhead.

a  Greenville. NC. WGTI. ¢h. 38—880114-Mod fo CP o
change the frequency from Chan. 38 to Chan. 14.

®  Hardeeville. SC, WTGS, ¢h. 28—880120- Application
for CP to change the anicnna supporting-structure height: 32
02 48N 81 20 27W: HAAT: 457.3 m.; TL: 2.5 mi. NNWof
the intersee. of [-95 & SC 204 of Bloomingdale. GA: ANT:
Harris/TWS-30C.

& Roanoke, VA, WVFT, c¢h. 27—880115-Mod of CP
(BPCT870612KE) to change the antenny supporting-strue-
ture height: 37 11 46N 80 09 16W; HAAT: 609.6 meters;
ANT: Dielcctric TFU-25IDAS.

& \Windsor. VT, WVTA, ch. 41—880120-Application tor
CP 10 change ERP vis.: 1053 kw; HAAT: 2245 ft. (684.4
m.); ANT: Harris TWS-30D (DA); TL: Windsor Mt Ascut-
ney. VT 43 26 15N 72 27 09W

Actions

AM’s

B Lake Placid. FL, WLPF, 730 khz—8&80125-Application
(BMPB70331CF) granted for Mod of CP 10 increase pwr 1o
0.5 kw: install DA-D: change TL to: 1.5 km W of US Hwy
27 & 1.8 km S of Hwy 66. approx 7.2 km § of Sebnng, near
Lake Placid, FL: make changes in ant sys. 27 24 25N 8] 25
56W

B Titusville, FL. WGOR. 650 khz—880127- Application
(BMP870713AF) returned Pet for Recon (nunc pro tunc)
Mod of CP (BP830930AK) to change city of license to
Winter Park, FL; change Hrs of Oper to uni by adding night
service with 1 kw; install DA-N: change freq to: 660khz &
make changes in ant sys.

8  Zephyrhills, FL. WPAS. 1400 khz—880115-Applica-
tion (BP870507Al) granted for CP to make changes in ant
sys (incl. incr. in hghi. of twr.) & change TL to: 6 km N of
city center. Zephyrhills. FL 28 16 54N 82 12 30W

8 Williamsburg. KY. WEKC. 710 khz—880125-Applica-
tion (BP870330AN) granted for CP 10 increase pwr to 4.2
kw.

B Trumansburg, NY. 1160 khz—880121-Application
(BMP870331AW) granted for Mod of CP to change TL to;
Town Line Rd. WPIE, 0.55 mi. E of Lewis Rd. Hector
Township. NY 42 32 42N 76 42 39W

®  Lumbecrton. NC. WTSB. 580 khz—880122- Application
(BPB70331AZ) dismissed tor CP to construct new anpt. &
change TL to: Chestnut Street Ext.. Lumberton, NC 34 36
16N 79 00 41W

® Bismarck. ND. KBMR. 1130 khz—=880127-Applica-
tion {BP870904AB) retumed Pet for Recon (nunc pro tunc)
CP to change freq to: 710khz: change night pwr to 4KW &
change TL to: Hwy 1806. 13.5 mi. SSE of Mundan. ND.
near Schmidt. ND 46 40 08N 100 46 33W

B Guthrie, OK. KOKC. 1490 khz—880126-Application
(BP870821AF) dismissed for CP for an experimental sych-
ronous AM station at Oktahoma City, OK 10 operate simul-
tancously with primary KOKC facility at Guthric, OK on
sume freq. 1490 khz. buth with .15KW Day & Night.

® Humble. TX. KGOL. 1180 khz—=880125-Application
(BMP870331BR} granted for Mod of CP (BPB60414AB) to
increase day pwr 10 50 kw.

FM's
8 Dixons Mills, AL. WMBY. 91.9 mhz—880122-Appli-
cation {BMPED8706221A) granted for Mod (1!" CP
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du Trell, Lundin & Rackley, Inc.
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Telophone: 202/223-6700
Facsimile: 202/486-2042

Mamber AFCCE

SAIC sz

A Sctmchery of SCTR AQOICSHONS reerrmionel Copomnan
CONSULTING  ENGINEERS

7901 YARNWOOD COURT
SPRINGFIELD . VA. 22153
(7031569 - 7704
MEMBER AFCCE

LOHNES & CULVER
Consulting Radio-TV Engineers
1156 15th. St. , N.W. , Suits 6086

washington , D.C. 20005
{202} 296-2722
Member AFCCE

Sinte Wéd

COHEN and DIPPELL, PC.

CONSULTING ENGINEERS
1015 15th St.. N.W., Suite 703

{202) 783-0111

Washington. 0.C. 20005
Member AFCCE

SILLIMAN AND SILLIMAN
8121 Georgia Ave. #700
Silver Spring, MD 20910

ROBERT M SILLIMAN. P.E.
(3011 589.8288

Moffet, Larson & Johnson, Inc.
Consulting Telecommunications Engineers
Two Skyline Place, Suite 800
5203 Leesburg Pike
Falis Church, VA 22041

ANDRUS AND ASSOCIATES, INC.
ALVIN H. ANDRUS, P.E.

351 SCOTT DRIVE
SILVER SPRING. MD 20904

Q 301 3845374

HAMMETT & EDISON, INC.
CONSULTING ENGINEERS

Box 68, International Airport
San Francisco, California, 94128
(415) 342-5200

THOMAS B. SILLIMAN. P.E. .
(8121 853-9754 e Member AFCCE AT
Member AFCCE Member AFCCE Member

JOHN B. HEFFELFINGER

9233 ward Parkway. Suite 285
816-444-7010
Kansas City. Missoun 64114

Member AFCCE

JULES COHEN
& ASSOCIATES, PC.
Suite 40D
1730 M S5t N.W.
Washington 0C 20036
{202) 659-3707
Member AFCCE

CARL E. SMITH
CONSULTING ENGINEERS

AM-FM-TV Engineering Consultants
Complete Tower and Rigging Services

“Serving the Broadeast fodeaxtey
Jor pver 50 Yeurs®

Box 2727 Bath, Ohio 44210
(216) 659-4440

VIR JAMES

CONSULTING ENGINEERS
Apphc ations ang Field Engineenng
Computenzed Frequency Surveys

3137 W. Kentucky Ave.— 80219
(303) 837-1900

DENVER, COLORADO
Member AFCCE & NAB

E. Harold Munn, Jr.,
& Associates, inc.
Broadcast Engineenng Consultants
Box 220
Coldwater, Michigan 49036
Phone: 517—278-7339

ROSNER TELEVISION
SYSTEMS
CONSULTING & ENGINEERING

250 west 57 Street
New York, N.Y. 10107
(2121 246-2850

Mulla ney Engmeermg, Inc.

Tal

9049 Shady Grove Court
Gaithersburg, MD 20877
301-921-0115
Membar AFCCE

HATFIELD & DAWSON
Consulting Engineers
Broadcast and Communications
4226 6th Ave., N.W.,
Seattle, Washington, 98107

(206) 783-9151
Member AFCCE

ENTERPRISE ENGINEERING PC.
Consuliing Engineers
FW HANNEL, PE

PO Box 9001 Peoria. IL 61614
(309) 691.4155

Member AFCCE

STRUCTURAL SYSTEMS
TECHNOLOGY. INC.
MAITHEW ] VLISSIDES. PE.
PRESIDENT
TOWERS. ANTENNAS. STRUCTURES
New Tall Towens. Exnung Towers
Stwdies. Analysis. Destgn Modifications.
Imspections. Erection. Eic.

6887 EIm S1.. McLean. VA 22101 (7082 J56-3765
Mewmber AFCCE

C. P. CROSSNO & ASSOCIATES
Consulting Engineers

P.0O. Box 18312
Dattas, Texas 75218

(214) 669-0294
Member AFCCE

JOHN FX. BROWNE
& ASSOCIATES, PC.
525 Woodward Ave.
Bloomfield Hills. MI 48013
(313) 642-6226
Washington Office
(202) 293-2020
Member AFCCE

D.C. WILLIAMS
& ASSOCIATES: INC.

Consgiting £ ngn-mrs,

Al Yy L PTY Caty

POST OFFICE B8Oy "N
FOLSOM. CALIFORNIA 95630
(916} 933-5000

R.L. HOOVER
C g Telec atwons Eng
11704 Seven Locks Road
Potomac, Maryland 20854
301 983-0054
Meémbeér AFCCE

ADVANCED BROADCAST
CONSULTANTS

APPLICATIONS,
CONSULTING &
FIELD SERVICES

204B CROSS KEYS RD.
BEALIN, NEW JEASEY
(609) 767-7070 08009

CLARENCE M BEVERAGE
CoMMUNICATIONS TECHNOLOGIES. ING.
BROADCAST ENGINEERING CONSULTANTS
PO BOX 1130
MARLTON. N.J 06053
1£09) 985 0077

LAWRENCE L. MORTON
ASSOCIATES
216 SUPEMOR LAN

HALCOMARNICATIONS | NGo ¢8S

1Ax] FOREST CALE ORRA 92630

LAWRENCE L. MORTON, P.E.

AM « FM « Ty
APPLICATIONS » FIELD ENGINEERING

(714) 859-6015

SELLMEYER ENGINEERING

Consulting Engineers

P.O. Box 205
McKinney, Texas 75069
{214) 542-2056
Member AFCCE

PAUL DEAN FORD, PE.
BROAOCAST ENGINEERING CONSULTANT
R.R. 12, Box 351
WEST TERRE HAUTE, INDIANA 47885
812-535-3831
Member AFCCE

RICHARD L. BIBY, PE.

JOHN J. DAVIS

EVANS ASSOCIATES

_AM- Fh rv-cnv-rrrs-s-mﬂn

216 N. Green Bny Rd.

THIENSVILLE WISCONSIN 53092
2426000

Member AFCCE

BOND ASSOQCIATES

WILLOUGHBY & VOSS

ENGINEERING, INC.
ELECTRICAL AND BROADCAST

PO BOX 2201 e GLENDALE.
ARIZONA B5311-2201

PhD.PE President
Member AFCCE  (602) 937-5213

MORRIS "COURT~ COURTRIGHT

Radie Systems Division E

Setellite. Cellular, SMA. & FM
Engineering Services

Contocts % M98

7315 Wisconsn Ave. d
R._frein
(301} 652-4660

Fifth Floor East
Bethesda, MD 20814

contact
BROADCASTING MAGAZINE
1705 DeSales St., N.W.
Washington, D.C. 20036
for avallabilities
Phone: (202) 659-2340
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